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New  England  Dailies  Launch 
3- Year  Drive  for  New  Linage 

Forty  Pledge  Funds  at  Boston  Meeting  .  .  . 
Will  Open  Office  in  30  Days  . . . 

Both  Local  and  Notional  Ads  Included 


BOSTON,  Oct.  26 — Blazing  the  trail 
for  the  “united  front”  and  answer¬ 
ing  the  challenge  of  radio,  whose  dip 
—  into  the  adver¬ 
tising  purse  has 
been  felt  severe¬ 
ly  by  newspaper 
publishers.  New 
Elngland  publish¬ 
ers  today  enthu¬ 
siastically  in¬ 
dorsed  a  three- 
year  program 
designed  to  in¬ 
crease  newspaper 
linage. 

Outlined  by 

Arthur  D.  Neff  Arthur  D.  Neff, 
who  will  pre- 
lumably  be  director  of  the  program, 
the  purpose  of  the  campaign,  with  a 
budget  of  $23,150  for  the  initial  year, 
is  to  increase  local  advertising  linage, 
obtain  a  more  even  spread  through 
the  week,  produce  better  results 
through  planned  and  merchandised 
advertising.  And  in  the  national  ad¬ 
vertising  field: 

To  develop  market  data  and  case 
histories  to  prove  to  national  adver¬ 
tisers  the  sales  advantages  of  New 
England  and  the  effectiveness  of  its 
newspapers  as  media. 

To  prove  the  advantages  of  local¬ 
ized  advertising;  and  the  value  of 
collective  national  advertising  by 
makers  of  co- related  lines. 

To  furnish  newspaper  advertising 
staffs  and  special  representatives 
with  pertinent  information  as  neces¬ 
sary  “tools”  to  accomplish  these 
purposes  by  working  with  local  dis¬ 
tributors,  retailers  and  service 
agencies  of  nationally  advertised 
products;  proving  the  lower  effec¬ 
tiveness  of  national  advertising 
placed  with  or  through  dealers  at 
local  rates. 

To  Promot*  New  England 

Sectional  advertising  also  has  a  part 
in  the  plan,  and  it  is  proposed  to  pre¬ 
pare  sales  material  market  information 
and  to  cooperate  with  New  England 
B^ufacturers  and  service  organiza¬ 
tions  in  the  development  of  greater 
New  England  sales  through  use  of 
New  England  newspapers. 

Assessments  to  cooperating  papers 
amount  to  the  equivalent  of  4,500 
lines  of  advertising  at  the  national 
rate  charged  by  the  individual  news¬ 
papers.  In  dollars  and  cents,  this 
ranges  from  $67.50  to  $1,250  aimually, 
payable  quarterly. 

The  plan  was  oxthusiastically  in¬ 
toned  by  the  publishers  attending  to- 
wy’s  meeting.  After  rather  brief  dis- 
raarion  from  the  floor  to  clear  up 


By  MAXWELL  FOX 

certain  points,  there  were  insistent 
calls  for  the  vote;  it  was  carried 
unanimously. 

Set-up  of  the  office,  to  be  located  in 
the  Statler  Building,  Boston,  will  be: 
a  director,  with  a  salary  of  $7,500;  an 
assistant  director,  who  will  concen¬ 
trate  on  the  statistical  end  of  the  job, 
at  $5,000;  a  secretary  qualified  to  carry 
on  in  the  absence  of  the  director,  who 
will  spend  much  of  his  time  in  the 
field;  and  a  stenographer,  if  needed. 
The  director  is  to  have  a  traveling 
budget  of  $2,500. 

There  will  be  an  administrative 
board  of  nine  men,  composed  as  fol¬ 
lows: 


Six  shall  be  newspaper  executives 
actively  engaged  in  Uie  sale  of  news¬ 
paper  advertising  and  representing 
publishers  participating  in  this  pro¬ 
motion. 

One  shall  be  the  president  or  man¬ 
ager  of  the  New  England  Daily  News¬ 
paper  Association  (under  whose  aus¬ 
pices  today’s  meeting  was  held). 

One  shall  be  the  president  or  secre¬ 
tary  of  the  New  England  Advertising 
Executive  Association. 

One  shall  be  the  treasurer  of  the 
New  England  Daily  Newspap>er  Asso¬ 
ciation,  acting  as  treasurer  of  the  pro¬ 
motion  fund. 

Of  the  six  newspaper  executives. 


Publicity  Stifles  Auto 
Linage,  Says  Coveney 

Manufacturers  Get  Nothing  Free  from  Radio, 
He  Tells  NEDNA  .  .  .  Finds  Forecast  of 
Publisher  Cooperation  in  Weekday  Comics 


COMPETITION  that  newspaper  ad¬ 
vertising  men  receive  from  their 
own  publishers  and  editors  was  the 
topic  of  James  A.  Coveney,  partner 
in  George  A.  McDevitt  Company, 
publishers’  representative,  who  spoke 
Oct.  26  before  the  New  Elngland  Daily 
Newspaper  Association  at  the  Copley- 
Plaza  Hotel,  Boston.  In  this  competi¬ 
tion  he  included  both  the  publication 
of  news  and  editorials  discouraging  to 
business,  and  the  use  of  free  pub¬ 
licity. 

“Since  1932,”  said  Mr.  Coveney, 
“the  vast  majority  of  newspaper  pub¬ 
lishers  have  been  pallbearers.  Our 
editors  for  the  most  part  have  told 
us  that  this  country  would  never  be 
prosperous  imtil  we  went  back  on  the 
gold  standard — that  business  could 
not  improve  until  we  balanced  oiir 
budget — that  we  were  headed  for  in¬ 
flation — that  the  value  of  our  savings 
was  being  destroyed — that  it  was  no 
time  for  the  public  to  spend,  for  the 
merchant  to  promote  or  for  the  manu¬ 
facturer  to  expand.  Perhaps  patriot¬ 
ism  prompted  all  of  this.  Perhaps 
the  ^tors  have  done  a  great  thing 
in  making  the  merchant  and  manu¬ 
facturer  cautious  and  the  consiuner 
careful  and  thrifty.  Perhaps  they  had 
the  welfare  of  the  American  pe<^le 
at  heart  ^en  they  sought  to  dis¬ 
courage  the  buyer  from  buying  and 


the  seller  from  trying  to  sell.  But, 
whatever  all  this  has  done  for  the 
future  of  the  country,  it  had  its  part 
in  raising  hell  with  advertising  lin¬ 
age. 

“The  newspapers  are  in  competition 
with  powerful  advertising  media  that 
have  no  opinion.  The  bUlboard  never 
discourages  anybody.  The  car  card 
never  offers  advice.  Radio  has  no 
opinion.  All  of  these  media  will  sell 
time  and  space  to  anybody  who  wants 
to  express  an  opinion  but  the  opinion 
is  the  opinion  of  the  advertiser  and 
not  of  the  owner  of  the  medixim. 

“We  tried  to  encourage  Johns- 
Manville,  the  American  Radiator  and 
other  concerns  to  advertise  in  news¬ 
papers  and  thereby  avail  themselves 
of  the  opportimity  afforded  by  the 
passage  of  the  Federal  Housing  Law. 
At  the  same  time,  our  editors  were 
assuring  these  same  manufacturers 
that  the  Federal  Housing  Act  was  a 
‘lot  of  bvink,’  that  it  was  economicadly 
unsound  and  that  the  people  were 
suspicious  of  another  trick  of  the  Ad¬ 
ministration  and  would  therefore  not 
avail  themselves  of  the  funds  thus  re¬ 
leased.  And  so  on  down  through  the 
last  five  years.  It  has  been  a  contest 
betwe«i  the  optimism  of  the  advertis¬ 
ing  department  and  the  pessimism  of 
the  editorial  department.  It  is  fortu- 
(Continued  on  page  41) 


three  shall  be  representatives  of 
papers  of  less  than  20,000  circulation; 
one  or  two  papers  of  20,000  to  50,000 
circulation;  and  one  or  two  of  papers 
of  50,000  or  over. 

It  will  be  a  three-year  plan  or 
nothing,  and  the  plann^  budget  for 
the  second  year  is  $23,400;  for  the 
third  year  $25,000. 

Average  yearly  cost  per  newspaper 
v/ill  be  $300,  based  on  about  70  papers. 
The  Boston  papers  are  conspicuously 
missing  from  the  organization,  and  al¬ 
though  they  have  been  approached 
and  invited  to  participate,  as  yet 
have  manifested  no  inclination  to 
do  so. 

Ready  in  30  Days 

Of  the  45  papers  represented  at  to¬ 
day’s  meeting,  nearly  40  signed  their 
three-year  pledges  on  the  spot.  Some 
of  the  papers  were  represented  by 
executives  not  authorized  to  sign  for 
their  publishers. 

Others  will  be  contacted  by  mail, 
and  it  is  expected  that  within  30  days 
the  director  will  be  appointed  by  a 
committee  to  be  named  soon,  and  that 
the  central  office  will  be  open  here  for 
business. 

It  is  naturally  assumed  that  Mr. 
Neff  will  be  the  director,  since  he 
conducted  the  three-month  prelimi¬ 
nary  work  on  which  he  reported  to¬ 
day  (E.  &  P.,  Oct.  2,  page  42).  The 
preliminary  campaign  was  heartily 
okayed  by  a  number  of  publishers 
who  gave  testimony  to  profitable  as¬ 
sistance  already  rendered. 

During  today’s  discussion  there  was 
little  soft-pedaling  of  radio’s  inroads 
into  the  national  and  local  advertising 
field.  The  New  EJngland  plan  is  de¬ 
signed  to  strengthen  the  newspapers’ 
position. 

Although  the  NEDNA  is  a  “god¬ 
father”  to  the  plan  adopted  today,  it 
is  not  officially  backing  the  proposi¬ 
tion,  and  non-members  are  being  en¬ 
couraged  to  join  hands  in  the  “united 
front”  of  New  England,  which  is  ap¬ 
parently  forging  ahead  faster  than  the 
national  movement  laimched  more 
than  a  year  ago. 

There  was  some  discussion  about 
the  small  staff  proposed  at  the  start, 
and  Mr.  Neff  expressed  his  belief  that 
it  would  be  much  wiser  to  start  with 
a  compact,  hard-working  crew  of 
three  or  four  than  to  launch  a  large 
[  staff  who  might  not  be  easily  con- 
I  trolled  by  the  new-born  organization, 
yet  to  be  named. 

I  Leadart  ia  Mevamcat 

A  committee  of  three  from  the  New 
I  England  Daily  Newspaper  Association 
I  and  three  from  New  England  News¬ 
paper  Advertising  Executives’  Asso¬ 
ciation  will  be  named  in  a  few  days 
1  to  meet  with  Frank  E.  Phillips,  secre¬ 
tary  of  NEDNA,  who  will  act  as  chair¬ 
man. 

The  committee  will  appoint  the 
administrative  board  of  the  new  pro¬ 
motion  campaign.  A  title  for  the 
campaign  will  also  be  selected  by  the 
*  committee. 

‘  Mr.  Neff  has  already  started  his 
^  work,  although  not  officially  named 

-  director. 

Among  leaders  at  Tuesday’s  meet- 
^  ing  were  Eldmimd  F.  Jewell  of  the 
■  Manchester  (N.  H.)  Union-Leader, 

-  president  of  NEDNA,  acting  as  chair- 
t  man;  Mr.  Phillips;  Franklin  B.  Hurd 

-  of  Providence  Journal- Bulletin,  chair- 
f  man  promotion  committee,  and  Frank 

-  Hoy  of  Lewiston  (Me.)  Sun- Journal, 
president  NENAEA. 
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City  News  Report 
Available  for 


OAKLAND  STOCK  SALE 
PETITIONS  DENIED 


Broadcasting 


Two  Requests  Involving 
Tribune  Refused 


Election  Returns  Provided  lor 
$500  "Participation  Cost"  .  . . 
No  Sponsorship 


The  problem  of  providing  New  York 
City  election  returns  to  radio  sta¬ 
tions  for  broadcasting  brought  a 
conflict  between  two  publisher-sup¬ 
ported  agencies  this  week. 

The  New  York  City  News  Associa¬ 
tion,  supported  jointly  by  seven  daily 
metropolitan  papers  and  the  Asso¬ 
ciated  Press  annoimced  that  its  elec¬ 
tion  returns,  supplied  by  Morse  wire 
and  conceded  to  be  the  only  com¬ 
plete  returns,  would  be  available  to 
radio  stations  for  broadcasting  at  a 
“participation  cost”  of  approximately 
per  station.  Sponsorships  is  pro¬ 
hibited. 

The  Press-Radio  Bureau,  supported 
jointly  by  the  newspapers,  press  as¬ 
sociations  and  radio  stations,  is  ob¬ 
ligated  to  supply  stations  free  of 
charge,  aside  from  participation  as¬ 
sessments,  with  news  bulletins  on  the 
election.  William  G.  Henderson, 
general  manager  of  City  News  told 
Press-Radio  that  he  could  provide 
the  election  returns  to  the  stations  but 
it  would  have  to  collect  $500  per 
station. 

James  W.  Barrett,  manager  of 
Press-Radio,  told  Editor  &  Publisher 
Thursday  that  his  organization  would 
not  take  the  City  News  report  but 
would  rely  on  its  usual  source  for 
news,  that  is,  the  Associated  Press, 
United  Press  and  International  News 
Service  reports. 

The  joker  in  the  deal  is  the  fact 
that  the  Associated  Press,  as  a  sup¬ 
porting  participant,  gets  the  complete 
Morse  wire  election  report  from  City 
News  and  under  the  Press-Radio 
agreement  is  obligated  to  provide  de¬ 
tails  of  it  to  Press-Radio  Bureau. 

By-laws  of  City  News  provides  that 
its  news  may  only  be  used  for  pub¬ 
lication  and  the  AP  by-laws  have 
been  amended  to  allow  members  to 
broadcast  news. 

A  special  meeting  of  the  executive 
committee  of  the  AP  board  of  direc¬ 
tors  was  called  for  Thursday  after¬ 
noon  in  New  York.  It  was  rumored 
that  this  situation  was  to  be  dis¬ 
cussed. 

The  City  News  decision  to  allow 
radio  stations  to  broadcast  the  returns 
for  $500,  which  was  explained  as  “a 
proration  of  the  expense  in  proportion 
to  the  service  received,”  was  made 
at  a  meeting  of  the  executive  com¬ 
mittee  of  the  City  News  Association 
Oct.  18. 

The  National  Broadcasting  Com¬ 
pany  reported  that  it  “will  abide  by 
its  gentlemen’s  agreement”  and  take 
only  the  Press-Radio  bulletins.  The 
Columbia  Broadcasting  System  said 
its  stand  was  still  undetermined.  The 
Mutual  network  reported  it  is  to  take 
the  Press-Radio  bulletins  along  with 
Trans-Radio  Press  Service. 


FLAKO  GIVES  PREMIUM 


EDITOR  &  PUBLISHER 


Oakland,  Cal.,  Oct.  27 — Two  of  four 
petitions  concerning  the  sale  of  Oak¬ 
land  Tribune  stock  held  by  Mrs. 
Herminia  Peralta  Dargie’s  estate  were 
denied  in  Superior  Court  here  this 
week.  Another  was  approved  and  no 
action  was  taken  on  the  fourth. 

An  estate  petition  to  sell  its  Trib¬ 
une  Publishing  Company  and  Tribime 
Building  Company  stock  for  not  less 
than  $1,070,000  to  L.  E.  Owens,  pub¬ 
lisher,  St.  Paul  (Minn.)  Pioneer-Press 
and  Dispatch,  was  rejected. 

Mrs.  Josefa  Peralta  Wilson’s  peti¬ 
tion  for  an  injunction  against  sale  of 
the  stock  as  a  block  also  was  rejected. 
Mrs.  Wilson,  one  of  two  residuary 
legatees,  had  offered  to  pay  up  her 
p>ersonal  indebtedness  to  the  estate 
and  one-half  of  the  estate’s  cash  be¬ 
quests  if  her  half  share  in  the  stock 
held  by  the  estate  would  be  retained 
as  stock. 

Judge  John  J.  Allen  approved  £lx- 
ecutor  William  T.  Summers’  proposal 
to  borrow  $43,000  from  the  Anglo 
California  Bank  to  pay  off  the  balance 
on  a  note  held  by  the  Franklin  Invest¬ 
ment  Company  and  secured  by  the 
estate’s  stock  in  the  Tribune  Publish¬ 
ing  Company  and  Tribune  Building 
Company.  This  is  the  balance  of  a 
$100,000  loan  made  to  Mrs.  Dargie. 

The  bank  loan  will  be  secured  by 
building  company  stock  only,  releas¬ 
ing  publishing  company  stock  and 
returning  voting  rights  to  the  estate. 
Any  sale  of  stock  thus  released  must 
meet  court  approval,  however. 

Still  pending  before  the  court  is  the 
petition  of  attorneys  for  B.  A.  Fors- 
terer.  Tribune  business  manager,  and 
his  children,  that  enough  of  the  stock 
be  sold  to  pay  cash  bequests.  In  ad¬ 
dition,  the  status  of  a  published  notice 
of  intent  to  sell  the  stock  subject  to 
confirmation  by  the  court  remains  in 
doubt.  The  court  proceedings  caused 
abandonment  of  the  proposed  sale, 
which  had  been  set  for  Sept.  25. 


EDITOR  &  PUBUSHER 
CALENDAR 

Nov.  1-2  —  Texas  -  Oklahoma 
Mechanical  Conference,  fall 
meeting,  San  Antonio. 

Nov.  3 — Tenth  annual  Ohio 
Journalism  Hall  of  Fame  din¬ 
ner,  Ohio  State  University, 
Columbus. 

Nov.  3-6 — Associated  Dailies 
of  Florida,  fall  session,  St.  Au¬ 
gustine. 

Nov.  11-14 — Sigma  Delta  Chi, 
national  convention,  Jayhawk 
Hotel,  Topeka,  Kan. 

Nov.  1.3 — National  Press  Club, 
Founder’s  Day  dinner,  Washing¬ 
ton. 

Nov.  13-14  —  Florida  Press 
Assn.,  annual  meeting,  Talla¬ 
hassee. 

Nov.  16 — New  England  Ad¬ 
vertising  Executives  Assn.,  meet¬ 
ing,  Parker  House,  Boston. 


Buffalo  Daily 
Signs  with 
Editorial  Union 


Courier  Express  Has 
Contract  with  Independent 
Editorial  Federation 


A  contract  was  signed  Oct.  27  be¬ 
tween  the  Buffalo  Courier-Expreu 
and  the  Independent  Editorial  Fed¬ 
eration,  providing  for  a  five-day  40- 
hour  week  and  substantial  increases 
in  wages,  effective  Nov.  1.  The  man¬ 
agement  ordered  that  all  pay  in. 
creases  start  with  the  current  week’s 
salaries. 


Challenges  Publisher 
On  Daily  News  Poll 

Bronx  Democratic  Leader  Edward 
J.  Flynn  in  a  letter  to  Capt.  J.  M. 
Patterson,  publisher  of  the  New  York 
Daily  News,  indicated  he  doesn’t  be¬ 
lieve  the  News  poll  of  readers  which 
shows  LaGuardia  about  to  be  re¬ 
elected  Mayor  of  New  York,  and 
wagered  $5,000  the  News  is  wrong. 

Mr.  Flynn’s  letter  said:  “I  have  a 
deep-seated  conviction  that  they  are 
wrong,  but  you  and  I  cannot  make  a 
sporting  bet  on  this  because  it  is 
forbidden  by  law.  We  can,  however, 
I  think,  properly  pledge  ourselves  to 
make  alternate  charitable  contribu¬ 
tions  depending  upon  the  accuracy  of 
polls  which  your  paper  has  taken. 

“May  I  suggest  to  you  the  following 
plan: 

“If  your  poll  is  correct,  I  shall  con¬ 
tribute  $5,000  to  your  pet  charity, 
provided  that  if  your  poll  is  incor¬ 
rect,  you  will  contribute  $5,000  to  a 
charity  which  I  may  name.” 


r( 


L.  A.  STREET  PRICE  UP 


A  premium  of  a  silver  pie-server 
is  a  feattire  of  a  special  newspaper 
advertising  campaign  now  appearing 
in  Philadelphia  on  Flako  Pie  Crust, 
made  by  Flako  Products  Corporation, 
New  Brunswick,  N.  J.  Large  adver¬ 
tisements  are  being  used  weekly  with 
smaller  advertisements  between  big 
space  insertions.  H.  B.  LeQuatte,  Inc., 
New  York,  is  the  agency. 


Los  Angeles,  Oct.  25— Street  sale 
prices  of  two  evening  dailies  will  be 
increased,  one  this  week,  the  other 
Nov.  1.  Thursday  the  Evening  News 
jumps  from  2  cents  a  copy  to  3  cents, 
with  no  change  in  subscription  rates. 
Nov.  1  the  Evening  Herald  &  Express 
jumps  from  3  cents  to  5  cents  on  the 
street,  and  the  subscription  rate  moves 
from  75  to  90  cents  a  month,  with 
part  of  the  additional  revenues  going 
to  newsboys  and  carriers.  The  90- 
cent  rate  also  will  apply  to  mail. 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


EXEMPTION  POINT  WON 

Sacrabiento,  (3alif.,  Oct.  25 — Cali¬ 
fornia  carriers  will  continue  exempt 
fiom  collection  of  social  security 
levies,  it  was  announced  here  fol¬ 
lowing  an  official  hearing.  Phil 
Knox,  circulation  manager,  Oakland 
Tribune,  was  chairman  of  a  commit¬ 
tee  that  appeared  before  the  State 
Unemployment  Reserves  Commission 
in  answering  a  demand  that  pub¬ 
lishers  show  cause  why  an  exemption 
ruling  should  be  revoked. 


New  England  Dailies  Laimch 
Three-Year  Drive  for  New 

Linage  .  5 

$2  a  Ton  Newsprint  Differen¬ 
tial  to  Hit  Many  U.  S.  Pub¬ 
lishers  .  7 

New  Four-A  Council  Ap¬ 
proved  at  Pacific  Agency 

Convention  .  8 

ANA  Elects  Harold  Thomas; 
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day  Amid  Strike .  14 


Hiram  H.  Strong  Elected  by 

N.  Y.  Circulators .  16 

Gov.  Earle  Charges  Misquota¬ 
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The  Independent  Editorial  Federa¬ 
tion  came  into  being  after  a  consider¬ 
able  guild  unit  faded  with  the  guild’i 
CIO  affiliation.  It  is  said  that  the 
federation  now  includes  67  of  75  or  7{ 
eligible  editorial  employes.  The  guild 
fil^  a  complaint  with  the  National 
Labor  Relations  Board,  charging  that 
the  lEF  was  formed  through  coercion 
of  the  management,  but  the  NLRB 
declined  to  assume  jurisdiction.  TIk 
management  then  recognized  the  lEF 
as  bargaining  agency  and  contract 
negotiations  were  begim. 

The  agreement,  signed  by  Burrows 
Matthews,  editor,  for  the  manage¬ 
ment,  and  Edwin  J.  Lebherz  (day  city 
editor) ,  president,  and  John  H.  Tranter 
(automobile  editor),  chairman  of  the 
negotiating  committee,  for  the  federa¬ 
tion,  provides  the  following  minimum 
weekly  pay; 

Junior  reporters — First  year,  $20: 
second  year,  $25;  third  year,  $30: 
fourth  year,  $35;  fifth  year,  $40.  No 
guarantee  of  employment  at  end  of 
training  period. 

Experienced  reporters  and  copy 
readers — “A”  grade,  $52.50;  “B”  grade. 
$45. 

Librarians  and  stenographers— Lib¬ 
rarian,  $40;  assistant,  $35;  stenogra¬ 
phers,  $18. 

Financial  editor  rates  as  grade  “A’ 
desk  man.  Assistants,  gummers,  etc. 
minimum  of  $18.  Sports  department 
reporters  and  copy  readers  are  under 
city  staff  rules.  Photographers  are 
governed  by  the  same  minimums  es¬ 
tablished  for  experienced  reporters 
and  junior  reporters. 

During  the  life  of  the  contract  the 
Courier-Express  agrees  not  to  enter 
into  negotiations  for  collective  bar¬ 
gaining  with  any  other  group  repre¬ 
senting  editorial  employes.  The  man¬ 
agement  retains  full  rights  of  selecting 
and  promoting  employes,  and  to  de¬ 
termine  and  express  its  editorial  poli¬ 
cies.  Employes  retain  individual  bar¬ 
gaining  rights,  but  the  managanent 
agrees  not  to  enter  into  any  contract 
in  violation  of  the  agreement’s  pro¬ 
visions. 


Dismissal  pay  of  one  week’s  salary 
for  every  year  of  service  is  providei 
and  detailed  provisions  are  set  forth 
as  to  cause  for  discharge.  Overtime 
pay  either  in  money  or  time  of!  is 
provided. 

Employes  are  permitted  to  engage 
in  outside  work  on  their  own  time, 
with  provision  that  the  consent  of 
the  editor  must  be  obtained  for  work 
not  specified  in  the  agreement.  It  is 
also  provided  that  “there  shall  be  no 
dismissals  or  other  punitive  measures 
against  any  member  of  the  depart¬ 
ment  for  his  participation  in  any  or¬ 
ganization  or  movement  which  has 
for  its  objective  the  betterment  of 
working  conditions.” 

'The  art  department  is  covered  on  all 
except  wage  provisions.  These  are  not 
specified,  due  to  diversity  of  operations 


i 


than  the  lowest  which  is  being  given 
by  one  or  two  of  the  most  important 
newsprint  companies  of  America, 
especially  as  in  many  instances  it 
would  mean  that  in  a  given  city  one 
newspaper  would  have  one  price  and 
other  newspapers  might  have  to  pay 
a  higher  price.  Most  newspapers  have 
been  regular  clients  of  certain  estab¬ 
lished  mills,  and  it  would  seem  neither 
just  nor  ethical  for  these  mills  not 
to  treat  old  clients  on  the  same  basis 
as  some  other  mills  are  treating 
theirs.” 

G.  B.  Dealey,  publisher,  Dallas 
News:  "The  announced  price  policy 
of  Canadian  and  American  newsprint 
manufacturers  makes  it  very  difficult 
for  the  newspaper  publishing  indus¬ 
try  to  earn  a  fair  return  on  its  invest¬ 
ment.  The  newsprint  manufacturers 
are  apparently  giving  no  consideration 
to  the  American  public  who  will  be 
forced  to  pay  higher  prices  for  sub¬ 
scriptions  and  advertising.  The  prices 
that  obviously  have  been  agreed  to 
between  the  principal  manufacturers 
render  publishers  helpless  in  their  de¬ 
sire  to  prevent  higher  prices  being 
shouldered  off  on  the  public.  One  re¬ 
sult  will  be  reduction  in  newsprint 
consumption  until  a  change  of  heart 
is  had  by  those  manufacturers.” 

Leo  E.  Owens,  publisher,  St.  Paul 
Dispatch  and  Pioneer  Press:  “The  ex¬ 
pressed  determination  of  Canadian 
newsprint  manufacturers  to  maintain 
the  proposed  $7.50  per  ton  increase 
does  not  seem  fair  to  the  customers 
who  have  kept  faith  with  them.  Those 
publishers  who  have  withheld  con¬ 
tracts  may  find  themselves  in  a  fa¬ 
vored  position.  It  is  also  probable 
that  many  existing  contracts  require 
newsprint  price  not  higher  than  com¬ 
petitor  thus  giving  them  the  Great 
Northern  price.  The  latter  seems  suf¬ 
ficient  to  give  the  mills  necessary  re¬ 
lief  and  should  be  the  maximum  for 
1938.” 

Costs  Called  Similar 

Curtis  B.  Johnson,  publisher,  Char¬ 
lotte  (N.  C.)  Obserrer:  “Frankly  I  do 
not  see  how  the  Canadian  mills  can 
justify  a  price  $2  in  excess  of  Great 
Northern’s  price  since  Great  North¬ 
ern’s  cost  for  wood,  labor  and  other 
things  going  into  the  making  of  news¬ 
print  is  the  same  as  the  Canadian. 

L.  E.  Owns  Clark  Howell  seem  that  if  they  are  seri¬ 

ously  interested  in  any  sort  of  good- 

lisher  that  a  committee  of  maniofac-  E.  P.  Adler,  chairman.  Inland  Daily  taining  goodwill.  This  goodwill  of  will  among  present  customers  that  the 
turers  and  publishers  should  meet  at  Press  Association  Paper  Committee,  newspaper  publishers  will  be  as  ex-  price  made  by  the  Great  Northern 

a  conference  table  to  work  out  a  and  publisher,  Davenport  (la.)  Demo-  tinct  as  the  famed  dodo  bird  if  the  would  be  met.” 

three-year  contract  establishing  grad-  crat  &  Leader:  “Announcement  of  companies  don’t  act  to  meet  competi-  Harry  Chandler,  publisher  Los  An- 

ual  price  increases.  two  different  prices  for  paper  next  live  prices.  ‘Gone  With  the  Wind’  of  yeles  Times:  “In  fairness  to  the  news- 

There  was  no  indication,  however,  year  by  various  manufacturers  will 

g  general  price  recession  by  create  an  unprecedented  situation  par- 

newsprint  mills  to  overcome  the  dif-  ticularly  in  competitive  fields  and 

ferential  handicap  to  publishers.  An-  should  be  avoided.  I  have  always  con-  _  _ _ 

nouncement  of  a  $50  price  for  the  first  tend^  that  a  price  raise  of  $7.50  in  with  business  acumen  will  fail  to  ex- 
six  months  of  1938  was  made  in  San  ‘  ^  "  * 

Francisco  Tuesday  by  Crown-Zeller- 
bach  Corporation.  Crown,  last  large 
Coast  producer  to  boost  its  price  to 
$50,  produced  270,448  tons 
year  ending  April  30.  C  . 
oflScials  pointed  to  a  55%  increase  in 

taxes  the  past  fiscal  year  and  to  the  worked  out  with  padual 
fourth  wage  increase  since  IZZl  .,1.™. 
became  effective  June  1  and  will  occa¬ 
sion  additional  12  months’  salary  ex¬ 
penditure  of  $900,000  under  the  union 
agreement. 

Sitaation  Should  B*  Avoided 

Answers  to  Editor  &  Publisher’s 
query  were  as  follows: 

W.  G.  Chandler,  general  business 

manager,  Scripps-Howard  Newspa-  past  few  years,  but  certainly  they 
pers:  “Newsprint  price  disparity  be¬ 
tween  competing  publishers  will  cre¬ 
ate  an  impossible  situation.  I 
difficult  to  credit  the  published 
nouncement  of  major  Canadian  pro¬ 
ducers.  Some  manufacturers  annoimc- 
ing  a  $50  price  for  first  six  months 
have  continuing  contracts  with 


Comparatively  Few  to  Obtain  Advantage  of 
Great  Northern's  $48  Six-Month  Price  .  .  . 
$50  Set  by  Crown-Zellerbach 


WITH  A  $2  PER  TON  price  differen-  tain  of  their  customers  at  lower  American  publi.shers  have 
tial  favoring  users  of  Great  North-  prices.  enough  with  government  inti 

em  newsprint  in  the  first  six  months  "While  transactions,  not  announce-  in  the  states  and  can  sympatl 
1938,  hundreds  of  U.  S.  publishers  face  ments,  make  the  market  price,  these  Canadian  mill  owners  but  n 
an  unprecedented  competitive  condi-  operators  seem  determined  to  take  extent  of  nearly  $8,000,000 
tion  unless  Canadian  and  other  U.  S.  advantage  of  publishers  who  have  which  $2  per  ton  additional  i 
paper  mills  meet  Great  Northern’s  trusted  them  for  fair  treatment.  Canadian  tonnage.” 

price  of  $48  per  ton  for  that  period.  "Canadian  politicians  and  bankers  May  Lot*  Goodwill 

Favored  by  the  differential  are  Great  are  capitalizing  their  mistakes  in  se-  Clark  Howell,  publisher. 
Northern’s  largest  customer,  the  curities  new  and  old,  expecting  U.  S.  Constitution:  "It  is  inconceiv 
Scripps-Howard  chain  of  24  newspa-  publishers  to  pay.  I  am  confident  paper  companies  will  not  m( 
pers,  the  New  York  Herald  Tribune,  they  underrate  publishers’  resource-  Northern  prices.  They  have 
the  New  York  Sun  and  some  200  other  fulness,  initiative  and  memory.”  time  and  money  in  creating  a 

papers.  These  publishers  will  enjoy 
a  unique  budgetary  advantage  total¬ 
ing  many  thousands  of  dollars  because 
their  rivals  served  by  other  mills  will 
be  paying  $50  per  ton  instead  of  $48. 

Great  Northern’s  price  represents  a 
$5.50  advance  over  the  current  $42.56 
rate;  the  others  have  advanced  their 
price  $7.50  effective  Jan.  1. 

Since  Great  Northern’s  output  is 
limited  to  some  300,000  tons  of  paper 
a  year  at  capacity,  comparatively  few 
of  the  1900-odd  daily  newspaper  pub¬ 
lishers  will  have  this  advantage.  Con¬ 
versely,  the  great  majority  will  be  at 
a  disadvantage.  The  $2  a  ton  differ¬ 
ential  means  another  and  a  hard-to- 
overcome  financial  setback  in  a  year 
looming  large  with  higher  costs,  par¬ 
ticularly  for  newsprint  and  labor,  and 
small  in  the  matter  of  profits. 

Coast  Firm  S*tt  $50  Pric* 

Queried  by  Editor  &  Publisher  this 
week  on  the  unprecedented  compjeti- 
tive  situation,  some  publishers  said  it 
was  “inconceivable”  that  the  other 
mills  could  allow  the  price  differen¬ 
tial  to  stand.  To  bring  order  out  of 
prospective  chaos  in  the  newspaper 
publishing  industry  during  the  first 
1938  half  it  was  suggested  by  one  pub- 
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is  inconceivable  to  me  that  great  en-  follow  with  a  price  similar  to  Great 
terprises  headed  by  intelligent  men  Northern’s.  A  majority  of  newspapters 

-  -  - - will  run  in  the  red  \mtil  such  time 

one  jump  is  entirely  too  high  for  most  ercise  ordinary,  commonsense  judg-  as  they  are  able  to  absorb  this  dras- 

newspapers  to  absorb  I  have  also  ment.”  tic  increase.  Revenues  cannot  pos- 

advocat^  that  a  pub  i^ers  paper  Frank  E.  Tripp,  general  manager,  sibly  offset  such  a  tremendous  addi- 
,  „  „  coinmittee  ^d  a  coi^ttee  of  manu-  Newspapers:  “Every  news-  tional  expense  untU  a  period  of 

in  fiscal  facturers  should  sit  down  together  America  has  the  right  several  months  has  elapsed.  The  price 

Corporation  an  iscuss  our  pro  ems  an  ^  expect  Great  Northern  prices  from  differential  will  probably  prove  a 
lev?  ^creases  source  of  supply  whether  or  not  healthy  condition  to  publishers  as 

- -  _  - _ _ his  contract  so  states.  Failure  of  the  well  as  newsprint  manufacturers  over 

1931  which  instead  o^domg^h  »  »“  newsprint  industry  to  recognize  this  a  period  of  time." 

ern  California  Associated  Newspapers:  economic  fact  and  eliminate  inequali-  The  November  issue  of  Fortune, 
“It  is  a  hopeful  sign  that  the  law  of  *1®®  otherwise  will  exist  would  out  this  week,  makes  the  significant 

supply  and  demand  shows  signs  of  ^  too  stupid  to  be  expected  of  any  observation  in  the  second  of  three  ar- 
promoting  competition  again  in  the  sighted  manufacturer.  tides  on  the  paper  industry  that 

newsprint  market.  American  publish-  W.  H.  Cowles,  publisher,  Spokane  “Great  Northern  has  survived  and 
ers  may  not  be  entirely  free  from  Spokesman  -  Review  and  Chronicle:  prospered  by  its  shrewd  policy  of 

blame  for  the  demoralized  conditions  "We  think  it  is  natural  for  United  plajring  ball  with  the  customer.”  Ac- 

in  newsprint  production  during  the  States  newspapers  to  want  to  buy  cording  to  Fortune,  Great  Northern 
past  few  years,  but  certainly  they  can-  from  United  States  mills  and  when  can  produce  nearly  one-third  of  all 
not  be  charged  with  responsibility  for  they  buy  from  Canadian  mills,  they  fhe  newsprint  made  in  the  U.  S.,  own- 

the  big  stick  used  by  the  Canadian  will  expect  a  price  no  higher  than  ing  more  than  17,000,000  acres  of  tim- 

It  is  government  on  mill  owners  dependent  that  fixed  by  United  States  mills  since  berland  in  Maine.  The  company’s  net 

1  an-  upon  Crown  lands  for  raw  material  Canadian  mills  can  produce  cheaper.”  worth  in  1936  was  $41,000,000,  of 

and  which  cannot  pay  dividends  on  Paul  Block,  president,  Paul  Block  which  $16,000,000  was  earned  surplus, 
watered  stocks  and  bonds  in  competi-  Newspapers:  "I  do  not  believe  it  pos-  The  article  points  out  that  “Great 
tion  with  European  and  domestic  mills  sible  that  certain  newsprint  manufac-  Northern  keeps  on  good  terms  with 

cer-  better  financed  and  better  supplied.  turers  will  demand  a  higher  price  (Continued  on  page  16) 
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New  Four- A  Council  Approved 
At  Pacific  Agency  Convention 

Chairman  Eckhardt  for  an  Advertising  Institute 
to  Meet  Social  Problems  .  .  .  McGehee 
Tells  of  "Cleveland  Plan" 

By  CAMPBELL  WATSON 


DEL  MONTE,  Cal.,  Oct.  25— Approval 

of  a  proposal  for  establishment  of 
a  Pacific  Coast  Council  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  marked  the  third  annual  Coast 
convention  of  the  AAAA  held  at  Hotel 
Del  Monte  here  Oct.  21-22. 

Delegates  from  the  four  far  western 
chapters  of  the  agency  organization 
voiced  approval  of  the  separate  coim- 
cil  plan  in  a  vote  taken  following 
closed  sessions.  Final  decision  rests 
with  the  national  association,  which 
will  not  act  until  its  spring  convention 
in  Virginia. 

While  Coast  agency  executives  were 
cautious  about  publicly  voicing  their 
evident  enthusiasm  for  the  proposal 
pending  the  final  sanction  of  the  na¬ 
tional  body,  favorable  action  was 
forecast  by  Henry  Eckhardt  of  New 
York,  chairman  of  the  board  of  the 
AAAA,  in  speaking  at  an  open  session 
of  the  convention. 

“Now  that  you  are  about  to  have  a 
Pacific  Coast  Council,”  Mr.  Elckhardt 
stated,  “I  hope  you  develop  it  in  true 
Coast  style.  That  is  to  make  it  the 
very  best.” 

Fowr  Pretent  CoHRcilt 

Ratification  by  the  national  asso¬ 
ciation  would  provide  a  fifth  national 
council.  The  present  councils  are  the 
New  York,  New  England,  Atlantic  and 
Western  councils.  The  Coast  group 
is  now  in  the  Western  Council,  and 
proposals  cu-e  for  the  use  of  this  name 
by  the  four  Pacific  area  chapters — 
Southern  California,  Northern  Cali¬ 
fornia,  Oregon  and  Washington  chap¬ 
ters.  Other  members  of  the  Western 
Council  would  then  become  the  Cen¬ 
tral  Council. 

At  present,  the  only  Coast  repre¬ 
sentative  on  the  national  AAAA  board 
is  Donald  M.  Botsford,  of  Botsford, 


Constantine  &  Gardner’s  Portland, 
Ore.,  offices. 

The  Coast  chapters  have  been  part 
of  the  AAAA  organization  only  two 
years,  although  individual  agencies 
have  been  members  much  longer. 
The  Pacific  Association  of  Advertis¬ 
ing  Agencies,  meeting  at  Del  Monte 
in  1935,  decided  to  abandon  the  .sepa¬ 
rate  Coast  organization  and  affiliate 
with  the  nation-wide  association.  Wal¬ 
ter  A.  Burke,  of  McCann-Erickson, 
Inc.,  San  Francisco,  was  regional 
executive  for  the  Coast  during  the 
transition  year.  On  completion  of  the 
organization  of  the  four  chapters,  the 
post  of  regional  executive  was  abol¬ 
ished  and  the  Coast  chapters  placed 
under  the  Western  Coimcil. 

Urges  oe  lestitetc 

Improvements  in  advertising  as  a 
social  force  were  urged  by  Mr.  Eck¬ 
hardt  at  the  convention.  He  said  co¬ 
ordination  of  existing  activities,  pos¬ 
sibly  through  establishment  of  an  Ad¬ 
vertising  Institute,  would  solve  the  in¬ 
dustry’s  problems.  Social  activities 
are  essential  that  advertising  may 
heed  the  spirit  of  the  times,  which  is 
“the  greatest  good  for  the  greatest 
number,”  he  said. 

Mixing  a  warning  against  anti¬ 
advertising  propaganda  with  his  dis¬ 
cussion  of  self-improvement  activities 
now  under  way,  Mr.  Eckhardt  cited 
the  need  of  coordination. 

“If  we  had  an  Advertising  Insti¬ 
tute  we  would  begin  to  get  some¬ 
where,”  he  said.  “Until  then,  I  am 
not  optimistic  on  our  meeting  our  full 
obligations.  Advertising  is  better  or¬ 
ganized  than  ever  before,  with  all 
three  branches  better  integrated  than 
ever.”  But  all  of  advertising’s  organi¬ 
zations,  he  pointed  out,  “have  no  or¬ 
ganization  for  joint  coordination.” 


Unless  coordination  for  effective  ac¬ 
tion  is  obtained  by  the  industry,  it 
will  be  provided  through  other  means, 
he  warned,  reading  excerpts  from  two 
proposed  Congressional  measures  to 
stress  his  point.  He  added: 

“The  study  of  100,000  individual  ad¬ 
vertisements  by  the  Federal  Trade 
Commission  recently  concluded,  the 
widespread  anti- advertising  propa¬ 
ganda  among  high  schools,  colleges 
and  women’s  clubs  and  the  formation 
of  the  new  Consumer-Retailer  Rela¬ 
tions  Cotincil,  to  push  adequate  in¬ 
formative  labeling,  under  the  spon¬ 
sorship  of  retailers  and  consumers 
groups  presage  a  tightening  up  on 
advertising  claims  that  should  be  rec¬ 
ognized  as  a  storm  signal  by  the  in¬ 
dustry  as  a  whole.” 

“Yet  the  real  target  of  such  moves 
is  untruth  and  fraud  and  waste  in 
advetrising  and  selling  of  goods 
rather  than  advertising  itself,”  he  ex¬ 
plained,  urging  that  advertising  agen¬ 
cy  officials  take  “the  large  look”  at 
their  business. 

“If  advertising  is  improved  as  a 
social  force  it  will  make  a  more  effi¬ 
cient  tool.” 

On  the  same  session’s  program  was 
Pauline  Arnold,  president.  Market  Re¬ 
search  Corporation,  New  York  City, 
who  saw  in  research  the  answer  to 
today’s  marketing  problem.  Three 
factors  hamper  research  from  sup¬ 
plying  that  answer  under  present  con¬ 
ditions,  Miss  Arnold  said:  the  manu¬ 
facturer’s  imwillingness  to  plan  far 
enough  ahead  to  allow  adequate 
knowledge  of  the  market  to  be  ob¬ 
tained,  his  unwillingness  to  spend 
enough  money  to  provide  the  real  an¬ 
swers  to  his  problems,  and  his  diffi¬ 
culty  in  accepting  findings  which  con¬ 
flict  with  his  accepted  views. 


The  “Cleveland  Plan”  of  agenw 
recognition  was  described  by  Franck 
N.  McGehee  of  the  Cleveland  firta 
and  the  Cleveland  Media  Associatica 
Mr.  McGehee  spoke  through  voice  T^ 
cordings,  being  unable  to  attend 
Adoption  of  the  Cleveland  Plan  hk 
been  under  discussion  on  the  Coi», 
and  interest  was  stimulated  by  the 
“on-the-record”  address.  Coopera¬ 
tion  and  support  of  such  a  plan  was 
pledged  by  representatives  of  Pacific 
Railways  and  by  Foster  &  Kleiser  on 
conclusion  of  the  recording. 

Despite  the  fact  his  was  “a  canned 
speech  to  a  place  reminding  him  d 
the  canned  peach — Del  Monte  brand’ 
Mr.  McGehee  held  the  interest  of  the 
convention  in  his  recorded  message 
Citing  the  presence  of  ill-equipped 
agencies  lacking  talent  and  finances 
among  the  54  agencies  in  Cleveland 
three  years  ago,  Mr.  McGehee  gave 
the  basic  factors  in  the  program  svus 
cessful  in  adjusting  those  conditiont 

Features  were  defined  as  a  constitu¬ 
tion  and  by-laws,  and  employment  of 
a  non-interested  lawyer  to  examine 
and  accept  or  reject  all  applications 
for  membership  in  the  agency  recog¬ 
nition  council. 

“Benefits  include  a  definite  doilar- 
and-cents  increase  in  value  to  ever; 
recognized  agency  and  clarified  and 
standardized  ix'actices,”  he  reported 
“The  Cleveland  plan  will  not  affect 
new  agencies  established  on  ethical 
bases.  The  purpose  is  not  to  throttle, 
but  to  protect  smaller  agencies” 

Development  of  regionalism  to  pro¬ 
mote  area  prosperity  was  advocated 
by  William  I.  Nichols,  editor,  Suiuei 
magazine,  San  Francisco.  Citing  the 
physical  and  human  boundaries  of 
various  sections  of  the  U.  S.,  Mr 
Nichols  hit  “map-madness”  as  stimu-  I 
lating  dreams  of  empire.  He  urged  i 
Coast  mobilization  of  effort  to  pro¬ 
mote  the  Pacific  area  as  New  England 
the  Southwest  and  other  sections  have 
done  through  regional  advertising  and 
promotional  efforts. 

Agency  Costs  Discussed 

Closed  sessions  were  held  Thurs¬ 
day,  with  Frederic  R.  Gamble,  execu¬ 
tive  secretary  of  the  national  organi¬ 
zation,  making  a  detailed  report  bear¬ 
ing  on  agency  costs.  Arthur  C.  Far- 
low,  Coast  manager,  J.  Walter  Thomp¬ 
son  Company;  John  Paver,  in  charge 
of  field  research.  Advertising  Re¬ 
search  Foundation;  Douglas  McPhee. 
convention  executive  last  year  and 
(Continued  on  page  38) 
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GIJU)  HAND 

Typ’ical  infromal  chat  at  D»1  Monte  convention.  Left  to 
right:  Fred  T.  Weeks,  Brewer-Weeks,  Sen  Francisco; 
Edmund  M.  Pitts,  J.  Walter  Thompson  Co.,  chairman  of 
the  San  Fraitcisco  council;  Dana  Jones,  of  Dane  Jones 
Advertising,  Los  Angeles;  and  Raymond  P.  Kelley,  Syver- 
Son-Kelley,  Inc.,  Spokane. 


THE  CfflEFS  MESSAGE 

Henry  Eckhardt,  chairman  of  the  AAAA  board,  addresses 
the  convention.  Left  to  right;  Frederic  Gamble,  execu¬ 
tive  secretary;  Pauline  Arnold,  president.  Market  Re¬ 
search  Corporation;  Mr.  Eckhardt;  David  M.  Botsford, 
of  Botsford,  Constantine  &  Gardner,  who  presided  at 
one  session. 


SCORECARD  TROUBLE 

The  annual  golf  tournament  wound  up  the  convention  bd 
week.  Here's  a  group  of  advertising  golfers.  Left  b 
right;  James  Brogden,  Outdoor  Advertising,  Inc.;  E.  H. 
Badger,  advertising  maneger,  Union  Oil  Company;  Di* 
Francisco,  Lord  &  Thomas;  and  Robert  Philippi, 

&  Thomas. 
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ana  Elects  Harold  Thomas; 
Scans  Attitude  of  Public 


Newspapers,  and  Other  Media,  Given  Critical 
Attention  in  Closed  Sessions  .  .  . 

Kudner  Hits  "Shot-in-Ami"  Advertising 


73.2%  under.  In  France  the  ratio  is 
33.3%i  to  76.7%) — in  Germany  it  is 
18.1%  to  81.9% — in  Norway  it  is 
15.4%  to  84.6%,’— and  in  Denmark  it  is 
6.9%  over  to  93.1%  under. 

"We  have  frequently  heard  the  ma¬ 
chine  age  blamed  for  the  ills  of  the 
world.  That  is  a  convenient  conclu¬ 
sion.  But  the  fact  is,  the  country 
with  the  highest  income  per  family 
1  has  the  most  horsepower  p)er  work¬ 

er.  United  States  ranks  first  with 
4.86  horsepower  per  worker — Great 
Britain  has  2.56— and  France  has  1.78. 
Despite  all  that  has  been  said  or  is 
being  said  against  the  America  we 
advertisers  known,  you  are  still  doing  busi- 

.  ..  ness  in  the  best  country  as  well  as  the 

^  to^^tem  world.  The  mea- 

.  .  sure  of  that  can  be  seen,  for  exam- 


NEWSPAPERS.  as  well  as  other  me-  Wednesday  on  prospects  for  legis-  quick  sales.  Too  many  advertisers  ,,£53  the  best  country  as  well  as  the 

dia  came  in  lor  discussion  behind  lation  this  winter  on  advertising  and  under  the  spur  of  abnormal  condi-  market  in  the  world  The  mea- 

closed  doors  at  the  annual  conven-  assessing  practices.  A.  E.  Haase,  tions,  he  .said,  have  resorted  to  tern-  ,  ,  ,  _  , 

tion  of  the  Association  of  National  marketing  counselor.  New  York,  gave  porary  stimulants,  such  as  contests,  .  ,  tvnical  wage  a  carnenter 

Advertisers  at  Hot  Springs,  Va.,  this  a  “preview”  of  the  window  display  and  now  discover  the  "fundamental  Zn^heTe  and  abroad  L  wSw, 
week.  report  to  be  issued  soon  by  the  Ad-  fact— m  business,  or  in  government,  p  .  .  carnenter  sets  SI  21  for  a 

Principal  speaker  on  the  difficulties  vertising  Research  Foundation.  I.  or  in  therapeutics— that  the  hypo-  ,  igu,  p„..:3  France 

of  advertisers  in  regard  to  newspa-  W.  Digges,  New  York,  ANA  counsel,  dermic  ultimately  loses  its  potency  u„g„tsS2  20  In  London  England  he 

pers  was  M.  H.  Leister,  of  the  Sun  discussed  legal  problems  of  adver-  unless  the  dosage  is  steadily  in-  “  2o  in  New  York  U  S  ’  A 

Oil  Company,  Philadelphia,  chair-  tisers.  creased.”  he  gets  $11 20  ,  .  . 

nun  of  the  ANA  newspaper  commit-  John  Benson,  speaking  from  the  "One  of  your  members,”  said  Mr.  seems  a  stringent  commentary  on 

tee.  This  committee,  under  Mr.  agency  viewpoint  on  relations  with  Kudner,  asked  me  the  other  day  has  done  to  sell  it- 

Leister’s  direction,  has  issued  such  clients,  recited  a  long  series  of  dif-  Does  business  really  believe  in  ad-  realize  that  this  70%o  of  the 

studies  as  the  “unit  rate  norm  charts”  mihlic  which  has  an  income  of  Si  nnn 

and  studies  of  local-national  rate  dif¬ 
ferentials;  and  it  was  understood  that 
his  talk  was  critical  of  newspaper 
practices. 

Another  speaker  was  L.  M.  Malitz, 
media  director  of  Cecil  Warwick  & 

Legler,  New  York,  vice-chairman  of 
the  Four-A  newspaper  committee, 
who  urged  more  intelligent  buying  of 


9? 


Arthur  Kudner 


John  Benson 


“It  seems  a  stringent  commentary  on 
the  job  business  has  done  to  sell  it¬ 
self,  to  realize  that  this  70%  of  the 
public  which  has  an  income  of  $1,000 
to  $5,000,  thanks  largely  to  the  re¬ 
sourcefulness  of  American  business 
over  any  other  business  on  earth,  buys 
most  of  the  products  of  American 
business  at  the  same  time  that  it 
applauds  regulation,  taxation  and  the 
suppression  of  business  initiative. 
Yet  even  this  is  understandable,  when 
you  consider  that,  over  the  period  in 
which  business  was  making  its 
growth,  it  has  spent  easily  ten  thou- 
-sand  times  as  much  to  sell  its  wares 
as  it  has  spent  to  sell  itself  and  an 
understanding  of  its  serviceability  to 
the  people  who  live  off  it  and  who 


On  magazine  problems,  too,  there 
was  discussion  by  both  advertiser  and 

agent— Gordon  E.  Cole,  Mills,  spent  to  sen  itseit  and  an 

Inc.,  chairman  of  the  "NA  >^3ga-  g  Thomas  Arthur  Kudner  John  Benson  Paul  West  understanding  of  its  serviceability  to 

zine  committee,  and  B.  C.  Duffy,  ^  ^  ^  ,  .  the  people  who  live  off  it  and  who 

i  BBDO,  New  York.  Chairman  of  the  hculties  which  have  arisen  in  actual  vertising?  The  record  as  a  whole  it  buy  it  by  whom  it  lives.” 

.ANA  magazine  committee.  practice  because  of  improper  adver-  seems  to  me,  indicates  that  the  answer  _  1  j  *  u  a  e  *  j 

Other  speakers  at  the  Thursday  tiser  interference,  or  because  of  office  is:  it  believes  too  much.  Says  Induitry  Needs  Friends 

morning  session  were  John  Benson,  politics  in  corporations,  or  for  other  "It  believes  that  a  few  advertise-  Making  friends  for  industry  is  the 
piesident  of  the  Four-A,  Donald  S.  reasons.  One  agency  reported  me-  ments  devoted  off  and  on  to  economic  *^ost  important  job  now  facing  busi- 

Shaw,  assistant  to  the  president  of  dia  selected  by  clients  contrary  to  fallacies  can  erase  the  accumulated  ness  management,  Lewis  H.  Brown, 

McCann-Erickson,  Inc.,  New  York,  logical  recommendations  by  tne  misunderstanding  of  forty  or  fifty  president  of  Johns-Manville  Corpora- 

Invited  agency  men  attended  the  agency,  involving  double  and  triple  years — for  let  us  remember,  to  take  tion,  declared. 

closed  Thursday  sessions,  following  solicitation  by  representatives.  Some  just  one  example,  that  the  anti-trust  Failure  to  do  this  job,  he  said,  will 
decision  last  spring  to  work  more  reported  clients  would  release  only  law  was  passed  in  1896.  jeopardize  the  system  of  private  en- 

closely  with  the  agency  association.  one  ad  at  a  time,  or  one  month  at  a  "It  believes,  in  the  matter  of  sell-  terprise  on  which  democracy  is 

Thursday  afternoon  there  was  a  time,  thus  interfering  with  continu-  ing  merchandise,  that  advertising  can  founded  and  through  which  this  coun¬ 
speakerless  session  on  media,  with  ity.  There  was  much  complaint  about  in  many  cases  surmount  such  diffi-  developed  to  its  pre.sent  world 

discussion  from  the  floor  on  news-  unnecessary  rewriting  of  copy,  in-  culties  as  the  lack  of  a  well-defined  leadership, 

i  papers,  magazines,  radio,  and  outdoor  eluding  one  report  of  a  client  whose  objective — the  lack  of  consistency  and  But  this  is  not  a  propaganda  job. 


Failure  to  do  this  job,  he  said,  will 
jeopardize  the  system  of  private  en- 


But  this  is  not  a  propaganda  job. 


and  display. 

Officers  Elected  criticized  but  actually  wrote  copy  wilderment  of  salesmen  and  retail-  "Is  there  any  man  here  today,”  he 

which  was  forced  upon  the  agency  ers  which  such  uncertainty  creates,  asked,  “who  would  dare  think  of  ask- 
NewSlFktheS  ca”  lor  publioaUon.  ®  These  are  elemeats  all  L  often  ing  his  market  to  'like  nty  product’ 

loria  anH  nttior  waQ  nd-  Benson  grouped  the  Complaints  buried  under  the  facile  patter  of  mil-  as  opposed  to  saying  look  what  my 

vanced  from  vipp-phairman  nf  the  Under  six  major  heads,  the  first  three  lines  and  units  and  quotas,  or  the  product  does  for  you’?  TTien  let’s 
ANA  board  to  chairman  Paul  B  which  made  most  of  the  trouble:  blind  concentration  of  trying  each  forget  all  this  talk  about  business  try- 

Wpst  urac  ppr.f;r.iic»d  acs  full  tirvnp  mpoE  1-  Untimely  and  incompetent  criti-  month  to  beat  the  record  for  the  same  ing  to  sell  itself.  Let’s  start  thmking 
west^was  contmued  as  tuU-time  pres-  ^  business  is  doing 

Other  officers  elected  were-  Back  of  a  satisfactory  contact  “It  is  preoccupations  like  these,  for  the  other  fellow  in  terms  of  his 

Vice-Chairman _ A  O  Bucking-  agency  with  people  who  can  trivia  in  the  scale  of  real  considera-  own  livelihood,  his  bread  and  butter. 


new  wife  for  six  months  not  only  perseverance — or  the  apathy  and  be-  Mr.  Brown  emphasized 


“Is  there  any  man  here  today,”  he 


1.  Untimely  and  incompetent  criti-  month  to  beat  the  record  for  the  same  iog  to  sell  itself.  Let’s  start  thmking 


cism.  month  a  year  ago.  aoout  semng  wnai  ousmess  is  aomg 

2.  Lack  of  a  satisfactory  contact  “It  is  preoccupations  like  these,  for  the  other  fellow  in  terms  of  his 
for  the  agency  with  people  who  can  trivia  in  the  scale  of  real  considera-  own  livelihood,  his  bread  and  butter. 


about  selling  what  business  is  doing 


ham,  Cluett,  Peabody  &  Co.,  Inc.;  D. 


‘It  is  preoccupations  like  these,  for  the  other  fellow  in  terms  of  his 


tions  affecting  success  or  failure.  That,  after  all,  is  real  social  security.” 


P.  Smelser,  Procter  &  Gamble  Com- 

u^^Compa^^^  Laird)  Weco  Prod  ^  Tardy  and  unbusinesslike  han-  forces  that  retard  the  full  delivery  of  story  and  not  leave  the  job  up  to  the 

Treasurer-^llan  T  Prever  Vick  dling  of  jobs.  advertising’s  power.  For  advertising  group  effort  of  a  few  leaders  of  busi- 

Chemical  Company  '  ^  ’  5.  Putting  agency  to  unnecessary  is,  at  bottom,  a  ‘telling  of  even  before  ness;  and  that  “we  must  not  consider 

Newlv  Hiroptnrc  T  w  i™proper  expense  of  time,  effort  or  it  is  a  ‘selling  of— and  if  the  telling  public  relations  as  a  depression  job,  a 

Dineem^GenerTMoIors  proposition.” 

WUliam  A.  Hart,  E.  I.  du  Pont  de  Mishandlmg  of  the  creative  tern-  product,  well-made,  well -valued,  B 

N»mniirc  jt.  .  T  perament  and  agency  personnel.  well- distributed  and  well- understood. 

Swift  &  Co.;  H.  W.  Roden,  Johnson  &  ^"son  concluded  by  asking  the  selling  cannot  fail.”  INTERVIEWS  IL  DUCE 

Johnson;  Arthur  E.  Tatham,  Bauer  &  cooperation  in  ending  the  prac-  "B.st  Market  in  World"  Shattering  a  precedent  of  15  years 


3.  Not  being  taken  into  the  client’s  that  today  are  advertising‘s  head-  Mr.  Brown  urged  that  each  indi¬ 


confidence  and  kept  informed. 


winds,  those  impalpable  yet  resistant  vidual  company  tell  its  own  particular 


tice  of  submitting  speculative  copy 


"Best  Market  in  World"  Shattering  a  precedent  of  15  years 

“How  well  do  you  know  the  people  standing,  Frank  Gervasi,  Rome  cor- 


Open  sessions  of  the  convention  plans  w^out  pay  m  sohcitmg  an  constitute  the  market  for  your  respondent  for  International  News 

were  to  be  held  Oct.  29  and  30,  with  prevalerff  wares?”  asked  Mr.  Kudner.  And  he  Service,  obtained  an  informal  per- 

speakers  already  listed  in  this  paper.  he  said,  is  ex^nsive  to  the  ^g^t  on  with  “a  few  random  facts”:  sonal  interview  with  Benito  Musso- 

Public  attitude  toward  business  and  “8®''cies  and  not  very  helpful  to  the  -pj^g  30,000,000  families  in  the  United  lini  this  week.  In  the  few  interviews 


advertising  was  the  theme  of  the  ad^ert^rs,  sm^  an  agency,  even  if  states,  he  said,  have  as  large  a  total  II  Duce  has  given  in  the  past,  he  has 
Friday  morning  session,  with  a  lunch-  m  such  competition,  nearly  income  as  all  the  450,000,000  families  insisted  that  a  questionnaire  first  be 

eon  session  devoted  to  a  Washing-  write  new  copy  and  jn  the  rest  of  the  world  combined,  submitted,  with  matter-of-fact  ques¬ 


ts  forecast,  and  a  dinner  and  “Ad-  plans. 

Ribbws”  show  in  the  evening.  Sat-  Asks  "Darabl*  Saceett" 

orday  morning  was  scheduled  for  dis-  Arthur  Kudner,  New  York  adver- 
euasion  of  fair-trade  legislation.  tising  agent,  made  a  plea  for  new  at- 
George  S.  McMillan,  ANA  secre-  tention  to  “the  economics  of  durable 


maxe  new  plans.  Only  2%  of  them  filed  income  tax  tions,  and  gave  matter-of-fact  an- 

Atks  "Darabl*  Saeeett"  returns  for  incomes  of  $5,000  or  more  swers.  This  week,  however,  he  gave 

Arthur  Kudner,  New  York  adver-  in  1936,  but  70%  reported  incomes  Gervasi  slants  on  his  personal  day- 

tising  agent,  made  a  plea  for  new  at-  over  $1,000.  to-day  existence.  Gervasi  has  been 

tention  to  “the  economics  of  durable  “In  Great  Britain,”  he  said,  “the  with  INS  since  1934  and  was  Madrid 


*®ty.  reported  at  a  closed  session  success,”  in  place  of  short  cuts  to  latio  is  reversed;  26.8%  over  $1,000,  manager  before  going  to  Rome  in  1935. 


EDITOR  <S  PUBLISHER 


Directors  to  Work  Out 
ABC  Map  Plan  Details 

Agency  Section  Asks  Further  Study  of  Plan  to 
Show  Density  of  Newspaper  Circulations  .  .  . 
Committee  to  Consider  Newspaper  Director 


r>E-AFFIRMlNG  THE  POLICY  that  ' 

Audit  Bureau  of  Circulations  con-  ' 
fine  its  scope  to  auditing  only  net  paid  I 
circulations  in  accordance  with  pres-  ] 
ent  by-laws,  as  told  in  these  columns  ] 
last  week,  members  of  ABC  closed  i 
their  24th  annual  convention  in  Chi¬ 
cago  Oct.  22  in  a  harmonious  frame  ] 
of  mind. 

Well  attended,  despite  lack  of  major  ' 
issues  for  debate,  the  convention  took  ■ 
action  on  no  other  important  matter,  ' 
Ijeyond  approving  the  president’s  an¬ 
nual  report,  also  reported  in  last 
week's  issue.  Attendance  this  year 
was  considerably  larger  than  a  year 
ago.  A  total  of  1,146  members  were 
represented  either  by  proxy  or  in  per¬ 
son.  Those  present  numbered  nearly 
200. 

Despite  the  newspaper  division’s  ap¬ 
parent  apathy  to  the  previously-pro¬ 
posed  20%  county  coverage  break¬ 
down  method,  which  was  withdrawn 
from  the  convention  agenda  in  ad¬ 
vance  of  the  meeting,  it  is  under¬ 
stood  ABC  board  of  directors  will  en¬ 
deavor  to  work  out  details  of  the  map 
plan  for  future  consideration.  The 
only  division  to  express  itself  on  this 
matter  was  the  advertising  agency 
section,  which  adopted  a  resolution 
asking  the  board  to  give  further  con¬ 
sideration  at  an  early  date  to  the  sug¬ 
gested  plan  to  show  density  of  news¬ 
paper  circulations. 

Directors  Re-elected 

The  board  of  directors  re-elected 
the  following  officers:  P.  L.  Thomson, 
Western  EUectric  Company,  New  York, 
president;  F.  R.  Davis,  General  Elec¬ 
tric  Company,  Schenectady,  N.  Y.,  first 
vice-president;  Ralph  Starr  Butler, 
General  Foods  Corporation,  New 
York,  second  vice-president;  Fred 
Bohen,  Successful  Farming,  third  vice- 
president;  G.  R.  Schaeffer,  Marshall 
Field  &  Company,  Chicago,  secretary; 

E.  R.  Shaw,  Power  Plant  Eingineering, 
treasurer;  and  O.  C.  Harn,  Chicago, 
managing  director. 

Mr.  Shaw,  who  is  ill,  missed  his  first 
convention  since  organization  of  the 
bureau.  A  resolution  expressed  ap¬ 
preciation  of  his  services  and  the 
members’  hope  for  his  speedy  recov¬ 
ery. 

The  resolutions  committee,  headed 
by  H.  H.  Kynett,  Aitkin-Kynett,  Phil¬ 
adelphia,  considered  all  subjects  re¬ 
ferred  to  it  by  the  divisional  meetings 
and  sent  practically  all  such  matters 
to  the  directors  for  study. 

Stodghill  for  100,000  Class 

All  directors  whose  terms  expired 
were  re-elected,  except  one.  John 
Platt,  Kraft-Phenix  Cheese  Corpora¬ 
tion,  Chicago,  was  chosen  by  the  ad¬ 
vertiser  division  to  succeed  Grafton  B. 
Perkins  of  Lever  Brothers  Company, 
Cambridge,  Mass.,  who  retired  from 
the  board  after  many  years  of  service. 
Other  directors  elected  by  the  adver¬ 
tiser  division  were;  President  Thom¬ 
son,  Vice-president  Davis,  Secretary 
Schaeffer,  J.  W.  Dineen,  General 
Motors  Corporation,  Detroit;  Eben 
Griffiths,  Socony-Vacuum  Oil  Com¬ 
pany,  Inc.,  New  York;  and  Leo  Nejel- 
ski.  Swift  &  Company,  Chicago,  the 
latter  to  serve  a  one-year  term. 

In  the  newspaper  division,  Harry  S. 


Webster,  Snii  Bernardino  (Cal.)  Sun 
Telegram,  was  re-elected  to  repre.sent 
the  mountain  and  Pacific  .states;  J 
Noel  Macy,  Westchester  County 
Newspapers,  representing  newspapers 
of  less  than  15,(K)0  circulation:  and 
Howard  W.  Stodghill,  Hearst  News¬ 
papers,  representing  newspapers  of 
100,000  or  more  circulation.  Mr. 
Stodghill  also  fills  the  qualification  for 
a  director  having  practical  circulation 
experience. 

Other  directors  re-elected  were: 

Advertising  agency  division — B.  C. 
Duffy,  Batton,  Barton,  Durstine  &  Os- 
bom,  New  York;  and  Mr.  Kynett. 

Business  paper  division — Mr.  Shaw. 

Farm  paper  division — Mr.  Bohen. 

Magazine  division — Phillips  Wyman. 
McCall  Corporation,  New  York. 

Verne  E.  Joy,  Centralia  (Ill.)  Sen¬ 
tinel,  chairman  of  the  newspaper  di¬ 
visional  meeting,  announced  he  would 
soon  appoint  a  special  committee  of 
five  to  consider  the  recommendation 
of  that  group  for  re-alignment  of 
newspaper  director  classifications. 
This  suggestion  arose  out  of  the  re¬ 
quest  by  New  York  City  publishers 
for  a  director  representing  dailies  with 
100,000  circulation  or  more,  regardless 
of  whether  or  not  such  a  director  has 
had  practical  circulation  experience. 
■ 

VOTED  SUSPENSION 

The  Lawrence  (Mass.)  Sunday 
News  suspended  publication  Oct.  14. 
Mrs.  Helen  Hagan,  board  chairman, 
said  the  estate  of  the  late  publisher 
will  be  liquidated. 


Two  ICMA  ofFicials  at  ABC  meeting.  Clem 
D.  O’Rourke,  Cleveland  Press,  ICMA  direc¬ 
tor,  left;  and  David  H.  Smith,  Portland 
Journal,  ICMA  president. 

Thompson  Succeeds 
Merwin  As  Publisher 

Appointment  of  General  Manager 
John  Thompson  as  publisher  of  the 
yiinneapolis  Star  was  announced  this 
week  by  John  Cowles,  president  of 
the  Star.  Mr.  Thompson  succeeds 
Davis  Merwin  who  resigned  under 
doctor  s  orders  to  take  a  complete 
rest. 

Basil  Walters,  managing  editor,  Des 
Moines  Register  and  Tribune,  has  been 
named  editor  of  the  Star.  Mr.  Walters 
and  his  family  have  moved  to  Minne¬ 
apolis. 

Mr.  Walters  went  to  Des  Moines  in 
1928  from  the  Milwaukee  Journal. 
He  will  continue  as  a  director  of  the 
Register  and  Tribune  Co. 

The  election  of  Mr.  Walters  and  of 
Nelson  Poynter,  Star  business  man¬ 
ager.  as  directors  of  the  Star  Com¬ 
pany.  was  also  announced,  and  John 
Thompson  was  elected  vice-president 
and  treasurer. 

Gardner  Cowles,  Jr.,  vice-president 
and  executive  editor  of  the  Register 
and  Tribune,  has  assumed  the  title 
of  managing  editor  in  Des  Moines. 

Kenneth  MacDonald,  news  editor, 
has  been  promoted  to  assistant  man¬ 
aging  editor  of  the  Register  and 
Tribune. 


At  ABC  luncheon: 
(L.  to  r.|  P.  E. 
Ward,  Farm  Journal, 
president.  Agricul¬ 
tural  Publishers 
Assn.;  Ralph  Starr 
Butler,  General  Foods 
Corp.,  ABC  vice- 
president  and  lunc'n- 
eon  toast-master; 
Dr.  George  H. 
Gallup,  Young  & 
Rubicam  research  di¬ 
rector  and  guest 
speaker;  and  Presi¬ 
dent  P.  L.  Thomson, 
Western  Electric 
Company, 


Three  circulation 
managers  at  ABC 
convention  in  Chi¬ 
cago.  Left  to  right: 
T.  J.  Dowling,  New 
York  World-Tele¬ 
gram;  Joe  Madigan, 
Cleveland  Plain 
Dealer  &  News;  and 
Glenn  Cox,  Dayton 
(O.)  News 


New  NEA  Bureau 
to  Aid  Work 
of  Press  Groups 

Service  Headquarters 
Opened  in  Chicago  . . .  Inland 
to  Push  Inter-Assn.  Idea 

Chicago,  Oct.  25— The  Newspaper 
Association  Service  Bureau,  with 
headquarters  here,  is  a  new  depart¬ 
ment  of  the  National  Editorial  Asso¬ 
ciation  co-operating  with  18  state 
press  associations  having  field  man¬ 
agers.  Its  purpose  is  to  co-ordinate 
activities,  prevent  overlapping  of 
functions,  and  speed  up  exchange 
of  information  to  non-metropolitan 
newspaper  publishers.  Service  bu¬ 
reau  headquarters  will  be  in  the  NEA 
office  at  134  N.  LaSalle  Street. 

Need  for  closer  co-operation  among 
newspaper  organizations  had  been  ap¬ 
parent  in  other  groups  and  the  Inland 
Daily  Press  Association  discussed  this 
problem  at  its  fall  meeting  here  last 
week.  Presidents  and  secretaries  from 
state  and  regional  associations  in  the 
central  west  were  invited  to  attend 
and  expressed  their  sympathy  with 
such  a  plan.  It  is  understood  the 
Inland  will  continue  to  develop  its 
idea  of  an  inter-association  council, 
with  the  primary  purpose  of  checking 
on  legislative  matters  in  various  states. 

Details  of  the  Inland  plan  are  yet 
to  be  worked  out.  It  was  suggested 
that  both  the  NEA  bureau  and  the 
Inland,  with  headquarters  here,  could 
co-operate  in  gathering  and  dissemi¬ 
nating  information  of  interest  to  vari¬ 
ous  state  and  regional  associations. 

Many  Bills  Affect  Press 
The  growing  tendency  on  the  part 
of  state  legislatures  to  introduce  bills 
affecting  newspapers  either  directly 
or  indirectly  was  brought  out  at  the 
Inland  meeting.  William  Hardy,  man¬ 
ager,  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association,  said  out  of  3,000 
bills  introduced  in  his  state  350  were 
found  to  have  some  provision  that 
would  affect  publishers.  In  California, 
the  total  was  even  higher.  John  Long, 
manager,  California  Newspaper  Pub¬ 
lishers  Association,  report^  some  500 
bills  either  directly  or  indirectly  were 
related  to  newspapers. 

Operation  of  the  Newspaper  Asso¬ 
ciation  Service  Bureau  will  be  under 
the  direction  of  Will  W.  Loomis,  La- 
Grange  (Ill.)  Citizen,  NEA  president; 
Bruce  McCoy,  of  Baton  Rouge,  La, 
president.  Newspaper  Association 
Managers,  Inc.,  and  Fred  Minder,  Ne¬ 
braska  Press  Association,  NAM  secre¬ 
tary.  The  Iowa  Press  Association 
has  “loaned”  Don  Reid,  its  field  man¬ 
ager,  as  the  bureau’s  part-time  acting 
director.  The  first  service  of  the  bu¬ 
reau  will  be  making  available  a  news 
instruction  booklet,  issued  monthly, 
for  publishers  who  desire  to  distribute 
such  information  to  their  correspond¬ 
ents. 

■ 

ICMA  DIRECTORS  MEET 

Directors  of  the  International  Cir¬ 
culation  Managers  Association  met  is 
Chicago,  Oct.  21,  and  ratified  selec¬ 
tion  of  Chateau  Frontenac  as  conven¬ 
tion  headquarters  for  the  1938  ICMA 
meeting  at  Quebec,  Canada,  next 
June.  A  resolution  was  adopted  in¬ 
viting  the  Audit  Bureau  of  Circula¬ 
tions’  board  of  directors  to  hold  their 
annual  Canadian  meeting  in  Quebec 
at  the  same  time  of  the  ICMA  con¬ 
vention.  The  board  discussed  plans 
to  encourage  added  interest  among 
small  newspapers.  President  David 
H.  Smith,  Portland  Journal,  an¬ 
nounced  committee  assignments  will 
be  made  at  an  early  date. 
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Kewspapers  Warned 
Against  “Statics” 

Lagging  Linage  Calls  for  United  Selling, 

Walter  A.  Burke  Tells  Pacific  Ad  Men  .  .  . 

Hits  Publicity  and  Questions  Rates 

PRISENTATION  of  a  solid  front  in  minds  of  the  local  merchant,  and 
promotion  of  newspapers  as  an  ad-  hence  of  lessened  value  to  the  na- 
vertising  medium  was  advocated  by  tional  advertiser. 


Walter  A.  Burke,  assistant  general 
jnanager  of  Pacific  Coast  offices  of 
ycCann-Erickson,  Inc.,  in  a  recent 
address  before  the  Northern  Califor¬ 
nia  Newspaper  Advertising  Managers 
.Association.  Mr.  Burke,  formerly  re¬ 


state  corporations  are  so  close  to  the 
static  line,  newspapers  that  also  are 
close  to  the  static  line,  must  neces¬ 
sarily  figure  new  ways  of  raising  rev¬ 
enue  other  than  through  increasing 
rates  to  those  corporations.” 


Judge  Defines 
Duty  of  Press 
to  Protect  Public 

Daily  Wins  Libel  Case 
When  Its  Right  to  Fair 
Comment  Is  Cited 


Photog  Jailed 
For  Defying 
Judge's  Order 

Released  Later  Despite  His 

Refusal  to  Apologize  .  .  . 

Exclusive  Shot  Unused 

Disregarding  a  court  order  against 
pictures  during  trial  of  a  libel  suit  in 
Dallas,  Tex.,  district  court  last  week, 
Dennis  Hayes,  Dallas  Times-Herald 
photographer,  was  fined  $100  and 


Scattered  through  the  speech,  how¬ 
ever,  were  repeated  references  to  the 
newspaper  advertising  successes  of 
today.  First  action  of  a  solid  front 
committee  to  promote  newspapers  as 
_  a  unit  should  be  to  study  such  cases 

gional  executive  for  the  Pacific  Coast,  as  the  basis  of  improved  presentation  of  Holyoke  against 
.American  Association  of  Advertising  of  the  newspaper  as  a  medium,  he  Transcript  -  Telegram 
.<tgencies,  spoke  at  the  organization’s  urged. 

-  .  - c —  “Let  me  suggest  to  this  group  that 


October  meeting  in  San  Francisco. 

As  a  feature  of  this  united  front 
movement.  Mr.  Burke  urged  studies 
of  the  many  outstanding  advertising 
successes  in  which  newspapers  have 
oeen  the  sole  medium  of  presentation. 

He  warned  against  dilution  of  the 
advertising  dollar  through  dilution  of 
the  editorial  content.  Selling  tactics 
based  on  sharp-shooting  at  rival  pub¬ 
lishers  were  protested. 

Declaring  history  shows  that  each 
new  business  cycle  challenges  the 
survivors  of  a  past  one,  Mr.  Burke 
said  the  presence  of  an  amazing  num¬ 
ber  of  “static”  businesses  in  various 
fields  today  demands  a  high  gold 
cmtent  in  advertising. 

“‘Statics’  occur  when  you  are  just 
making  a  noise  of  doing  business 
without  necessarily  going  any  place,” 
he  said,  explaining  he  had  coined  a 
new  use  of  a  word  to  present  a  situa¬ 
tion  in  what  Col.  Leonard  P.  Ayres  of 
Cleveland  has  defined  as  “an  era  of 
pessimistic  prosperity.” 

Linage  figures  today  indicate  there 
are  statics  in  the  newspaper  business, 
Mr.  Burke  advised.  Declaring  there 
is  some  fear  that  newspapers  may 
now  be  facing  a  “fixation”  period,  he 
warned  that  lowering  the  quality  of 
the  editorial  content  of  newspapers 
will  not  serve  to  meet  the  situation. 

"We  know  your  costs  are  rising,  but 
costs  are  your  problem.  The  adver¬ 
tising  agencies’  problem  is  to  con¬ 
tinue  to  get  a  dollar’s  worth  of  ad¬ 
vertising  for  every  dollar  spent,”  Mr. 
Burke  said. 

'In  the  face  of  increased  newspaper 
costs,  you  should  be  receiving  in¬ 
creased  revenues  and  increased  linage, 
providing  you  have  positioned  your¬ 
self  for  this  increase.  The  fact  is 
that  with  few  exceptions  the  first 
nine  months  of  this  year  show  only 
slight  increases  in  total  volume  over 
bst  year.  The  fact  there  are  so 
many  losses  in  general  linage  indi¬ 
cates  that  there  is  something  wrong 
some  place. 

"Naturally,  we  cannot  tell  publish¬ 
ers  how  to  run  a  paper,  but  we  do 
think  they  could  have  taken  a  lesson 
from  media  which  went  through  this 
period  of  fixation  four  years  ago.  It 
seems  that  newspapers  were  a  little 
slow  in  coming  to  their  final  bottom 
point  in  this  liquidation  process.” 

Two  factors  in  dilution  of  a  news¬ 
paper  as  an  advertising  medium  are 
publicity  and  an  excessive  rate  dif¬ 
ferential,  he  declared.  The  reader 
loses  faith  if  too  many  advertising 
stories  are  carried,  it  was  explained, 
^fso,  he  contended,  the  subscriber 
rwognizes  publicity  as  quickly  as  the 
dty  editor.  A  low  local  advertising 
rate,  it  was  asserted,  labels  the  news¬ 
paper  as  of  inferior  quality  in  the 


they  seriously  consider  the  linage  fig¬ 
ures  appearing  currently  in  the  trade 
magazines,  and  that  they  seriously 
consider  a  plan  whereby  the  medium 
will  be  sold  as  a  solid  unit  with  a 
solid  front  and  without  individual 
bias  or  individual  throat  cutting. 

“Let  me  suggest  that  somewhere 
along  the  line  a  study  be  made  of 
such  campaigns  as  Standard  Oil’s 
R.P.M.,  where  newspaper  space  was 
used  almost  exclusively,  and  where  in 
one  year  a  brand  new  product  became 
the  leader  in  its  field.  (E.  &  P.,  July 
10,  1937,  page  11.)  I  have  as  yet 
failed  to  see  this  story  used  by  a 
single  newspaper.  No  doubt  there  are 
many  such  stories  which  might  be 
compiled  and  used.” 

Preliminary  to  a  discussion  of  the 
advertising  factors,  Mr.  Burke  pre¬ 
sented  figtires  on  the  general  busi¬ 
ness  situation  to  show  the  need  for 
care  in  advertising  expenditures. 

Disclosing  a  recent  survey  of  25,106 
Bureau  of  Internal  Revenue  reports 
on  California  business  organizations, 
he  said  only  7,112  of  these  businesses 
had  receipts  in  excess  of  expenditures. 
As  there  were  3,113  “inactives”  among 
the  corporations,  comprising  churches 
and  offier  non-profit  organizations, 
nearly  40  per  cent  of  all  the  state’s 
corporate  shares,  when  measured  by 
dollar  volume,  were  carried  at  a  loss 
during  the  year. 

“The  money-making  group  of  cor¬ 
porations  reported  a  net  income  of 
$228,691,000.  The  money-losing  cor¬ 
porations  reported  combined  deficits 
of  $227,800,000. 

“The  excess  of  net  income  over 
deficits  was  only  $811,000.  In  terms 
of  California’s  four  and  one-half  bil¬ 
lion  corporate  business,  there  is  a 
yield  in  net  income  of  only  $811,000 
excess  profits  over  deficits. 

“You  must  face  the  fact  that  the 
state  corporations,  when  measured  as 
a  single  unit,  show  a  return  of  less 
than  two  one-hundredths  of  1  per  cent 
on  gross  income. 

“You  must  face  the  fact  that  on  the 
average  the  state’s  corporations  made 
somewhat  less  than  one  cent  in  profit 
on  every  $50  taken  in  over  the 
counter.  In  other  words,  less  than 
one  penny  was  available  for  the  stock¬ 
holders  out  of  every  $50  coming  into 
the  till. 

“Just  think  for  a  minute  what  these 
figures  mean  to  you  as  newspaper 
publishers  and  representatives.  Here 
are  unadulterated  records  of  25,106 
of  your  customers — and  your  big  cus¬ 
tomers — yet  on  the  average  they  are 
showing  less  than  one  cent  in  profit 
on  every  $50  gross. 

“This  situation  should  raise  eye¬ 
brows,  for  it  means  that  when  the 


A  Hampden  County  (Mass.)  jury, 
sitting  at  Springfield  recently,  delib¬ 
erated  15  minutes  on  a  $15,000  libel 
suit  action  brought  by  Armand  Page 
the  Holyoke 
and  handed 
down  a  verdict  for  the  defendant. 

The  alleged  libel  concerned  an  ar¬ 
ticle  stating  that  Page  was  involved 
in  “a  racket.”  Page  worked  at  the 
Worthington  Pump  and  Machine  Cor¬ 
poration  plant  at  Harrison,  N.  J.,  and 
had  a  garbage  collection  contract 
from  the  Holyoke  board  of  public 
works.  He  necessarily  had  to  sublet 
it.  This  was  contrary  to  the  contract 
he  had  made. 

Superior  Court  Judge  Thomas  J. 
Hammond,  discussing  the  duty  of  the 
press  to  protect  the  public  in  his 
charge  to  the  jury,  said  in  part: 

“On  matters  of  public  concern, 
either  dealing  with  the  way  and  man¬ 
ner  in  which  state  or  municipal 
finances  or  business  is  handled,  the 
press  has  a  right  to  make  what  is 
known  as  fair  comment.  And  if  ir¬ 
regularities  be  showm  they  have  a 
right,  and  it  even  goes  further  than 
that,  for  it  has  been  said  it  is  the 
duty  of  a  fair-minded  press,  keeping 
in  mind  the  constitutional  provisions, 
to  safeguard  the  public  interest  from 
any  imposition;  not  necessarily  lar¬ 
ceny,  not  necessarily  theft,  but  it  is 
their  duty  to  protect  the  public,  or  to 
expose  situations  that  tend  to  injure 
or  impair  municipal  or  state  or  na¬ 
tional  administrations,  the  proper  ad¬ 
ministration  of  the  municipality  or 
the  operation  of  any  of  its  depart¬ 
ments.  And  the  right  of  the  press  to 
expose  situations  of  that  sort  has 
been  upheld  from  our  earliest  cases.” 


THOMPSON  PROMOTED 

Arthur  S.  Thompson,  sales  manager 
of  the  Geo.  H.  Morrill  Co.,  division 
of  General  Printing  Ink  Corporation, 
has  been  appointed  general  manager 
to  succeed  L.  S.  Allstrum.  Mr.  All¬ 
strum  as  vice-president  of  the  General 
Printing  Ink  Corporation,  will  con¬ 
tinue  to  exercise  general  executive 
duties. 


OMAHA  TYPE  CHANGE 

The  Omaha  World-Herald,  which 
recently  purchased  the  Omaha  Bee- 
News,  a  Hearst  publication,  has 
changed  the  type  style  of  the  heading 
on  the  first  page  and  sport  page  of 
the  Morning  World-Herald  to  distin¬ 
guish  it  from  the  Evening  World- 
Herald. 

■ 

AFA  PICKS  DETROIT 

Detroit,  Oct.  25. — Detroit  is  laying 
elaborate  plans  to  be  host  next  June 
12-15  to  the  1938  convention  of  the 
Advertising  Federation  of  America. 
Invitations  extended  to  the  AFA  board 
of  directors  in  Chicago  last  week  by 
Harold  M.  Hastings,  secretary-man¬ 
ager,  Adcraft  Club  of  Detroit,  were 
unanimously  accepted. 


Rival  photographers  had  a  field  day  when 
Dennis  Hayes,  Dallas  Times-Herald  camera¬ 
man  (above),  was  jailed  for  making  pic¬ 
tures  in  district  court  at  Dallas  after  the 
judge  said  none  should  be  made. 

jailed  by  Judge  Claude  McCallum 
when  he  snapped  the  principals  in  the 
case  as  they  emerged  from  the  court¬ 
room  during  a  recess. 

The  ban  on  pictures,  observed  by 
other  photographers,  was  issued  at  the 
request  of  Mrs.  Bobby  Wilson,  wife, 
of  the  former  Southern  Methodist 
University  football  player  and  all- 
American  back,  who  was  suing  Lib¬ 
erty  magazine.  Hayes  let  loose  with 
his  speed  gun  flash  as  she  was  leaving 
with  her  husband.  Mrs.  Wilson 
screamed  and  the  judge  ordered 
Hayes  brought  before  him. 

“Why  did  you  take  that  picture?” 
he  demanded. 

“My  editors  told  me  to,”  Denny 
answered. 

Refused  to  Apologize 

“I  am  going  to  run  this  court,”  the 
judge  roared  and  slapped  a  three-day 
sentence  and  $100  fine  on  the  pho¬ 
tographer,  ordering  him  thrown  into 
jail,  and  taking  what  he  thought  was 
the  exposed  negative. 

At  the  end  of  the  afternoon  session 
Judge  McCallum  said  if  Hayes  would 
apologize  he  would  remit  both  the  fine 
and  the  jail  sentence.  Denny  refused, 
saying  he  had  nothing  to  apologize  for, 
but  next  morning  attorneys  for  the 
Times-Herald  appeared  before  the 
judge  and  apologized  and  the  con¬ 
tempt  charges  were  dismissed. 

Real  Nugativu  Saved,  Not  Usod 
What  the  judge  did  not  know  is 
that  the  negative  he  received  was  a 
blank,  that  Denny  has  a  good  picture 
of  the  couple  parading  down  the  hall. 
His  editors  would  not  publish  it,  how¬ 
ever,  feeling  they  should  not  tempt 
the  judge  too  far. 

Denny’s  young  son  Johnny,  trying 
to  be  helpful,  got  into  the  courtroom 
with  a  candid  camera,  but  the  judge 
caught  him  too  and  took  the  films 
from  his  camera. 

Several  days  later  the  jury  decided 
for  Mrs.  Wilson  and  agreed  that  Lib¬ 
erty  should  pay  her  $2,950  for  damage 
to  her  reputation.  She  alleged  the 
magazine  had  indirectly  referred  to 
her  as  “a  hussy”  in  a  story  on  Wilson. 
She  was  formerly  drum  major  at 
Southern  Methodist. 
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Control  of  Copy  On 
Medium- Size  Dailies 

Simple  System  to  Reduce  Overset 
Described  by  Iowa  Editor  .  .  . 

Results  of  Survey  Told 
By  HARRY  C.  SUCHTER 

EDITOR,  DUBUQUE  (IOWA)  TELEGRAPH -HERALD. 


HOW  CAN  YOU  PLAN  a  paper  when 

the  advertising  department  accepts 
ads  right  up  to  press  time?  This  was 
a  favorite  complaint  I  heard  from 
managing  editors  of  middle-sized 
newspapers  answering  a  survey  by 
questionnaire  on  the  use  of  copy  con¬ 
trol. 

There  were  other  problems,  too, 
such  as  the  extra  time  needed  to 
measure  news  copy,  the  fluctuation  in 
departmental  news,  and  the  difficulty 
of  shifting  quotas.  Some  editors  were 
apparently  satisfied  to  let  the  compos¬ 
ing  room  get  out  the  paper,  but  not 
many.  Most  of  them  seemingly  re¬ 
gretted  their  reliance  on  guess-work, 
with  its  irritating  overset  or  dilution 
with  time  copy. 

It  has  seemed  to  me  that  a  good 
copy  control  and  make-up  system 
answers  these  objections.  The  news¬ 
paper  with  a  wavering  deadline  for 
advertising  particularly  needs  some¬ 
thing  for  making  sudden  but  work¬ 
able  adjustments  late  in  the  day. 

Still  Trust  in  Providnncn 

Moreover,  copy  control  itself  tends 
to  correct  this  wavering,  for  it  auto¬ 
matically  brings  pressure  on  the  ad¬ 
vertising  department  to  set  an  earlier 
and  definite  deadline.  When  the  ad 
department  is  required  to  make  out 
early  dummies  for  each  page,  it  must 
at  least  estimate  the  ads  that  may 
come  in  later.  An  editor’s  cussing 
out  the  late  arrivals  doesn’t  help 
much. 

It  may  be  interesting  to  note  that 
the  average  managing  editor  of  the 
middle-sized  newspaper  still  trusts  to 
Providence  and  a  time-copy  bank  to 
close  his  pages.  The  aforementioned 
survey  in  cities  ranging  from  25,000 
to  75,000  population  showed  that  rela¬ 
tively  few  editors  employ  systematic 
devices  for  copy  control  and  make-up. 

Their  responses  to  the  questionnaire 
reflected  the  difficulties  of  this  par¬ 
ticular  field.  They  have  neither  the 
time  nor  the  men  to  adopt  the  elab¬ 
orate  practices  of  the  larger  dailies, 
and  yet  they  have  outgrown  the 
small-town  sphere  where  the  editor 
is  so  close  to  the  whole  picture  that 
his  estimates  can  be  fairly  accurate. 
Even  so,  I  believe  that  most  editors 
are  under-estimating  their  capacity 
to  produce  a  plaimed  paper. 

Only  a  few  attempt  to  make  up  all 
the  pages  of  their  paper.  Many  of 
them  get  no  dummies  showing  adver¬ 
tising  layouts,  and  only  about  one  in 
ten,  covered  by  this  survey,  measures 
his  news  copy.  They  guess  at  it,  or 
trust  to  luck. 

Copy  Most  Bo  Mootorod 

Copy  measurement  is  the  founda¬ 
tion,  of  course,  for  any  control  sys¬ 
tem.  Ours  is  quite  simple.  We  set 
our  typewriters  to  make  a  line  of 
specified  length,  coimt  the  lines  in  a 
piece  of  copy,  divide  that  by  four, 
and  we  have  the  number  of  inches 
the  story  will  produce  in  8-point  type. 
A  chart  tells  us  the  depffi  of  the  va¬ 
rious  headlines,  and  we  indicate  the 
total  on  a  working  ^leet.  The  process 
takes  only  a  few  seconds,  but  it  keeps 


the  desk  man  up  to  the  minute  in 
timing  his  production. 

We  start  the  day  with  quotas  for 
the  several  departments.  The  state 
editor,  for  example,  gets  dummies  of 
each  of  his  pages,  and  a  quota.  He 
keeps  a  record  of  copy  totals  and 
knows  where  he  stands  at  any  par¬ 
ticular  time.  On  the  dummies  he 
marks  the  important  stories  and  art. 

If  there  were  no  later  changes,  his 
troubles  would  now  be  over.  But  ads 
come  in,  and  news  development  itself 
may  modify  first  estimates.  The  key 
to  good  copy  control,  I  believe,  is  the 
capacity  of  the  mechanism  to  make 
these  changes,  early  and  late.  It  can 
be  done  successfully  if  periodic  shifts 
in  quotas  are  calculated  as  the  day 
moves  along.  We  do  not  wait  until 
a  deadline  to  discover  that  somebody 
has  fallen  short  of  his  quota.  And 
we  make  a  general  realignment  of 
quotas  just  as  soon  as  we  find  another 
editor  needs  more  space. 

In  the  end  we  come  out  even,  with 
no  accidental  overset,  nor  frequent 
need  for  time  copy.  What  is  so  pa¬ 
thetic  as  an  editor  trying  to  figure  out 
how  he  got  five  or  ten  galleys  over¬ 
set!  And  how  the  business  office  likes 
that  spectacle! 

Some  Charts  Necessary 

Some  working  charts  are  necessary. 
A  limited  amount  of  time  must  be 
given  to  this  planning,  but  the  satis¬ 
faction  in  producing  a  paper  as 
planned  should  be  worth  the  effort. 
A  desk  man  knows  how  his  depart¬ 
mental  space  will  look,  or  how  any 
page  will  look,  and  how  much  type  it 
needs.  He  knows  at  all  times  where 
he’s  going,  and  he’s  ready  for  any 
emergency. 

There  is  no  call,  under  such  a  sys¬ 
tem,  for  the  managing  editor  to  dis¬ 
cover  suddenly  that  his  space  is  al¬ 
most  gone,  and  to  have  to  tear  his 
hair  as  emphasis  for  the  order  to 
“boil  everything!” 

That  copy  control  eliminates  waste 
and  improves  the  product  at  the  same 
time  goes  almost  without  saying. 

I  don’t  believe  that  this  is  over¬ 
emphasis  on  the  mechanical  side  of 
news  production.  It  is  only  one  phase, 
to  be  sure,  in  making  a  newspaper, 
but  it  is  the  framework,  and  very  im¬ 
portant  us  such.  More  attention  can 
be  given  to  news  itself  if  the  mechan¬ 
ical  flow  is  smooth.  The  editor  of  the 
middle-sized  newspaper  who  regulates 
this  flow  by  “watching  the  hook”  (and 
there  are  many  of  them)  is  the  me¬ 
chanical  victim,  after  all,  having  to 
pad  or  slash  according  to  the  caprice 
of  the  typesetter. 

■ 

Small  Daily's  Filing 
Plan  Urged  by  Dill 

Continuing  Editor  &  Publisher's 
discussion  on  use  of  more  photos  in 
small  city  dailies,  published  in  the 
Sept.  25  issue.  Page  XXXVI,  syndi¬ 
cate  number,  W.  A.  Dill,  associate 
professor  of  journalism.  University  of 
Kansas,  points  out  the  Ottawa  (Kan.) 
Herald  has  a  file  of  many  hundred 
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personal  pictures,  both  the  unmounted 
zincs  and  the  mats  from  the  syndi¬ 
cate  services.  Elach  mat  or  cut  in 
slipped  into  a  tag-board  pocket  five 
inches  wide,  2*^  deep,  with  one  side 
projecting  up  another  half  inch  for  a 
1  bel  tab.  A  shallow  drawer  in  the 
editorial  room  is  divided  by  tbin  par- 
tions  into  channels  wide  enough  for 
the  pockets,  which  are  filed  verti¬ 
cally.  “We  adopted  the  plan  for  our 
office,”  said  Mr.  Dill,  “but  haven’t  put 
the  Herald’s  binders’  tape  finish  over 
the  staples.” 

“The  Eugene  (Ore.)  Morning  Reg¬ 
ister  of  a  number  of  years  ago,”  he 
adds,  “filed  all  its  syndicate  maps  un¬ 
der  the  general  subdivisions  of  (1) 
persons,  filed  alphabetically;  (2) 
places,  filed  geographically;  (3)  ships. 
(It  was  before  the  days  of  many  air¬ 
planes.)  The  file  was  started  in  an 
ordinary  8  x  11  filing  cabinet,  with  a 
few  of  the  manila  folders  used  for  the 
vertical  filing  of  letters.  As  the  mats 
increased  in  numbers,  especially  un¬ 
der  some  letters,  the  packages  were 
subdivided,  e.g.:  Ba-Be;  Bi-Bo;  Bu- 
By;  and  so  on.” 

■ 

College  Daily  Starts 
Anti-Vice  Drive 

•  The  Daily  lllini,  student  newspa¬ 
per  of  the  University  of  Illinois 
Champaign-Urbana.  has  launched  a 
campaign  against  prostitution  and 
gambling  in  which  Dr.  A.  C.  Willard, 
university  president,  has  issued  a 
warning  that  any  student  caught  in 
any  of  the  14  houses  of  prostitution 
which  the  Illini  says  exist  in  Cham¬ 
paign  will  be  expelled. 

John  Mabley,  Illini  managing  edi¬ 
tor,  and  Mike  Connolly,  city  editor, 
are  conducting  the  editorial  campaign. 

■ 

N.  J.  Works  Out  Plan 
For  State  Press  Passes 

A  new  system  of  state  police  passes 
for  working  newspaperman  has  been 
worked  out  by  Col.  Mark  K.  Kimber- 
ling,  head  of  the  New  Jersey  State 
Police,  and  James  Kemey,  president 
of  the  New  Jersey  Press  Association, 
as  an  outgrowth  of  the  difficulties  en¬ 
countered  at  the  time  of  the  Hinden- 
burg  crash. 

Under  this  plan  a  strictly  limited 
list  of  pass-holders  will  be  granted 
emergency  privileges  by  the  state 
police.  Pass-holders  will  also  get  spe¬ 
cial  attention  at  all  army,  navy  and 
coast  guard  stations  in  New  Jersey. 
In  view  of  the  highly  limited  char¬ 
acter  of  the  list  even  metropolitan 
papers  were  given  only  three  or  four 
passes.  The  president  of  the  NJPA 
will  verify  this  limited  list  to  the  su¬ 
perintendent  of  the  State  Police  every 
six  months,  when  the  cards  will  be 
re-issued. 

■ 

FCC  PERMIT  URGED 

Washington,  D.  C.,  Oct.  27. — Ex¬ 
aminer  R.  H.  Hyde  has  recommended 
to  FCC  that  a  broadcasting  permit 
be  issued  to  Galesburg  Broadcasting 
Company,  three  directors  of  which 
are  connected  with  the  Galesburg 
(Ill.)  Register  &  Moil.  They  are  Sid¬ 
ney  Nirdlinger  and  Homer  N.  Custer, 
directors  of.  the  publishing  company, 
and  L.  A.  Pritchard,  its  advertising 
manager. 

■ 

TO  MOVE  TRANSMITTER 

The  FCC  has  authorized  WGN,  Chi¬ 
cago  Tribune  station,  to  move  its 
transmitter  from  its  present  location 
near  Elgin,  Ill.,  to  a  site  15  miles 
northwest  of  Chicago.  A  tract  of  100 
acres  has  been  purchased.  A  new 
transmitter  unit,  including  a  750  foot 
vertical  raditor,  will  be  built. 


WINDSOR  HITS  FALSE 
REPORTS  BY  PRESS 

Calls  Misstatements 
“Unworthy  of  Industry" 

The  Duke  of  Windsor,  in  the  firg 
public  speech  since  his  abdication 
made  Wednesday  at  a  luncheon  of  the 
Anglo-American  Press  Association  ij 
Paris,  urged  the  press  not  to  seek 
“ulterior  motives”  in  his  forthcomins 
trip  to  the  U.  S.  with  his  Duchess. 
Apparently  answering  reports  in  Lon. 
don  and  here  that  the  visit’s  attending 
press  fanfare  was  designed  to  em- 
barrass  Tories  blamed  for  his  abdica. 
tion,  the  Duke  said  it  was  planned 
without  political  designs  “of  any  son 
or  kind.” 

“All  of  you  are  familiar  with  my 
statement  to  the  press  last  June,”  he 
told  the  correspondents.  “In  spite  of 
my  having  adhered  most  faithfully  to 
this  policy,  I  am  at  a  loss  to  under¬ 
stand  the  extent  of  speculation  and 
what  appears  to  be  a  search  for  ul¬ 
terior  motives  in  regard  to  our  doings. 

“I  am  naturally  not  criticizing  any 
one  present,  but  direct  my  remaiis 
to  the  press  as  a  whole.  Some  recent 
misstatements  concerning  the  Duches 
and  myself  have  caused  us  consider¬ 
able  embarrassment  and  might  weii 
have  led  to  dangerous  consequences 
Inaccuracies  Cited 

“I  wonder  if  the  inaccuracies  of  tho 
kind  I  mean  are  worthy  of  the  great 
industry  for  which  you  work.” 

U.  S.  press  and  photographic  ser¬ 
vices  this  week  completed  arrange¬ 
ments  for  covering  the  couple  on  the 
Bremen,  which  sails  Nov.  6  and  will 
arrive  in  New  York  Nov.  11.  UP  will 
be  covered  by  Henry  Tosti  Russell 
London  bureau;  AP  by  A.  E.  Stuntz. 
Rome  bureau,  and  INS  by  William 
Hillman,  of  London.  David  McLani 
will  take  pictures  on  the  trip  for 
Acme  Pictures  and  James  Laughead 
will  represent  AP.  Times  Wide  Worid 
and  International  News  Pictures  havi 
not  assigned  photographers  to  make 
the  trip  but  have  made  other  arrange¬ 
ments  for  pictures.  McLane  is  from 
New  York  and  Laughead  from  Dallas. 
Tex. 

The  Duke  and  Duchess  have  de¬ 
clined,  because  of  a  busy  schedule, 
an  invitation  extended  by  the  Women’s 
National  Press  Club  to  attend  social 
functions  in  Washington  during  their 
visit.  No  reply  has  been  received 
from  the  Duke  to  the  invitation  sent 
to  him  for  the  Gridiron  Club  winter 
dinner. 


PIPER  NAMED  EDITOR 

The  Council  Bluffs  (la.)  Nonpareil 
has  announced  appointment  of  A  M. 
Piper,  associate  editor  of  Boulder 
(Colo.)  Camera,  as  editor  to  succeed 
the  late  William  R.  Orchard,  and 
Clark  H.  Galloway,  managing  editor, 
as  executive  head  of  the  editorial  de 
partment.  Mr.  Piper,  a  former  Iowan, 
was  graduated  from  Mount  Pleasant 
(la.)  high  school  and  from  Iowa  Wes¬ 
leyan  College  in  that  city  before  join¬ 
ing  the  Des  Moines  Register  staff.  H* 
is  married  and  has  two  sons,  both 
graduates  of  University  of  Colorado. 


WOMEN  PLAN  PROGRAM 

A  talk  by  Alice  Hughes,  whoa 
column  “A  Woman’s  New  York”  is 
widely  syndicated,  and  distributioB 
of  more  than  $700  in  cash  prizes  tar 
proficiency  in  reporting,  are  hi^- 
lights  of  the  annual  convention  of  ^ 
Ohio  Newspaper  Women’s  AssociatkiB 
at  the  Netherland-Plaza  Hotel,  Cin* 
cinnati,  Oct.  29-31. 
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Hew  Census  Study 
To  Show  City  Trends 

L.  A.  Newspapers  and  Other  Firms  Seeking 
Light  on  Rise  of  New  Shopping  Centers, 

Traffic  Problems,  Advertising  Influence 

LOS  ANGELES,  Oct.  25. — Enlisting  sus.  This  idea  was  fathered  by  Guy 
the  aid  of  the  Bureau  of  the  Census,  E.  Marion,  manager  of  the  research 
tliirty  Los  Angeles  organizations  department  of  the  Los  Angeles  Cham- 
beaded  by  the  Los  Angeles  Times  and  ber  of  Commerce.  Under  it  the  city 
induding  the  Chamber  of  Commerce  was  broken  down  into  115  census 

tracts,  with  separate  figures  set  up  for 
each.  In  the  current  plan  to  show 
the  distribution  of  retail  business  by 
market  parts,  these  115  census  tracts 
are  arbitrarily  combined  into  26 
growing,  typical  shopping  centers. 
Armed  with  the  necessary  direc- 


have  launched  the  first  study  of  de¬ 
centralization  calculated  to  give  de¬ 
pendable  indication  of  the  trend  of 
retail  business  ever  undertaken.  In¬ 
cluded  among  the  backers  of  the  effort 
are  the  Hollywood  Citizen-News  and 
the  Los  Angeles  Illustrated  Daily 
Sews. 

From  the  results  of  this  special 
analysis  of  the  censuses  of  business 
for  the  years  1929,  1933  and  1935,  mer¬ 
chants  hope  to  gain  information  which 
will  explain  the  sudden  growth  of 
outlying  shopping  districts,  and  which 
will  indicate  Ae  districts  in  which  the 
greatest  future  business  growth  may 
b*  expected.  They  will  gain  informa¬ 
tion  leading  to  the  solution  of  the 
tangled  transportation  problem,  which 
has  smothered  downtown  business  in 
recent  years.  The  newspapers  par- 
tidpating  in  the  study  will  be  pro¬ 
vided  with  concrete  evidence  of  the 
sales  influence  they  wield  in  each  of 
the  decentralized  areas. 

In  many  large  cities  the  govern¬ 
ment’s  census  of  distribution  figures 
in  the  past  have  been  inaccurate, 
being  for  only  the  incorporated  city. 
In  Los  Angeles  particularly  these  fig¬ 
ures  are  misleading,  for  within  the 
sprawling  corporate  limits  are  sev¬ 
eral  distinct  economic  communities, 
some  of  which  may  not  necessarily 
trade  with  downtown  Los  Angeles  at 
all 

There  are,  for  instance,  the  seaport 
communities  of  San  Pedro  and  Wil¬ 
mington,  twenty  nniles  from  the  center 
of  Los  Angeles  but  still  a  part  of  that 
dty.  There  is  Hollywood,  virtually  a 
dty  by  itself,  but  also  a  part  of  Los 
Angeles.  There  is  a  vast  agricultural 
area  in  the  San  Fernando  valley,  in 
which  lies  Van  Nuys,  another  self- 
contained  conununity,  separated  from 
the  rest  of  Los  Angeles  by  a  moun¬ 
tain  range.  There  are  suburban  resi¬ 
dential  districts  of  every  type  sand¬ 
wiched  in  between  all  of  these,  and 
there  are,  within  a  ten-mile  radius  of 
the  center  of  Los  Angeles,  such  in¬ 
dependent  cities  as  Pasadena,  Glen¬ 
dale,  Burbank,  Beverly  Hills  and 
Huntington  Park. 

26  Centers  Studied 

It  is  to  reconcile  bulk  figures  which 
in  themselves  give  an  erroneous  pic¬ 
ture  that  the  Los  Angeles  group  has 
evolved  a  plan  for  breaking  down  the 
business  census  figures  for  Los  An¬ 
geles  City  into  26  statistical  areas, 
each  built  around  a  distinctive  shop¬ 
ping  center.  The  task  is  now  under 
way  by  the  Bureau  of  the  Census  in 
Washington,  and  the  report  will  be 
available  aroimd  Dec.  1.  This  analysis 
is  costing  the  merchants  $3,800. 

First  suggested  by  W.  K.  Bowden, 
|narketing  counselor  of  the  Times,  the 
idea  was  guided  into  workable  shape 
^y  a  special  committee  which  he 
^aded  as  chairman. 

1116  first  taste  of  the  value  of  the 
oteakdown  system  was  given  by  the 
®**uus  tract  plan  followed  in  Los 
Angeles  for  the  1930  population  cen- 


necessary 

tories,  street  maps,  etc.,  supplied  by 
the  group  of  merchants,  the  Bureau 
of  the  Census  is  going  back  over  its 
last  three  censuses  of  business  (1929, 
1933,  1935)  to  give  the  individual 
figures  for  each  of  these  districts.  The 
analysis  also  will  cover  each  of  the 
incorporated  areas  in  the  county,  to 
make  possible  a  county-wide  com¬ 
parison. 

Whole  County  Included 

To  make  possible  the  tabulation  of 
similar  information  in  county  terri¬ 
tory  outside  of  incorporated  cities  in 
the  future,  a  census  tract  plan  similar 
to  the  one  used  in  the  city  of  Los 
Angeles  has  been  worked  out  by 
Marion,  Bowden,  and  Bryant  Hall, 
research  engineer  of  the  Los  Angeles 
County  Regional  Planning  Commis¬ 
sion.  These  tracts  are  grouped  into 
fifteen  statistical  areas  covering  the 
balance  of  the  county  exclusive  of 
the  city  of  Los  Angeles,  but  including 
suburban  cities. 

As  a  basis  for  determining  the  tract 
boundaries  the  factors  of  population, 
geography,  economic  unity,  and  trends 
of  population  and  business  growth 
were  taken  into  account.  Corporate 
city  boundaries  as  of  1930,  and  town¬ 
ship  limits  were  respected.  In  this 
way  permanency  of  areas  is  assured, 
and  there  will  be  a  basis  of  compari¬ 
son  between  1930  and  1940,  where 
otherwise  it  would  be  necessary  to 
wait  imtil  1950  for  comparable  figures. 

The  30  firms  subscribing  fimds  will 
be  given  prior  use  of  the  analysis  for 
six  months,  after  which  time  the  re¬ 
maining  copies  will  be  made  available 
to  others  at  a  price  to  be  agreed  upon. 


Representative's  Suit 
Stirs  Missouri  Editors 

Kansas  City,  Mo.,  Oct.  26 — The 
opening  of  a  state  advertising  office 
and  the  employment  of  an  advertising 
representative  to  travel  the  state  in 
the  interest  of  Missouri  newspapers 
was  studied  today  by  a  committee 
appointed  yesterday  at  the  annual 
meeting  of  the  Missouri  Associated 
Dailies. 

The  committee  was  named  after 
speakers  at  the  meeting  had  bitterly 
condemned  the  methods  used  by  some 
publishers’  representatives  in  secur¬ 
ing  contracts  from  Missouri  newspa¬ 
pers.  Its  members  are:  Frank  Rucker, 
Independence  Examiner;  R.  C.  Gos- 
horn,  Jefferson  City  Post-Tribune  and 
Daily  Capital  News;  and  Mitchell 
White,  Mexico  Daily  Ledger.  White 
will  serve  as  secretary. 

Mr.  Goshorn  led  the  attack  by  as¬ 
serting  that  a  suit  recently  was  filed 
by  a  Chicago  representative  firm 
against  the  Capital  News  for  $4,800 
for  breach  of  contract. 

“This  contract  was  signed  Jan.  1, 
1931,”  he  said.  “Because  of  the  con¬ 
solidation  of  the  Jefferson  City  news¬ 
papers  in  February,  1931,  no  per¬ 
formance  was  ever  given.  Yet,  over 
six  years  later,  this  firm  instituted 
suit  and  by  garnishment,  tied  up  all 
of  our  advertising  from  Chicago.  We 
have  posted  bond  and  expect  to  fight 
this  case  to  the  limit.  We  are  the 
fourth  newspaper  that  has  been  sued 
by  this  same  firm  in  the  last  few 
years. 

“I  am  not  here  to  air  my  own 
troubles,”  he  continued,  “but  two 
Missouri  publishers  at  this  meeting 
are  considering  signing  representa¬ 
tives  contracts  and  I  feel  that  they 
should  be  warned.  Why  should  we 
in  Missouri  sign  a  contract  that  gives 
the  other  party  his  right  in  the  Illi¬ 
nois  courts?” 

■ 

HEADS  S.  C.  DAILY 

William  Ellliott,  attorney  and  former 
vice-president  of  Columbia  (S.  C.) 
State,  has  been  named  president  and 
treasurer,  succeeding  the  late  Wil¬ 
liam  E.  Gonzales.  TTie  State  continues 
in  the  control  of  the  Gonzales  family. 
The  late  William  E.  Gonzales  was  a 
cousin  of  Mr.  Ellliott,  who  has  been 
the  daily’s  attorney  for  years. 

B 

LEAVES  FENGER-HALL 

Los  Angeles,  Oct.  27 — George  D. 
Close,  vice-president  of  Fenger-Hall 
Co.,  publishers’  representatives,  re¬ 
signed  today  after  thirteen  years  as 
manager  of  the  Los  Angeles  office. 


"PARADE"  TO  BE  NEW  SUNDAY  SUPPLEMENT 

PLANS  FOR  PUBLICATION  of  Parade,  a  picture  magazine  in  tabloid  roto¬ 
gravure,  for  distribution  as  a  Sunday  supplement  with  newspapers  of 
secondary  size,  were  understood  this  week  to  be  nearing  completion.  Pub¬ 
lication  is  expected  to  begin  .sometime  early  in  1938,  with  a  circulation  of 
around  3,000,000  through  50  Sunday  newspapers.  Arrangements  are  being 
made  by  Daniel  E.  Moran,  president  of  Gravure  Service  Corporation. 

"PAID  FOR  MY  FOLLY/'  PRESS  GAG  SPONSOR  SAYS 

CHATTANOOGA,  Tenn.,  Oct.  25 — Tennessee  Senator  Fletcher  R.  Morgan,  of 
Chattanooga,  admitted  on  the  State  Senate  floor  last  week  he  had  “paid 
for  my  folly  at  the  bar  of  public  opinion”  for  his  press  gag  bill  passed  by 
Senate  last  February  but  killed  by  die  House.  Morgan  admitted  his  opinion 
of  editors  has  changed  since  the  time  he  referred  to  some  of  them  as  "jack¬ 
asses.”  He  admitted  his  mistake  after  reading  an  editorial  from  the  Oct.  11 
issue  of  Chattanooga  Times,  and  added,  “The  primary  laws  should  not  be 
changed.” 

DAILIES  BOOST  PRICES  IN  SPOKANE 

THREIE  NEWSPAPEIRS  in  Spokane,  Wash.,  recently  emnounced  increases 
in  their  subscription  rates,  based  on  rising  labor  and  material  costs  and 
taxes.  The  Spokesman-Review  raised  the  daily  and  Sunday  rate  from  20 
cents  weekly  to  25.  The  Chronicle  increased  its  street  sale  price  frran  3  to 
4  cents  and  its  weekly  rate  from  15  to  20  cents.  The  Press  raised  its  street 
price  from  2  to  3  cents  and  the  weekly  rate  from  10  to  15  cents. 


Daily's  Drive 
Halts  Atlanta 
Lottery  Racket 

20  Indicted  Get  5-Year 
Suspended  Sentences  .  .  . 
Editor  in  Ring  Fired 

The  Atlanta  Georgian  and  Sunday 
American  s  campaign  to  stamp  out  the 
“bug”  or  lottery  racket  there  came  to 
a  successful  conclusion  when  the 
Fulton  County  grand  jury  after  a  60- 
day  probe  brought  indictments  against 
23  confessed  “big-shots”  in  the  racket 
and  on  the  following  day  heeird  a 
Superior  Court  judge  levy  fines  and 
impose  five-year  suspended  sentences 
upon  20  of  them. 

The  Georgian’s  campaign  led  to  the 
indictment  of  the  confessed  leaders  in 
a  racket  which  in  six  years  of  prac¬ 
tically  unmolested  operation  had  been 
built  up  to  an  annual  business  of 
more  than  a  million  dollars. 

The  paper,  in  an  open  letter  to  the 
incoming  grand  jury  Sept.  3,  de¬ 
manded  that  body  take  up  the  lottery 
investigation  as  its  first  order  of  busi¬ 
ness.  This  was  done. 

One  of  the  first  moves  by  the 
Georgian  was  to  obtain  a  pledge  from 
the  two  other  papers,  the  Morning 
Constitution  and  the  Evening  Journal, 
that  they  would  join  the  Georgian  in 
refraining  from  printing  the  “bug” 
number.  This  number,  on  which  the 
payoff  was  based,  was  the  three 
middle  digits  in  the  daily  bond  mar¬ 
ket  sales  on  the  New  York  exchange. 
And,  though  in  some  instances  out- 
of-town  papers  containing  the  num¬ 
ber  were  brought  in,  the  action  seri¬ 
ously  crii^led  the  lottery. 

W.  S.  Kirkpatrick,  Georgian  man¬ 
aging  editor,  assigned  Emory  Waldrip, 
police  reporter,  and  Harold  Martin 
to  full  time  duty  on  the  campaign. 

Editor  in  Racket  Firnd 
A  sensation  broke  a  week  after  the 
convictions  when  E.  E.  Andrews,  spe¬ 
cial  prosecutor  in  charge  of  the  probe, 
revealed  that  J.  C.  Henson,  veteran 
financial  editor  of  the  Atlanta  Journal, 
had  for  “three  years  furnished  the 
‘bug’  number  to  the  racketeers  for  a 
weekly  consideration.”  Henson  con¬ 
fessed  before  the  grand  jury  he  had 
taken  the  number  from  the  news  ser¬ 
vice  wire,  and  in  code  had  relayed  it 
by  telephone  to  lottery  operators  an 
hour  before  publication. 

James  R.  Gray,  vice-president  and 
editor  of  the  Journal,  issued  the  fol¬ 
lowing  statement: 

“Of  course,  the  management  had 
no  knowledge  whatsoever  of  the  con¬ 
nection  of  any  Journal  employe  with 
the  lottery  racket,  nor,  so  far  as  we 
can  learn,  was  this  connection  known 
to  anyone  in  the  Journal  organization 
except  the  person  involved. 

"The  Journal  condemns  and  will  not 
countenance  on  the  part  of  any  em¬ 
ploye  such  an  action  as  that  which 
J.  C.  Henson  has  admitted.  Henson 
has  been  removed  from  the  post  of 
market  page  editor. 

“Regardless  of  what  has  happened 
in  this  case,  or  what  may  happen  re¬ 
garding  any  one  of  the  Journal’s  500 
employes,  this  newspaper  will  con¬ 
tinue  to  inform  an  aroused  public 
and  to  express  its  editorial  opinions 
fearlessly  on  this  and  other  rackets.” 

m 

SEEKING  CITRUS  ADS 

Lakeland,  Fla.,  Oct.  27 — Advertising 
proposals  were  submitted  to  the  State 
Citrus  Commission  today  by  two 
agencies:  Loomis  &  Hall,  of  Miami, 
and  Elastman,  Scott  &  Co.,  of  Atlanta. 
No  decision  was  made. 
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Eagle  Celebrates  97th 
Birthday  Amid  Strike 

Associated  Press  Guildsmen  Reply  to  Board 
Statement  ....  NLRB  Hearings  in 
Albany  and  Chicago 


because  they  had  been  given  inferior  contrary  to  his  instructions.  At  tl^ 
assignments  since  the  merger  of  the  suggestion  of  the  CTU  he  issued  a !«. 
papers,  it  was  charged.  ter  Thursday  to  that  effect.  He  at- 

Others  named  in  the  complaint  are  serted  that  in  the  case  of  five  (fi^ 
Austin  Scannell,  former  city  editor  missals,  one  was  not  a  CTU  member 
of  the  News;  John  Wanhope,  general 
reporter;  Henry  Christman,  city  hall; 

John  Andrews,  sports;  and  Richard 
Jackson,  general. 


and  they  were  let  out  on  a  seniorih 
basis  to  reduce  the  staff. 


THE  BROOKLYN  DAILY  EAGLE  on 

Tuesday  celebrated  its  97  th  birth¬ 
day  as  the  strike  of  its  editorial 
workers  entered  its  seventh  week  with 
no  possibility  of  a  settlement  in  view. 

On  Tuesday  the  cases  of  two  strik¬ 
ing  employes  who  had  been  charged 
with  conspiracy  by  the  management 
were  indefinitely  postponed  by  Mag¬ 
istrate  H.  Pinto  in  Coney  Island 
court.  The  magistrate  requested  the 
lawyers  to  submit  briefs  on  the  ques¬ 
tion  whether  the  court  had  power  to 
issue  summonses  to  investigate. 

When  the  hearing  opened  against 
Isadore  Kaufman,  strike  chairman, 
and  John  Deegan,  striking  circulation 
man,  counsel  for  the  guild  moved  for 
dismissal  of  the  complaint  charging 
conspiracy,  but  the  magistrate  pointed 
out  that  he  had  before  him  only  a 
summons  to  investigate  and  not  a  full 
complaint  The  guild  lawyer  then  re¬ 
newed  a  previous  motion  to  dismiss 
the  summons  to  investigate  to  which 
the  Eagle  attorney  objected.  The 
magistrate  then  instructed  both  to  file 
briefs  on  the  question  of  law. 

Also  on  Tuesday,  three  strikers  who 
had  been  charged  with  disorderly  con¬ 
duct  obtained  an  adjournment  until 
Nov.  10  in  Bay  Ridge  court  by  Magis- 


intends  to  resort  to  every  possible 
dodge  in  order  to  avoid  collective  bar¬ 
gaining.”  The  guild,  it  continued,  has 
been  certified  by  the  NLRB  as  the 
New  York  AP  bargaining  agents  and 
the  persons  designated  by  the  AP 
were  not  negotiators  for  the  purpose 
of  collective  bargaining  because  they 
were  without  power  to  conclude  an 
agreement. 

Earlier  in  the  week.  Mr.  Watson 
told  the  AP  unit  the  action  of  the 
AP  board  was  representative  of  “that 
group  of  publishers  who  met  secretly 
in  Chicago  in  conspiracy  to  frustrate 
the  law.” 

He  charged  that  “for  the  second 
time  the  publishers  seek  to  make  the 
AP  the  guinea  pig  in  an  attempt  to 
break  the  back  of  the  American 
Newspaper  Guild.” 

Watson  on  Thursday  answered  a 
communication  of  the  United  Press 
in  which  Nov.  2  was  set  for  the  be¬ 
ginning  of  negotiations.  The  guild 
was  recently  named  bargaining  agent 
for  UP  editorial  employes  following  a 
national  poll  under  the  NLRB. 

Albany  Hearings 

Jurisdiction  of  the  NLRB  in  hearing 
charges  of  discrimination  and  coercion 


Chicago  Meetings 
IN  CHICAGO  this  week,  the  NLRB 
regional  board  held  conferences  of 
an  exploratory  nature  with  guild, 
Chicago  Tribune  and  Chicago  Times 
representatives  concerning  charges 
brought  by  the  guild  of  alleged  vio¬ 
lations  of  the  Wagner  act,  while  the 
Chicago  American  and  Chicago  Her¬ 
ald  &  Examiner  units  rejected  the 
respective  managements’  counter  pro¬ 
posals  for  contract  agreements.  No 
action  has  been  taken  by  the  labor 
board  imtil  further  investigation  of 


The  union  wanted  a  40-hour  wett 
for  men  on  short  hours  during  tb 
afternoon.  Mr.  McCambridge  statec 
these  men  were  put  on  during  tlx 
|)eak  of  the  day  and  the  AP  had  triec 
to  work  out  a  system  to  give  themil 
40  hours  a  week.  He  said  if  the  inior 
could  work  out  any  method  it  viouk 
be  tried. 

Thursday  the  American  Newspaper 
Guild,  Morris  Watson,  vice-presidB' 
and  chairman  of  the  wire  service  coo. 
mittee,  filed  a  motion  with  the  NUffi 
asking  permission  to  intervene  in  flx 
charges  brought  by  the  CTU  statini 
that  the  guild  is  directly  interested  k 
the  matter. 


Gannett  Arranging  i« 
Labor  Man  on  Board 


trate  John  D.  Mason.  Charges  were  preferred  by  the  Tri-City  Newspaper 


preferred  by  Miss  Ruth  Davis,  Eagle 
society  reporter,  who  said  Seymour 
Roman.  Melvin  Barnett  and  Julian 
Becker  heckled  her  and  cried  “scab” 
as  she  emerged  from  a  subway  last 
week. 

Picket  Legitimate  Theatres 

In  addition  to  picketing  Brooklyn 
stores  advertising  in  the  Eagle,  strikers 
have  begun  what  they  term  “Broad¬ 
way  picketing.”  Last  Saturday  night 
picketers  in  evening  clothes  paced  in 
front  of  four  legitimate  theatres  in 
Manhattan.  According  to  a  guild 
spokesman,  seven  theatres  have  agreed 
to  stop  their  Eagle  advertising. 

On  Tuesday  night  strikers  entered 
into  a  birthday  party  given  by  the 
newspaper  at  a  roadhouse  in  Long 
Island.  According  to  strike  head¬ 
quarters,  the  uninvited  strikers  also 
attended  the  roadhouse  and  outnum¬ 
bered  the  Eagle  guests  by  three  to 
one.  Mass  picketing  of  the  resort  was 
also  conducted. 

On  Oct.  30  a  second  labor  parade  is 
planned  for  Brooklyn  in  which  ten 
to  fifteen  thousand  imion  men  are 
expected  to  march.  Allan  Haywood, 
CIO  regional  director  for  New  York, 
is  to  lead  it 

It  was  reported  this  week  that 
Walter  Gunnison,  grandson  of  H.  F. 
Gunnison,  former  publisher  of  the 
Eagle,  is  one  of  the  strikers  on  the 
picket  line. 

Answer  AP  Board 

In  a  letter  to  the  executive  commit¬ 
tee  of  the  Associated  Press  board 
meeting  Thursday  afternoon  in  New 
York,  Morris  Watson,  chairman  of  the 
American  Newspaper  Guild  committee 
on  wire  services,  requested  them  “to 
immediately  assign  to  negotiate  with 
us  representatives  with  authority  to 
conclude  an  agreement.” 

Accompanying  this  letter  was  a  re¬ 
ply  by  the  AP  guild  unit  to  a  state¬ 
ment  of  the  AP  board  issued  two 
weeks  ago  following  a  meeting.  The 
unit  said  it  is  “convinced  that  the  AP 


Guild  against  the  Press  Company  Inc. 
and  Gannett  Company  Inc.  were 
challenged  by  Elisha  M.  Hanson, 
counsel  for  the  newspapers,  at  the 
outset  of  proceedings  in  Albany  this 
week  which  are  the  aftermath  of  the 
merging  of  the  Albany  Knickerbocker 
Press  and  Albany  Evening  News  on 
July  1. 

With  Trial  Examiner  George  Bokat 
presiding,  NLRB  Attorney  Lester 
Levin  and  A.  I.  Isserman,  ANG  coun¬ 
sel,  clashed  with  Mr.  Hanson  over  the 
latter’s  contention  that  the  Press 
Company,  publisher  of  the  Knicker¬ 
bocker  News,  is  not  engaged  in  inter¬ 
state  commerce. 

Possibility  that  this  hearing  may 
lead  to  a  new  test  of  the  Wagner 
Labor  Relations  Act  insofar  as  it 
applies  to  individual  newspapers  was 
indicated  by  the  preliminary  debate 
before  a  recess  until  some  time  in  No¬ 
vember  was  taken  to  allow  Mr.  Han¬ 
son  to  go  to  Arizona  to  appear  in 
another  matter. 

DitmUtal  Daniad 

Examiner  Bokat  denied  all  of  Mr. 
Hanson’s  motions  for  dismissal  of  the 
complaint.  Mr.  Hanson  contended  the 
newspaper  was  not  engaged  in  inter¬ 
state  conunerce,  the  individual  right 
of  contract  under  the  Fifth  Amend¬ 
ment  was  violated,  the  First  Amend¬ 
ment’s  guarantee  of  press  freedom  was 
at  stake,  and  finally  the  guild  is  not 
a  labor  union  within  the  meaning  of 
the  Wagner  Act. 

The  guild,  Mr.  Hanson  charged,  is 
engaged  in  “inter-class  war.” 

Guild  counsel  were  allowed  to 
amend  their  complaint  so  the  period 
of  alleged  discrimination  extends  to 
1935.  In  another  amendment  the  name 
of  Frank  Mohan  was  stricken  from 
the  list  of  those  seeking  reinstatement, 
since  he  had  been  rehired  this  week 
for  copy  desk  duty. 

The  names  of  Miss  Jo  Leonard  and 
Ray  A.  Mowers  were  added  to  the  list 
with  the  claim  that  they  had  both 
resigned  recently  to  take  other  jobs 


ators  have  made  no  strike  threat,  it 
was  considered  significant  that  Harry 
Wicks,  ITU  member,  had  joined  the 
guild  negotiations  committee.  In  a 
speech  before  the  Herald  and  Exam¬ 
iner  guild  unit,  Mr.  Wicks  is  reported 
to  have  said  the  clause  in  the  print¬ 
ers’  contract  requiring  them  not  to 
handle  struck  work  applies  to  work 
struck  by  the  guild. 

Guild  Benefit 

THE  NEWSPAPER  GUILD  of  New 
York  held  its  third  annual  benefit 
for  the  Emergency  Fund  last  week 
and  collected  more  than  $2,000.  A 
series  of  skits  was  presented  in  the 
“Guild  Parade  of  1937”  which  Variety 
reports  “purported  to  show  the  bla¬ 
tant  skullduggery  of  various  newspa¬ 
per  publishers,  many  of  whom  were 
mentioned  right  out  loud,  and  hissed 
accordingly.” 


As  a  step  toward  preventing  strike 
and  perennial  demands  for  high.. 
wages  on  his  newspapers,  Frank  I 
Gannett  is  trying  to  arrange  to  haw 
a  representative  of  labor  serve  on  & 
board  of  directors  of  Gannett  Co.,  ht 

“This  representative,”  Mr.  Gannet 
said  in  revealing  his  plan  to  the  Na¬ 
tional  Association  of  Commercial  Or¬ 
ganization  Secretaries  at  Buffalo,  “aril 
know  the  financial  condition  of  the 
company,  will  understand  the  prob¬ 
lems  the  corporation  faces,  and  aril 
know  that  the  workers  are  getting  as 
large  a  share  of  the  earnings  as  it  is 
possible  and  wise  to  give.” 

Collective  bargaining  would  prevail 
for  the  workers  would  have  to  choost 
their  representative  on  the  board  d 
directors,  according  to  Mr.  Gannet 
The  Rochester  publisher  also  advo¬ 
cated  publication  by  corporations  d 
periodic  statements  on  the  number  d 
men  employed,  average  hours  asc 
wages  per  hour.  “It  is  just  as  desir¬ 
able  that  facts  about  return  to  labo: 
shall  be  known  as  about  return  tc 
capital,”  he  said. 


Seattle  Boycott 

H.  RICHARD  SELLER,  CIO  and 
American  Newspaper  Guild  organ¬ 
izer,  announced  this  week  the  Seattle 
machinist  union,  local  77,  had  dis¬ 
patched  letters  to  all  advertisers  of  .  « 

the  Seattle  Star  informing  them  “the  Floricla  Doily  xVppGCUS 
3,000  or  more  members  of  the  Seattle  tn  t>  •  ■  *  Ca-Il  . 

machinist  union  will  boycott  all  Se-  -UeSpite  FnilterS  OtTlKe 
attle  Star  advertisers.”  A  guild  strike  Sarasota,  Fla.,  Oct.  26. — The  prini- 
has  been  in  progress  at  the  Star,  an  ers  on  the  Herald,  who  struck  at  i 


afternoon  newspaper,  since  July  3. 

Seller  said  the  letter  was  sent  after 
Charles  Doyle,  secretary  of  the  AFL- 
aifiliated  Central  Labor  Council,  sent 
a  “personal  letter  to  Seattle  Star  ad¬ 
vertisers  telling  them  the  council 
would  back  the  Seattle  Star  and  its 
advertisers  in  the  guild  fight.” 

Seller  said  the  machinist  union 
wrote  advertisers  “that  many  imions 
of  the  labor  council  did  not  support 
the  newspaper  but  favored  the  guild.” 
He  said  the  labor  council  has  ap¬ 
pointed  a  committee  to  “investigate 
Doyle’s  letter  which  was  unauthor¬ 
ized  on  the  floor  at  council  sessions.” 
■ 

CTU  Charges  Against 
AP  Discussed  in  N.  Y. 

Discussions  on  charges  brought  by 
the  Commercial  Telegraphers  Union 
against  the  Associated  Press  were  held 
Tuesday  at  the  Regional  Labor  Bocird 
offices  and  Wednesday  in  the  AP  of¬ 
fices  without  definite  results. 

The  CTU  charges  the  newly-formed 
Independent  Employes  Guild  is  fos¬ 
tered  by  the  AP  as  a  company  union, 
and  that  the  AP  discriminated  against 


P.M.,  Oct.  20,  after  working  one  hour 
have  asked  Secretary  of  Labor  Per¬ 
kins  to  send  a  conciliator  to  adjur. 
their  differences  with  the  paper. 

Meanwhile  the  Herald  is  appwin? 
in  abbreviated  form,  with  no  inter¬ 
ruption  in  publication.  Type  was  s« 
at  Bradenton,  10  miles  away,  unit 
Saturday  night,  when  three  linotype 
operators  brought  into  the  plant  en 
abled  the  Herald  to  issue  eight  pages 
including  advertising. 

The  controversy  revolves  arouno 
demands  made  by  the  newly  formeo 
ITU  chapter  seeking  a  40-hour  week 
time  and  a  half  for  overtime,  and  in¬ 
creased  wages  amounting  to  $8 
week.  Col.  George  D.  Lindsay,  puii- 
lisher,  offered  a  compromise  conced¬ 
ing  the  40-hour  week  and  asked  the 
men  to  return  while  other  claims  were 
submitted  to  arbitration.  This 
refused  by  union  representatives. 

■ 

ASHCRAFT  STAYS 

Garland  Ashcraft,  vice-president  of 
the  American  Newspaper  Guild  from 
Cleveland,  in  response  to  a  reques 
from  the  internationai  executfr* 
board  has  withdrawn  his  resignation 


CTU  in  discharging  five  men  recently,  from  that  position,  according  to  tk 


William  J.  McCambridge,  assistant 
general  manager  of  the  AP,  said  if 
there  was  any  connection  between  the 
new  imion  and  his  supervisors  it  was 


Guild  Reporter  this  week.  Ashcni'- 
asked  for  a  leave  of  absence  until  Fof^ 
1  because  of  pressure  of  his  news¬ 
paper  work  and  for  his  health. 
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intjs,  has  built  Philadelphia  into  the  greatest 
city  of  homes  in  America. 

In  Philadelphia,  91.6' t  of  the  dwellings 
are  single-family  homes.  More  single-family 
homes  than  in  New  York  City  and  Huffalo 
combined.  Mote  than  in  Chicago  and  St. 
Louis  added  together. 

Individual  homes!  Each  with  its  own 
heating  plant,  its  own  laundry,  its  home-size 
kitchen  to  equip,  its  real  dining-room  (not 
dinette),  its  requirements  for  floor-coverings, 
hangings,  furniture  for  many  rooms  .  .  . 

Each  with  its  greater  home  use  of  foods  and 
beverages  .  .  . 

Each  with  its  hundreds  of  needs  and 
renewals,  roof-top  to  basement,  which  no 
apartment  dweller  knows! 

And  the  home  interests  of  the  Philadelphia 
Mrs.  Millers  have  helped  build  a  great  home 
newspaper  —  one  of  the  largest  daily  news¬ 
papers  in  the  nation. 


Nearly  e\ery  Philadelphia  family  reads  The 
Evening  Bulletin.  Its  circulation,  521,057 
daily  average  for  1936,  is  all  net  paid.  It  far 
exceeds  the  circulation  of  any  other  Philadel¬ 
phia  daily  newspaper  —  morning  or  evening. 

Circulation  built  slowly  and  solidly  on  the 
preferences  of  this  great  home-loving  people. 
The  largest  daily  newspaper  circulation  in 
America  that  has  been  gained  ivithout  prizes, 
premiums  or  subscriber  contests! 

Through  The  Evening  Bulletin  you  reach 
Philadelphia’s  Mrs.  Millers  and  most  of  the 
hundreds  of  thousands  of  the  city’s  other 
single-family  home  dwellers,  at  one  of  the 
lowest  advertising  costs  per  reader  in  America. 
And  advertising  of  a  good  product  in  The 
Bulletin  can  hardly  fail  to  gain  effectiveness 
through  the  confidence  in  this  newspaper. 

Consult  your  advertising  agency  about  this 
greatest  of  all  home  markets  and  the  economy 
of  Evening  Bulletin  coverage. 


the  multitude  of  Mrs. 


evening 

Millers  throughout  the  length  and  breadth 
of  .America  will  read  the  day’s  news. 

Philadelphia’s  Mrs.  Miller, — in  contrast 
to  the  Mrs.  Millers  of  other  great  metropoli¬ 
tan  centers,  will  turn  to  her  newspaper  in  the 
home-loving  spirit  traditional  of  her  city. 

Her  interest  in  the  news,  today  and  every 
day,  will  be  different  from  that  of  the 
dwellers  in  the  apartments,  flats  and  multi¬ 
family  dwellings  of  other  cities. 

For  nearly  every  Philadelphia  Mrs.  Miller 
lives  in  an  individual,  single-family  home! 

Naturally,  the  reading  habits  of  Philadel¬ 
phia’s  Mrs.  Miller  follow  her  manner  of 
living.  Home  information  is  news  of  first 
importance  to  her.  It  is  sought  eagerly  in  her 
favorite  newspaper,  read  attentively,  whether 
editorial  or  advertising. 

The  desire  of  Philadelphia’s  Mrs.  Miller, 
and  other  home-lovers,  for  individual  dwell- 
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EDITOR  <S  PUBLISHER 


Hiram  H.  Strong 
Elected  By 
N.  Y.  Circulators 

State  Group  at  Schenectady 
Session  Tables  Action  on 
Carrier  Exemption 

Schenectady,  N.  Y.,  Oct.  27 — Hiram 
H  Strong  of  Glens  Falls  Post-Star 
was  elected  president  of  New  York 
State  Circulation  Managers  Associa¬ 
tion  at  the  two-day  20th  annual  con¬ 
vention  ended  here  today.  Mr.  Strong 


Jersey,  California  and  North  Caro¬ 
lina.  It  was  Mr.  Clancy’s  opinion  that 
the  most  constructive  thing  the  asso¬ 
ciation  could  do  is  appoint  a  com¬ 
mittee  to  work  with  the  State  Pub¬ 
lishers’  Association  for  such  legislation 
at  the  1938  session.  This  was  tabled 
for  later  action. 

More  than  100  circulation  managers 
attended.  'The  topic  on  increased  costs 
was  presented  by  Thomas  J.  Dowling 
of  the  New  York  office  of  the  Scripps- 
Howard  newspapers,  who  led  a  tech¬ 
nical  discussion. 

The  problem  of  the  union  in  the 
circulation  department  was  consid¬ 
ered  by  Matt  Sullivan  of  the  Roches¬ 
ter  office  of  the  Gannett  newspapers. 


“Torrid  Imaginings" 

of  Columnists  Hit 

Washington,  D.  C.,  Oct.  27 — Charles 
Michelson,  publicity  director  of  the 
Democratic  National  Committee,  has 
issued  the  first  of  a  new  series  of 
press  releases  under  the  title  used  last 
year,  “Dispelling  the  Fog,”  and  has 
placed  his  finger  on  what  he  conceives 
to  be  the  trouble  with  Washington 
columns  for  the  past  few  months: 

“The  weather  in  Washington  was 
distressingly  hot.  Congress  had  gone 
home,  the  President  was  on  vacation. 

“Perhaps  it  was  this  combination 
of  circumstances,  and  the  resulting 
dearth  of  news  happenings  in  the  na¬ 
tion’s  capital,  that  was  responsible 
for  some  of  the  torrid  imaginings. 
...  A  columnist  has  to  print  some¬ 
thing  regardless  of  thermometer  read¬ 
ings.” 

The  ace  publicity  writer,  true  to 
last  year’s  form,  again  mentions  with 
a  note  of  criticism,  the  New  York 
Herald  Tribune,  and  commentators 
Frank  Kent  and  Mark  Sullivan. 


NEW  CLASSIFIED  HEAD 

Herbert  W.  Tushingham,  classified 
manager,  Camden  (N.  J.)  Courier- 
Post,  has  been  appointed  head  of  the 
Philadelphia  Record  classified  depart¬ 
ment  Jack  Denison,  whom  he  suc¬ 
ceeds,  becomes  national  display  man¬ 
ager.  Dillwyn  Mines  succeed  Mr. 
Tushingham  as  Courier-Post  classified 
manager. 


Publishers  Protest 
Newsprint  Prices 

continued  from  page  7 


the  publishers  who  buy  its  product” 
adding:  "To  put  it  baldly, 
Northern  undercuts  its  competitors 
and  thus  keeps  the  price  of  newsprint 
down.  And  for  that  simple  reason  the 
publishers,  who  wage  a  perennial 
feud  against  the  Canadian  mills  and 
their  efforts  to  raise  the  price,  get 
along  with  Great  Northern.  And  for 
the  same  reason  Great  Northern  is 
exceedingly  unpopular  with  the  rest 
of  the  industry.” 

Fortune  concludes  its  appraisal  cl 
this  company  with  this  paragr^ht 
“Not  since  1909  has  Great  Northnv 
skipped  a  dividend.  On  a  milkot 
shares  of  stock  it  paid  $1  a  share  etch 
year  from  1933  to  1936,  when  it  paid 
$1.12.  What  Great  Northern’s  earn¬ 
ings  were  during  those  years  cannot 
be  told,  because  Great  Northern  didn't 
report  its  earnings  until  last  yaas 
But  in  1936  the  profit  was  aboiA 
$1,200,000 — no  great  sum  for  a  com¬ 
pany  its  size,  yet  substantial  enoo^ 
when  you  consider  the  depressed  stall 
of  newsprint.” 

■ 

PETERS  IN  SEATTLE 

Russell  Holt  Peters,  formerly  maiJ 
aging  editor,  Omaha  Bee-News,  be¬ 
fore  the  paper  ceased  publication  Sapt 
28,  has  been  named  managing  edior 
of  Seattle  Post-Intelligencer. 


Officers  of  Now  York  Slate  Circulation  Managers  Auociation  elected  Oct.  27  at  Sche¬ 
nectady.  L  to  r.:  Milton  J.  Picou,  Syracuse  Journal-American,  first  vice-president;  Hiram 
H.  Strong,  Glens  Falls  Post-Star,  president;  Alfred  W.  Cockerill,  Binghamton  Press, 
secretary-traasurar;  Kenneth  L,  Butler,  Schenectady  Union-Star,  second  vice-president. 


-  WOBCESTEB,  MASSACHUSETTS 


succeeded  Charles  M.  Schofield,  Long 
Island  City  Daily  Star.  Others  elected 
were  Milton  J.  Picou,  Syracuse  Jour¬ 
nal  -  American,  first  vice-president; 
Kenneth  L.  Butler,  Schenectady 
Union  -  Star,  second  vice-president; 
and  Alfred  W.  Cockerill,  Binghamton 
Press,  reelected  secretary-treasurer. 

flight  papers  on  various  phases  of 
circulation  were  presented  today,  in¬ 
cluding  a  discussion  of  the  news¬ 
paper  insurance  service  by  Mr.  Butler. 
Other  papers  were:  “Axe  the  bars 
let  down  completely  on  carrier  and 
street  sales  age  limits  for  boys,”  by 
Martin  Miner,  Syracuse  Post-Stand¬ 
ard;  “Added  Problems  of  a  Circula¬ 
tion  Mana^r,”  by  ’Theodore  fldson, 
Nassau  Daily  Retfiew;  “Testing  Read¬ 
er  Interest,”  by  James  A.  Blanchfield, 
Amsterdam  Recorder;  “Social  Secur¬ 
ity’s  Application  to  Circulation  De¬ 
partments,”  Frank  J.  Clancy,  Buffalo 
Courier-Express;  “Experiences  in 
changing  from  morning,  evening  and 
Sunday  operation  to  evening  only,”  by 
John  W.  O’Connor,  Albany  Knicker¬ 
bocker  News;  “What  circulation  prac¬ 
tice  revisions  can  be  made  to  reduce 
unsold  mailroom  leftovers,  free  copies 
and  waste,”  by  Matthew  G.  Sullivan, 
Rochester  office  of  the  Gannett  news¬ 
papers;  and  “What  constitutes  an  ideal 
circulation  department  operation,”  by 
George  N.  Therrien,  Buffalo  Evening 
News,  Mark  D.  Bohen,  Albany  Times- 
Union,  and  Theodore  J.  Wagner,  Utica 
Press. 

Carrier  Exemption  Discussed 

Mr.  Clancy  pointed  out  two  out¬ 
standing  facts  on  social  security’s  ap¬ 
plication  to  circulation  departments: 
First,  that  if  it  is  left  to  the  federal 
agency  administering  the  social  se¬ 
curity  program,  carriers  are  going  to 
be  held  liable  to  tax;  second,  that  the 
only  hope  of  the  newspapers  is  to 
secure  state  legislation,  definitely 
exempting  newspaper  carriers  from 
the  operation  of  the  state  law.  ’This 
has  been  accomplished  in  several 
states,  notably  Wisconsin,  Ohio,  New 


James  Sweauey,  Buffalo  Times,  and  1 
Mr.  Cockerill. 

James  OoHnan,  Rochester  Demo¬ 
crat  and  Chronicle,  George  Erb  Jr., 
Buffalo  Evening  Times,  Elmer  Lay- 
cok,  Schenectady  Gazette,  and  James 
M.  Armstrong,  Syracuse  Herald,  also  \ 
led  discussions.  ' 

In  his  talk  on  motor  routes,  Mr.  i 
Erb  urged  that  papers  eliminate  all 
mail  subscriptions  whenever  possible. 

There  was  very  little  discussion  on  i 
the  matter  of  rate  increases,  the  ma-  ! 
jority  of  the  circulation  managers  just 
taking  it  for  granted  that  such  in¬ 
creases  are  bound  to  materialize  | 
eventually,  with  increased  costs  of  | 
operations  forcing  publishers  to  take 
such  a  step. 

Public  Service  Commissioner  George  j 
R.  Lunn  was  the  speaker  at  the  an-  | 
nual  dinner  at  the  Van  Curler  Tues-  I 
day,  at  which  James  McKeman,  ' 
charter  member  and  permanent  toast-  | 
master,  and  Mr.  Cockerill,  secretary- 
treasurer,  were  honored  and  each  was  ' 
presented  a  gift  of  $100. 


299s424 

was  the  average  net  paid  daily  cir¬ 
culation  ol  The  Bedtimore  Sun 
(Morning  and  Evening  issues)  lor 
the  month  ol 

September,  1937 

This  represents  a  gain  ol  8.446 
over  September,  1936  .  .  .  The 
Sunday  Sun  circulation  averaged 
307,741  per  Sunday  lor  the  month 
ol  September,  1937 — a  gain  ol 
3.548  over  September,  1936. 

Everything  in  Baltimore 
Revolves  Around 


Morning  Evening  Sunday 


MUSIC  FESTIVAL 
BREAKS  RECORDS 

All  attendance  records  were  broken  as  the  78th 
Worcester  Music  Festival  presented  great  music  to 
a  brilliant  audience  that  filled  the  Worcester 
Memorial  Auditorium  night  after  night  in  early 
October. 

One  glance  over  this  brilliant  audience — glittering 
with  new  Fall  fashions  worn  for  the  first  tim^  “at 
the  Festival” — would  equal  pages  of  copy  on  the 
buying  power  of  the  Worcester  Market. 

From  scores  of  Central  Massachusetts  communities, 
thousands  come  in  to  hear  Worcester  concerts — 
see  Worcester  shows — buy  in  Worcester  stores. 
Worcester  is  the  natural  cultural  and  SHOPPING 
center  for  all  Central  Massachusetts.  Through  the 
Telegram-Gazette  alone  advertisers  may  cultivate 
this  rich  field. 


POPULATION-CItyand  aver¬ 
age  18-mile  retail  trading  zone 

Telegram-Gazette  Total 

CIRCULATION . 


433.287 

114,098 


All  Circulation  figures  are  for  three  months  ending 
March  31,  1937 


THE  TELEGRAM  -  GAZETTE 

WORCESTER,  MASSACHUSETTS 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representative 
New  York.  Chicago,  Detroit,  Boston.  Philadelphia.  Ban  Fran¬ 
cisco,  Dos  Angeles.  Cincinnati 
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STo^^A 


,  Cleveland  ah4 

Ohio's  Second  Largest  Market 


RETAIL  SALES  VOLUME 


State  of  Ohio 


AREA 


Total  Striot 
Voleme 

48  Wtcks— 183S 


a  Cuyahoga  (Cleveland) . $331,318,809.80 

^  26  Counties  (Adjacent  to  Cleveland)  .  .  225,640,427.04 

Hamilton  (Cincinnati) .  177,784,083.48 

Franklin  (Columbus) .  120,711,937.27 

Lucas  (Toledo) .  102,352,694.37 

^  Summit  (Akron) .  94,571,288.26 

Montgomery  (Dayton)  ......  77,575,294.36 

%  Surk  (Canton)  58,830,542.02 

^  Mahoning  (Youngstown) .  56,852,889.81 


Total  for  above  .  . 

Grand  total  for  state 


5.9% 

of  Ohio's  Volume 


SUMMIT 

COUNTY 


3.7% 

of  Ohio's  Volume 


!  STARK 
COUNTY 

(Canton) 

!  S58.I30.S42I2 


$1,245,637,966.41 

1,594,296,114.11 


3.6% 

of  Ohio's  Volumt 

MAHONING 

COUNTY 

(Youngstown) 

15685211911 


Indicafes  Areas  of 

COMPACT  CLEVELAND  MARKET 


THE  COMPACT  CLEVELAND  MARKET 
$7i7,213,fM.t3— e*-.  OF  OHIO'S  RETAIL  SALES 


Ohio’s  Sales  Tax  figures  show  that 
the  26  counties  surrounding  Cleve¬ 
land  (not  including  Akron,  Canton 
and  Youngstown)  form  the  second 
largest  market  in  Ohio,  Your  dis¬ 
tributor  or  jobber  in  Northern  Ohio 
thoroughly  covers  these  26  counties 
because  he  knows  this  market  is  more 
than  two-t birds  as  great  as  Cleve- 
land’s! 

There  is  only  one  economical  way  to 
cover  this  rich,  closely-knit  market. 


The  Daily  Plain  Dealer  alone  reaches 
Ohio’s  2nd  largest  market  in  addition  to  its 
coverage  of  Cleveland.  One  cost  delivers 
the  two  largest  markets  in  Ohio,  containing 
35%  of  the  entire  state’s  retail  sales. 


You’ll  want  a  copy  of  the 
Plain  Dealer’s  Sales  Tax 
study.  Write  us,  or  John 
B.  Woodward,  Inc.,  to¬ 
day. 


2/  foi  1 


C&E  VELAHD 

PLAIN  DEALER 
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Governor  Earle 

Charges 

Misquotation 


Says  INS  Man  Invented  Story 
After  Failing  to  Get 
Statement 


Haarisburg,  Pa.,  Oct.  27 — Claiming 
to  have  been  seriously  misquoted  by 
the  press  for  the  first  time  in  his  three 
years  as  Governor  of  Pennsylvania, 
George  H.  Earle  today  flayed  the 
“coached”  tactics  of  an  International 
News  Service  reporter  in  Boston, 
Mass.,  declaring  the  writer,  having 
failed  to  obtain  a  statement  from  him 
on  the  question  of  the  AFL  and  the 
CIO  wrote  a  story  which  Earle  termed 
as  being  made  up  “absolutely  out  of 
whole  cloth.” 

In  an  exclusive  interview  with  Edi¬ 
tor  &  Publisher’s  correspondent  today. 
Governor  Elarle  said  he  has  always, 
heretofore,  received  “splendid  cooper¬ 
ation”  from  the  American  press  and 
has  especially  enjoyed  cordial  rela¬ 
tions  with  local  correspondents,  but 
the  Boston  reporter  who  said  he  rep¬ 
resented  INS  “seemed  determined  to 
wrest  a  statement  from  me  on  the 
labor  question.  He  fired  the  direct 
question  ‘what  do  you  think  of  cur¬ 
rent  labor  problems’  at  me  at  least 
25  times.  He  was  a  most  persistent 
scamp,”  the  Governor  said. 

The  INS  story  out  of  Boston,  under 
date  of  Oct.  6,  quoted  the  Governor 
as  considering  the  American  Federa¬ 
tion  of  Labor  “no  solution  for  current 
labor  problems.”  This  quotation  he 
flatly  denied. 

Saves  Reporter's  Job 

The  item  also  quoted  Mr.  Elarle  as 
saying:  “Please  understand  I  am  not 
deciding  what  labor  should  do,  but  I 
do  believe  that  any  organization  which 
hopes  to  solidify  American  labor  must 
abolish  distinctions  between  kinds  of 
labor.”  In  discussing  this  paragraph, 
Mr.  Elarle  told  Editor  &  Publisher  that 
“it  means  nothing;  it  does  not  make 


HAS  FIFTH  BOOK 


Merryle  Stanley  Rukeyser,  financial 
commentator  for  International  News 
Service  and  editorial  writer  for  the 
New  York  Journal- American  and 
other  Hearst  newspapers,  Oct.  25 
celebrated  the  publication  of  his  fifth 
book  on  finance,  entitled  “The  Diary 
of  a  Prudent  Investor”  (Hillman-Curl, 
Inc.). 


TWO  RESIGN  IN  L.  A. 

Resignations  of  A.  M.  Rochlen,  star 
reporter,  and  Otto  Winkler,  Holly¬ 
wood  reporter,  were  accepted  by  Los 
Angeles  Examiner  because  of  the  for¬ 
mer’s  ill  health  and  the  latter’s  offer 
from  M.G.M.  which  the  paper  could 
not  meet,  G.  G.  Young,  publisher,  said 
Oct.  26.  Mr.  Young  declared  neither 
reporter  resigned  in  protest  to  an 
order  abolishing  roving  reporters,  as 
was  stated  previously.  Rochlen  has 
since  joined  the  Douglas  Aircraft  Cor¬ 
poration. 


LOS  ANGELES  CHANGES 


Matt  Weinstock,  managing  editor, 
Los  Angeles  Daily  News,  has  resigned, 
effective  Nov.  1,  to  devote  his  time  to 
his  daily  column,  “Town  Talk,”  and 
tf.  contribute  articles  to  Pacific  Satur¬ 
day  Night.  J.  Wilbur  Ward,  financial 
editor,  succeeds  him.  Merritt  Jorz, 
financial  editor.  Evening  News,  suc¬ 
ceeds  Ward.  Templeton  Peck,  News 
city  editor,  leaves  Nov.  1  to  become 
lecturer  of  journalism  and  press  rep¬ 
resentative  for  Stanford  University. 


COVERED  TRAIN  WRECK 


It  fell  the  lot  of  Mason  City  (la.) 
Globe-Gazette  reporters  to  inform 
parents  of  the  death  of  their  children 
after  a  streamlined  Rock  Island  train 
and  a  touring  school  bus  from  Ren- 
wick,  la.,  collided  Oct.  22,  killing  nine 
and  injuring  19.  The  Globe-Gazette 
issued  three  extras  and  took  50  pic¬ 
tures,  also  servicing  30  Iowa  Daily 
Press  Association  papers  with  the  best 
pictures. 


PRESS  CLUB  DINNER 

Washington,  D.  C.,  Oct.  27 — The 
National  Press  Club’s  most  distin¬ 
guished  member.  President  Roosevelt, 
will  make  an  off-the-record  address 
at  the  annual  Founder’s  Day  Dinner 
in  the  club  auditorium  Saturday  eve¬ 
ning,  Nov.  13.  Attendance,  restricted 
to  club  members,  is  limited  to  350 
guests. 


However,  the  Governor  asked  Barry 
Faris,  INS  editor-in-chief,  not  to  dis¬ 
miss  the  Boston  reporter  who  wrote 
the  story,  “for  he  has  undoubtedly 
learned  a  lesson  he  will  never  forget.” 
Mr.  Earle  said  he  would  “consider  it  a 
favor”  if  the  reporter  is  retained.  Mr. 
Faris  had  wired  him  “we  will  be  very 
glad  to  carry  any  statement  you  may 
want  to  make  regarding  the  matter. 
Please  accept  my  sincere  apologies 
and  my  assurances  that  we  will  not 
tolerate  any  such  practices  by  Inter¬ 
national  News  Service  representa¬ 
tives.” 

larla  StataMaat  Carried 


NOW  STANDARD  SIZE 


Governor  Earle  then  issued  a  state¬ 
ment  which  was  carried  on  all  of  the 
INS  circuits  on  Oct.  15,  at  which  time 
Faris  advised  Earle  that  the  man  who 
misquoted  him  would  be  dropped 
from  the  INS  Boston  staff. 

Governor  Earle  also  wrote  to  the 
INS  bureau  manager  in  Boston. 

’The  name  of  the  reporter  involved 
was  not  available  either  from  the  Gov¬ 
ernor  or  in  the  New  York  INS  office. 
Mr.  Faris  said  that  as  the  Governor 
requested  it  he  has  not  been  dis¬ 
charged. 


Autos 


New  York's  leading  1937 
Auto  Show  issue,  with  36,516 
lines  of  automotive  advertis¬ 


ing — 36%  more  than  the 
second  paper's  —  was  pub¬ 
lished  last  Sunday  by — 


NEW  YORK 


Xeralb  tribune 


LA  GUARDIA  IN  ROW 
WITH  SUN  WRITER 


Threatens  to  Kick  Him  .  .  . 
Newest  Outburst  in  "Feud' 


Latest  incident  in  a  “feud”  with 
New  York  Sun  reporters  and  others 
assigned  to  cover  his  activities  oc¬ 
curred  Oct.  27  when  New  York’s  fiery 
Mayor  LaGuardia  pushed  Mortimer 
Davis  of  the  Sun  and  threatened  to 
kick  him  for  taking  notes  during  a 
talk  which  the  executive  suddenly 
announced  was  off  the  record  when 
he  noticed  Davis’  pencil  at  work. 

The  outburst  occurred  while  the 
mayor,  during  a  parade  review,  was 
explaining  to  the  reporters  how  the 
newspapers  had  “missed  the  point”  of 
a  story  the  previous  night.  Accord¬ 
ing  to  Davis,  the  mayor  called  out 
belligerently,  “Who  is  the  Sun  man?” 

“I  am,”  replied  Davis. 

“Well,  rU  kick  your  .  if  you 

use  this.  This  is  off  the  record,”  the 
mayor  was  quoted  as  saying.  “You 

tell  those  .  and  .  down 

there  that  I’ll  shut  them  up  if  they 

use  this.  I’ll  keep  any  .  Sun 

reporter  out  of  any  of  my  meetings. 
Get  out  of  here.” 


dent,  said  he  has  been  ordered  out  d 
some  press  conferences.  The  Sun  h!! 
oppos^  LaGuardia  politically  since  h 
was  in  Congress. 

Others  who  have  reportedly  tanglei 
with  LaGuardia  include  Francis  Far 
ley.  Mirror,  Stanley  Walker,  the  He. 
aid  Tribune,  and  Murray  Dayj 
World-Telegram. 


ALL-U.S.  NEWS  PROGRAM 


Americans  in  distant  lands  wit 
get  a  daily  uncensored  news  repor 
from  home  when  General  Electric 
inaugurates  a  new  short-wave  pm. 
gram  Nov.  1.  This  new  feature,  to  h 
known  as  the  American  radio  nevt 
tower,  will  be  broadcast  at  5  p.  n 
E.S.T.,  except  Saturdays  and  Sun- 
days,  simultaneously  over  W2XAD 
and  W2XAF.  ITie  10- minute  pro- 
grams,  unlike  others,  will  be  devotee 
exclusively  to  U.  S.  news.  Cooperat¬ 
ing  with  GE  will  be  the  Press-Radic 
Bureau. 


Defies  Mayoral  Boot 

“Mr.  Mayor,  you  won’t  kick  me.” 
Davis  replied  and  left  the  reviewing 
stand.  The  mayor  then  assigned  a 
patrolman  to  see  that  Davis  did  not 
return.  When  the  mayor  left  the 
platform  he  had  another  patrolman 
stand  between  him  and  the  reporter. 

The  Sun  printed  Davis’  story  as  he 
told  it. 

George  Ritchie,  now  a  political  writ¬ 
er  for  the  Sun  who  had  previously 
covered  City  Hall,  was  often  barred 
from  the  mayor’s  meetings  and  Bill 
Bolger,  present  city  hall  correspon- 


CANDID  CAMERAMAN 

While  in  Boston  this  week  Mrs 
Roosevelt  tried  to  show  some  sympa¬ 
thy  toward  photographers  preparing 
to  take  her  picture.  “I  should  think 
that  you’d  get  tired  of  taking  my  jAo. 
tograph,”  she  remarked  pleasantly 
“We  do,”  blurted  out  one  of  the  boys 
The  First  Lady  smiled  at  the  commeni 
while  the  photographer  reddened. 


FELLOWS  RECOVERING 


Dexter  Fellows,  66,  dean  of  pres 
agents,  is  ill  in  a  Hattiesburg,  Miss, 
hospital  from  an  attack  of  tyi^id 
He  was  stricken  in  San  Antonio  but 
continued  with  the  Ringling  Brotben 
and  Barnum  &  Bailey  Circus  to  Hat¬ 
tiesburg. 


ENGLISH  EDITOR  HERE 

H.  N.  Heywood,  editor-in-chief  of 
Lord  Kemsley’s  newspaper  in  Eng¬ 
land,  arrived  in  New  York  Oct.  22 
for  his  first  visit  to  the  United  States. 
He  is  studying  public  opinion  here 
and  is  especially  interested  in  the 
trades  union  movement.  He  and  his 
son  expect  to  sail  Nov.  3  on  the  Queen 
Mary. 


r/r/T/, 


WHEN  th>  •1^11  hut- 
kias  mava  staadilv 


The  Wilmington  (Del.)  Sunday  Star, 
which  recently  was  printed  in  tabloid 
form,  has  returned  to  standard  size, 
eight-column  pages.  Joseph  H.  Mar¬ 
tin  is  editor  and  president. 


ww  ki*s  move  steadily 
down  the  field  to  their 
goal  .  .  .  it's  no  accident; 
it's  the  result  of  perfected 
ability,  constant  and  in¬ 
tense  effort  and  co-ordi¬ 
nated  teamwork. 


Similarly,  it's  no  accident  when  The  News- 
Sentinel,  day  in  and  day  out,  helps  hundreds 
of  advertisers  to  achieve  their  goal  of 
greater,  more  profitable  sales  at  one  low 
cost  in  the  responsive  Fort  Wayne  area.  It's 
the  result  of  perfect  teamwork  . . .  complete, 
concentrated  circulation  and  absolute 
reader  confidence. 


(She  Neuia- Sentinel 

FORT  WAYNE.  !ND 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York  Chicago  Detroit  St.  Louis 


''Nothing  succeeds  like  cir¬ 
culation — and  if  it's  proved 
circulation  like  the  World- 
Telegram's,  success  is  not 
only  sure,  but  immediate." 

— Robert  Tinsman,  President, 
Federal  Advertising  Agency,  Inc. 
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Robert  Tinsman 


FEDERAL’S  “Interrupting  Idea”  is  exemplified,  in  newspaperdom, 
by  the  World-Telegram.  For  this  newspaper  is  the  voluntary  choice  of 
doing  New  Yorkers  . .  .  the  MAJOR  MILLION  adults  in  over  400, 000 
families  whose  relatively  higher  incomes  assure  higher-than-average 
living  standards.  As  Mr.  Tinsman  suggests:  proved  circulation  is  the 
dollar  sign  in  $uccess — when  the  product  is  properly  tuned,  timed 
and  toned.  ★For  proved  circulation  in  New  York,  use  the  World- 
Telegram  .  .  .  it’s  the  every-evening  preference  of  the  people  who 
MAKE  the  market! 


New  York  World-Teleg 

A  Scripps-Howard  Newspaper 


ram 


MEMBER  OF  THE  UNITED  PRESS  .  .  .  THE 
ASSOUATED  PRESS  .  .  .  THE  AUDIT  BUREAU 
OF  CIRCULATIONS  and  MEDIA  RECORDS^  INC. 
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BUILDING  A  MODERN 
CLASSIFIED  SECTION 

By  GEORGE  T.  PAPPAS 

CLASSIFIED  MANAGER,  OKLAHOMA  CITY  OKLAHOMA  NEWS 


No.  3.  Analyzing  Your  Section 


A  CLASSIFIED  advertising  section  is 
valuable  only  to  the  extent  it  serves 
the  greatest  number  of  readers  in  the 
most  efficient  manner.  Every  news¬ 
paper  executive  responsible  for  linage 
volume  and  revenue  should  be  suffi¬ 
ciently  familiar  with  this  classified 
section  to  know  whether  or  not  it  is 
an  asset.  From  a  financial  standpoint, 
the  newspaper  may  consider  the  clas¬ 
sified  department  a  success  but  its 
real  success  and  the  extent  to  which 
the  newspaper  can  profit  from  its 
classified  advertising  depends  upon 
whether  it  is  a  service  for  the  many 
or  for  just  a  few.  A  poor  classified 
section  will  adversely  affect  circula¬ 
tion. 

The  reader  is  often  introduced  to 
a  newspaper  through  its  classified  ad¬ 
vertisements.  This  is  especially  true  of 
a  newcomer  to  a  community  who  has 
to  depend  on  classified  to  fill  his  im¬ 
mediate  needs.  For  example,  a  man 
coming  into  a  city  for  the  first  time, 
would  scan  the  classified  section  to 
locate  a  desirable  home  for  himself 
and  his  family.  He  may  next  refer 
to  classified  for  an  office  or  store  from 
which  to  conduct  his  business.  After 
that  he  may  read  or  use  classified  to 
secure  clerical,  sales  or  household 
help.  His  judgment  of  the  newspa¬ 
pers  may  be  based  on  the  volume  and 
type  of  advertising  he  encoimtered 
when  reading  the  classified  columns 
and  the  kind  of  service  he  received. 

Filling  on  Exact  Need 

LET  US  ASSUME  that  one  of  your 
readers  is  looking  for  a  furnished 
room.  This  person  has  already  de¬ 
cided  that  he  wants  a  room  in  the 
north  end  of  the  city,  near  good  trans¬ 
portation,  in  a  private  home,  adjoin¬ 
ing  a  bath,  price  not  to  exceed  $5 
per  week.  How  many  such  places  has 
this  reader  to  select  from  in,  say,  your 
Thvu-sday  paper?  If  only  one  place 
is  advertised  we  can  do  nothing  but 
hope  it  will  fill  the  reader’s  exact 
needs.  If  none  is  advertised,  the 
reader  will  have  to  turn  to  some  other 
newspaper.  In  any  event  we  find  our 
classified  section  has  not  been  able 
to  serve  this  reader. 

List  a  number  of  things  the  average 
reader  might  look  for  .  .  .  specific 
things  such  as  a  1935  or  a  1936  Buick 
coupe;  an  Underwood  portable  type¬ 
writer;  a  daybed;  a  seven  room  brick 
house  with  oil  heat,  in  the  west  side 
of  the  city,  near  a  high  school  and 
selling  for  about  $8,000;  a  business 
school  that  conducts  evening  classes; 
a  dependable  moving  concern  or  a 
furnished  five  room  apartment.  How 
many  of  these  are  listed  and  properly 
described  today  in  your  classified 
section?  These  needs  can  be  readily 
filled  in  practically  any  city,  yet  many 
newspapers  have  not  been  able  to  de¬ 
vise  ways  and  means  to  get  a  repre¬ 
sentative  selection  of  these  offerings 
into  their  classified  sections. 

Cure  for  Topheaviness 
SOME  CLASSIFIED  SECTIONS  are 
topheavy  with  linage  in  two  or 
three  major  “professional”  classifica¬ 
tions  that  have  been  comparatively 
easy  to  selL  A  good  selection  in  only 
two  or  three  classifications  can  serve 
only  a  small  percentage  of  the  classi¬ 
fied  readers  in  any  city,  llie  efforts 
of  the  classified  sales  staff  should  be 
guided  car^uUy  so  each  important 


classification  will  receive  all  of  the 
care  and  attention  it  may  need.  ITiis 
is  one  of  the  reasons  why  classified 
salespeople  should  work  by  classifica¬ 
tions  instead  of  geographical  terri¬ 
tories.  It  is  only  natural  that  the 
average  salesperson,  calling  on  all 
kinds  of  businesses  in  a  territory,  will 
follow  the  path  of  least  resistance  and 
secure  most  of  his  linage  from  the 
types  of  businesses  he  has  found  the 
easiest  to  sell. 

Many  newspapers,  with  low  rates, 
are  able  to  sell  and  keep  in  their  clas¬ 
sified  sections  a  large  selection  of 
“Business  Cards,”  the  type  of  adver¬ 
tisement  that  gives  only  the  name, 
address,  telephone  number  and  kind 
of  business,  without  any  specific  de¬ 
scription  or  prices.  These  are  usually 
easy  to  identify  because  the  copy  is 
not  changed  often  and  the  type  faces 
become  dirty  and  broken.  The  de¬ 
sirability  of  this  type  of  ad  is  prac¬ 
tically  nil  because  the  reader  can  get 
exactly  the  same  information  from 
the  telephone  directory.  If  a  news¬ 
paper  publishes  much  of  this  adver¬ 
tising,  it  may  be  certain  reader  in¬ 
terest  in  the  classified  section  is  at  a 
very  low  ebb.  Such  ads  reflect  a  lack 
of  proper  sales  effort  and  ingenuity 
on  the  part  of  the  classified  sales  staff. 

Most  classified  readers  are  bargain 
himters.  They  like  to  compare  values 
and  prices  and  if  little  is  offered  to 
encourage  such  comparisons,  they 
soon  lose  interest  in  the  classified  ads. 
Copy  prepared  in  advance  by  sales¬ 
people  and  presented  to  advertisers 
is  not  always  bought,  but  if  this  ser¬ 
vice  is  made  available  the  results  will 
show  up  in  the  increased  number  of 
descriptive  ads  that  appear  in  the 
columns. 

Getting  Reader's  Reaction 

CLASSIFIED  ADVERTISING  is  its 

own  best  promotion.  Every  pub¬ 
lisher,  business  manager,  advertising 
director  and  classified  manager  can, 
in  a  few  minutes,  get  a  pretty  good 
idea  of  the  reader’s  reaction  to  his 
classified  section  by  placing  himself 
in  the  position  of  a  classified  prospect 
looking  through  the  advertisements. 
Does  the  section  have  a  real  diversifi¬ 
cation  of  offerings  or  just  a  few  ads 
spread  out  to  give  a  false  impression 
of  volume?  Does  the  section  fluctu¬ 
ate  much  from  day  to  day  in  total 
volume  of  offerings  or  in  individual 


ALL-TIME 

RECORDS 

On  Friday,  October  22nd,  both 
the  Courier-Journal  and  the 
Louisville  Times  broke  all  existing 
records  for  volume  of  advertising 
for  any  regular  edition.  .  .  .  This 
is  the  best  barometer  of  Business 
Conditions  in  the  Kentuckiana 
Market,  the  shining  bright  spot 
upon  the  nation's  business  map. 
Sell  this  market  through  the 

Coutier-3Foucnal 

The  Louisville  Times 

W  H  A  S 


classifications?  One  that  varies  in 
size  cannot  serve  the  readers  properly. 

Individual  readers’  wants  cannot  be 
anticipated  or  controlled.  It  would 
be  quite  difficult  to  educate  all  pros¬ 
pects  for  furnished  rooms  to  refer  to 
your  section  on  Tuesdays  and  Tfrurs- 
days,  prospects  for  household  mer¬ 
chandise  on  Mondays  and  Wednesdays 
and  all  the  prospects  for  used  cars  to 
turn  there  on  fVidays  and  Sundays. 
The  newspaper  must  be  prepared  to 
serve  its  classified  readers  on  each 
and  every  day  of  the  week  as  their 
varied  needs  arise. 

Some  newspapers  publish  a  very 
large  volume  of  classified  on  Suxrdays 
and  only  a  small  fraction  of  this  vol¬ 
ume  on  weekdays.  Most  readers 
know  seven-day  newspapers  publish 
their  largest  selection  of  classified  on 
Sunday  but  everyone  in  the  market 
for  a  used  car  or  furnisHed  room  on. 
a  Monday  or  Tuesday  cannot  wait 
until  the  following  Sunday  to  go  look¬ 
ing  for  these  things.  A  study  of 
strong,  well-balanced  classified  me¬ 
diums  throu^out  the  country  indi¬ 
cates  the  average  ratio  of  the  better 
mediums  is  two  to  one,  i.  e.,  for  every 
page  of  classified  advertising  that  is 
published  in  the  Sunday  newspaper^ 
two  pages  are  published  during  the 
six  weekdays. 

Newspapers  carrying  a  large  selec¬ 
tion  Sundays  and  a  poor  selection 
weekdays  are  ccmfronted  with  a  prob¬ 
lem  that  can  be  solved  in  a  number 
of  ways.  Perhaps  the  rate  scale  does 
not  encourage  the  buying  of  insertion 
orders;  orders  that  will  run  for  three 
or  seven  consecutive  days.  It  may 
be  possible  the  sales  department  has 
not  been  doing  a  good  job  on  the  sale 
of  insertion  orders  or  rateholder  con¬ 
tracts.  Many  things  can  be  done  by 
the  classified  manager  to  encourage 
the  sale  of  more  weekday  business. 


(A  discussion  of  classified  rates  ami 
contracts  will  be  published  m  an  eaii 
issue  of  Editor  &  Publishbi  aJ 
everyone  concerned  should  carefulK 
consider  the  possibility  of  incre^ 
linage,  revenue  and  reader  acceptance 
by  creating  a  larger  volume  of  week- 
day  business  through  slight  adjust, 
ments  in  the  rate  card.) 

("Analyzing  Your  Section"  will  b*  com 
tinued  in  the  next  issue.) 

Hit-Run  Victim's  Son 
Uses  Classified 

Irving  Orttel  of  Racine,  Wis.,  who* 
father  was  killed  by  a  hit  and  run 
driver,  used  the  classified  column; 
the  Racine  Journal-Times  recently  to 
point  an  accusing  finger  at  his  father’s 
slayer. 

As  the  funeral  of  Charles  Orttc; 
was  being  held  the  following  thre^ 
line  ad  appeared  under  Special  No- 
tices: 

“HIT  AND  RUN  DRIVER-YOt 
will  never  forget  the  deed  you  did 
when  you  killed  my  dad.— Irvi» 
Orttel.” 

■ 

68-PAGE  EDITION 

The  St.  Paul  Dispatch  Oct.  22  pub¬ 
lished  a  68-page  edition,  one  of  th 
largest  ever  produced  in  the  North¬ 
west  with  the  exception  of  Sunday  ot 
special  issues.  The  edition  carried  at 
unusual  volume  of  advertising  for  j 
special  bargain  day  Oct.  23  and  auto¬ 
motive  advertising  in  preparation  lot 
new  car  showings. 

■ 

CANADIAN  AD  SESSION 

The  Association  of  Canadian  Ad¬ 
vertisers  will  hold  its  annual  meetisj 
in  Toronto  on  Dec.  9  and  10,  wid 
John  Bassett,  president  of  the  Mon¬ 
treal  Gazette,  as  speaker  Dec.  10. 


NBA 

SCORES 

AGAIN! 


The  story  millions 
been  waiting  to  read! 
actual  findings  of  child  psy¬ 
chologists  who  have  studied 
the  quints  for  two  years  past! 
Findings  so  important  that 
Dr.  Dafoe  called  a  special 
meeting  of  some  300  scien¬ 
tists  to  hear  them. 

NEA  bought  exclusive  rights 
to  the  reports  and  scientific 
charts,  adapted  them  for 
newspaper  readers  .  .  .  now 
gives  its  clients  another  amaz¬ 
ing  series  beginning  Nov.  1. 


have 


The 


UNUSUAL? 

An  unusual  star};, 
yes,  but  bringing  the 
nerv  and  unusual  is  only 
an  everyday  occurrence 
for  NEA.  Are  iiou 
profiting  by  this  alert 
( and  economical) 
budget  service?  Investi¬ 
gate  today. 


NEA  Service,  Inc. 


NEW  YORK 


CLEVELAND 


SAN  FRANCISCO 
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Mr.  and  Mrs.  Buffalo  and  family  are  well-dressed; 
they  spend  a  lot  of  money  for  good  clothes.  Let’s  see 
what  they  spend.  In  1935  the  families  of  eight  coun¬ 
ties  of  Western  New  York  (comprising  the  Buffalo 
Evening  News  Market)  spent  $33,544,000  for  apparel. 
More  than  the  expenditure  of  any  of  31  entire  states. 
This  concentrated  area  along  the  Niagara  Frontier  is  a 
bountiful  market  for  merchandisers.  No  one  industry 
is  its  master,  for  agriculture,  retail  business  and  man¬ 
ufacturing  interests  are  all  represented  here  and  pro¬ 
vide  generous  spendable  incomes. 

People  in  the  Buffalo  Evening  News  Market  eat 
better,  dress  better,  ride  better  than  most  other  resi¬ 
dents  of  the  United  States.  They  are  responsive  to 
advertising  and  most  of  them  are  regular  daily  readers 
of  the  Buffalo  Evening  News. 


According  to  the  1935  Bureau  of  Census  Retail  Trade 
Survey,  more  money  was  spent  for  clothes  in  the  Buf¬ 
falo  Evening  News  Market  than  in  any  one  of  the 
following  states: 


Alabama 

Arizona 

Arkansas 

Colorado 

Delaware 

Florida 

Idaho 

Kansas 

Kentucky 

Louisiana 


Maine 

Maryland 

Mississippi 

Montana 

Nebraska 

Nevada 

New  Hampshire 
New  Mexico 
North  Carolina 
North  Dakota 


Oklahoma 

Oregon 

Rhode  Island 

South  Carolina 

Tennessee 

South  Dakota 

Utah 

Vermont 

Washington 

West  Virginia 

Wyoming 


M  orelMLone)'  Is  Spent 

For  Clothes  in  the 

Buffalo  News  Market 

Than  in  Any  One  of  These 

31  States 


Buffalo  Evening  News 

Edward  H.  Butler,  Editor  and  Publisher 

Western  New  York*8  Greatest  Newspaper 

National  Representatives — KELLY-SMITH  CO. 

NEW  YORK  —  CHICAGO  —  BOSTON  —  PHILADELPHIA  —  ATLANTA  —  DETROIT 
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E  D  I 

ON  THE  WRONG  FOOT 

INTELUGENTLY  SELFISH  was  the  Press-Radio 

plan  evolved  four  years  ago  by  newspapers, 
news  services,  and  the  two  principal  broadcasting 
chains.  It  provided  for  the  dissemination  of  news 
under  newspaper  sponsorship  and  without  any 
commercial  entanglement.  It  wasn’t  a  complete 
solution  of  a  problem  that  had  presented  increas¬ 
ing  difficulties.  It  wasn’t  wholly  effective,  because 
some  of  the  news  service  parties  considered  it 
necessary  to  sell  their  news  for  commercial  spon¬ 
sorship.  But  at  least  it  maintained  the  principle 
that  newspapers  are  the  standard  instrument  for 
news  gathering  and  the  standard  channel  for  news 
distribution.  Despite  expense  and  difficulty  that 
principle  has  been  maintained  by  all  parties  ever 
since.  Departures  from  it  by  broadcasters  cuid 
news  services  do  not  affect  its  validity. 

By  the  action  of  the  New  York  City  News  As¬ 
sociation  in  offering  its  New  York  election  retimis 
for  commercial  sponsorship  over  local  stations,  the 
principle  was  perilously  attacked  by  the  very 
people  who  should  fight  to  defend  it.  The  City 
News  Association  is  maintained  and  supported  by 
the  New  York  dailies.  Its  officers  are  the  city  edi¬ 
tors  of  those  newspapers.  Its  services  in  other  elec¬ 
tions  have  gone  to  the  Press  Radio  Bureau  through 
the  Associated  Press,  which  does  not  permit  com¬ 
mercializing  of  its  report.  This  is  the  first  muni¬ 
cipal  election  since  the  establishment  of  the  Press 
Radio  Bureau,  and  the  suspicion  is  inescapable 
that  the  Association  saw  a  current  chance  for 
quick  and  easy  revenue. 

Newspapers  created  and  maintained  the  incom¬ 
parable  elections  reporting  mechanism  for  which 
City  News  has  long  been  notable.  Newspapers  and 
the  public  they  serve  should  be  its  sole  benefi¬ 
ciaries.  It  is  highly  incongruous  that  an  orgcmiza- 
tion  maintained  by  newspapers  for  local  report¬ 
ing  should  deny  to  the  Associated  Press,  also 
owned  and  operated  by  newspapers,  and  to  the 
Press  Radio  Bureau,  also  owned  and  operated  by 
newspapers,  the  major  local  story  of  the  year  so 
that  it  can  pick  up  a  few  pennies  from  broad¬ 
casters.  As  this  edition  closes,  sponsorship  is  no 
longer  an  issue.  The  news  won’t  be  sponsored. 

It  is  super- blindness  that  newspapers  should 
abdicate  to  these  one-day  heralds,  at  any  price, 
their  place  as  purveyors  of  news,  especially  of  an 
event  which  will  conunand  intense  local  attention. 
The  outcome  appears  uncertain  as  these  lines  are 
written.  There  should  be  no  doubt  as  to  the 
decision  before  they  are  read  on  Saturday  morn¬ 
ing.  Any  broadcasts  of  election  news  next  Tues¬ 
day  night  should  be  in  newspaper  hands  and 
under  newspaper  sponsorship  from  start  to  finish. 

WHITELAWREID 

ONE  HUNDRED  YEARS  ago  Whitelaw  Reid  was 
bom  in  a  New  England  village.  Like  many 
another  New  Englander  he  found  his  way  to  joiu:- 
nalistic  New  York  in  an  age  of  editorial  giants, 
grew  up  among  them,  and  won  place  among  their 
successors.  He  did  more  than  that  Most  of  the 
great  journalistic  successes  of  the  years  around 
the  Civil  War  were  based  on  the  same  popular 
journalism  that  was  to  receive  a  new  fillip  from 
Hearst  and  Scripps  40  to  50  years  ago. 

Reid  succeeded  Horace  Greeley  at  the  Tribune’s 
helm  in  1869  and  embarked  firmly  on  new  paths 
that  his  predecessors  had  trodden  tentatively.  He 
was  the  first  to  give  American  journalism  an  in¬ 
ternational  foimdation,  and  he  made  the  Tribune 
as  noted  for  its  news  service  as  it  had  been  for 
editorials  under  Greeley. 

How  great  that  enterprise  was  in  1869  is  diffi¬ 
cult  to  realize  in  an  age  when  a  press  service  can 
lay  200,000  wired  words  on  an  editor’s  desk,  more 
than  10  per  cent  of  them  foreign — but  it  was  a 
gi^at  and  a  natural  step  for  American  newspapers. 
As  the  Herald  Tribune  pointed  out  on  Whitelaw 
Reid’s  centenary,  he  was  the  Tribune’s  “first 
writing  editor’’  under  Greeley,  but  his  real  fame 
rests  not  upon  his  writing  but  upon  his  ability 
to  direct  the  efforts  of  other  writers  and  editors 
in  both  new  and  old  channels  of  intelligence.  His 
touch  persists,  to  the  lasting  good  of  journalism  as 
profession  and  business. 


EDITOR  &  PUBLISHER 


R  I  A.  L 


Brethren,  if  a  man  be  overtaken  in  a  fault, 
ye  which  are  spiritual,  restore  such  an  one, 
in  the  spirit  of  meekness;  considering  thy¬ 
self,  lest  thou  also  be  tempted.  Galatians. 
VI;  1. 


NEWSPRINT  FOR  1938 


A  NATIONWIDE  COMPETTITVE  situation,  un¬ 
paralleled  in  this  generation,  has  been  created 
by  the  announcement  of  two  price  levels  for 
newsprint  paper  during  the  first  six  months  of 
1938.  The  prospect  for  the  last  six  months  is  even 
more  confused,  with  the  announcement  of  a  $7.50 
increase  by  Great  Northern  and  no  price  of  any 
kind  by  the  major  Canadian  producers. 

Newspapers  which  hold  Great  Northern  con¬ 
tracts  and  those  whose  contracts  provide  regula¬ 
tion  by  the  Great  Northern  price  will  have  an  edge 
of  $2  a  ton  over  competitors  dependent  upon  In¬ 
ternational  and  the  other  major  producers.  The 
advantage  thus  created  is  comparable  only  in 
theory  with  that  some  publishers  have  held  by 
sub-market  prices  on  the  supplementary  tonnage 
purchased  abroad  and  from  American  mills  which 
specialize  in  such  service. 

Newspaper  publishers  do  not  deny  that  mills 
should  have  higher  prices  than  those  which  have 
prevailed  since  1933.  United  States  newspaper 
owners  want  a  healthy  source  of  newsprint  supply, 
but  any  hopes  that  its  financial  health  had  been 
regained  after  seven  years  of  widespread  insolv¬ 
ency  are  being  rapidly  dissipated.  'Ihe  Canadian 
manufacturers  appear  bent  on  recouping  in  large 
chunks  their  red  ink  balances  of  the  depression, 
without  regard  to  the  effect  of  their  procedure 
upon  customers. 

Common  sense  would  dictate  a  realignment, 
making  a  uniform  price  level  for  all  users  of  this 
raw  material.  It  would  also  dictate  that  the  mills 
revise  their  intention  of  taking  $25,000,000  in  one 
year  from  an  industry  already  overburdened  with 
wage  and  tax  increases  and  still  below  revenue 
levels  which  warrant  either.  Common  sense  would 
call  for  distribution  of  the  proposed  increase 
over  at  least  a  three-year  period,  with  schedules 
announced  in  advance  to  permit  adjustment  of 
newspaper  budgets.  Newsprint  at  $50  a  ton  is 
not  inordinately  expensive  and  with  normal  news¬ 
paper  revenues  is  within  tolerable  limits.  The 
bug  in  the  present  set-up  is  that  newspapers  are 
called  upon  at  a  time  when  tax  increases  are 
mandatory  and  wage  increases  are  continual  to 
assume  an  unexpected  burden  of  a  17V^%  increase 
in  the  cost  of  their  principal  staple. 

The  mills’  plan,  we  predict,  will  prove  self-de¬ 
structive.  Already  publishers  are  considering  fur¬ 
ther  reduction  of  roll-widths,  drastic  cuts  in  fea- 
time  and  departmentalized  material  that  eat  up 
tons  of  paper  annually.  Circiilation  promotion  will 
be  curtailed,  and  imless  advertising  linage  makes 
tremendous  gains  not  in  sight  at  the  moment,  the 
prospect  is  that  enough  paper  will  be  saved  to 
offset  in  large  part  the  imit  price  increase.  If 
the  paper  mills  are  bent  on  destroying  outlets  for 
their  products  and  curtailing  their  shipments  to 
the  survivors,  they  could  not  have  adopted  a 
surer  plan  than  that  announced  by  International 
last  Spring  and  by  other  large  Canadian  mills  last 
week. 


THE  USUAL  SHOOTING 


TWO  NEW  YORK  newspapers  are  accused  by  tht 
Tammany  candidate  for  District  .\ttomey  of 
New  York  County  of  suppressing  and  distortinj 
news  to  the  advantage  of  his  opponent.  Mr.  Hast- 
ings,  the  candidate,  has  not  made  the  charges,  b(it 
they  have  been  broadcast  through  Manhattsn 
streets  by  sound-trucks.  The  Times  is  accused  oi 
bias  because  it  gave  18*^  inches  to  an  cndorsemeot 
of  Mr.  Dewey  by  one  former  police  commissioner 
and  only  2^  inches  to  the  statements  of  three 
former  police  commissioners  endorsing  Mr.  Hast¬ 
ings.  On  another  day,  the  Times  reported  the 
speech  of  Senator  Wagner  which  praised  other 
Democratic  candidates  but  did  not  refer  to  Mr 
Hastings,  and  noted  the  latter  fact  in  these  wrxds 
“He  failed,  however,  to  do  as  much  (offer  his 
specific  endorsement)  for  Harold  W.  Hastings 
who  is  running  for  District  Attorney  against 
Thomas  E.  Dewey.” 

That  is  a  pertinent  fact.  The  Times  had  re- 
ported  several  days  before  that  Senator  Wagn« 
had  approved  Mr.  Hastings.  Under  the  circum¬ 
stances,  was  not  the  Senator’s  omission  of  the 
candidate  in  his  blanket  praise  of  the  Democratic 
ticket  newsworthy?  We  should  so  regard  it 
The  World-Telegram,  called  “the  most  hysterical 
and  partisan  supporter  of  Mr.  Hastings’  opponent’ 
is  said  to  have  “conunitted  the  same  mistake.” 

The  fact  is  that  both  of  these  newspapers  nor¬ 
mally  support  reputable  Democratic  candidates 
That  they  are  not  on  that  side  at  present  needs 
no  profoimd  explanation.  The  records  of  the 


opponents  of  Tammany  command  the  support  d 
public-minded  citizens,  editors  or  not,  and  re¬ 
gardless  of  their  national  political  affiliations.  Any 
editor  who  tries  to  preserve  the  appearance  ol 
impartiality  by  according  exactly  equal  space  to 
opposing  tickets  may  be  abdicating  the  leadership 
which  is  his  function  and  which  the  public  has 
the  right  to  expect  imder  the  free  press  guarantee 


IN  CONGRATULATION 


AN  OVERESTIMATE 


PI 


THE  AUDIT  BUREAU  of  Circulations  did  a  good 
job  for  itself  and  for  all  reputable  advertising 
and  publishing  when  it  annovmced  a  policy  ol 
auditing  only  paid  circulation  publications.  The 
latter  claim  no  monopoly  on  publishing  virtues, 
and  they  impute  no  dishonorable  intent  to  pub¬ 
lishers  who  do  not  see  in  paid  circulation  an  indi¬ 
cation  of  reader  interest.  Ihe  fact  remains  that 
many  publishers  now  members  of  the  A.B.C.  can 
recall  the  days  when  no  circulation  standards 
existed,  when  claims  constituted  a  continually 
debased  currency,  when  the  resultant  confusion 
compelled  the  establishment  of  an  ABC  to  erect 
the  standard  of  net  paid  circulation. 

They  want  no  return  to  the  old  days,  and  the 
old  and  the  new  don’t  mix.  The  A.B.C.  was  well 
advised  not  to  try  mixing  them,  and  in  tendering 
our  congratulations  on  its  terse  decision,  we  don't 
mind  mentioning  our  pride  at  turning  the  light 
on  the  quiet  propaganda  for  the  free  audit  project 
and  in  focussing  attention  upon  it  on  the  annual 
convention’s  eve. 


The  common  sense  alternatives  suggested  above 
seem  to  us  the  long  view  for  the  Canadians.  Their 
present  program  means  an  inunediate  drop  in 
production.  It  may  mean  the  eventual  loss  of 
the  American  market  through  stimulation  of  do¬ 
mestic  manufacture  already  imder  construction  or 
projected.  In  neither  can  they  find  any  hope  of 
meeting  the  demands  laid  upon  them  by  their 
financiers  and  the  Dominion  and  Provincial 
governments. 


WHEN  C.  F.  KARSTAEDT  of  the  BeloU  (Wis.) 

News  told  the  Inland  Daily  Press  Association 
last  week  that  shopping  guide  publications  might 
account  for  10  to  20%  of  the  nation’s  newsgxint 
consumption,  we  believe  he  overestimated.  Ten 
per  cent  of  the  newsprint  used  in  the  U.  S.  A 
this  year  would  be  400,000  to  450,000  tons — enou^ 
to  supply  the  largest  of  metropolitan  seven-day 
papers  for  several  years.  It  is  not  likely  that  the 
largest  of  the  shopping  guides  uses  more  than 
5,000  or  6,000  tons  a  year  and  for  most  of  them 
consumption  will  be  far  below  1,000  tons. 


"—NOR  CUSTOM  STALE" 

IN  THE  CORRESPONDENCE  of  Ted  Cook’s  im¬ 
mortal  Aunt  Bella  there  occurred  a  letter  re¬ 
proaching  her  for  telling  a  certain  story  at  a  party 
and  Aunt  Bella  apologized,  saying,  “I  knew  it  was 
old,  but  I  thought  it  was  still  dirty.” 

— GrLBERT  Seldes,  in  “Esquire.” 
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personal 

mention 


Oct.  31,  marking  the  paper’s  40th  an¬ 
niversary. 

Dallas  E.  Wood,  editor,  Palo  Alto 
(Cal.)  Times,  has  returned  from  a 
southern  states  trip  gathering  material 
for  his  daily  column,  “The  Prowler,” 
which  appears  in  the  papers  pub- 


FOLKS  WORTH 
KNOWING 


SPENCER  D.  IRWIN,  associate  editor 
and  foreign  affairs  columnist  of 
C^eland  Plain  Dealer,  has  been  lushed  by  Peninsula  Newspapers,  Inc. 

decorated  with  Earle  W.  Knight,  publisher,  Alaska 


Spencer  D.  Irwin 


Weekly,  Seattle,  was  recently  elected 
president  of  Washington  State  Press 
club  at  its  annual  meeting.  Harold 
Kimball,  publisher,  Ballard  (Wash.) 
News,  was  chosen  vice-president  and 
Paul  Donaldson,  Sunday  editor, 
Seattle  Post-Intelligencer,  chairman  of 
the  board. _ 

In  The  Business  Office 

WALT  BROWN,  formerly  advertising 
director,  Rochester  Journal  and 
U.  S.  Senator  Sunday  American,  is  now  local  adver- 
Carter  Glass  rising  manager,  Boston  American  and 
Sunday  Advertiser. 

W.  W.  Knorpp,  general  manager, 
Phoenix  (Ariz.)  Republic  and  Ga¬ 
zette,  headed  a  group  of  61  members 
of  the  newspapers’  advertising  staff 


the  officer’s  cross 
of  the  Order  of 
the  White  Lion  of 
Czechoslovakia — 
his  second  dec¬ 
oration  by  a  for¬ 
eign  government. 
In  January,  1936, 
Irwin  was  dec¬ 
orated  as  a  che- 
valier  of  the 
Roumanian  Or¬ 
der  of  Star. 


A.  S.  Baker 


publisher,  Lynchburg  (Va.)  News  and 
Advance,  will  be  initiated  into  the 
Ancient  Order,  Nobles  of  the  Mystic 
Shrine  at  the  Virginia  Shrine  conven¬ 
tion  at  Roanoke  Nov.  6.  Senator  Glass 
recently  was  selected  by  the  Supreme  and  their  wives  which  returned  re- 
Council  of  the  Thirty-third  Degree,  cently  following  a  tour  of  Northwest- 
Ancient  and  Accepted  Scottish  Rite  ern  Arizona,  Boulder  Dam,  Boulder 
of  Freemasonry,  to  receive  the  33d  City  and  Las  Vegas.  The  annual  toiu: 
(legree.  precedes  the  dailies’  edition  of  “Ro- 

Frank  E.  Gannett,  publisher,  Gan-  mantic.  Progressive  Arizona,”  which 
nett  Newspapers,  addressed  the  23d  appears  Nov.  20  and  21. 
annual  meeting  of  the  National  Asso-  John  A.  Bacon,  general  advertising 
ciation  of  Commercial  Organization  manager,  Buffalo  (N.  Y.)  Times,  was 
Secretaries  in  Hotel  Statler,  Buffalo,  vice-chairman  of  the  foiu-th  annual 


this  week.  Other  speakers  included 
Richard  H.  Waldo,  president,  McClure 
Newspaper  Syndicate,  Inc.,  and  B.  K. 
Sandwell,  editor,  Toronto  (Ont.)  Sat¬ 
urday  Night. 

John  Temple  Graves  II,  associate 
editor,  Birmingham  Age-Herald,  ad¬ 
dressed  students  of  Salem  College, 
Winston-Salem,  N.  C.,  Oct.  25. 

Paul  Block,  publisher,  Toledo  Blade 
and  Toledo  Times,  addressed  the 
membership  campaign  dinner  of  the 
Toledo  YMCA  last  week. 


ALBERT  SAMUEL  BAKER,  state  | 
house  reporter  for  the  Concord  (N.  | 
H.)  Daily  Monitor,  is  chalking  up 
enviable  political 
and  military  rec¬ 
ords  in  his  spare 
time  to  make  him 
one  of  the  Gran¬ 
ite  State’s  best 
known  news¬ 
papermen. 

He  has  served 
three  terms,  as 
a  Republican,  in 
the  New  Hamp¬ 
shire  House  of 
Representat  i  v  e  s, 
and  he  now  holds 
the  rank  of  Cap¬ 
tain,  in  the  Officers  Reserve  Corps. 

Captain  Baker  was  born  in  Spring- 
field,  Vt.,  37  years  ago,  and  graduated 
from  the  University  of  New  Hamp¬ 
shire  in  1921.  His  first  job  after 
graduation  was  as  a  reporter  for  the 
Manchester  (N.  H.)  Union-Leader, 
where,  for  two  years,  he  covered 
everything  from  police  and  courts,  to 
politics  and  sports.  When  James  M. 
Langley  left  the  Union-Leader  in 
1923,  to  purchase  two  Concord  evening 
dailies,  and  found  the  Concord  Daily 
Monitor,  Baker  accompanied  him.  He 
is  now  a  director  of  the  Monitor 
Patriot  Company. 

He  served  in  the  House  of  Repre¬ 
sentatives  in  1931,  1933,  and  early  this 
year.  He  introduced  the  State’s  first 
minimum  wage  law,  and  a  statute 
giving  the  Public  Service  Commission 
authority  to  determine  the  reasonable¬ 
ness  of  utility  rates.  During  his  last 
term  he  served  as  chairman  of  the 
House  State  House  Committee,  which 
helped  enact  a  $600,000  appropriation 
for  a  State  House  Annex,  and  he 


advertising  exhibit  of  the  Greater 
Buffalo  (N.  Y.)  Advertising  Club, 

Oct.  20-22,  in  Hotel  Statler,  Buffalo. 

John  E.  Bemis,  advertising  manager, 

Ponca  City  (Okla.)  News,  was  chair¬ 
man  of  the  advertising  managers’  divi¬ 
sional  meeting  of  Oklahoma  Press  As¬ 
sociation,  Oct.  24,  in  Oklahoma  City. 

Earl  Foster,  former  advertising 
manager,  Olympia  (Wash.)  Daily 
Olympian,  is  now  business  memager,  played  a  major  role  as  a  member  of 


Eugene  (Ore.)  News. 

Roy  F.  Bailey,  circulation  manager. 


Judge  Joseph  A.  Dear,  editor  and  Salina  (Kan.)  Journal,  recently  ad- 
president,  Jersey  City  (N.  J.)  Jersey  dressed  the  Rooks  County  Teachers’ 
Journal,  and  Mrs.  Dear  celebrated  Association  at  Plainville,  Kan. 
their  40th  wedding  anniversary  Oct.  Edward  Rc-ap,  formerly  of  New 
21  in  New  York  City.  York  Journal- American  promotion 

William  R.  Lynett,  associate  pub-  department,  has  been  appointed  gen- 
lisher,  Scranton  Times;  Meredith  eral  promotidn  manager,  San  Fran- 
Meyers,  editor,  Lewistown  Sentinel;  cisco  Examiner. 

(:ol.  Henry  W.  Shoemaker,  president,  G.  C.  Morrison,  classified  manager. 


the  important  Appropriations  Commit¬ 
tee,  in  drawing  up  the  State’s  two- 
year,  $4,400,000  departmental  budget. 


escaped  death  recently  when  his  auto¬ 
mobile  was  riddled  with  buckshot 
during  an  attempt  by  several  un¬ 
identified  men  to  rob  the  office  of  a 
wholesale  house  at  Newberry,  S.  C. 
Johnson  drove  his  car  up  to  the  pK)int, 
planning  to  meet  a  train,  and  was 

,  _  j  -  --  --  - - - - o— .  caught  in  a  blast  of  fire,  but  he  es- 

Altoona  Tribune,  and  Col.  J.  Hale  Newton  (la.)  Daily  News,  has  joined  caped  uninjured. 

Steinman.  co-publisher,  Lancaster  Marshalltown  (la.)  Times  Republican  J.  T.  Webb,  Jr.,  circulation  man- 
Intelhgencer-Joumal,  New-Era  and  as  classified  manager.  ager,  Macon  (Ga.)  Telegraph  and 

Dan  Johnson,  Columbia  (S.  C.)  Evening  News,  made  the  welcoming 
State  circulation  worker,  narrowly  (Continued  on  next  page) 


Sunday  News,  were  recently  ap¬ 
pointed  by  Gov.  George  H.  Earle  to 
the  Pennsylvania  JOOth  Anniversary 
Commission,  to  plan  the  celebration 
of  the  first  Swedish  settlement  in  the 
commonwealth. 

John  F.  Fitzpatrick,  publisher.  Salt 
Lake  Tribune,  was  a  member  of  a 
party  of  prominent  Utahans  who  re¬ 
cently  made  a  trip  to  Little  Cotton¬ 
wood  Canyon,  Utah,  to  study  its  pos¬ 
sibilities  as  a  location  for  winter 
sports. 

Gordon  P.  Martin  of  Indep>endence, 
Kan.,  has  been  appointed  editor  of 
Santa  Fe  (N.  M.)  New  Mexican,  suc¬ 
ceeding  R.  A.  Clymer,  who  returns  to 
El  Dorado  (Kan.)  Times  to  assume  its 
active  management. 

Norris  G.  Henthome,  executive  edi¬ 
tor,  Tulsa  World,  will  serve  as  chair¬ 
man  of  Tulsa  Conununity  Fund  drive 
beginning  Nov.  15. 

Thomas  V.  Wellman,  editor.  New 
Lexington  (O.)  Daily  News,  has  re¬ 
signed  to  join  Cincinnati  Enquirer. 
Carl  Hess,  of  Marion,  succeeds  him. 

James  V.  Donnaruma,  editor  and 
publisher,  Gozetta  del  Massachusetts, 
Boston,  will  be  tendered  a  banquet 
and  reception  at  Hotel  Statler,  Boston, 


Dale  Carnegie 

This  short  smashing  daily 
column  starts  in  over  60 
representative  papers  on 
November  1. 


Some  scattered  territory  still  open. 


Wire  For  Price 


McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 


Ws 

because 
Ella 
Cinders 
is  a 

cheerer- 

upper 


A  comic  strip  heroine’s  lot  is 
not  an  easy  one.  And  that  of 
Ella  Cinders  is  no  exception. 

Ella  is  the  exception,  though, 
in  the  way  she  takes  the  hard 
knocks.  She  meets  set-hacks 
with  wise-cracks.  When  things 
look  hlack  she  clowns  instead 
of  frowns.  No  matter  how 
knotty  the  problem  she  must 
solve,  Ella  holds  that  hreezy 
does  it. 

Readers  like  the  jauntiness  of 
her  spunk.  It’s  bracing, 
brightening. 

The  comic  Ella  stars  in  —  the 
daily  strip  and  color  page  by 
Bill  Conselman  and  Charlie 
Plumb — is  a  bigger  star-feature 
today  than  ever.  An  import¬ 
ant  reason  is  that  readers  find 
it  a  cheerer-upper.  And 
circulation  finds  it  a  builder- 
upper. 

For  samples  of  Ella  Cinders, 
please  write  to 

FEATURE 

SYNDICATE 

220  EAST  42no  STREET 
NEW  YORK  CITY 
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address  to  winning  carriers  at  a 
luncheon  given  in  their  honor,  Oct.  21, 
at  the  Lanier  Hotel  there.  W.  T. 
Anderson,  publisher,  and  P.  T.  Ander¬ 
son,  general  manager,  also  spoke. 

R.  C.  Wann,  advertising  and  busi¬ 
ness  manager,  Batesville  (Ark.) 
Guard-Record,  has  been  appointed 
chairman  for  Group  7  of  the  Arkansas 
Press  Association,  which  will  hold  a 
round-table  discussion  in  Batesville 
Dec.  11. 

E.  W.  G.  Huffman  has  resigned  as 
business  manager  and  managing  edi¬ 
tor,  Salisbury  (N.  C.)  Morning 

Herald. 

John  Lomax,  district  manager.  Salt 
Lake  City  Deseret  News,  has  been 
promoted  to  assistant  circulation 
manager. 

Harvey  G.  Weiss,  formerly  of  Mil- 
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waukee  Sentinel,  and  Frank  C.  Addle- 
man,  formerly  of  Washington  (D.  C.) 
Herald,  have  joined  the  Los  Angeles 
Examiner  advertising  department,  ac¬ 
cording  to  S.  P.  Bartlett,  advertising 
director. 


In  The  Editorial  Rooms 

HAROLD  D.  VALPEY,  managing 
editor,  Lynn  (Mass.)  Item,  and  Mrs. 
Valpey  sailed  from  Boston,  Oct.  23, 
on  a  17-day  cruise  to  the  West  Indies. 
Mr.  Valpey  has  been  on  leave  for  the 
last  seven  months  because  of  a  serious 
illness  and  is  taking  the  voyage  for  his 
health. 

Col.  T.  W.  McCullough,  editorial 
writer,  Omaha  World-Herald,  is  one 
of  11  men  in  the  U.  S.  elected  to  re¬ 
ceive  the  grand  cross  of  the  court  of 
honor  at  a  recent  meeting  of  the  su¬ 
preme  council  of  Scottish  Rite,  south¬ 
ern  jurisdiction,  in  Washington,  D.  C. 

John  Wilson,  city  editor,  Orange 
(N.  J.)  Daily  Courier,  has  been  named 
managing  editor,  succeeding  Ben 
Frankel,  resigned.  William  Caine, 
East  Orange  reporter,  becomes  city 
editor.  Staff  additions  include  Walter 
McClughan,  formerly  of  New  York 
Journal,  Joseph  O’Reilly  and  Adele 
Kassewitz,  as  editorial  assistant. 

Humphrey  Doulens,  Sunday  editor 
and  stage  and  art  critic,  Bridgeport 
(Conn.)  Post,  resigned  effective  Nov.  1 
to  join  Newsweek  to  handle  its  screen, 
art  and  music  department. 

Paul  James,  state  editor  of  sus¬ 
pended  Omaha  Bee-News,  has  joined 
the  San  Antonio  (Tex.)  Light,  a 
Hearst  paper.  Other  staff  members 
who  have  made  connections  are; 
Doug  Werner,  copy  reader,  has  gone 
to  Des  Moines,  la.,  with  United  Press. 
Mike  Parks,  cartoonist  and  artist,  is 
conferring  with  the  Hearst  general 
management  as  to  his  placement  with 
another  Hearst  paper.  Van  Allen 
Bradley,  day  copy  reader,  has  joined 
the  World-Herald. 

Henry  J.  Leader,  Rome,  N.  Y.,  cor¬ 
respondent  of  Utica  (N.  Y.)  Daily 
Press  and  Observer-Dispatch,  and 
Mrs.  Leader  are  the  parents  of  a 
daughter,  Julia  Ann,  bom  Oct.  14. 

Tommy  Shields,  assistant  sports 
editor,  Ottawa  Citizen,  has  been 
named  sports  editor,  succeeding  the 
late  Edward  Baker,  who  died  recently 
in  New  York.  Jack  Koffman,  also  of 
the  sports  staff,  has  been  made  Mr. 
ShieMs’  assistant. 

Charles  P.  Nutter,  Associated  Press 
correspondent,  stationed  at  Madrid, 
and  Mrs.  Nutter,  are  the  parents  of  a 
son,  Charles  William,  born  in  Kansas 
City,  Sept.  17. 

J.  Laurence  Leonard,  sports  editor, 
Greensboro  (N.  C.)  Daily  News,  has 
been  appointed  by  the  Downtown 
Athletic  Club,  New  York,  to  select 
candidates  in  his  territory  for  the 
Heisman  Memorial  football  trophy, 
awarded  to  the  outstanding  1937  foot¬ 
ball  player. 

Marcel  Ouimet,  of  LeDroit,  Ottawa, 
editorial  staff,  has  been  awarded  a 
scholarship  by  the  French  Govern¬ 
ment  for  a  seven-month  course  in 
journalism  and  advanced  social  and 
political  science  at  the  Sorbonne, 
Paris. 

Raymond  P.  Brandt,  of  St.  Louis 
Post-Dispatch  Washington  staff,  re¬ 
cently  made  his  fourth  trip  to  Russia, 
and  has  written  five  articles  about 
the  progress  in  the  Soviet  Union  for 
that  paper. 

Leonard  Castle,  of  Des  Moines  staff. 
United  Press,  began  work  Oct.  25  as 
assistant  U.  P.  bureau  manager  at 
Indianapolis. 

Frank  Spencer,  Winston-Salem 


(N.  C.)  Twin  City  Sentinel  sports  edi¬ 
tor,  returning  from  the  Duke-Colgate 
game  with  the  Duke  team,  gave  his 
paper  an  exclusive  story  on  the 
train’s  derailment  in  Pennsylvania. 

Charles  C.  White,  formerly  of  New 
York  News,  has  joined  the  Philadel¬ 
phia  Inquirer  photographic  staff. 

Robert  Connolly,  staff  artist,  Bronx 
Home  News,  and  previously  with  the 
Passaic  (N.  J.)  Herald-News,  will 
sail  with  Mrs.  Connolly  Nov.  1  for 
Johannesburg,  Union  of  South  Africa, 
to  become  cartoonist  on  the  Johannes¬ 
burg  Telegraph  and  associated  news¬ 
papers  controlled  by  M.  A.  Schlesin- 
ger. 

Garrett  Smith,  copy  reader.  New 
York  Herald  Tribune,  and  night  city 
editor  of  the  old  New  York  Tribune, 
has  joined  Newsweek  as  associate 
editor. 

Wedding  Bells 

HOWARD  J.  Hicks,  editor,  Mariana 
(Ark.)  Courier-Index,  to  Miss  Vir¬ 
ginia  Lee  Butts,  Oct.  16,  at  Jonesboro, 
Ark. 

Herman  E.  Harner,  editor  and  man¬ 
ager,  Urbana  (O.)  Daily  Citizen,  to 
Miss  Lenore  Kite  of  Urbana,  Oct.  2. 

Chris  H.  Higginbottom,  city  editor, 
Regina  (Sask.)  Leader-Post,  to  Miss 
Charlotte  H.  Howe,  Oct.  20,  at  Ottawa. 

H.  G.  Trotter,  financial  and  markets 
editor,  Charlotte  (N.  C.)  Observer,  to 
Hazel  Mizelle,  Observer  reporter,  re¬ 
cently. 

Dayton  Moore,  manager  of  United 
Press  Atlanta  night  office,  to  Miss 
Celeste  Moore,  Sharon,  Ga.,  at  Atlanta, 
Oct.  21. 

William  E.  Hutchinson,  of  the  Bos¬ 
ton  Transcript  copy  desk,  to  Jean 
Helen  Meyasaki  of  travel  ad  depart¬ 
ment,  Oct.  23.  They  left  on  Monday 
for  Honolulu,  where  the  groom  will 
join  the  Honolulu  Advertiser  copy 
desk. 

Eugene  Stark,  Jr.,  of  Steubenville 
(O.)  Herald-Star  news  staff,  to  Miss 
Mary  E.  McDonough  in  Erie,  Pa., 
Oct.  16. 

John  Sherman  Shore,  of  Greensboro 
(N.  C.)  Daily  News,  to  Miss  Hazel  M. 
Beacham,  also  of  the  daily’s  staff,  in 
Chapel  Hill  recently. 

Daniel  O’Day,  son  of  Rep.  Caroline 
O’Day  of  New  York,  to  Miss  Ida  M. 
Sadler,  former  society  editor  of  At¬ 
lanta  Journal,  Oct.  23,  in  Atlanta. 

Frank  Nye,  Des  Moines  staff.  Inter¬ 
national  News  Service,  to  Miss  Geor¬ 
gia  Cole  of  Red  Oak,  la.,  Oct.  17,  at 
Red  Oak. 

Thomas  Vincent  O’Leary,  of  Elmira 
(N.  Y.)  Advertiser  reportorial  staff,  to 
Miss  Ruth  Treva  French,  in  Elmira, 
Oct.  23. 

Special  Editions 

BROOKLYN  EAGLE,  Oct.  24,  12 
pages,  celebrating  97th  birthday. 
White  Plains  (N.  Y.)  Daily  Re¬ 
porter,  Oct.  22,  32  pages,  2  sections, 
20th  Anniversary  Edition.  Also  48- 
page  anniversary  booklet,  bound  in 
maroon  and  gold  leatherette. 

Keokuk  City  (la.)  Daily  Gate  City, 
Oct.  22,  44  pages,  3  sections,  marking 
80th  anniversary. 

Connersville  (Ind.)  News-Examiner, 
Oct.  19,  84  pages,  7  sections,  celebrat¬ 
ing  50th  anniversary. 

Worcester  (Mass.)  Telegram  and 
Evening  Gazette,  Oct.  13,  Progress  Ex¬ 
position  section,  12  pages;  Worcester 
Days  edition,  Oct.  21,  56  pages. 

Worcester  (Mass.)  Evening  Post, 
Oct.  21,  Worcester  Days  edition,  30 
pages. 

Columbia  (S.  C.)  State,  Oct.  18, 


2  colors,  48  pages,  annual  State  Pair 
supplement;  Fall  Movies  Section  2 
colors,  12  pages,  Oct.  18. 

■ 

INGENUITY  PRODUCES 
PAGE  1  ART  FOR  DAILY 

Spot  News  Illustrated  With 
Movie.  Timetable  Scenes 

Ingenuity  and  resourcefulness  of 
the  desk  staff  gave  the  Winston-Sol«,„ 
(N.  C.)  Journal  “spot”  illustrations 
on  two  front  page  stories  Oct.  23,  al¬ 
though  both  happened  too  far  away 
to  be  reached  by  staff  photographers 
or  for  photographs  to  get  to  Winston- 
Salem. 

First  story  to  break  was  the  falling 
of  snow  in  North  Carolina’s  Blue 
Ridges,  weeks  ahead  of  schedule. 
From  a  state  correspondent  at  Banner 
Elk,  some  120  miles  distant,  came 
news  at  10  p.m.  that  college  students 
there  were  skiing  in  the  moonlight 

Now  skiing  in  North  Carolina  in 
October  is  news  and  Managing  Editor 
Bacon  searched  for  an  illustration. 
He  hit  on  Sonja  Henie’s  latest  film, 
“Thin  Ice,”  playing  at  a  local  the¬ 
atre  and  a  reporter  brought  back  a 
ski  scene  to  tie  in  with  the  story. 

At  11  p.m.  came  news  that  the 
Rock  Island  railroad’s  “Rocket”  ha(i 
struck  a  school  bus  in  Iowa,  killing 
nine,  in  the  first  major  streamlined 
train  accident.  Again,  heads  were 
scratched  for  an  illustration.  It  was 
recalled  a  picture  of  the  train  was  on 
the  latest  Rock  Island  timetable, 
which  a  staff  man  obtained  from  the 
local  railroad  station.  Although  en¬ 
gravers  were  doubtful  of  reproduction 
from  a  black  and  red  timetable,  the 
resulting  cut  made  a  striking  illus¬ 
tration. 

■ 

300  Students  Riot 
At  Daily's  Plant 

Protesting  a  pre-game  prediction  of 
defeat  made  by  A1  Del  Greco,  sports 
editor,  Hackensack  (N.  J.)  Bergen 
Evening  Record,  300  Hackensack  high 
school  students  stormed  the  daily’s 
editorial  offices  Oct.  22  and  demanded 
to  see  Del  Greco.  During  a  noisy 
demonstration  tomatoes  were  hurled 
against  the  office  walls  and  a  type¬ 
writer  was  smashed.  Police  broke  up 
the  riot  but  no  arrests  were  made. 
Del  Greco,  who  was  absent  from  the 
office,  had  predicted  an  18-0  defeat 
by  Englewood  high  school.  The  day 
following  the  riot  Englewood  beat 
Hackensack  27  to  6. 

■ 

CHANGES  ON  H-T 

George  Cornish,  editor  of  the  Sun¬ 
day  feature  department.  New  York 
Herald  Tribune,  has  been  appointed 
assistant  to  the  managing  editor  in 
addition  to  his  general  supervision  of 
the  Sunday  sections.  He  will  work 
with  Henley  Hill,  assistant  managing 
editor.  Stanley  Walker,  for  several 
months  as  assistant  managing  editor, 
is  now  serving  as  an  editorial  writer, 
Nicholas  Roosevelt  having  been  grant¬ 
ed  a  leave  of  absence  until  next  May 
Everett  Walker  has  been  named  edi¬ 
tor  of  the  Sunday  second  news  sec¬ 
tion,  with  John  Bogart  as  his  assistant 
■ 

MANAGES  ARK.  PRESS 

Norman,  Okla.,  Oct.  27 — Ray  Kim¬ 
ball,  publisher  of  the  DeQueen  (Ark.) 
Bee  and  Daily  Citizen,  has  be«i  ap¬ 
pointed  secretary-manager  of  thi 
Arkansas  Press  Association.  He  is  the 
third  graduate  of  Oklahoma  Univerffity 
School  of  Journalism  to  become  man¬ 
ager  of  a  state  press  association.  7^ 
others  are  Ralph  Baker,  manager  d 
the  Kansas  Press  Association,  sad 
Vernon  Sanford,  manager  of  the 
Oklahoma  Press  Association. 
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^  CARO  LINA 


Photo  made  iit  entrance  to  Biltmore  House.  V^anderbilt  Kstate.  near  Asheville. 


They  Came,  They  Saw— Now  Theyll  Tell! 


Pictured,  is  the  group  of  90  of  America’s  most 
noted  travel  executives  and  writers  who,  on  Octo¬ 
ber  23,  completed  a  twelve-day  tour  of  i,8cxd  miles 
through  North  Carolina — from  the  mountains  to 
the  sea — as  guests  of  the  Governor’s  Hospitality 
Committee  of  the  State  Department  of  Conserva¬ 
tion  and  Development. 

These  experienced  travel  men  and  women  came 
from  24  states.  They  came  to  see,  first-hand,  the 
vast  and  diversified  resources  of  this  great  state. 
And  now  that  they  have  the  whole  story — know 
all  the  answers — they’ll  help  us  to  “tell  the  world”! 

-^.nd  what  a  story  there  is  to  tell! — annual  crop 


values  of  more  than  a  quarter  billion;  Southern 
leadership  in  wages  paid  and  number  of  indus¬ 
trial  wage  earners;  national  leadership  in  the  pro¬ 
duction  of  Feldspar — and  the  source  of  55%  of 
the  nation’s  output  of  Mica;  an  annual  revenue  of 
$50,000,000  (estimate  for  1937)  from  tourists  and 
pleasure  seekers  who  fill  our  mountain  and  costal 
resorts  in  the  warmer  seasons,  and  our  mild  and 
invigorating  Sand  Hill  area  in  the  colder  seasons. 

Of  course,  there  is  broad  diversification  within 
these  major  items,  and  such  diversification  means 
sustained  buying  power.  Thus,  wise  space  buyers 
and  advertisers  are  including  the  following  North 
Carolina  papers  in  their  schedules. 


These  NORTH  CAROLINA  Dailies  Afford  the  Most  Complete  Coyera/(e 


Asheville  Citizen 
Asheville  Times 
Burlington  Times  News 
Charlotte  News 
Charlotte  Observer 
Durham  Herald 


Durham  Sun 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greensville  Reflector 
Henderson  Dispatch 
Hickory  Record 


High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Sun  Journal 
Raleigh  News  &  Observer 
Reidsvtlle  Review 
Rocky  Mount  Telegram 
S.ALiSBURY  Post 


J 

Tarboro  Southerner 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 


e 
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EDITOR  &  PUBLISHEB 


NEWSPAPER 

REVIEW 


Agent's  View  of  Promotion 
“IS  PUBLISHERS’  PROMOTION 
worth  while?”  is  a  chapter  title  we 
find  in  James  R.  Adams’  new  book, 
“More  Power  to 
A  d  vertising.” 

( Harper  & 
Brothers,  New 
York). The  chap¬ 
ter,  we  imagine, 
would  stop  al¬ 
most  any  reader 
of  this  depart¬ 
ment.  For  Mr. 
Adams,  partner, 
vice  -  president, 
and  general  man¬ 
ager  of  the  De- 
Jam*t  R.  Adams  troit  advertising 
•  agency  of  Mac- 
Manus,  John  &  Adams,  typifies  a  large 
part  of  the  audience  at  which  pub¬ 
lishers’  promotion  is  aimed. 

True,  the  man  primarily  interested 
in  the  printed  promotion  may  be  dis¬ 
appointed  when  he  gets  into  the  text 
of  the  chapter,  for  it  is  evident  that 
Mr.  Adams  is  thinking  principally  of 
the  work  of  the  special  representa¬ 
tive  when  he  writes  of  promotion;  but 
his  comments  on  the  information  made 
available  by  publications  can  only  re¬ 
fer  to  the  stream  of  material  from 
promotion  departments. 

The  point  Mr.  Adams  makes  is 
simply  this — that  space  buying  is  “one 
of  the  greatest  problems  in  advertis¬ 
ing,”  that  the  agent  who  attempts  to 
buy  space  on  the  basis  of  what  he 
knew  about  media  two  years  or  more 
ago  would  waste  a  lot  of  his  client’s 
money,  and  that  the  only  way  to  keep 
up  to  date  in  space  buying  is  to  study 
the  information  that  publishers  put 
out 

“The  studies  necessary  to  point  these 
new  tendencies  must  be  made  by  the 
publishers,”  writes  Mr.  Adams;  “and 
the  missionaries  who  carry  the  new 
light  abroad  are  the  publishers’  repre¬ 
sentatives. 

“True  their  information  is  fre¬ 
quently  prejudiced,  and  points  a  trend 
faster  than  it  should  be  pointed;  but 
they  do  carry  the  light  and  serve  as 
a  vital  source  of  information.  .  .  . 

‘"niese  different  media  are  in  a 
constant  state  of  fluctuation.  This 
newspaper,  for  instance,  has  a  drive 
for  circulation,  and  is  going  ahead. 
This  magazine  is  slipping  and  has 
started  to  club  its  subscriptions.  A 
new  magazine  is  in  the  offing.  This  rate 
is  due  to  go  up;  this  one  is  due  to 
come  down.  A  thousand  pieces  of 
significant  information  are  in  the  air 
at  one  and  the  same  time. 

“If  agencies,  or  any  central  source 
maintained  by  them,  attempted  to 
gather,  codify  and  keep  current  the 
whole  of  this  information,  they  would 
be  put  to  tremendous  expense.  In 
view  of  the  services  they  are  now 
expected  to  render,  they  could  not  add 
this  item  to  their  present  expense 
without  an  increase  in  their  compen¬ 
sation.  And  thus  the  cost  of  up-to- 
date  media  information  would  get  into 
the  advertising  budget;  for  there  is 
nowhere  else  for  it  to  go.” 

There  is  a  lot  more  than  Mr.  Adams 
might  have  said  in  his  chapter  on 
promotion.  He  might  have  referred  to 
the  day-by-day  flow  of  market  data, 
as  well  as  to  &e  constant  changes  in 
circulations  and  rates.  And  we’d  like 
to  have  his  comments  on  published 
promotion  as  well  as  on  the  activities 
of  media  representatives. 

But  most  of  the  chapters  in  the  book 
are  only  four  pages  long,  and  it  cov¬ 
ers  a  lot  of  territory  in  its  succession 


PROMOTION 

By  ROBERT  S.  MANN 


of  loosely  linked  comments  on  phases 
of  advertising.  Natimally  it  doesn’t 
go  too  deeply  into  them. 

Tabloid  Sun 

NEW  YORK  SUN  went  tabloid  last 
week  to  crowd  its  front-page  make¬ 
up  into  an  advertising  page  of  the 


New  York  Daily  News.  The  copy,  ap¬ 
pearing  Saturday  morning,  made  its 
appeal  to  football  fans,  promising 
“more  play-by-play  accounts  in  the 
Sim”  that  afternoon.  Using  the  regu¬ 
lar  Sun  masthead  on  a  smaller  scale, 
and  copying  Sun  make-up,  the  page 
told  its  story  in  dramatic  fashion. 


Telegram  many  requests  for  more. 
Miscellaneous  data,  and  blanks  for 
notes  are  mingled  with  promotion 
matter  for  the  Almanac. 

Acknowledging  the  Com 

RECEIVED,  one  golden  yellow  ear  of 

com — no,  one  pale  yellow  ear 
MTapped  in  an  extravagant  amount  of 
golden  yellow  cellophane.  Inedible, 
as  far  as  we  are  concerned,  although 
worms  have  sampled  it  in  five  spots. 
Length  over  all  9  13/16  inches.  Diame¬ 
ter  1  15/16  inches.  Weight  on  postal 
scale,  33  cents  first  class,  or  $1.38  by 
now  obsolete  air  mail  rates.  Not 
especially  alluring  to  42d  street 
pigeons. 

A  red  tag  signed  by  the  Des  Moines 
Register  &  Tribune  (of  course)  ex¬ 
plains  that  47  billion  ears  like  this  are 
helping  provide  Iowa  farmers  with 
$600,000,000  cash  income  in  1937,  call¬ 
ing  for  “A”  schedules  from  alert  ad¬ 
vertisers.  Including,  we  trust,  some 
alert  advertiser  of  poison  for  com 
worms. 

New  Type 

BUFFALO  TIMES,  which  early  this 

month  went  to  a  new  text  type, 
8-point  Regal,  did  a  good  job  of  pro¬ 
moting  the  change. 

Without  waiting  for  the  change,  the 
Times  began  with  sample  stories  in 
the  new  type.  The  stories  were  inter¬ 
views  with  medical  men  on  eye  strain 
and  the  benefits  of  good  type.  A 
picture-page  series  showed  a  girl  hav¬ 
ing  her  eyes  tested,  then  testing  her 
speed  in  reading  old  and  new  types, 
and  testing  the  distance  at  which  she 
could  read  the  two  comfortably. 

The  day  the  new  type  appeared 
throughout  the  paper,  there  were 
more  pictures,  showing  tests  with  a 
“sightmeter”  to  show  that  it  was 
easier  to  read.  And  on  succeeding 


days  there  were  still  more  pictuwj, 
showing  readers  reading — at  their 
desks,  or  on  street  cars  and  busses. 

Second-Thought  Department 

DEAR  MR  .MAN.\:  May  I  call  your  atita. 

tion  to  an  error  in  your  “Newspaper  Pro. 
motion  Review,”  page  24,  Oct.  16,  Editoi  1 
Pl'BLISHEa. 

The  soldiers  illustrated  in  the  picture  of 
the  IVall  Street  Journal  advertisement  aren't 
“doughboys”  as  your  article  reads,  but  rather 
are  English  “Tommies.”  The  term  “doughboy" 
in  usage  refers  to  the  American  -.oldier. 

These  two  silhouettes  may  be  identihed  at 
English  by  the  rifles  they  carry — of&cially 
known  as  “short  model  Lee  Enfield.”  or,  as  it 
stamped  on  the  rifle,  “S.M.L.E.”  The  Amefi. 
can  forces  used  either  the  Model  1903  or 
1917 — either  of  which  is  much  superior  in 
most  ways  to  the  English  arm.  Itritain  uses 
a  .303  calibre  weapon.  United  States  a  .30 
calibre  (or  more  properly  .308). 

Is  not  accuracy  the  watch-word  of  tbt 
journalism  finiToa  &  Pi'blishf.r  preaches? 
Sincerely, 

Pabkf.b  R.  Snydei, 
Celina  (O.)  Daily  Staniard. 

The  answer  to  Mr.  Snyder’s  ques¬ 
tion  is  Yes.  We  retract  and  deny  our 
original  statement  that  there  were 
doughboys  in  the  Wall  Street  Jour¬ 
nal’s  advertisement.  And  refer  the 
mystery  of  the  British  soldiers  back 
to  the  Joiurnal  itself. 


ADS  AID  TOURIST  TRADE 

In  keeping  with  one  of  the  best 
tourist  and  resort  seasons  Michigan 
has  had  in  years,  the  largest  news¬ 
paper  advertising  campaign  since  1929 
was  carried  on  by  the  West  Michigan 
Tourist  and  Resort  Association,  ac¬ 
cording  to  the  report  of  Hugh  J.  Gray, 
secretary- manager,  at  the  association’s 
annual  meeting  in  Grand  Rapids  last 
week.  The  advertising  campaign  uti¬ 
lized  24  midwestern  daily  newspapers 
and  651  weekly  papers  throughout  the 
central  west.. 


Contents  Noted 

“THANK  YOU,  Mr.  President!”  says 

the  cover  of  a  four-page  pamphlet 
rushed  out  by  the  Great  Falls  (Mont.) 
Tribune-Leader  to  keep  people  from 
forgetting  that  President  Roosevelt 
had  cited  one  of  its  editorials  while 
on  his  western  trip.  The  editorial,  en¬ 
titled  “Balancing  the  Budget  of  Our 
Resources,”  is  reproduced,  along  with 
clippings  of  related  news  stories. 

New  York  Herald  Tribune  has  is¬ 
sued  a  dignified,  rather  stiff-collared 
circular  entitled  “New  York  Morning 
Newspapers  Read  by  Bank  Officers 
in  New  York,  New  Jersey  and  Con¬ 
necticut.”  The  figures  are  from  a 
combined  survey  by  the  Market  Re¬ 
search  Corporation,  Batten,  Barton, 
Durstine  &  Osborn,  and  the  Herald 
Tribune’s  own  circulation  department. 

Paper-covered  pocket  notebooks  is¬ 
sued  to  promote  the  sale  of  space  in 
the  1938  World  Almanac  have  al¬ 
ready  brought  the  New  York  World- 


U.  S.  A.— $5 

ALL  THE  FACTS  ABOUT 
AMERICAN  MARKETS  BY 
CITIES  AND  COUNTIES 
FROM  THE  RECENT  CENSUS 
61  PAGE  BOOK  "983 
CITIES  AND  3071  COUN- 
TIES"  — ORDER  FROM  E. 
KATZ  SPECIAL  AD  AGENCY, 
500— 5TH  AVE,  NEW  YORK. 
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Tixlay,  it  costs  less  to  have 
the  inHuence  of  The  Newark  Evening 
News  backing  up  your  product  or  serv¬ 
ice  in  the  important  Newark-North 
Jersey  market  t/iari  il  did  eight  years  ago. 
When  the  best  costs  less,  why  use 
any  other? 

NemaHt  (Etienmi^  Ne«ia 

"/ilioiUfd  ReacAei 


NEWARK 

HEW  JEISET 


O’M  ARA  &  ORMSBEE,  INC,  _ 

New  York  Chka(;o  Detroit  Bottoo 


■  Gtnerat  Advtrtmng  ReprcseitWtvts 
San  Francuco  Lot  An^elea  Atlanta 


There  is  Still  Time  To  “Make  It” 


MARKET  GUIDE 


Forms  for  the  1938  Editor  &  Publisher  MARKET 
GUIDE  close  on  November  13th.  Publication  date 
is  November  20th.  Secure  your  preferred  position 
by  making  reservation  at  once. 


TRADING  AREA  MAPS 

To  all  display  advertisers  in  the  MARKET 
GUIDE  we  offer  the  opportunity  to  insert  in  the 
survey  a  map  of  their  trading  area,  together  with 
the  name  of  the  paper  and  its  latest  circulation. 

This  will  give  a  more  complete  picture  of  the 
market  to  the  buyer  of  space  and  to  make  it 
easier  for  the  newspaper  to  accomplish  this,  we 
are  offering  this  service  at  a  very  slight  cost. 
Maps  will  he  carefully  drawn,  engraving  made 
and  inserted  for  S25.00  additional  to  your  dis¬ 
play  reservation. 


The  1938  Edition  of  the  Market  Guide,  published 
as  part  of  the  regular  November  20th  issue  of 
Editor  &  Publisher  will  contain  over  three  hundred 
pages  of  surveys  from  every  city  and  town  in  U.  S. 
and  Canada  that  has  a  daily  newspaper  and  with 
more  details  than  ever  before  presented. 

The  Market  Guide  Edition  goes  to  press  November 
13th.  It  will  carry  complete  information  of  great 
value  to  national  advertisers  and  their  advertising 
agencies.  The  Guide  describes  every  daily  news¬ 
paper  market  throughout  the  country  by  means  of 
standardized  surveys  of  every  market. 

Wise  newspaper  executives  are  taking  advantage 
of  the  Market  Guide  for  1938  through  advertise¬ 
ments  that  will  emphasize  the  value  of  their  own 
newspapers  in  blanketing  their  respective  sections 
thereby  strengthening  themselves  with  advertisers 
and  agencies. 

An  advertisement  in  the  1938  Market  Guide  will 
have  a  whole  year  of  life.  It  will  be  seen  and  read 
frequently.  It  will  influence  business.  The  cost 
— very  little  in  comparison  to  its  effectiveness.  A 
page  is  only  $275.00 — half  page  $154.00 — third 
page  $113.34 — quarter  page  $85.00 — eighth  page 
$55.00 — sixteenth  page  $33.00. 

Tell  the  story  of  your  market  and  your  coverage 
while  that  buying  area  is  being  studied  and  in¬ 
vestigated.  Complete  and  emi)hasize  the  picture 
of  the  sales  potentialities  in  your  territory  by  dis¬ 
playing  your  advertisement  on  the  same  page  or 
page  facing  your  city's  standardized  survey. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 


EDITOR  6.  PUBLISHER 


6c  Verdict 
To  PlaintiH 
In  Libel  Suit 


Small  Compensatory  and 
$500  Punitive  Damages 
Awarded  Against  Eagle 


Compensatory  damages  of  six  cents 
and  punitive  damages  of  $500  were 
awarded  the  plaintiff  this  week  in  a 
libel  action  against  the  Brooklyn 
(N.  Y.)  Doily  Eagle  in  which  an  es¬ 
tablished  falsehood  had  been  pub¬ 
lished  and  the  judge  had  instructed 
the  jury  on  that  point. 

Julius  Kupfer,  a  real  estate  agent, 
had  sued  the  Elagle  for  $100,000  dam¬ 
ages  for  publication  of  a  story  con¬ 
cerning  him  in  1933,  during  an  in¬ 
vestigation  into  the  1932  elections  in 
Brooklyn.  A  complaint  was  filed  with 
the  district  attorney  charging  Kupfer 
with  registering  and  voting  in  the 
1928  and  1932  elections  although  he 
had  been  convicted  of  receiving  stolen 
goods  in  1915  and  therefore  lost  his 
citizenship  and  was  not  entitled  to 
vote. 


Richard  Thomas,  Eagle  reporter, 
wrote  the  story  and  said  Kupfer,  if 
convicted  of  these  charges,  faced 
life  imprisonment  for  committing  a 
fourth  offense.  Kupfer  later  proved 
that  he  had  been  pardoned  of  his  1915 
conviction  and  was  reinstated  to  citi¬ 
zenship  in  1924  by  Governor  Alfred  E. 
Smith. 


Appealed  Former  Judgment 

The  plaintiff  appealed  a  judgment 
from  the  supreme  court  of  Kings 
coiuity,  April  24,  1935,  in  which  $238 
costs  were  awarded  him.  Judge  Peter 
M.  Daly  in  the  Supreme  Court  of 
Brooklyn  instructed  the  jury  that  it 
was  a  matter  of  court  record  that  a 
falsehood  had  been  published  and 
directed  them  to  return  a  verdict  in 
compensatory  and  punitive  damages. 

After  the  verdict,  Robert  Elder, 
plaintiff’s  attorney,  complained  to  the 
court  that  the  $500  verdict  carried  no 
costs  and  asked  for  an  allowance  for 
costs,  asserting  his  expenses  for  the 
two  trials  and  for  an  appeal  were 
$1,000.  His  request  was  denied. 

MacDonald  De  Witt,  of  De  Witt  & 
Van  Aken,  was  trial  lawyer  for  the 
Eagle.  Arthur  Windels  was  attorney 
of  record  for  the  paper.  Herman  M. 
Goldberg  was  attorney  of  record  for 
the  plaintiff. 


SAYS  PRESS  CAN  RELY 
ON  PUBUC  RECORDS 

Daily  Wins  a  Libel  Cose 
Based  on  Inaccvurades 


The  Madison  Wisconsin  State  Jour¬ 
nal  won  a  non-suit  in  circuit  court 
there  Oct.  20  on  an  alleged  libel  occa¬ 
sioned  by  inaccuracy  of  public  rec¬ 
ords.  The  suit  was  an  outgrowth  of 
a  campaign  the  Journal  was  pressing, 
through  Lawrence  H.  Fitzpatrick,  po¬ 
lice  and  court  reporter,  for  collection 
of  long  xmpaid  fines.  The  man  suing 
was  listed  among  others  as  not  having 
paid  a  fine. 

Fitzpatrick  testified  he  examined 
the  court  clerk’s  records  and  wrote 
his  story  from  them.  The  judge,  hav¬ 
ing  examined  the  record,  found  Fitz¬ 
patrick’s  story  was  in  accordance  with 
the  record,  decided  that  as  all  citi¬ 
zens  have  the  right  to  rely  on  public 
records  a  newspaper  has  a  similar 
right  as  to  publi^ed  articles.  The 
record  was  improperly  indexed  and 
thus  the  fact  that  the  plaintiff  had 
paid  the  fine  was  not  available  to  the 
reporter. 


Public  Convenience 

The  retailing  of  fiutd  is  almo.>it  en¬ 
tirely  a  matter  of  public  convenience. 
The  food  store  must  he  so  situated 
that  consumers  can  reach  it  with  the 
greatest  possible  ease. 

Stocks  inside  the  store  must  he  ar¬ 
ranged  to  facilitate  shopping — first, 
so  customers  can  easily  find  what 
they  want;  second,  so  that  customers 
may  be  helped  by  visible  suggestions 
to  plan  the  family  meal.  Quality 
must  be  dependable — prices  fair  and 
honest — to  justify  permanent  busi¬ 
ness.  Cleanliness  and  sanitation  are 
primary  public  requirements. 

In  all  these  respects  chain  stores 
revolutionized  the  retailing  of  food — 
increased  the  ease  and  convenience 
of  shopping.  SOURCE — National 
Association  of  Food  Cliains. 


Fuel  and  Light  Only  Items 
Showing  Decreases  in 
Cost  of  Living 

Compared  with  a  year  ago,  food 
costs  are  up  3  per  cent,  according 
to  the  latest  figures  on  the  cost  of 
living  issued  by  the  United  States 
Bureau  of  Labor  Statistics.  Cloth¬ 
ing  and  rents  are  5  per  cent  higher, 
house  furnishing  goods  cost  10  per 
cent  more,  while  the  entire  cost  of 
living  is  3  per  cent  above  last  year. 
On  the  other  hand,  the  item  of  "fuel 
and  light”  is  iy2  per  cent  lower. 

The  cost  of  light  has  steadily  de¬ 
creased  ever  since  Edison  invented 
the  electric  lamp.  The  rates  for  resi¬ 
dence  electricity  today  are  seven  per 
cent  below  last  year’s  figures  and 
they  are  exactly  half  of  what  they 
were  in  1913.  SOURCE — Edison 
Electric  Institute. 
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WHAT  ARE 


‘Our  concern  tcith  any  man  is  not  with  tvhat  eloquenct 


'Fliere  is  growing  acceptance  of  the  need  of  Businewto 
“talk  frankly  about  its  affairs  and  the  services  it  perform, s 
The  Aluminum  Company  is  the  latest  great  corporation 
to  “employ  advertising  in  the  press  to  speak  frankly  i, 
that  vast  army  of  people  reached  every  day  by  newspapert" 
and  address  “the  press  of  the  United  States  throiuii 
‘EDITOR  &  PUBLISHER — the  organ  of  the  NewspaperiV 
In  a  single  issue  of  a  newspaper  a  member  of  tbf 
Bar,  J.  K.  Javits;  the  president  of  the  Stock  Exchaii|t, 
Charles  R.  Gay;  a  famous  Business  Counsellor, 
Barton;  and  an  authority  on  labor.  Dr.  Leo  Wolraan,  ail 


Bridging  the  Gap 

Chemistry  bridges  the  gap  be¬ 
tween  the  primitive  and  the  modern. 
Through  chemistry  the  luxuries  of 
yesterday  become  the  necessities  of 
today.  Without  chemistry  our  com¬ 
forts  would  be  few,  our  wants  many. 
With  it  we  enjoy  a  higher  standard 
of  living  than  the  kings  of  old. 

Chemistry,  the  great  benefactor, 
reaches  into  all  phases  of  our  ex¬ 
istence.  It  has  improved  our  health. 
It  has  opened  new  fields  for  our  in¬ 
dustry.  It  has  aided  our  agriculture 
and  shown  us  how  to  develop  our 
mineral  resources  more  efficiently.  It 
has  bolstered  our  national  safety. 

The  Chemical  Foundation  has 
been  a  pioneer  in  educating  the 
public  to  the  importance  of  chem¬ 
istry.  SOURCE  —  The  Chemical 
Foundation. 


Bibliography  Gives 
Salient  References 
on  Beer  and  Ale 

Easy  access  to  references  on  most 
of  the  important  literature  on  beer 
and  ale  is  now  available  as  a  result 
of  the  work  of  Miss  Isabella  M. 
Cooper,  M.A.,  whose  bibliography 
on  the  subject  has  just  come  off 
the  press.  The  booklet  may  be  had 
free  on  request  to  the  United  Brew¬ 
ers  Industrial  Foundation. 

Miss  Cooper  examined  thousands 
of  works  on  beer  and  ale  before 
making  her  final  compilation.  Her 
bibliography  includes  references  on 
the  history,  traditions,  social  aspects, 
economcis  and  health  value  of  the 
7.000-year-old  beverage  of  modera¬ 
tion.  A  preface  by  one  of  America’s 
foremost  librarians  recommends  it 
as  a  valuable  addition  to  any  seri¬ 
ous  library.  SOURCE  —  United 
Brewers  Industrial  Foundation. 


“Facts  and  Figures  of 
Chemical  Industry^^ 

This  story  treats  the  popular  and 
economic  phases  of  the  chemical  in¬ 
dustry  in  graphic,  editorial,  and  sta¬ 
tistical  form;  it  tells  what  the  indus¬ 
try  is,  what  it  buys,  the  chemical 
industry  as  an  employer,  fuel  and 
power,  trade,  price  trends,  safety, 
transportation,  taxes,  consuming 
markets,  and  the  chemical  industry’s 
investment  in  research. 

Tliis  64-page  reference  book,  a 
special  issue  of  Chemical  and  Metal¬ 
lurgical  Engineering  Journal  in  Sep¬ 
tember,  will  be  sent  to  chief  editors 
on  request.  SOURCE — Manufac¬ 
turing  Chemists’  Association. 


Authoritative  Source  of 
Feature  Article  Material 

The  editorial  resources  of  over  150 
of  the  nation’s  leading  business  pa¬ 
pers  are  available  for  factual,  wanted 
information  on  trends  and  develop¬ 
ments  in  business. 

The  problems  relative  to  industry 
and  labor  relations  are  daily  assum¬ 
ing  greater  proportions.  Business 
paper  editors  recognize  the  impor¬ 
tance  of  such  trends  and  keep 
abreast  of  their  developments.  These 
editors  are  leading  the  thinking  of 
their  readers  to  a  thorough  consid¬ 
eration  of  public  interests. 

Business  Papers  are  in  a  position 
to  offer  newspapers  factual  informa¬ 
tion  that  is  second  to  none  in  author¬ 
ity,  and  completeness.  SOURCE — 
The  Associated  Business  Papers,  Inc. 


Science  Guards 
Our  Home  Remedies 


In  the  good  old  days  the  drugpi 
went  out  in  the  springtime,  gatheriii| 
sassafras  for  sassafras  tea,  a  favotitf 
home-made  spring  tonic.  In  thwc 
days  many  household  remedies  lot 
simple  ills  were  made  in  the  homt. 
Today  our  home  remedies  are  con 
pounded  by  scientists  in  sanitary  lab- 
oratories.  Manufacturers  are  hdd 
accountable  for  what  goes  into  tlx 
bottles  which  bear  their  labek  Fti 
eral  Food  and  Drugs  and  strict  state 
pharmacy  laws  require  that  drugs  be 
of  certain  tested  potency.  The  man 
ufacture  of  proprietary  medicine! 
has  become  a  great  industry  supply 
ing  dependable,  supervised  standaic 
ized  medicines.  SOURCE — Propn 
etary  Association. 


Directory  e . 
Sources  of  Fiw 


Anthracite  Industries,  Inc. 

.'{‘^67  Chrysler  ituUdinie,  New  V«tO 
A  non-profit  ortrunization  of  Penn«s.  i 
hard  coal  producers,  designed  to  p.'!>a 
the  use  of  anthracite,  throuch  iw.; 
education  and  the  development  of  fS- 
anthracite  hurninK  equipment.  Fvi: 
ing  and  statistical  facilities  attheiea 
of  editors  everywhere. 


.Asphalt  Institute 

801  Second  Ave..  New  York,  N.  1 
A  national,  non-profit  onramzatioo  ol 
.'isphalt  iirorfucers.  dcsiitncd  to 
the  use  of  asphalt  through  educatia. 
i-'ineerinir  and  research. 
Pamphlets.  Library  and  researck  rj 
contain  interestinB  material  for 
writers.  Inquiries  welcomed. 


Financing  Good  Roads 

From  1927  to  1936,  more  than  92 
per  cent  of  the  money  spent  on  state 
highways  came  from  gasoline  taxes 
and  automobile  license  fees.  Last 
year  this  was  more  than  97  per  cent. 
Direct  property  taxation  for  state 
highways  has  dwindled  to  a  negli¬ 
gible  amount  in  the  past  decade. 

The  gasoline  tax  method  for  rea¬ 
sonable  financing  of  roads  has 
achieved  more  favorable  acceptance 
than  any  other  form  of  taxation.  It 
has  relieved  land  ol  direct  taxation 
for  state  highways.  It  isn’t  really  a 
tax  at  all,  but  painless  fee  or  toll 
paid  for  the  use  of  roads  on  which  to 
run  automobiles — paid  only  in  pro¬ 
portion  to  use.  No  one  has  yet  of¬ 
fered  a  more  reasonable  or  equitable 
method  of  paying  for  roads  to  meet 
present  needs.  SOURCE — Portland 
Cement  Association. 


Association  of  .American  Raiw 

Transportation  Bldic-  \Va»hln»l«.l 

Publications,  reports  and  rcleaw** 
ations  and  maintenance,  car  perrw. ' 
tic,  finance,  taxation  and  valuati* 
rary  and  reference  material  iivaiiit' 
all. 


.Associated  Business  Paper*.  I' 
;i«0  la-xincton  Ave.,  New  T** ^ 
This  erroup  of  165  of  the  nalioaiu" 
ant  business  publications  eon«ni'jfc 
reservoir  of  factual  information 
zard  to  production,  distribution,  oo"- 
lion,  transportation. 


The  Chemical  Foundalion,  !■ 
6.61  Madison  .Vve..  New  Verk.  >• 
•A  non-profit  oiiranization  devoiM_ 
search  and  education  in  •  luniinry 
applied  sciences  as  applied  to  i»- 
Write  for  data. 


Copper  &  Brass  Research  M 
PiO  I.exinKton  .\venue.  New  W*] 
Eilitors  interesteii  in  biiildinr. 
ernization  and  home  f urni skint  w 
ed  to  call  tipon  us  for  data  onj* ' 
of  Copper,  Brass  and  Bronze.  OW  “ 
is  most  complete:  the  history  oi 
most  interesting;  its  future  u*'-' 
is  unlimited. 


Distilled  Spirits  Institute, 
.511  Fifth  Ave..  New  York,  N  J; 


Factual  information,  data  “L* 
relating  to  the  Distilling  kd* 

from  official  sources  on  proqucuwjn  5 
sumption,  enforcement,  taxation.  ■'■TXibli 
|*fpr 
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the  facts? 

he  tparhrs.  hiit  H'ith  tihat  rn'idenro”  AUGUSTINE 

3^ee  upon  the  urgency  uf  universal  enlightenment  upon 
**the  true  relation  of  industry  and  finance  to  government/' 
*lhe  encouragement  of  enterprise  that  will  result  in  con< 
(litions  inducing  employment  and  advance  in  living  stand* 
the  need  of  “rapprochement  between  government 
and  business,”  “the  tiependence  of  satisfactory  labor  rela¬ 
tions  and  working  conditions  upon  good  business”  and 
“the  instability  of  prices,  wages  and  volume  of  business 
without  moderation  in  regulation.” 

Writers  on  Public  Relations  are  invited  to  call  upon 
the  associations  below  for  facts  and  figures  of  Industry. 


Price  Maintenance  Means 
Price  Reduction 

The  passage  of  the  Miller-Tydings 
Act  did  not  constitute  a  repeal  of 
the  antitrust  laws  nor  wipe  off 
the  statute  books  all  provisions 
of  the  Federal  Trade  Commission’s 
statutes.  There  is  a  decided  possi¬ 
bility  that  any  concerted  action  on 
the  part  of  groups  within  the  alco¬ 
holic  beverage  industry  tending  to 
increased  price  levels  may  arouse 
such  antagonism  as  to  cause  govern¬ 
ment  ofiBcials  to  find  ways  and  means 
of  instituting  punitive  action.  The 
act  was  not  intended  and  will  not  be 
interpreted  to  constitute  a  license  for 
banditry. 

The  sane  view  to  take  of  the  state 
and  federal  fair  trade  acts  is  that 
price  maintenance  is  the  first  step 
toward  price  reduction.  SOURCE — 
DL‘tilled  Spirits  Institute.  Inc. 
t _ 

Authoritative 
lal  Information 


Edison  Electric  Institute 
13#  t.c![iiieton  .Vvc..  New  York.  X.  Y'. 
houal  mforniiilion.  data  and  Ktatistics 
nUUn*  to  the  cleetrical  industry. 

Firm  Chemurgic  Council 

Dnrborn,  Mich. 

•riten.  iecturers  and  educators  who  want 
letplore  a  new  frontier  of  seience.  a»rri- 
slture.  and  industry  of  unlimited  promise 
K  invited  to  ask  questions. 

Manufacturing  (Chemists’  Associa¬ 
tion 

1)08  Woodward  Hide..  WuHhinctoii,  D.  C. 
Ike  Manufacturiiie  Chemists'  Associa- 
am.  establisheil  in  187‘’.  olters  an  eeo- 
wnic  and  technical  service  on  ehemieals 
»  editors  of  American  news!)apers. 

National  Association  of  Food  Chains 
<36  Jarkson  I’lacr,  WashliiEton,  II. 

Win  A.  LoKan.  Kxerutivr  Vlce-rresident. 
’^ootinuina  stuilies  in  social  and  economic 
•Pecti  of  chain  store  distribution.  Fact- 
nl  data  and  informative  material. 

^«^nal  Highway  Users  Conference 
^  National  Tress  Blda..  Washinaton,  D.  C. 
"tirce  for  facts  about  all  phases  of  mo- 
W  transportation,  with  forty  national  or- 
muzations  as  iUIlliates.  Factual  and  con- 
Me  information  service  upon  request. 

Portland  Cement  .Association 
Geaeral  (MHce:  33  W.  (iraiid  -Yve., 
rhleaao.  III. 

“pry,  research  laboratories,  300  pam- 
*jets.  Studies  in  housina,  roiids.  pavina. 
•htctural,  farm  and  other  fields. 

hoprielarv  .Association 
»  Variek  St..  .New  York  t  lt.v. 

■hte  to  Earle  A.  Me.ver,  Executive  Seore- 
JO  of  Advisory  Committee  on  Advertis- 
for  news  releases  coverintr  tlevelop- 
■™t8  m  the  package  medicine  industry. 

luted  Brewers  Industrial  Founda- 
>00 

loth  Street.  New  Y'ork  Clt.v. 
*oon-proflt  incorporated  membership  as- 
■oauom  organized  by  the  brewing  indus- 
Eki-  <  ®  Fniled  States  to  interpret  the 
"ouc  interest  to  the  brewers  and  to  in- 
®Wet  the  industry  to  the  public. 


Advertisement 


Finds  Trend  Among 
Restaurants  to  Anthracite 
Burning  Etfuipment 

Increased  use  of  anthracite  ranges 
by  restaurants  is  disclosed  in  a  sur¬ 
vey  conducted  by  the  Heating  and 
Air  Conditioning  Information  Bu¬ 
reau,  New  York,  with  savings  in 
fuel,  decrease  in  meat  .shrinkage  and 
better  flavor  given  as  the  chief 
factors. 

Restaurants  changing  to  anthra¬ 
cite  reported  monthly  fuel  savings 
of  $35.00  to  $55.00  per  unit,  and  an 
8%  to  12%  decrease  in  meat  shrink¬ 
age.  The  Bureau  believes  that  this 
last  factor  will  further  increase  the 
demand  for  anthracite  equipment  in 
view  of  the  high  cost  of  meat. 

A  manufacturer  of  both  anthracite 
and  oil  burning  commercial  ranges 
reported  a  four  to  one  demand  for 
the  anthracite  unit  as  against  their 
oil  burning  range,  according  to  the 
Bureau.  SOURCE —  Anthracite  In¬ 
dustries,  Inc. 

Maybe  Motorists  Would 
Prefer  Better  Roads 

People  who  contend  that  the  high¬ 
way  system  we  now  have  is  plenty 
good  enough,  find  little  comfort  in 
the  fact  that  at  least  two  state  legis¬ 
latures  are  considering  bills  to  bar 
trucks  and  buses  from  the  roads  on 
Sundays  and  holidays.  The  idea  is 
that  roads  are  so  congested  that  the 
average  motorist  is  deprived  of  full 
use  of  his  car  and  should  be  given 
a  chance  on  Sundays  and  holidays. 
A  better  idea  might  be  to  build  more 
adequate  roads  and  give  everybody 
a  chance.  SOURCE — Portland  Ce¬ 
ment  Association. 

Factual  Round-Up  on 
Road  Upkeep  and  Use 

Upkeep  of  primary  highways  is 
costing  the  forty-eight  states  more 
than  $170,000,000  annually. 

Primary  highways  include  both 
surfaced  and  unsurfaced  highways 
maintained  at  state  expense  and  are 
those  which  carry  virtually  all  the 
commercial  traffic. 

More  than  one-half  the  total  main¬ 
tenance  cost,  or  approximately 
$100,000,000,  is  paid  annually  in 
special  taxes  and  fees  levied  upon 
trucks  whose  owners  transport  prop¬ 
erty  of  other  persons  for  compensa¬ 
tion.  These  for-hire  trucks,  known 
as  “contract”  and  “common”  car¬ 
riers,  comprise  only  one-eighth  of  all 
trucks  in  operation  and  less  than 
one-fiftieth  of  all  motor  vehicles. 

SOURCE  —  National  Highway 
Users  Conference. 


Future  Highways  to  Be 
Lighter  for  More  Traffic 

Highway  traffic  is  not  going  to  get 
any  lighter  but.  lielieve  it  or  not. 
highways  are.  By  the  simple  ex¬ 
pedient  of  waterproofing  the  sub¬ 
grade  with  asphaltic  membranes  or 
asphaltic  oil  the  earth  is  to  be  scien¬ 
tifically  prepared  for  bearing  the 
traffic  load.  Surfacing  will  be 
lighter;  greater  mileages  will  be  eco¬ 
nomically  constructed;  and,  over  a 
greatly  enlarged  network  of  high¬ 
ways,  driving  will  become  safer  and 
pleasanter. 

SOURCE— The  Asphalt  Institute. 

Protecting  Homes  with 
Copper,  Brass  and  Bronze 

Copper  is  the  oldest  of  the  metals 
of  commerce,  dating  back  to  about 
4.500  B.  C.  Without  copper  modern 
civilization  would  falter. 

Because  Copper  and  its  alloys. 
Brass  and  Bronze,  are  RUST 
PROOF,  they  give  long  service  and 
are  generally  specified  in  all  better 
built  homes:  for  roofs,  for  flashings, 
gutters  and  downspouts — COPPER; 
for  water  lines — brass  pipe  and  cop¬ 
per  tubing;  for  hardware,  lighting 
fixtures — solid  brass  or  bronze.  Cop¬ 
per  or  copper  alloy  tanks  and  heat¬ 
ers;  copper  or  alloy  shields  to  keep 
out  termites;  sheet  copper  insula¬ 
tion;  bronze  windows  are  highly  rec¬ 
ommended  by  all  architects  and  ap¬ 
proved  by  the  Federal  Housing  Ad¬ 
ministration.  Building  with  copper 
prevents  costly  repairs  and  expensive 
upkeep.  SOURCE  —  Copper  and 
Brass  Research  Association. 

Increasing  Costs  Menace 
Railroads 

Railroad  costs  of  operation,  like 
those  of  other  business,  have  in¬ 
creased.  due  to  causes  over  which 
they  have  no  control.  Operating  ex¬ 
penses.  for  instance,  are  now  ap¬ 
proximately  $663,000,000  per  year 
greater  than  in  May,  1933.  At  the 
>ame  time,  the  average  revenue  for 
hauling  a  ton  of  freight  one  mile 
and  carrying  a  passenger  one  mile 
liave  both  decreased  10  per  cent. 
The  Interstate  Commerce  Commis¬ 
sion  has  granted  an  increase  in 
freight  rates  amounting  to  $47,- 
500,000  per  year  but  the  necessity 
for  additional  revenues  is  impera¬ 
tive.  Information  regarding  the 
railroad  situation  can  be  obtained 
from  the  SOURCE — Association  of 
American  Railroads. 

The  PurfHtse  of  Farm 
Chemurgic  Research 

“The  Farm  Chemurgic  movement 
began  when  Abraham  Lincoln  signed 
the  bill  establishing  State  Experi¬ 
ment  Stations.  Until  recently  agri¬ 
cultural  research  served  mainly  to 
increase  crop  yields  rather  than  to 
find  new  uses.  Today  Land  Grant 
Colleges  and  Experiment  Stations 
are  searching  for  industrial  needs 
for  the  starches,  vegetable  proteins, 
fats  and  cellulose  which  are  the 
farmers’  crops.  These  research 
fields  are  already  producing  profit¬ 
able  crops  of  Southern  newsprint, 
sweet  potato  starch,  papers  from  flex 
and  hemp  and  a  long  list  of  solvents 
and  plastics.  The  Council  serves  to 
stimulate  interest  in  developing  the 
new  program.”  SOURCE  —  Farm 
Chemurgic  Council. 

Advertisement 


Daily  Mirror  Wins 

$350,000 

Libel  Suit 

Charges  Brought  by  Former 
Assemblyman  Theodore  Who 
Won  Case  Against  News 

A  verdict  for  the  defendant  New 
York  Daily  Mirror  was  handed  down 
by  a  jury  Oct.  11  in  Supreme  Court 
of  New  York  in  a  $350,000  libel  suit 
filed  by  Millard  Theodore,  a  former 
Assemblyman  for  the  second  district 
in  New  York. 

Theodore  had  secured  a  $25,000  non¬ 
jury  award  against  the  Daily  News 
three  years  ago  on  similar  charges. 

Theodore,  an  Assemblyman  for  five 
years,  opposed  the  passage  of  the  New 
York  City  Emergency  Economy  Bill 
in  the  Assembly  at  Albany,  early  in 
1934.  It  was  hacked  by  Mayor  La- 
Guardia  and  Governor  Lehman.  Its 
purpose  was  to  enable  the  Board  of 
Estimate,  New  York  City,  by  a  ma¬ 
jority  vote  to  consolidate  or  eliminate 
offices  held  in  the  city  to  reduce  jobs 
that  seemed  to  overlap  or  be  un¬ 
necessary.  After  failing  to  be  passed 
once,  the  bill  was  again  presented 
with  Lehman’s  message  that  it  he 
passed. 

Several  Assemblymen  arose  from 
the  floor  and  stated  their  reasons  for 
voting  for  it  and  Theodore  explained 
why  he  was  going  to  refrain  from 
voting.  Among  other  things  he  said 
the  bill  was  unconstitutional  and 
that  he  would  not  vote  for  it. 

Two  days  later  the  Mirror  and 
News  had  editorials  on  the  subject, 
asserting  Theodore  had  said  he  would 
not  vote  for  the  bill  even  if  the  city 
goes  bankrupt  and  even  if  the  nation 
goes  bankrupt  because  of  it,  and 
omitted  the  rest  of  the  speech. 

William  Dike  Reed  and  Charles 
Henry  represented  the  Mirror. 

■ 

Refuses  to  Dismiss 
Suits  Against  Journal 

Two  adverse  decisions  were  handed 
down  in  Manhattan  Supreme  Court 
this  week  in  libel  suits  against  the 
New  York  Evening  Journal.  Both 
rulings  in  which  the  court  refused  to 
dismiss  the  complaints  were  made  by 
Justice  Charles  B.  McLaughlin.  In 
each  action  the  plaintiff  seeks  $100,000 
damages. 

In  one  action,  James  Mont,  an  in¬ 
terior  decorator,  charges  that  the  item 
complained  of  falsely  intimated  that 
his  wife  was  driven  to  suicide  “by 
constant  quarrels  with  plaintiff.”  The 
court  stated  that  “the  question  is  one 
as  to  what  the  ordinary  person  would 
think.”  He  directed  that  the  only  way 
this  matter  can  be  properly  passed 
upon  is  to  submit  it  to  a  jury. 

In  the  other  suit  brought  by  Jacob 
A.  Falk,  an  accountant,  the  plaintiff 
charges  that  a  news  item  published  in 
the  Journal  conveyed  the  meaning 
that  the  complainant  had  improperly 
maintained  the  books  of  a  district 
coimcil  of  the  Brotherhood  of  Painters 
and  that  his  accounting  methods  were 
suspicious.  A  series  of  articles  pub¬ 
lished  by  the  Journal  figure  in  the 
complaint. 

Justice  McLaughlin,  in  denying  de¬ 
fendant’s  motion  for  a  judgment  on 
the  pleadings,  said,  "These  articles 
read  together  could  lead  the  average 
reader  to  believe  that  the  plaintiff  was 
guilty  of  negligence  in  his  duties  as 
an  accountant  and  possibly  also  guilty 
of  wrongdoing  in  connection  with  the 
financial  affairs  of  the  council.  In  any 
event  the  pleadings  raise  issues  for  a 
jury’s  consideration.” 
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Sunday  Orders 
Increased  By 
Summer  Drive 

Milwaukee  Journal  Reports 

Results  of  "Directed" 

Efforts  to  Boost  Sales 

By  GEORGE  A.  BRANDENBURG 

Although  the  summer  season  is 
past,  circulation  managers  may  want 
to  file  for  future  reference  this  story 
of  the  Milwaukee  Journal’s  summer 
circulation  campaign,  conducted  in 
specially-selected  towns,  rather  than 
on  a  widespread  basis.  It  has  been 
termed  the  campaign  of  “directed” 
efforts  and  was  worked  in  nine  branch 
towns  and  in  three  circulation  dis¬ 
tricts. 

It  was  imder taken  during  June, 
July  and  August  for  two  reasons, 
first,  a  circulation  slump  is  usually 
suffered  during  this  period  and  the 
campaign  afforded  an  opportimity  to 
bolster  up  any  decline,  and  second, 
because  state  supervisors,  district 
men,  branch  managers  and  others 
were  not  as  busy  on  routine  efforts 
as  during  winter  months. 

All  activities  were  directed  primar¬ 
ily  toward  building  Sunday  circula¬ 
tion.  Eight  different  efforts  were  used 
with  an  average  of  about  three  to  a 
town.  Various  combinations  were 
used  in  each  town.  An  accurate  check 
was  kept  on  results  in  each  spot.  The 
entire  project  obtained  approximately 
1,500  new  orders,  of  which  about  85% 
were  for  the  Sunday  paper. 

List  Ei9kt  Float 

Briefly,  plans  used  were  as  follows: 

Contact  Plan — Weekly  distribution  of  spe¬ 
cial  Journal  literature,  multiple  page  repro¬ 
ductions  of  Journal  features,  etc. 

Church  Commission- — A  cash  commission 
plan  offered  to  various  churches  to  raise 
money  for  their  club  treasury. 

Sunday  Sampling — Accumulative  sampling 
of  various  Sunday  Journal  feature  sections, 
culminating  in  a  two  weeks’  sampling  of  the 
whole  paper 

Sales  Crew — Use  of  highly-trained  groups 
of  carrier  boys  in  certain  of  the  towns. 

Local  Parly — This  was  a  bonus  to  the  car¬ 
riers  in  the  towns  if  a  quota  was  made. 

Milwaukee  Trip — Also  offered  as  a  bonus 
as  contrasted  to  the  local  party. 

Open  Public  Contest — A  regular  prize  con¬ 
test  such  as  often  conducted  by  newspapers 
but  never  before  tried  by  the  Milwaukee 
Journal. 

Adult  Can-i-assiufi  Crew — ^Journal  branch 
managers  and  district  managers  used  fur  fol¬ 
low-up  canvassing  after  sampling,  etc.,  as  con¬ 
trasted  to  carrier  follow-up. 

It  was  found  the  church  effort  was 
the  least  successful,  with  others  vary¬ 
ing  in  their  results. 

Elimiaates  Or*  Editiea 

Incidentally,  the  Journal  has  re¬ 
cently  discontinued  its  early,  or  “city 
edition,”  enabling  the  paper  to  con¬ 
centrate  on  four  editions,  “star  home,” 
“home,”  “latest,”  and  “pre-date.” 
Elimination  of  one  edition  has  re¬ 
sulted  in  substantial  savings  in  all 
departments.  In  fact,  one  composing 
room  shift  has  been  disbanded. 

Appearing  at  10:30  a.m.,  the  city 
edition  drew  its  principal  reader  audi¬ 
ence  from  rural  sections.  Its  elimina¬ 
tion  merely  involved  switching  out¬ 
lying  readers  to  other  editions,  a 
maneuver  successfully  accomplished. 
A  comparison  of  press  times  of  city 
and  star  home  editions  indicates  an¬ 
other  advantage.  The  city  edition  for¬ 
merly  went  to  press  at  9:30  a.m.  The 
star  home  goes  to  press  at  12:15.  This 
two-hour-and-45-minute  interval  is 
used  to  good  advantage  by  all  de¬ 
partments. 

Newspaper  Boy  Turn-Over 

CHIEF  REASON  for  newspaper  car¬ 
rier  boy  turn-over  was  cited  by 


progress  on  the  Record.  The  conteR 
includes  cash  prizes  to  leading  car- 
riers  and  a  banquet  to  the  winnini 
side,  with  losers  eating  soup, 
Record  has  also  increased  rates, 
boosting  yearly  subscribtions  from  K 
to  $7  and  the  six  months’  rate  from 
$3.25  to  $3.50,  with  no  loss  in  cir¬ 
culation. 


CAROLINA  CIRCULATORS  CHANGE  GROUP'S  NAME 

New  ofRcart  of  Caiolinas  (now  Mid-Atlantic)  Circulation  Managers  Association. 
Front  row;  D.  C.  Johnson,  Burlington  (N.  C.)  News,  second  vice-president;  J.  G.  Ward, 
Charlotte  Observer,  first  vice-president;  Will  X.  Coley,  Raleigh  News  &  Observer, 
secretary-treasurer;  and  G.  T.  Carter,  Florence  (S.  C.)  Morning  News,  president. 
Back  row:  B.  B.  Humphries,  Asheville  Citizen-Times,  J.  B.  Kilgo,  Charlotte-News,  and 
E.  C.  Lugar,  Roanoke,  Va.,  News-World,  directors.  Other  board  members  absent  when 
the  picture  was  made,  are  A.  B.  Owens,  Columbia  (S.  C.)  Record;  W.  L.  Cooper 
Columbia  State;  and  A.  F.  Ballentine,  Greenville  (S.  C.)  News-Piedmont. 


Smile  Wins  Carrier  $10,000 
BY  SERVING  his  customers  with  a 
smile,  Gerald  Reed,  18,  former  AU 
lentown  (Pa.)  Call  carrier  boy,  last 
week  inherit^  $10,000.  He  was  left 
that  sum  in  the  will  of  Oliver  E 
Gernert,  former  Allentown  theater 
operator,  who  liked  the  boy’s  cheer¬ 
fulness.  Young  Reed,  now  employed 
at  the  local  airport,  said  he  would 
build  a  home  “in  memory  of  Mr 
Gemert.” 


ASHEVILLE,  N.  C.,  Oct.  26-Change 

in  the  organization’s  name  and  a 
lively  discussion  of  the  social  security 
program  as  it  relates  to  the  newspaper 
boy  highlighted  the  Carolinas  Circu¬ 
lation  Managers  Association  18th  an¬ 
nual  convention  held  here  Oct.  24-26. 

'The  association,  formerly  serving 
North  and  South  Carolina,  changed 
its  name  to  the  Mid-Atlantic  Circu¬ 
lation  Managers  Association,  in  order 
to  take  in  Virginia. 

G.  T.  Carter,  Florence  (S.  C.)  Morn¬ 
ing  Neios,  is  the  new  president,  suc¬ 
ceeding  Rex  G.  Beilis,  Salisbury  (N. 
C.)  Post.  Other  officers:  J.  G.  Ward, 
Charlotte  Observer,  first  vice-presi¬ 
dent;  D.  C.  Johnson,  Burlington  (N. 
C.)  Ttmes-News,  second  vice-presi¬ 
dent;  and  Will  X.  Coley,  Raleigh  News 
&  Observer,  secretary- treasurer.  On 
the  new  board  of  directors  are  B.  B. 
Humphries,  Asheville  Citizen-Times, 
and  A.  F.  Ballentine,  GreenuiUe  (S. 
C.)  News-Piedmont,  both  reelected, 
and  A.  B.  Owens,  Columbia,  (S.  C.) 
Record,  V.  L.  Cooper,  Columbia  State, 


E.  C.  Lugar,  Roanoke  News-World, 
and  J.  B.  Kilgo,  Charlotte  News. 

The  group  selected  Greensboro,  N. 
C.,  for  the  next  convention. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  Citizen-Times,  led  the  dis¬ 
cussion  on  social  security.  Mr.  Ram¬ 
sey,  member  of  a  North  Carolina  pub¬ 
lishers’  committee  on  the  status  of 
the  newspaper  boy,  told  of  the  reversal 
by  state  agencies  of  a  previous  ruling 
on  that  subject.  The  newspaper  boys 
had  been  classified  as  employes,  but, 
following  a  recent  hearing,  Mr.  Ram¬ 
sey  told  the  association,  the  state  un¬ 
employment  commission  and  labor  de¬ 
partment,  upon  advice  of  the  attorney- 
general,  accepted  the  newspapers’  con¬ 
tention  that  the  newspaper  boy  is  an 
independent  merchant. 

A  munber  of  managers  said  sub¬ 
scription  rates  of  both  morning  and 
evening  papers  could  well  be  ad¬ 
vanced  five  cents  a  week  without 
serious  loss  of  circulation,  and  that 
advancing  newsprint  costs  would  jus¬ 
tify  such  an  increase. 


Glenn  L.  Cox,  Dayton  Daily  News 
circulation  manager,  as  “better  times” 
in  a  paper  read  recently  at  the  Ohio 
Circulation  Managers  Association  con¬ 
vention.  He  said  the  best  way  to  re¬ 
duce  this  turn-over  is  to  be  sure 
routes  are  financially  attractive.  He 
also  suggested  circulation  managers 
take  more  care  in  putting  on  new 
boys  and  recommend^  use  of  savings 
accoimts  for  boys.  In  answer  to  his 
questionnaire  to  Ohio  circulators,  Mr. 
(I!ox  received  the  following  replies, 
in  part: 


per  publishers  to  obtain  more  rev¬ 
enue  from  circulation  was  cited  fol¬ 
lowing  corridor  conversation  at  the 
ABC  convention  in  Chicago  last 
week.  A  series  of  regional  meetings 
is  being  sponsored  by  PNPA  in  the 
interest  of  raising  subscription  prices. 
Approximately  40  dailies  in  the  state 
are  seriously  considering  rate  in¬ 
creases,  it  was  stated. 


“Russell  Stdkeley,  Hlyria  Chronicle  Tele¬ 
gram,  reports  his  turn-over  was  equal  to  the 
previous  {our  years  combined.  That  during 
the  depression  his  older  boys  had  held  on 
because  they  needed  the  money.  That  this 
year  work  picked  up  and  these  lads  were  able 
to  get  employment  elsewhere.  With  the  pick¬ 
up  in  the  family  budget,  parental  pressure  was 
relieved  and  the  boys  had  a  tendency  to  turn 
‘candy-leggers’  and  follow  the  New  Deal 
idea  of  leisure.  On  the  other  hand,  Russell 
reports  he  was  glad  of  this  turn-over.  He  had 
been  faced  with  the  problem  of  how  to  inject 
new'  blood  into  the  organization,  because  some 
of  these  older  lads  were  getting  stale 

“Likewise,  a  reiwrt  from  'LEFTy'  Simmons, 
home  delivery  manager,  Cleveland  Press, 
states  that  their  turn-over  was  much  greater, 
and  it  seeme<l  that  there  were  an  unusual 
amount  of  l)uys  who  obtained  |>ositiuns  this 
snminer  due  to  lietter  times.  Lefty  also  re- 
IHirls  that  they  have  no  definite  plan  as  to 
how  this  turnover  might  be  over-coine.  but 
that  the  route  has  to  be  attractive  financially 
and  otherwise  to  offset  the  chance  of  a  carrier 
taking  another  position. 

“E.  C.  Merideth,  Springfield  Mews  and 
yuH  uses  a  savings  account  system,  as  also 
does  Paul  Stiles,  Piqua  Call.  Both  feel  this 
helps  in  part  to  reduce  turn-over,’’ 


Rote  Increases  Due 
INCREASED  interest  and  desire  on 
the  part  of  Pennsylvania  newspa- 


DOMINATING 

NEW  ENGLAND'S 

SECOND  LARGEST 
MARKET 


153,082 


Av.  Daily  Net  Paid  for  Sept, 


PROVIDENCE 


Journal-Bulletin 

PROVIDENCE,  RHODE  ISLAND 


Promotion  in  Australia 
COMES  word  from  A.  S.  Whyte,  cir¬ 
culation  manager,  Melbourne  (Aus¬ 
tralia)  Sun,  that  his  paper  is  follow¬ 
ing  much  the  same  procedure  as 
American  metropolitan  dailies  in  mo¬ 
tor  truck  poster  promotion.  Hu 
Sun  uses  two  posters  on  each  truck, 
one  to  advertise  a  feature  or  reader 
service,  such  as  insurance,  the  other 
to  publicize  a  spot  news  story.  The 
latter  is  known  in  Melbourne  as  a 
“contents  bill.”  Every  bimdle  which 
leaves  the  Sun  contains  one  of  the* 
bills  and  agents  are  expected  to  dis¬ 
play  them  on  arrival  of  each  edituo. 
Posters  are  carried  behind  glass  and 
are  thus  readily  changed  without 
messing  about  with  paste. 


PRICES  INCREASED 


Losers  to  Eat  Soup 
A.  H.  ’TEIBAULT,  formerly  with  Tal¬ 
lahassee  (Fla.)  Daily  Democrat  and 
now  business  manager  of  St.  Au¬ 
gustine  (Fla.)  Record,  writes  to  tell 
us  about  a  carrier  contest  now  in 


The  Salt  Lake  City  Tribune  and 
Telegram  have  announced  subscrip¬ 
tion  price  increases,  effective  Nov.  L 
The  rate  for  the  ’Tribune,  momin* 
paper,  was  raised  from  90  cents  to 
$1.05  a  month,  while  that  of  the  Tele¬ 
gram,  evening,  goes  from  65  cents  to 
85  cents  a  month.  The  Tribune  will 
be  25  cents  a  week;  the  Telegram  3 
cents.  J.  Ralph  Whitney,  circulatuc 
manager.  Salt  Lake  City  Detent 
News  evening,  said  his  paper’s  price 
will  remain  at  65  cents  a  month. 
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Halloween  Party  School 
MINNEAPOLIS  STAR  sponsored  a 
Hallowe’en  Party  School  Oct.  22  at 
the  local  Y.W.C.A.  to  instruct  both 
grown-ups  and  children  in  how  to 
make  costumes,  dress-up  ideam,  etc,  ^ 
menus  for  Halowe’en  parties,  includ¬ 
ing  everything  from  refreshments  up 
to  a  complete  dinner,  plus  games  and 
stunts.  "Ihe  Star  worked  in  co-opera¬ 
tion  with  the  mayor’s  committee  for 
a  “safe  and  sane”  Halowe’en  in  Min¬ 
neapolis. 
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DRY  MATS 


Reduce  pressure  u> 
molding,  save  time  io 
scorching  and  cast  witb 
less  heat.  Reliable  (or 
every  dry  mat  need 


CERTmKD  DRY  MAT  COM- 
9  Rockefeller  Plosa,  Dept  *• 
New  York,  N.  Y. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  38.  Fish 


fish  STOKIEIS  arc  found  wherever 

fi^ermen  gather  and  this  brief  out¬ 
line  is  no  exception,  except  that  prac¬ 
tically  all  of  the  material  herein  has 
been  obtained  from  sources  believed 
to  be  authentic. 

Excluding  a  few  coastal  cities  fish 
advertising  linage  is  practically  nil 
and  what  little  advertising  is  done  for 
this  classification  invariably  appears 
in  the  Thursday  evening  or  Friday 
morning  papers.  This  is  largely  be¬ 
cause  about  18,000,000  Catholics  buy 
most  of  the  fish  sold  on  Friday. 

Food  Value 

PRACTICALLY  ANY  DOCTOR  or 

domestic  science  expert  can  supply 
the  solicitor  with  a  list  of  books  found 
in  any  library  that  cover  the  research 
work  done  on  fish  as  a  diet. 

As  yet,  there  is  no  proof  that  fish 
makes  an  ideal  food  for  brain  workers, 
but  this  is  generally  believed. 

Different  types  of  fish  have  different 
food  values,  but  the  greatest  argument 
that  can  be  advanced  for  eating  fish 
more  than  once  a  week,  is  that  it  is  a 
light,  easily  digested  substitute  for 
meats,  cheese  or  eggs  and  can  be  eaten 
by  practically  any  individual,  regard¬ 
less  of  age.  It  is  almost  a  universal 
food. 

Common  Objections 

MOST  COMMON  OBJECTION  raised 

by  the  housewife  at  fish  market  is 
doubt  of  the  freshness  of  the  fish  she 
sees.  TTiis  is  particularly  true  as  you 
move  inland  from  the  coastal  cities. 
Any  person  who  likes  fish  can  find 
today  in  markets  in  Omaha,  Kansas 
City  or  Des  Moines  (typical  inland 
cities)  a  wide  assortment  of  all  sorts 
of  fish  caught  in  the  Pacific,  Atlantic, 
Great  Lakes  and  Gulf  of  Mexico  and 
certain  inland  streams. 

Great  technical  improvement  has 
been  made  in  the  handling  of  fish, 
once  caught,  and  in  the  packing.  Be¬ 
cause  the  railroads  have  cut  their 
sdiedules  in  half,  it  is  possible  to 
deliver  to  inland  cities  the  finest  fish 
caught  and,  in  most  cases,  the  fish  are 
received  within  72  hours  after  they 
leave  the  water. 

To  convince  women  that  all  of  the 
fish  shown  in  a  fish  market  are  fresh 
is  not  simple  but  it  is  being  done;  and 
thousands  of  small,  medium-size  and 
large  fish  dealers  are  enjoying  today 
the  largest  business  in  their  history. 
Constant  education  is  required  and 
this  must  be  reflected  in  all  advertis¬ 
ing  that  is  prepared. 

Suggested  Program 

SOME  FOUR  YEARS  AGO  one  of  the 

Ingest  chain  stores  in  New  York  City 
decided  to  cooperate  with  fishermen 
snd  the  wholesalers  who  handle  the 
fish  coming  into  this  market.  Elach 
Monday  the  chain  store  markets  dis¬ 
played  large  signs  calling  attention  to 
fiah  that  would  be  on  sale  Tuesday. 

Recipes  and  menus  were  prepared 
and  were  distributed  to  all  customers 
who  entered  their  stores  on  Monday. 
Today  it  is  possible  to  obtain  from 
^hese  stores  and  hundreds  of  other  fish 
stores  in  New  York  City  fine  fresh 


fish  for  Tuesday  and  Wednesday  eve¬ 
ning  dinners. 

It  is  almost  impossible  to  get  ac¬ 
curate  figures  of  Tuesday  and  Wed¬ 
nesday  sales,  compared  with  the  reg¬ 
ular  Friday  business,  but  figures  have 
been  obtained  to  prove  that  the  Tues¬ 
day  business  has  been  increased  as 
much  as  70%. 

Any  newspaper  interested  in  pro¬ 
moting  their  local  fish  market  linage 
can  very  easily  set  up  a  .similar  plan 
of  operation. 

First  Step 

EACH  MONDAY  MORNING  or  Mon¬ 
day  evening  there  should  appear  on 
the  food  page  five  or  six  menus  key¬ 
noting  “fine  fish  dinners  for  Tuesday.” 
These  menus  should  refer  specifically 
to  the  fish  that  you  know  will  be  on 
sale  in  your  markets  on  Tuesday. 

These  menus  should  be  run  for 
about  six  weeks  and  no  effort  should 
be  made  to  sell  the  fish  stores.  The 
seventh  week  the  .salesman  ap¬ 
proaches  all  of  the  fish  markets  that 
can  afford  to  advertise  and  suggests 
they  run  modest  sized  copy  each  Mon¬ 
day  evening  or  Tuesday  morning  an¬ 
nouncing  the  different  t5T)es  of  fish  on 
sale  Tuesday  and  Wednesday. 

The  salesman  should  take  to  the  fish 
market  dealer  the  previous  six  menu 
pages  on  which  fish  menus  appeared 
so  he  can  see  that  the  publisher  is 
genuinely  interested  in  the  sale  of 
more  fish. 

Suggested  Copy 

FISH  DEALERS  are  not  advertising 

writers.  TTieirs  is  a  very  fast-mov¬ 
ing  business.  TTieir  stocks  must  turn 
quickly.  A  side  of  pork,  a  dozen 
hams,  or  a  quarter  of  beef  might  be 
placed  in  their  refrigerators  and  still 
be  of  good  quality  60  or  90  days  later. 
This  is  not  true  of  fish.  It  is  a  highly 
perishable  product  and  because  of  its 
high  water  content  is  constantly 
shrinking  so  that  there  is  a  weight 
loss  going  on  every  hour  the  fish  is 
out  of  the  water. 

Fish  dealers  know  all  these  things 
but  they  are  not  skilled  in  writing 
little  stories  about  their  merchandise. 
Therefore,  it  becomes  necesscury  for 
the  solicitor  or  someone  in  the  local 
department  to  prepare  little  stories 
about  the  different  types  of  fish  being 
offered.  These  advertisements  should 
be  like  night  letters — short,  informa¬ 
tive  and  constantly  emphasizing  the 
idea  of  freshness  and  rapid  transit. 

Case  History 

THE  PLAN  JUST  OUTLINED  has 

been  tried  by  a  metropolitan  paper 
in  a  city  of  over  800,000  people. 
Menus  were  run  each  Monday;  the 
sixth  week  15  fish  dealers  were  con¬ 
tacted  and  there  has  been  a  constant 
increase  in  this  linage  since  the  test 
was  started  some  eight  months  ago. 

It  is  unusual  marketing  problems 
like  this  that  enable  the  daily  news¬ 
paper  publisher  to  perform  things  that 
cannot  be  done  with  other  advertising 
media.  And  it  is  constructive  work 
like  this,  done  by  the  newspaper  pub¬ 
lisher,  that  enables  the  national  ad¬ 


vertising  department  to  convince  more 
food  advertisers  of  the  daily  news¬ 
paper’s  importance  in  his  advertising 
program. 


FTC  Makes  Secret 
Rogue's  Gallery 
Of  Advertising 

Whole  Classifications  Now 
Held  Questionable.  Despite 
Limitations  of  Study 

Washington.  D.  C..  Oct.  26 — Because 
suspicion  of  fraud  has  settled  upon 
certain  brands  of  advertising,  the  Fed¬ 
eral  Trade  Commission  has  “typed” 
various  kinds  of  copy  and  has  placed 
space  users  on  the  defensive. 

The  classification  by  types  of  appeal 
does  not  find  its  warrant  in  decided 
ca.ses,  but  is  justified  only  on  the  fact 
that  clerks  and  attorneys  have  marked 
for  scrutiny  by  a  special  board  more 
printed  advertisements  of  certain 
classes  than  of  others.  The  “question¬ 
able”  sources  are  ranked  on  a  numeri¬ 
cal  basis,  although  only  a  small  frac¬ 
tion  of  the  total  number  of  newspapers 
and  magazines  published  are  exam¬ 
ined  for  the  purpose  of  detecting  mis¬ 
leading  copy. 

While  the  commission  has  publicized 
the  fact  that  copy  directed  to  certain 
classes  of  purchasers  has  been  rated 
among  the  questionable  types,  and 
therefore  will  be  subjected  to  unusual 
scrutiny,  it  declines  to  list  them  either 
by  t.\T)e  of  publication  or  under  com¬ 
modity  heading.  The  commission’s 
only  statement  is: 

Marked  for  Rigid  Policing 

"The  Commission  now  has  deyel- 
oped  from  its  newspaper  and  magazine 
reyiew  data,  analyses  showing  the 
sources  of  the  greatest  volume  of 
false  and  misleading  advertisements, 
segregated  as  to  fiction,  motion  pic¬ 
ture,  scientific  information,  home  and 
women  magazine  groups,  and  so  forth. 
In  addition,  similar  data  have  accumu¬ 
lated  with  respect  to  key  newspapers 
of  general  interstate  distribution.” 

The  attitude  expressed  at  Trade 
Commission  offices  is  that  the  exam¬ 
ination  is  “only  preliminary”;  but  it  is 
conceded  that  the  analyses  are  used 
tc  mark  out  specific  fields  of  advertis¬ 
ing  for  rigid  policing. 

To  the  extent  that  the  analyses  are 
brought  into  play  as  a  divining  rod, 
the  ethical  standing  of  newspaper  ad¬ 
vertisers  will  be  rated  for  the  fiscal 
year  ended  June  30,  1937,  on  the  ex¬ 
amination  of  216  newspapers,  three 
copies  of  each  of  which  were  obtained 
during  the  year. 


CIRCULATION 

guaranteed  at 

300,000 


NEW  YORK  POST 

Geo.  A.  McDevitt  Co. 

Nmtmml  Adpertumg  RtpreMmlative 


Sept.  Roto  13%  Ahead 
9-Month  Gain  21% 

Chicago,  Oct.  25 — Newspaper  roto¬ 
gravure  advertising  linage  showed  a 
21.1%  increase  for  the  first  nine 
months  this  year  over  the  1936  same 
period,  according  to  figures  released 
here  by  Kimberly-Clark  Corporation. 
Roto  linage  totaled  8,322,887  lines, 
compared  with  6,872,330  for  the  first 
nine  months  of  1936,  a  gain  of  1,450,- 
557.  National  roto  showed  the  biggest 
increase,  totaling  5,264,996,  as  com¬ 
pared  with  4,082,743  in  1936,  a  gain  of 
28.9%.  Local  gravure  experienced 
only  a  slight  increase,  9.6%,  totaling 
3,057,891,  as  compared  with  2,789,587 
in  1936. 

National  gravure,  with  an  increase 
ol  23.8%,  again  led  local  in  September. 
Total  national  roto  copy  amounted  to 
598,990,  as  compared  with  483,539  for 
September,  1936.  Local  maintained  its 
1936  volume  with  393,875  last  month, 
as  compared  with  391,970  a  year  ago, 
a  gain  of  1,905,  or  0.4%.  Total  Sep¬ 
tember  gravure  linage  amounted  to 
992,865,  an  increase  of  117,356,  or 
13.4%.  Monotone  again  led  colorgra- 
vure  with  912,167  lines,  as  compared 
with  80,698  in  color. 

■ 

BRAZIL  CENSORS  PRESS 

Brazil  has  established  as  part  of 
her  new  state-of-war  regime  one  of 
the  most  efficient  censorships  ever  de¬ 
vised  in  South  America,  according  to 
a  New  York  Times  dispatch  Oct.  20. 
Foreign  correspondents  are  prevented 
from  sending  any  news  except  that 
given  out  officially  or  printed  in  local 
newspapers,  also  under  strict  censor¬ 
ship.  Newspapers  may  not  publish 
any  statement  by  a  politician  unless 
it  carries  his  signature.  Private  mail 
entering  or  leaving  the  country  is  un¬ 
der  close  censorship. 

Publishers'  Attention- 

Here's  a  Real  Buy! 

Former  Omaha  Bee-News 
HOE  Z-Pattern  Unit-type 
Newspaper  Printing  Presses 
Now  Offered  for  Sale! 

The  following  described  modern 
equipment  is  complete  and  in  ex¬ 
cellent  condition.  Don’t  fail  to  in¬ 
vestigate  this  offer  before  buying. 

Z-Pattern  Unit-type  Construction. 
Nine  units  and  two  folders  consisting 
of:  ONE  6-unit  Double  Sextuple 
Press,  Hoe  Serial  ;;2395. 

THREE  Units  and  Doable  Former 
Folder  known  as  3-Unit  Sextuple 
Press.  Hoe  Serial  $2394. 

Printing  and  impression  cylinders 
all  steel  construction  mounted  in 
roller  hearings. 

Equipped  with  Hoe  Automatic  Ink 
Pumps  and  arranged  for  printing 
8  columns  12  Vi  ems. 

The  presses  have  a  standard  sheet 
cut  of  22%  inches  standard. 

Regular  Double  Former  Folders — 
double  folding  mechanism  and  in¬ 
ternal  gear  operated  folding  blades. 
Nine  sets  of  angle  bars  for  the  two 
presses. 

Presses  are  momited  on  steel  sub- 
.structure  with  underneath  paper 
roll  feed — the  second  roll  bracket 
is  located  above  the  first  roll. 
.Maximum  rated  running  speed-- 
approximately  36,000  papers  per 
hour  when  running  straight  prod¬ 
ucts  through  one  folder  or .  the 
equivalent  of  18,000  cylinder  re¬ 
volutions  per  hour. 

For  further  details  write  or  wire 
M.  B.  McNAB,  Business  'Manager 

Omaha  World-Herald 

OMAHA  NEBRASKA 


34— A  DVERTISING 


Wash.  State  Ready 
With  $150,000  Drive 

Olympia,  Wash.,  Oct.  25 — The  Wash¬ 
ington  State  Progress  Commission  has 
approved  a  $150,000  program  of  na¬ 
tional  advertising  to  start  Jan.  1  to 
publicize  Washington’s  recreational 
advantages. 

Eric  A.  Johnston,  Spokane,  Wash., 
commission  chairman,  said  the  adver¬ 
tising  media  selected  included  news¬ 
papers  and  national  sports  publica¬ 
tions. 

The  Washington  State  Legislature 
appropriated  last  February  $250,000 
for  the  Progress  Commission  to  spend. 

First  advertLsements,  which  will  ap¬ 
pear  in  California  publications,  will 
stress  winter  .sports  activities  in 
Washington. 

■ 

NEWS  BEATS  FORM 
RADIO  AD  FEATURE 

Philip  Morris  Weekly 
Program  Dramatizes  'Beats' 

Answers  to  letters  sent  to  700  daily 
newspapers  all  over  the  U.  S.  have 
provided  Philip  Morris  &  Co.,  Ltd., 
cigarette  manufacturers,  with  material 
for  their  weekly  radio  programs,  part 
of  an  extensive  advertising  campaign 
which  began  this  fall. 

Each  Saturday  night  on  the  Eastern 
division  of  CBS,  the  Philip  Morris 
program  presents  as  a  special  feature 
the  dramatization  of  a  newspaper 
scoop.  Generally  the  newspaperman 
involved  makes  a  personal  appear¬ 
ance  with  all  expenses  to  New  York 
paid.  The  program  is  being  managed 
by  Charles  Martin,  radio  director  of 
the  Biow  Company  which  handles  the 
Philip  Morris  account. 

The  men  and  women  chosen  are 
eligible  for  a  prize  which  the  company 
will  award  to  the  best  story  at  the  end 
of  the  year.  To  date  seven  stories 
have  been  told. 

The  current  story  relates  the  solv¬ 
ing  of  a  notorious  murder  in  Ne¬ 
braska  by  Miss  Elizabeth  Kelly,  the 
first  girl  to  appear  on  the  program, 
when  she  was  a  cub  reporter  on 
Omaha  World-Herald.  Miss  Kelly  re¬ 
cently  was  a'warded  the  Hitchcock 
Scholarship  to  the  Pulitzer  graduate 
school  of  journalism  at  Columbia  Uni¬ 
versity,  where  she  is  now  studying. 

The  guests  for  November  include 
Frank  Bloomer,  Buffalo  News,  Jay 
Garretson,  Cincinnati  Enquirer,  who 
also  solved  a  murder,  and  Robert 
Ruhl,  Medford  (Ore.)  Mail  Tribune, 
who  led  an  anti-crime  crusade. 

Previous  appearances  have  been 
made  by  Jack  Carberry,  city  editor, 
Denver  Post;  E.  B.  Garnett,  Sunday 
editor,  Kansas  City  Star;  C.  E.  O’Con¬ 
nor,  Memphis  Commercial  Appeal; 
David  Shamay,  New  York  Daily  Mir¬ 
ror;  Harry  Romanoff,  Chicago  Herald 
&  Examiner,  and  Vic  Hamerschlag, 
Newark  (N.  J.)  Ledger. 

■ 

CALO  FALL  CAMPAIGN 

An  extensive  fall  advertising  cam¬ 
paign  in  behalf  of  Cala  Dog  and  Cat 
Food  is  announced  at  San  Francisco 
offices  of  Elmil  Brisacher  and  staff. 
Twenty-five  newspapers  are  being 
used  for  straight  advertising  copy  and 
10  newspapers  are  being  used  for 
radio  tie-in  advertisements  of  a 
broadcast  scheduled  for  eight  stations. 
■ 

AIRLINES  APPOINT 

Appointment  of  Blackett-Sample- 
Hummert,  Inc.,  Chicago  advertising 
agency,  to  handle  the  American  Air¬ 
lines  account  has  been  announced  by 
Charles  A.  Rheinstrom,  vice-president 
in  charge  of  sales  for  American  Air¬ 
lines,  Inc. 


LETTUCE  DRIVE  OPENS 

“Crisp  Eatin' "  Brand  to  Be 
Advertised  in  11  Markets 

Phoenix,  Ariz.,  Oct.  18 — A  new  na¬ 
tional  advertising  campaign  to  pro¬ 
mote  the  sale  of  lettuce  has  been 
launched  in  11  primary  markets,  cov¬ 
ering  30,000  retail  outlets,  and  will 
reach  its  maximum  effectiveness  when 
the  Arizona  fall  lettuce  deal  is  ready 
to  harvest  in  late  November,  growers 
here  have  announced. 

The  campaign  is  being  carried  on  by 
the  Western  Growers’  Protective  As¬ 
sociation,  embracing  tho.se  in  the  let¬ 
tuce  raising  industry  in  California 
and  Arizona.  A  small  asses.smcnt  on 
each  crate  packed  furnishes  the  funds. 

“Crisp  Eatin’  ’’  has  been  adopted  as 
the  trade  name  for  the  Iceberg  lettuce 
produced  at  Phoenix.  Yuma,  and  in 
California.  Earlier  this  year  a  similar 
campaign  was  conducted  to  boost  sales 
of  Arizona  and  California  melons  and 
featured  the  trade  slogan,  “Sweet 
Eatin’  Success  of  this  campaign 
prompted  the  selection  of  the  “Crisp 
Eatin’  ’’  tieup. 

Newspaper  advertisements  will  be 
carried  each  week  this  month  in  the 
following  cities:  Boston,  Cleveland, 
New  York,  Chicago,  Pittsburgh,  Phila¬ 
delphia,  Detroit,  Cincinnati,  Washing¬ 
ton,  D.  C.,  Des  Moines,  Dallas  and 
Fort  Worth,  Tex. 

Fourteen  eastern  and  southern  ra¬ 
dio  stations  also  will  carry  announce¬ 
ments  directed  to  the  housewife. 

■ 

AD  FINE  UPHELD 

Illinois  Supreme  Court  late  last 
week  affirmed  a  $500  fine  imposed  on 
Dr.  A.  A.  Dubin,  Chicago  dentist,  for 
violation  of  the  advertising  section  of 
the  state  dental  practice  act.  His  con¬ 
viction  was  the  first  under  the  ad¬ 
vertising  section  of  the  act.  “When 
the  defendant  employed  solicitors,” 
stated  the  court’s  opinion,  “and  a  loud¬ 
speaker,  a  card  trick,  a  lecture  and  a 
sale  of  tooth  powder  with  a  right  to 
the  purchaser  to  have  his  teeth 
cleaned,  he  knew,  or  should  have 
known,  that  he  was  violating  the  pro¬ 
visions  of  this  statute.” 

■ 

SHOE  WORKERS'  AD 

Shoe  workers  in  three  New  Hamp¬ 
shire  cities,  numbering  3,920,  paid  for 
a  double-truck  advertisement  in  the 
Rochester  (N.  H.)  Courier,  titled 
“Repel  This  Invader”  and  urging  the 
public  to  write  their  Congressmen  in 
protest  to  the  proposed  reciprocal 
treaty  with  Czechoslovakia,  which 
might  lower  the  tariff  on  shoes.  Simi¬ 
lar  copy  appeared  recently  in  Bing¬ 
hamton,  N.  Y. 

■ 

“LOOK'S"  ADVERTISERS 

Advertisers  in  the  first  “advertising 
issue”  of  Look  magazine,  out  this 
week,  include  Chesterfield  cigarettes. 
Dodge  and  Plymouth  cars.  Universal 
pictures,  Sal  Hepatica,  Royal  type¬ 
writers,  Fleischmann’s  yeast.  Kleenex, 
Vicks  Va-’Tro-Nol,  Kreml  and  Pack¬ 
ard  Lektro-Shaver. 

■ 

$50,000  FOR  FILM  ADS 

Announcing  a  $50,000  campaign  on 
behalf  of  the  Technicolor  production, 
“Ebb  Tide,”  R.  M.  Gillham,  director 
of  advertising  eind  publicity  for  Para¬ 
mount  Pictures,  said  this  week  that  a 
full-page,  four-color  ad  will  be  used 
on  the  back  cover  of  the  American 
Weekly  Nov.  14  and  another  in  This 
Week  Nov.  21. 

■ 

SON  TO  L.  H.  COLLINSES 

L.  H.  Collins,  Chicago  manager  of 
Media  Records,  Inc.,  and  Mrs.  Collins 
are  parents  of  a  son,  William  Leonard 
Collins,  bom  Oct.  12. 


EDITOR  <S  PUBLISHER 


Campaigns  and  Accounts 


BEST  &  CO.,  Fifth  Avenue  specialty 

store.  New  York,  has  named  Gus- 
sow,  Kahn  &  Co.,  Inc.,  New  York,  to 
handle  its  national  publication  adver¬ 
tising.  No  change  is  contemplated 
from  the  present  program. 

R.  B.  Davis  Co.,  Hoboken.  N.  J.,  has 
appointed  Charles  W.  Hoyt  Company, 
Inc.,  New  York,  for  advertising  Davis 
Baking  Powder,  it  is  announced  by 
S.  E.  Van  Wie,  advertising  manager. 
Newspapers  and  radio  will  be  u.sed. 
Richard  Stanton  is  account  executive. 
This  appointment  does  not  affect  the 
advertising  of  the  other  products  of 
the  Davis  Co. — Cocomalt  and  Cut-Rite 
Waxed  Paper. 

For  the  first  time  in  several  years 
Tegge-Jackman  Cigar  Co.,  Detroit,  is 
scheduling  an  extensive  campaign  for 
its  Royal  Banner  cigar.  Michigan 
newspapers  will  carry  the  bulk  of  the 
schedule.  Advertising  is  prepared  by 
MacManus,  John  &  Adams,  Inc.,  De¬ 
troit. 


chines  will  be  given  away.  All  of  th* 
papers  will  run  the  ads  in  four  colon 
in  their  comic  supplements.  The  cam 
paign  provides  for  a  series  of  “gjvj] 
away”  Three  Stooges  matinees,  which 
will  receive  the  active  cooperation  of 
Pillsbury  and  its  200,000  grocery  stor» 
outlets. 


Columbia  Axle  Company,  manufac¬ 
turer  of  overdrive  axles  for  automo¬ 
biles  of  various  types,  has  appointed 
McCann-Erickson,  as  of  Oct.  1.  The 
account  will  be  serviced  from  the 
agency’s  Detroit  office. 

Richman  Brothers  firm,  maker  of 
men’s  clothing,  with  headquarters  in 
Cleveland,  has  appointed  the  Cleve¬ 
land  office  of  McCann  -  Erickson. 
Thomas  H.  Reese  is  the  account  man¬ 
ager. 

Modell’s  chain  of  sporting  goods 
stores  has  placed  its  account  with  Cen¬ 
tral  Advertising  Service,  Inc.,  New 
York,  effective  at  once.  Prior  to  No¬ 
vember,  1936,  the  Modell’s  Stores  had 
been  with  Central  continuously  for 
almost  12  years.  Louis  Britwitz  is  the 
account  excutive.  Newspapers,  maga¬ 
zines  and  direct  mail  will  be  used. 


Starting  Oct.  28,  Newsweek  is  re¬ 
leasing  three  advertisements  in  Thurs¬ 
day  issues  of  newspapers  in  nine 
selected  eastern  and  midwestem  cities. 
Each  ad  features  some  question  of 
general  interest  which  is  answered  in 
the  issue  of  Newsweek,  out  the  day  the 
ads  appear.  This  campaign  is  in  addi¬ 
tion  to  the  full-page  series  which  con¬ 
tinues  in  New  York,  Chicago,  Detroit 
and  Cleveland  papers.  Tracy-Locke- 
Dawson,  Inc.,  is  the  agency. 

American  Automobile  Insurance 
Company  of  St.  Louis,  oldest  and 
largest  insurer  of  automobiles  exclu¬ 
sively,  has  appointed  Blackett-Sample- 
Kummert,  Inc.,  Chicago,  effective 
immediately. 

Advertisements  in  23  newspapers  on 
Oct.  31  will  launch  Columbia  Pic¬ 
tures’  huge  Three  Stooges- Pillsbury 
Farina  tie-up  in  which  millions  of  toy 
"'rhree  Stooges”  moving  picture  ma- 


TOBACCO  IS  KING' 


Old  Belt  Markets  Now  Open 


OVER  $19,000,000  paid  to 
Tobacco  Farmers  in  Dan¬ 
ville’s  Trading  Area  last 
season. 


A  CASH  MARKET 

“BaMUiest  it  Better  in  Danoille^’ 


The  Register  &  Bee 


Morninf  —  Eveninc  —  SuiuUjr 

Danville,  Virginia 


The  John  Budd  Company, 

National  Advertisinn  Representatives 


Brand  &  Co.,  Ltd.,  of  London, 
appointed  L.  D.  Wertheimer  Company 
New  York,  its  advertising  agency  for 
the  exploitation  in  the  United  StaUi 
of  Brand’s  English  Plumb  Puddiih 
Maxfield  &  McLeer  are  the  Americ* 
sales  agents. 


Kayton-Spiero  Co.,  Inc.,  New  York, 
has  been  appointed  to  handle  the  ad¬ 
vertising  for  the  20th  Century-Foi 
Film  Corp.  and  the  Roxy  Theahi 
Morris  Kinzler  will  be  the  account 
executive  in  charge  of  both  accounts. 


Ad  Tips 

Arbee  Agency.  Inc.,  .Advorlising  Arti 
Itnilding.  Terre  Hitiite.  Iiid.  Handling  ig. 
vertising  for  the  Bear  Mainifacturing  Coa- 
paiiy.  Jack  Kro.st  cold  ointment,  Terrt 
Haute. 

N.  W.  Ayer  &  Son,  Penohscot  Building, 
Detroit.  Placing  advertising  for  Electro 
Master,  Inc.,  electric  ranges,  1S03  ^ 
Atwater  Street,  Detroit. 

Bachenbelmer,  Dnndes  &  Frank,  Ine,,  64 
West  48th  Street,  Ne\v  York.  Placing  id 
vertising  for  A.  L.  Kornman  Compiny, 
men's  clothing.  Nashville,  Tenn. 

Bayless-Kerr  Company,  Inc.,  Hauu 
Building,  Cleveland.  Handling  the  aim 
tising  of  Billings-Chapin  &  Co.,  paints,  1163 
East  40th  Street.  Cleveland. 

Brown  dt  Tarcher,  Inc.,  630  Fifth  Avenu, 
New  York.  Launching  an  advertising  cia- 
paign  with  newspapers,  to  run  until  Chritt- 
mas  holidays,  for  Coty,  Inc.,  perfumes,  etc, 
423  West  55th  Street,  New  York. 

Cecil,  Warwick  tc  Legler,  Inc.,  Morrii 
Plan  Bank  Building,  Richmond,  Va.  Pile- 
ing  advertising  of  Craddock  Terry  Con- 
pany.  Lion  brand,  long  wear,  natural  bridge 
arrh,  Biliken,  and  Bob  smart  shoes,  Lyuek- 
burg,  Va. 

Hicks  Advertising  Agency,  580  Fifth 
Avenue,  New  York.  Handling  advertiiiig 
for  Olympic  Knitting  Mills,  Tish  U-K»it, 
141  West  36th  Street,  New  York. 

It.  W.  Ramsey  Company,  280  North 
Miehigaii  Avenue,  Chicago,  lit  charge  of 
advertising  Lovely  Lady,  cosmetics.  Chi¬ 
cago. 

Alfred  F.  Zabin  Advertising  Agency,  56 
West  45th  Street,  New  York.  Secured  the 
following  accounts:  Royal  Drug  &  Sundriee 
Co.,  Bon  Tone,  tonic.  New  York;  and  0.  E. 
Wheelers,  seeds,  Creedmore,  N.  C. 

Oeorge  H.  Hartman  Company,  Inc.,  307 
North  Michigan  Avenue,  Chicago.  Placiof 
advertising  for  the  Puritan  Mills,  lit, 
Py  O  My  Vita  Plus  and  Supershot,  pie  enut 
and  bakery  ingredients,  307  North  Michi¬ 
gan  Avenue,  Chicago. 

Hirshon-Oarfield,  Inc.,  580  Fifth  Avene. 
New  York.  Placing  advertising  for  Electrit 
Razor  Corporation,  Majestic  electric  dii 
shaver.  Long  Island  City,  N.  Y ,  and  Chi¬ 
cago,  111. 

Hntchinson  Advertising  Company,  lae, 
Hodgson  Building,  Minneapolis,  Minn.  Msh- 
iiig  up  schedules  with  newspapers  to  ru 
from  October  to  December  for  Pillsbsrj 
Flour  Mills  Company,  Metropolitan  Ule 
Building,  Minneapolis,  Minn. 
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^  —  r 

Among  Advertising  Folk  c 

r  R  SCHAEFFER,  advertising  man-  ® 
“ager,  Marshall  Field  &  Co.,  retail  1 
has  been  appointed  director  of 
*  ’  publicity  and  i 

customer  rela-  c 
tions  for  the  en-  f 
tire  Field  corpo-  ( 
ration.  No  sue-  s 
cessor  has  been 
chosen  and  until  , 
such  appoint-  j 
ment  is  m  a  d  e  ,  , 
Mr.  Schaeffer  • 
will  continue  as 
retail  store  ad¬ 
vertising  manag¬ 
er.  He  has  been  ' 

/•  D  c  L  active  mem- 

6.  R.  Schaeffer 

shall  Field  organization  since  1918. 

Paul  Merkle  has  been  appointed 
manager,  outdoor  advertising  depart¬ 
ment,  Kenyon  &  Eckhardt,  Inc.  Mr. 
.Merlde  was  formerly  with  National 
Outdoor  Advertising  Bureau. 

J.  Frank  Dunn  has  joined  Mackay- 
Spalding  Company  Advertising 
.\gency.  New  York.  He  formerly  was 
vice-president  and  account  executive, 
Wadsworth  &  Walker.  j 

Max  Richter  has  resigned  from  Fin- 
ley-Jones  and,  in  association  with 
Biptha  Tallman,  has  formed  the  Tall- 
man-Richter  Photographic  Studio, 
with  offices  at  444  Madison  Avenue, 
New  York.  Miss  Tallman  was  at  one 
time  in  charge  of  traffic  and  produc¬ 
tion  for  Benton  &  Bowles,  Inc. 

Roy  Johnson  has  been  promoted  to 
be  advertising  manager  for  the  entire 
household  appliance  sales  division,  of 
General  Electric.  Supervisors  of  ad¬ 
vertising  and  promotion  for  the  vari¬ 
ous  household  appliance  lines,  who 
will  henceforth  report  directly  to  Mr. 
Johnson,  are  Lee  Wichelns,  home 
laundry  equipment;  Roy  Weldon,  vac¬ 
uum  cleaners;  George  Libbey,  heating 
devices;  E.  A.  Macaulay,  fans;  D.  B. 
Hollister,  electric  clocks. 

H.  S.  Schuler  has  been  appointed 
division  manager  of  industry  advertis¬ 
ing,  Westinghouse  Electric  &  Manufac¬ 
turing  Company.  He  went  to  West¬ 
inghouse  from  the  advertising  agenev 
of  Ketchum,  McLeod  &  Grove,  Inc. 

Spencer  W.  Franc,  formerly  in  the 
art  department  of  R.  R.  Donnelley  & 
Sons  Company,  Chicago,  and  E.  Lee 
Stanley,  previously  with  New  York 
and  Chicago  agencies,  have  joined 
Henri,  Hurst  &  McDonald,  Inc.,  Chi¬ 
cago  agency,  as  art  directors. 

Nathaniel  H.  Pumpian,  director  of 
media,  Henri,  Hurst  &  McDonald,  Inc., 
Chicago  agency,  has  been  appointed 
radio  director  also. 

Gerry  Stocker,  formerly  an  art  con- 
sultot  with  a  studio  in  New  York, 
has  joined  the  art  staff  of  McKee,  Al¬ 
bright  &  Ivey,  Inc.,  Philadelphia,  as  an 
executive  art  director. 

George  E.  Bounds  has  resigned  as 
director  of  advertising  and  sales  for 
Seniggs,  Vandervoort,  Barney,  St. 
Louis  department  store,  effective  Jan. 

L  next.  His  future  plans  have  not 
been  announced,  nor  has  a  successor 
been  appointed. 

Icnatz  Sahula,  well-known  Detroit 
artist,  has  been  appointed  art  director 
of  Dallas  office  of  Tracey-Locke-Daw- 
son,  Inc. 

Richard  N.  Heath,  formerly  with 
the  Detroit  Free  Press  and  for  the 
past  three  and  one-half  years  Chicago 
representative  for  Ladies’  Home  Jour- 
ool,  will  join  Leo  Burnett  Company, 
C^cago  agency,  as  vice-president  in 
charge  of  merchandising,  effective 
Nov.  1. 

Earl  L.  Hadley,  formerly  general 
advertising  manager  of  Rudolph  Wur- 
htzer  Company,  Chicago,  has  joined 


Henri,  Hurst  &  MacDonald,  Inc.,  Chi¬ 
cago,  as  an  account  executive  serving 
the  agency’s  client,  Fairbanks,  Morse 
and  Co.,  home  appliance  division, 
Indianapolis. 

J.  L.  Palmer,  professor  of  market¬ 
ing  at  the  University  of  Chicago  and 
director  of  research  at  Marshall  Field 
&  Co.,  Chicago,  has  been  promoted  to 
director  of  sales  promotion  and  re¬ 
search  at  Field’s. 

William  McKenna,  Jr.,  for  the  past 
six  years  a  copywriter  with  Young  & 
Rubicam,  has  joined  the  copy  staff  of 
Tracy  -  Locke  -  Dawson,  Inc.,  New 
York. 


HEADS  CROWELL  BOARD 

The  Crowell  Publishing  Company, 
publishers  of  Collier’s,  American 
Magazine,  Woman’s  Home  Compan¬ 
ion  and  Country  Home  Magazine,  this 
week  announced  the  election  of  Jo¬ 
seph  P.  Knapp  as  chairman  of  the 
board.  He  succeeds  Lee  W.  Maxwell, 
retired.  Knapp  also  is  chairman  of 
Publications  Corporation,  which  op¬ 
erates  Alvo  Gravure,  Inc.,  and  United 
Newspaper  Magazines  Corporation, 
publishers  of  This  Week. 


WRIGLEY  UST  EXPANDS 

Following  a  test  in  three  cities,  Wm. 
Wrigley,  Jr.,  Company,  Chicago,  has 
extended  its  full-page  newspaper  ad¬ 
vertisement  to  more  than  50  dailies 
in  several  middle-western  states.  The 
ad,  featuring  the  new  Wrigley  gum 
counter  display,  appears  in  newspa¬ 
pers  only  after  the  Wrigley  company 
has  succeeded  in  getting  counter  dis¬ 
play  racks  into  stores  handling  Wrig¬ 
ley  gum.  The  full-page  copy  marks 
an  innovation  in  Wrigley  newspaper 
advertising  from  the  standpoint  of 
dealer  tie-up.  The  advertising  is  be¬ 
ing  placed  by  Neisser-Meyerhoff,  Inc., 
Chicago  agency. 

■ 

FRED  SMITH  ON  OWN 

Fred  Smith,  who  is  directing  pub¬ 
licity  and  promotion  for  Bruce  Bar¬ 
ton’s  Congressional  campaign ,  will 
op>en  an  office  at  383  Madison  Avenue 
on  Nov.  15  to  handle  public  relations 
and  promotion.  To  take  over  the  Bar¬ 
ton  campaign.  Smith  resigned  as  pub¬ 
licity  director  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.  First  Smith 
account,  he  announces,  will  be  ‘‘Con¬ 
gressman  Barton.’’ 


Merger  Forms  O'Dea, 
Sheldon  &  Canadoy 

Merger  of  the  New  York  and  Balti¬ 
more  offices  of  the  United  States  Ad¬ 
vertising  Corporation  with  O’Dea, 
Sheldon  &  Company,  Inc.,  was  an¬ 
nounced  this  week.  The  enlarged 
agency  will  be  known  as  O’Dea,  Shel¬ 
don  &  Canaday,  Inc. 

Ward  M.  Canaday,  president  of  the 
United  States  Advertising  Corpora¬ 
tion,  becomes  chainnan  of  the  board 
of  the  new  agency.  Mark  O’Dea  is 
president;  George  H.  Sheldon,  execu¬ 
tive  vice-president;  John  F.  Quick, 
treasurer  and  general  manager,  and 
A.  R.  Volk,  secretary. 

K.  C.  Watson,  who  has  been  gen¬ 
eral  manager  of  the  Baltimore  office 
of  the  United  States  Advertising  Cor¬ 
poration,  becomes  vice-president  of 
the  new  company  in  charge  of  the 
Baltimore  office. 

Mr.  Canaday  will  continue  his  pres- 
sent  connection  with  the  Toledo  and 
Chicago  offices  of  the  United  States 
Advertising  Corporation  and  will 
maintain  his  headquarters  in  Toledo. 
He  is  also  chairman  of  the  board  of 
the  Willys-Overland  Company. 


Carrying  the  Bulk  of  the  Food 

Advertising  in  Dallas 


News  & 
Journal 

^  m  60.5% 


Advertisers  use  The  News 
and  The  Journal  either  singly 
or  in  combination.  For  years 
these  papers  have  carried  the 
big  majority  of  the  local  food 
and  grocery  advertising  in 
Dallas. 


Dallas  housewives 
look  to  the  Friday 
Morning  News  for 
the  FIRST  release 
of  final  week-end 
grocery  prices. 


Local  advertisers  of  Foods  and  Groceries  use  over  60%  of  their 
newspaper  space  in  The  News  and  The  Journal  for  three  reasons: 

(a)  Thorough  twice>a>day  coverage 

(b)  Bigger  soles  response 

(c)  The  MORNING  paper  starts  the  shopping  day. 


The  Dallas  Morning  News 
The  Dallas  (Evening)  Journal 

‘"Texas"  Major  Market  Netvspapers"’ 

Associates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac  and  State 
Industrial  Guide,  Radio  Station  WFAA  (50,000  Watts) 


(( 


CURRICULUM  EXPANDED 

Boulder,  Colo.,  Oct.  25 — An  ex¬ 
panded  curriculum,  emphasizing  new 
trends  in  journalism  and  the  business 
side  of  publishing,  is  being  offered 
this  fall  by  University  of  Colorado 
College  of  Journalism,  according  to 
Ralph  L.  Crosman,  director.  The  new 
courses  are  News  Photography,  Radio 
News  Broadcasting,  Critical  Writing, 
Newspaper  Advertising,  Principles  of 
Typography,  Newspaper  Management, 
and  TVade  and  Technical  Journalism. 
Vernon  F.  Loughran,  who  has  had 
extensive  experience  in  newscasting, 
reporting,  and  editing,  has  been  added 
to  the  faculty. 


New  Midget  Bulb 
For  Cameramen 


Camera  Knights 


HERBERT  O.  STIER,  known 
“flying  cameraman  of  the 
Herald-Traveler,”  has  had 


devel^ 

-  .  —  ""  his  fingers  for 

many  of  hj, 
^  y^ars  that  b( 
^  can  scarcely  ro- 

I  member  when  la 

_  f  was  not  a  pho. 

IW  tographer. 

At  the  age  o( 
*4  4^  13  he  went  to 

■L  work  for  a  cam. 

mercial  photog. 
rapher  and  later 
spent  two  years 
with  the  East. 
Herbert  Stier  man  Kodak 

Company  in  Bo- 
ton,  developing  and  printing.  Devid- 
ing  that  the  then  exciting  life  of  j 
newspaper  cameraman  held  the  great¬ 
est  allure,  Herbie  joined  the  staff  of 
the  old  Boston  Record  in  1918.  Three 
years  later  he  joined  Boston  Pot 
and  in  August,  1923,  got  his  first  faig 
assignment,  that  of  covering  the  fu¬ 
neral  in  Washington,  D.  C.,  of  Presi¬ 
dent  Warren  G.  Harding.  He  was 
highly  commended  for  his  pictorial 


PEED  and  compactness,  the  two  paper  photographers  is  most  hearten- 
essentials  every  newspaper  photog-  ing. 

ipher  needs  in  his  equipment,  are  One  thing  must  be  remembered  and 

_ _ _  that  is  the  lumen  output.  In  the  midget 

there  is  less  hydronalium  wire,  hence 
less  light.  For  exposures  covering 
large  areas  the  midget  is  hardly  the 
right  lamp.  But  for  all-around  news 
assignments  this  baby  bulb  fills  the 
bill.  On  six,  eight  and  ten-foot  shots 

it  may  be  depended  upon  to  make  HURT  SAVING  PLATES 

perfect  exposures.  There  was  no  re¬ 
adjustment  of  the  tripper  made  when  to  Koitdr  &  Pvbi.ishek) 

the  tests  were  conducted.  Sacramento,  Cal.,  Oct.  27. — Rolsert 

Smaller  Reflector  Used  Handsaker,  Sacramento  Bee  photog- 

.  ,  ,  ,  -  ,  rapher,  was  struck  down  by  an  AFL 

Another  feature  m  the  use  of  these  according  to  police,  while  cover- 

lamps  ts  the  reduced  size  of  the  reflec-  .  ^  between  CIO  and  AFL 

tor.  In  the  first  experiments  it  was  men  and  patrolmen.  He  attempted  to 
necessary  to  use  an  old-style  flat  re-  himself  but  gave  greater  pro- 

flector  ^cause  it  fit  the  small  bulb,  ^ 

No  doubt  the  nrmnufacturers  of  syn-  featured  the  pic- 

chronizers  will  be  auick  to  make  re-  . 

TTTmr] - fl^ctors  to  fit  this  bulb  as  the  demand  hero  story  on  page  one. 

cture  shows  the  two  latest  hYdronal.um  ^bis  additional  change.  Handsaker  is  m  a  hospital  with  a  pos- 

ssh-bulbs.  The  bulb  on  the  left  .s  the  ^ulb  is  an  American  product  fracture  and  brain  con- 

andard  sue  now  used.  On  the  right  is  i  t-  j.  r  cussion. 

,  .  X  —  L  *1  ^  «  which  IS  not  dependent  upon  any  for¬ 
te  Junior  soon  to  make  its  appearance  .  T  .  t.  i  ■ 

in  the  market  source  for  ingredients.  It  will  be  ■ 

on  the  market  soon. 

ere.  First  it  was  a  film  with  so  much  ■  NOW  SEMI-WEEKLY 

3eed  cameramen  had  to  put  the  Photogs  in  Full  Dress  With  the  issuance  of  a  Thursday 

rakes  on  the  developers  to  keep  the  FRANCISCO  CHRONICLE  morning  edition  Oct.  21,  the  Plainfield 

mulsions  from  burning  up.  Now  it  is  ^gmeramen  were  notified  last  week  (N.  J.)  Sunday  Post  entered  the  semi- 
arnfMc  ness  in  as  amps.  full-dress  attire  will  be  worn  weekly  field.  S.  A.  Kaye  is  publisher. 


ment.  In  the  devastating  New  Eng¬ 
land  flood  of  1935  Herbie  spent  more 
than  40  hours  in  the  air  making  in¬ 
numerable  graphic  pixs  of  flood  dam- 
age- 

Herbie’s  penchant  for  flying  nearly 
cost  him  his  life  on  July  25, 1936,  whet 
he  and  eight  others,  including  news¬ 
papermen  and  officials  of  a  coffee 
company,  crashed  in  a  Bellanca  plane 
astern  of  the  Queen  Mary  near  Nan¬ 
tucket  Lightship.  Circling  the  ship, 
the  pilot  dipped  low  so  that  closeups 
could  be  made  when  the  plane  was 
suddenly  thrown  out  of  control  by  a 
down-draft  caused  by  the  speed  of 
the  huge  liner.  The  plane  crashed 
splitting  in  two  sections.  Edward 
Ramsdell  of  the  Boston  Post  died  of 
shock  and  all  the  others  suffered  from 
bruises  and  immersion.  A  freighter 
rescued  the  men  and  landed  them  at 
New  York.  Of  the  survivors,  Herbie 
was  the  only  one  to  fly  back  to  Boston. 
He’s  still  flying. 

Herbie  is  the  father  of  four  children. 


San  Francisco  Chron' 
icie  cameramen  in 
tops  and  tails.  L.  to 
r.:  Jack  French,  Clem 
Albers  and  Barney 
Peterson. 


ness,  the  vital  factor  of  illumination  henceforth  when  covering  society  Q  TACKSON  TO  * 
came  under  the  writer’s  scrutiny,  events  requiring  such  display.  ‘  aw 

Hardly  had  the  package  been  opened  The  notice  followed  success  of  the  Charles  Douglas  Jackson, 

before  three  cameras  were  set  ready  appearance  of  three  Chronicle  camera-  assistant  to  the  president  of  T 
for  a  series  of  tests.  It  has  been  def-  men  clad  in  tops  and  tails  at  the  open-  recently  been  made  gene 

initely  proven  that  no  two  shutters  jpg  of  the  opera.  They  are  Jack  ^^er  of  Life.  Mr.  Jackson  is  tl 

operate  identically.  The  three  shut-  French,  Clem  Albers  and  Barney  zinc’s  first  general  manager, 
ters  employed  for  the  tests  were  no  Peterson. 

exceptions.  One  brand  new  shutter,  xhe  toppers  and  the  long- tailed  I 
however,  had  almost  twice  the  speed  coats  were,  it  must  be  admitted,  hired* 

of  the  others.  Hence  when  an  expos-  for  the  occasion.  The  pictures  werej 

ure  is  set  for  l/200th  of  a  second,  in  successful,  being  neither  better  or 

reality  it  worked  at  l/400th.  worse  than  last  year’s  batch.  Next  I 

In  the  test  12  exposures  were  made  opera  opening  or  similar  high  society 
at  various  speeds  ranging  from  1/lOOth  event  will  find  the  Chronicle  camera- 
of  a  second  to  the  fullest  speed  of  the  men  present  in  evening  clothes, 
shutter.  Then  the  lenses  were  started  On  the  other  side  of  the  Atlantic 
with  full  opening  and  cut  down  to  photographers  have  prayed  for  thej 
F.n.  The  n^atives  were  made  at  dis-  Jay  when  they  need  not  dress  in  soup 
tances  ranging  from  six  to  15  feet.  It  and  fish  to  cover  an  assignment.  Out! 
may  be  noted  here  that  not  one  ex-  m  San  Francisco  the  boys  are  being  | 
posure  was  lost.  Also,  not  one  nega-  dolled  up  for  the  benefit  of  society  or 
tive  was  undertimed.  All  films  were  perhaps  it  is  just  a  publicity  gag.  In 
developed  in  the  standard  47  Agfa  de-  either  case  it’s  amusing  and  interest- 
veloper.  ing  to  see  newspaper  cameramen  in| 

Of  course  it  would  be  foolish  to  fuU  dress, 
expect  these  midget  lamps  to  work  ■  i 

“  S;  PRESS  SERVICE  STARTS 

Agfa  Super-Pan  Press  film  and  the  A  Ukrainian  national  press  bureau! 

Jimior  lamp  is  one  that  every  camera-  has  been  established  in  New  Yorki 
man  will  appreciate.  The  fact  that  under  the  name  of  the  Ukrainian  Press  i 
some  manufacturers  are  keeping  pace  Service.  The  executive  office  is  at  51 , 
with  each  other  to  provide  the  neces-  East  42nd  Street  in  New  York  withi 
sities  for  smooth  operation  by  news-  Eugene  Skotzko  as  director. 


FLORIDA  MEET  NOV.  5-6 

Fall  meeting  of  Associated  Dailies 
of  Florida  will  be  held  Nov.  5-G  at 


Hotel  Monson,  Jacksonville. 


IK.OIN 


WITH 

ZEISS  LENSES 


In  the  thick  of  the  fray  .  . 
a  sudden  flurry  of  action 
.  .  a  tense,  thrill-packed  ~j[|p  •  ^ — 

second — click!  You’ve  got 
it  .  .  sharp,  clear,  fit  for 
perfect  reproduction. 

Contax  gets  striking  sports 
shots.  Auto-focusing  range-finder  ensures  fine 
detail  with  fast  action.  Contax  III -has  built-in 
exposure  meter. 

Sold  by  leading  dealart.  Write  for  literature. 

(  ARL  ZEIS8,  INC.,  Dfitt.  C-7-10.  48S  Fifth  Are..  N.  Y. 

728  S«.  Hill  8t.,  1^  AnKrles 
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Admits  “DummY" 
Application 
in  FCC  Probe 

Attorney  Facing  Dis¬ 
barment  Says  He  Used 
Method  to  Bar  Competition 

Washington,  D.  C.,  Oct.  28.— Admis¬ 
sion  that  he  had  caused  a  “dummy 
application”  for  a  radio  frequency  to 
be  submitted  to  hold  the  broadcasting 
field  in  Portland,  Me.,  against  the 
threat  of  competition,  was  made  yes¬ 
terday  to  the  Federal  Communications 
Commission  by  Paul  M.  Segal,  re¬ 
spondent,  in  disbarment  proceedings 
brought  by  the  commission. 

Segal’s  law  partner,  George  S. 
Smith,  also  has  been  named  in  the 
disbarment  complaint  brought  after 
investigation  made  by  a  committee 
headed  by  Commissioner  George 
Henry  Payne,  has  been  disqualified  by 
his  colleagues  on  the  ground  of  bias. 

Segal  explained  he  was  attorney 
for  Congress  Square  Hotel  Co.,  oper¬ 
ator  of  WCSH  in  Portland,  and  that 
in  his  legal  capacity  he  sought  to  pre¬ 
vent  the  Portland  and  Maine  Publish¬ 
ing  Company  from  establishing  a  sec¬ 
ond  station  in  that  city.  His  clients 
owned  WRDO  at  Augusta  Me.,  and 
it  was  agreed  that  an  effort  would  be 
made  to  transfer  the  Augusta  outlet 
to  Portland,  thereby  setting  up  a  sec¬ 
ond  station  and  stymying  the  publish¬ 
ing  company  move.  The  strategem 
was  effective,  but  later  another  Port¬ 
land  group  applied  for  a  station  and, 
Segal  explained,  the  plan  already  once 
successful  was  not  considered  wise 
to  repeat. 

Admits  Barring  Compntitor 

Palmer  Broadcasting  Company  was 
organized,  Segal  admitted  on  the  wit¬ 
ness  stand,  to  beat  back  competition. 
Then,  WCSH  intervened  in  opposition 
to  the  application  filed  in  behalf  of 
Palmer  and  Eastland  Company,  af¬ 
filiated  with  WCSH,  added  to  the 
apparent  competition  by  filing  an  ap¬ 
plication  for  an  assignment  at  Port¬ 
land,  asking  the  same  facilities  sought 
by  Portland  Broadcasting  Company. 

When  the  last  named  applicant  was 
granted  a  broadcasting  permit,  the 
Congress  Square  and  Eastland  firms 
procured  a  stay  in  the  U.  S.  Court  of 
Appeals.  The  legal  exchange  that  fol¬ 
lowed  reached  its  high  point  when 
Portland  Compcmy  filed  an  affidavit 
alleging  that  Palmer  Broadcasting 
Company  is  a  “dummy  applicant.” 
The  investigation  and  charges  against 
Segal  and  Smith  resulted. 

Seeking  to  substantiate  the  charge 
that  persons  in  whose  names  applica¬ 
tions  for  broadcasting  permits  were 
submitted  by  the  two  attorneys  were 
not  bona  fide  aspirants  for  licenses, 
rommission  attorneys  produced  as 
their  first  witness  a  stenographer,  Mrs. 
Ethel  Manning,  who  admitted  she 
signed  applications  for  three  fre- 
frequencies  in  as  many  cities.  Mrs. 
Manning  was  described  as  president 
of  Palmer  Broadcasting  Company  and 
owner  of  80  per  cent  of  the  stock.  She 
adnuted  under  oath  that  she  had  paid 
nothing  for  any  stock,  had  never  been 
in  the  radio  business  and  had  no  in¬ 
tention  of  doing  so. 

■ 

asne  group  renamed 

Ah.  Kirchhofer,  Buffalo  Evening 
«eto»,  president,  American  Society  of 
Newqraper  Editors,  has  reappointed 
w  following  Special  Committee  on 
^Operation  Between  Press,  Radio, 
etc.:  Stuart  H.  Perry,  Adrian 
Telegram,  chairman;  Tom 
JWwce,  LouwviUe  Times;  O.  S.  War- 
wt,  Great  Falls  (Mont.)  Tribune; 


David  Lawrence,  United  States  News; 
Albert  O.  H.  Grier,  Wilmington  (Del.) 
Journal-Every  Evening.  Casper  S. 
Yost,  St.  Louis  Globe-Democrat,  has 
been  appointed  as  successor  of  the 
late  Fred  Fuller  Shedd,  Philadelphia 
Evening  Bulletin,  to  serve  on  the 
Joint  Committee  on  Relations  of 
Schools  of  Journalism  and  Newspaper 
Groups. 

■ 

TELLS  HOW  HE 
WOULD  RUN  PAPER 

F.P.A.  Gives  Rules 
For  Hypothetical  Daily 

Writing  in  The  New  Republic,  Nov. 
3,  Franklin  P.  Adams  advanced  more 
than  a  dozen  things  he  would  and 
would  not  do,  “If  I  Owned  a  News¬ 
paper.” 

Known  to  readers  of  the  Herald 
Tribune  until  last  spring  as  “F.P.A.,” 
he  said  that  the  theme  of  the  article 
isn’t  so  hypothetical  as  it  sounds  be¬ 
cause  he  owned  part  of  a  newspaper 
— the  New  York  Evening  Mail,  the 
New  York  Tribune,  the  New  York 
World  and  the  New  York  Herald 
Tribune — for  33  years.  His  daily  col¬ 
umn  ran  in  these  papers  at  different 
times. 

After  a  short  preface  in  which  he 
said  that  in  all  those  years,  except  for 
a  few  instances,  “no  owner  or  editor 
asked  me  to  write  this  or  not  to  write 
that,  or  to  devote  more  space  to  this 
or  less  to  that,”  Mr.  Adams  set  forth 
his  rules  for  the  mythical  newspaper. 
Some  of  them  follow  in  abbreviated 
form: 

It  would  be  a  morning  tabloid, 
avoiding  the  big  “jump”  stories  from 
page  one  to  two,  with  news  imaccom- 
panied  by  pictures  and  the  Simday 
edition  would  be  no  larger  than  the 
daily. 

No  Comics 

There  would  be  no  comics  or  comic 
strips,  and  no  syndicated  feature 
writers. 

The  paper  would  cost  five  cents. 
Advertisers  would  have  no  influence 
on  the  editorial  department  and  there 
would  be  no  such  thing  as  a  b.o.m. 
It  would  be  independent  politically. 

Excellent  salaries  as  a  minimum 
would  be  paid  with  quarterly  state¬ 
ments  of  profits  and  losses  issued  to 
the  staff,  and  salary  revisions  would 
be  made  once  a  year  based  on  the 
annual  statement. 

At  most  only  two  editorials  would 
appear,  probably  signed.  It  would 
run  crime  stories  only  when  the  news 
demanded  their  printing.  The  sport 
department  would  not  be  topheavy. 
If  the  paper  couldn’t  get  David  Low, 
London  Evening  Standard  cartoonist, 
it  would  hire  Rollin  Kirby  of  the 
World-Telegram  or  Edmund  Duffy  of 
the  Baltimore  Sun.  It  would  get  the 
best  foreign  correspondents. 

A  high  rate  of  advertising  would 
be  charged;  “believing  that  advertis¬ 
ing  space  is  proportional;  that  if  the 
largest  advertisements  were  two  col¬ 
umns  instead  of  two  pages,  a  half¬ 
column  would  be  a  big  display.” 

No  Society  Newt 

There  would  be  no  society  news, 
as  such,  and  no  editorial  bias  in  news 
stories  or  headlines. 

The  owner  would  spend  at  least 
six  or  seven  hours  a  day  in  the  office 
and  he  would  know  every  member 
of  the  staff.  Every  staff  member 
would  read  most  of  the  paper  every 
day.  ITieater,  music  and  book-review 
departments  would  be  as  editorial  as 
good  criticism  should  be. 

“I  would  get  out  the  kind  of  news¬ 
paper  that  I,  as  a  reader,  would  like 
to  read,  as  opposed  to  a  fictitious 
reading  public  whose  wants  I  un¬ 
cannily  Imew,”  Mr.  Adams  concluded. 


“Takei, 


FRED  MOLLENKOPF,  Toledo  Blade 
city  editor,  gave  his  staff  a  broad  hint 
recently.  He  took  a  tiny  advertising 
cast  of  an  alarm  clock  and  hung  it  on 
the  bulletin  board  with  this  notation: 

“Attached  to  this  note  is  what  is 
commonly  known  as  an  alarm  clock. 
The  device,  if  used  properly,  is  de¬ 
signed  to  awaken  the  user  in  time  to 
reach  the  Blade  office  on  schedule. 
— F.  L.  M.” 

■ 

SOMETIMES  young  reporters,  like  the 
old  negro,  are  apt  to  “use  words  for 
what  they  sound  like”  instead  of  what 
they  mean.  An  Oklahoma  reporter 
wrote  this  30- point  head:  “Man  gored 
by  infatuated  bull.”  It  was  several 
days  before  he  found  out  the  differ¬ 
ence  between  “infatuated”  and  “in¬ 
furiated.” 

■ 

A  COUNTRY  correspondent  for  the 
Gastonia  Daily  Gazette  sent  in  the 
account  of  a  death  and  concluded 
with  “Last  riots  will  be  held  at  the 
home  on  Saturday  afternoon.” 

■ 

A  PAPER  which  should  have  a  large 
winter  circulation  is  the  Kenosha 
(Wis.)  Evening  News,  which  Editor  & 
Publisher  recently  stated  has  become 
“Wisconsin’s  firest  steamlined  news¬ 
paper.” 

■ 

THE  following  item  was  sent  to  the 
Waterville  (Me.)  Sentinel  by  one  of 
its  country  correspondents  after  a 
severe  thunder  storm; 

“The  Lighten  came  in  the  Home  of 
C.  B.  Ingrahams  and  blew  a  wall  re- 
ceptle.  burned  the  Curtains,  and  went 
in  the  Well  and  killed  a  Fish  that  had 
been  in  their  for  some  years  to  keep 
worms  out.” 

■ 

AN  Augusta  (Me.)  housewife  trained 
her  small  dog  to  bring  in  the  morn¬ 
ing  paper.  She  trained  him  well.  One 
day  the  Kennebec  Journal  circulation 
department  received  several  com¬ 
plaints  from  subscribers  on  the  house¬ 
wife’s  street.  They  missed  their  paper. 
Later  in  the  day  the  woman,  going  out 
her  back  door,  found  piled  there  sev¬ 
eral  neatly  rolled  copies  of  the  Jour¬ 
nal.  The  next  morning  there  were 
more  papers.  She  then  discovered  that 
her  small  dog  was  going  the  rounds  on 
the  street  and  bringing  every  copy  of 
the  Journal  home. 

■ 

A  NEWSPAPER  make-up  error,  oft- 
told  at  the  beginning  of  the  century, 
is  revived  below: 

The  incident  happened  before  the 
New  Orleans  Picayune  got  its  present 
hyphenated  title.  The  time  was  just 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
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before  press  time.  A  news  Hash  was 
received  to  the  effect  that  twins  had 
been  born  to  the  Queen  of  Spain. 

But  readers  of  edition  wore  wide 
grins  on  their  faces  when  it  was  noted 
some  one  had  failed  to  remove  the 
slug-line,  “MORE  TO  FOLLOW.” 

Kditor  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

■ 

BENDIX  WASHER  OUT 

With  a  goal  of  1,000,000  units  in 
their  first  year,  executives  of  Bendix 
Home  Appliances,  Inc.,  introduced 
their  new  completely  automatic  home 
laundry  to  several  hundred  dealers 
in  New  York  Oct.  28.  A  comprehen¬ 
sive  advertising  campaign  is  being 
launched  for  the  product,  according 
to  Judd  S.  Sayre,  Bendix  vice-presi¬ 
dent.  Newspaper  advertising  in  key 
cities  will  be  launched  next  month. 
Magazine  copy  will  appear  in  three 
national  publications.  Brooke,  Smith 
&  French,  Inc.,  Detroit,  has  the  ac¬ 
count. 

■ 

m  HALL  OF  FAME 

The  names  of  John  Major  Amos, 
owner  of  the  Cambridge  Jeffersonian 
until  his  death  in  1919,  and  William  S. 
Capeller,  publisher  of  the  Mansfield 
News  until  1911  and  first  president  of 
Associated  Ohio  Dailies,  will  be  added 
to  the  Ohio  Journalism  Hall  of  Fame 
at  a  dinner  Nov.  5  at  the  Faculty  Club, 
Ohio  State  University,  Columbus. 

■ 

ADDS  NEW  COURSES 

Two  new  courses  are  being  offered 
junior  and  senior  students  in  the 
School  of  Journalism,  Ohio  State  Uni¬ 
versity,  Columbus,  this  year,  dealing 
with  the  newspaper  library  and  news¬ 
writing  for  radio. 

■ 

NKON  IN  NEW  YORK 

Clifford  R.  C.  Nixon,  authority  on 
publicity  in  India  and  the  East,  and 
head  of  the  London  staff  of  The 
Statesman  and  the  Sunday  Statesman, 
of  Calcutta  and  Delhi,  is  in  New  York 
for  a  stay  of  several  months. 

The  Toughest 
Assignment  .  .  . 

for  any  omployor  on 

.  .  .  nowspopors 
.  .  .  press  ossoeiotions 
.  .  .  magazines 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
ol  $i|M  DtHa  Chi 

Clilcaf '  H  lost  Wockor  Drhr* 
Lm  Aafotos— 2M7  Tovlal  Stroot 
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THE  ADVERTISING  SURVEY 

Further  Advance  of  Auto  Show  Dates  Will  Benefit 
October  Linage  .  .  .  Electric  Refrigerator  Makers 
Also  Announce  Early  .  .  .  New  Model  Gasoline,  Too 
By  ROBERT  S.  MANN 


A  RUSH  of  automobile  advertising  this 
week  in  Auto  Show  Sections  of  New 
York  newspapers,  and  to  a  less  extent 
in  newspapers  elsewhere,  should  be 
enough  to  tilt  the  automotive  linage 
index  for  October  upward  when  the 
figures  for  the  month  are  completed. 
Last  year’s  National  Auto  Show  did 
not  come  until  November,  opening  on 
Armistice  Day.  As  a  result  of  an¬ 
nouncements  at  that  time  the  Novem¬ 
ber  automotive  linage  went  up  to 
9,812,277  lines,  the  biggest  month  since 
early  1930. 

Auto  Show  sections  again  suffered, 
as  they  did  last  year,  from  the  fact 
that  the  Show  started  in  the  middle 
of  a  week.  Instead  of  being  concen¬ 
trated  in  Saturday  afternoon,  Sunday 
and  Monday  papers  as  in  former 
years,  it  was  spread  out  more,  and 
will  again  show  up  in  next  Sunday’s 
papers.  Sections  were  generally 
ahead  of  last  year,  but  below  those  of 
the  year  before. 

In  all  the  show  included  20  Ameri¬ 
can  makes  of  cars,  one  French,  and 
one  Italian.  Seven  makes  of  commer¬ 
cial  vehicles  were  there. 

Hupp,  out  of  the  market  last  year, 
was  represented  again.  Its  copy  made 
no  reference  to  the  lapse,  but  said: 
“Hupp  has  always  built  a  good  car,” 
and  “Step  up  with  Hupp.” 

Fifteen  makes  of  trailers  were  in 
the  show,  but  took  comparatively 
little  advertising  space. 

The  National  Auto  Show  will,  as 
usual,  be  followed  by  auto  shows  by 
dealers’  associations  in  several  dozen 
cities  during  the  next  six  weeks. 

New  Refrigerator  Year 

SUCCESS  of  the  automobile  manu¬ 
facturers  in  moving  their  announce¬ 
ment  of  new  models  into  the  fall  in¬ 
stead  of  the  winter  is  being  fol¬ 
lowed  by  a  concerted  move  of  electric 
refrigerator  makers  to  announce  their 


new  models  in  the  early  winter  rather 
than  in  the  spring.  Frigidaire  gave  a 
preview  of  not  only  its  1938  refrig¬ 
erators  but  also  its  first  Frigidaire 
electric  ranges  Oct.  26  when  a  Gen¬ 
eral  Motors  reception  opened  the  ex¬ 
hibit  of  General  Motors  products  at 
the  Waldorf-Astoria.  Wcstinghouse 
and  others  are  also  making  announce¬ 
ments  in  November. 

The  new  refrigerator  plan  is  counted 
on  to  smooth  out  the  peaks  and  val¬ 
leys  of  the  refrigerator  year  to  a  con¬ 
siderable  extent,  making  it  easier  for 
the  dealer  to  clean  up  his  old  models 
while  they  still  bear  the  date  of  the 
current  year,  and  producing  larger 
winter  sales.  More  uniform  produc¬ 
tion  for  the  manufacturer,  more  uni¬ 
form  income  for  the  dealer  and  the 
salesman  are  counted  on  as  part  of 
the  plan. 

As  part  of  the  move,  of  course,  an 
expanded  drive  for  winter  sales  is  ex¬ 
pected,  designed  to  convince  buyers 
that  refrigeration  is  a  winter  neces¬ 
sity. 

1938  Model  Gasoline 

RUNNING  right  along  with  this 

week’s  flood  of  automobile  adver¬ 
tising  in  the  New  York  newspapers 
appeared  1,250-line  copy  announcing 
another  “new  1938  model” — Tydol’s 
new  1938  gasoline.  This  campaign  is 
running  in  13  northeastern  states, 
using  some  200  newspapers,  with  six 
insertions  before  the  holiday  season, 
amounting  to  7,000  to  10,000  lines  per 
newspaper,  according  to  executives  of 
Tidewater  Associated  Oil  Company. 
Billboards  and  spot  radio  are  also 
being  used,  and  dealers  urged  to  tie  in 
with  copy  in  their  local  newspapers. 
At  the  same  time  a  campaign  for 
Veedol  oil  is  appearing,  using  national 
magazines,  banners,  and  dealer  helps. 
Veedol  has  national  distribution,  while 
the  new  1938  Tydol  gasoline  is  avail¬ 
able  only  in  eastern  territory,  other 


Tydol  brands  being  pushed  in  the  provides  employment  for  several  him. 
Middle  West  and  on  the  Pacific  Coast,  dred  highly  paid  men  and  woniei 
Announcement  of  the  new  drive  at  But  this  is  the  least  part  of 
a  sales  meeting  in  New  York  this  achievement.  In  building  yom 
week  carries  some  significance  of  a  businesses  you  have  helped  ball 
change  in  advertising  practice  which  modern  advertising.  That  in  turn  la 
may  do  away  with  the  traditional  made  possible  America’s  newspapg, 
winter  slump  in  gasoline  advertising,  and  magazines,  the  broadcasting  gyj. 
Figures  for  only  a  few  years  ago  used  terns,  and  all  the  widespread  service 
in  a  study  of  gasoline  advertising  by  artistic,  typographical  and  mechau.! 
the  Bureau  of  Advertising,  ANPA,  ical,  which  are  a  part  of  adverti^gj 
.showed  that  something  like  56  per  operations.  Tens  of  thousands  d 
cent  of  the  newspaper  linage  was  used  people  have  employment  today  be- 
in  the  five  months  from  April  to  cause  of  the  industry  you  have  helped 
August  inclusive,  and  only  alK)ut  44  create. 

per  cent  in  the  seven  other  months —  This  in  itself  is  a  notable  achie\n. 

an  average  of  11  per  cent  of  a  year’s  ment,  but  the  real  measure  of  yo® 
expenditure  in  each  summer  month,  influence  is  a  thousand  times  greats 
and  only  6  per  cent  in  each  other  fkis  country,  as  in  no  other,  ad- 
month.  At  the  same  time  figures  on  yertising  has  been  the  mainspring  d 
gasoline  consumption  .showed  that  the  industrial  development.  Our  major 
five  summer  months  averaged  just  industries  from  soap  to  automobiles 
under  9  per  cent  of  a  year’s  total,  from  tooth-paste  to  pianos  have 

the  other  month  just  under  8  per  cent,  grown  because  advertising  extended 
At  the  time  the  Bureau  asked  if  this  rnarkets,  increased  quality,  and  lo». 
did  not  indicate  a  winter  opportunity  cred  prices.  Without  advertising, 
for  alert  advertisers  when  advertis-  there  can  be  no  mass  productioB; 
ing  competition  was  comparatively  without  mass  production  the  cob- 
low.  forts  and  luxuries  of  life  would  le 

the  privilege  of  the  favored  few  in. 
Big  Winter  Market  stead  of  the  common  right  of  th 


Big  Winter  Market  stead  of  the  common  right  of  tit 

HERE  IS  WHAT  TIDEWATER  told  many.” 
its  dealers  and  distributors  this 

u  .  u  New  4-A  Council 

Any  chart  showing  the  present  sea-  j.  J  ^ 

sonal  trends  of  motor  lubricant  con-  ApprOVOQ  OH  OOCISt 
sumption  will  quickly  emphasize  the  continued  from  page) 

importance  of  a  strong  advertising  ~ 

drive  not  alone  in  the  fall  of  the  year,  now  editor  and  publisher  of  the  mags- 
but  in  winter  as  well.  zine  Food;  and  Mr.  Eckhardt  spoke  i 

“This  summer  motorists  used  their  the  morning  meeting  over  which  Ray- 
cars  more  than  ever  before.  Every-  mond  R.  Kelley,  of  Syverson-Kelfc 
thing  points  to  a  new  winter  record  Inc.,  Spokane,  Wash.,  presided, 
in  car  usage.  The  proportion  of  mo-  Cooperative  advertising  accounE 
torists  who  will  keep  their  cars  locked  were  discussed  by  Mr.  Farlow,  whi 
in  the  garage  will  be  reduced  to  prac-  Mr.  MePhee  spoke  on  the  topic  of 
tically  nothing.  “Friendless  Business.”  Mr.  Paver,  t 

“An  expanded  winter  motor  oil  expert  on  window  display,  had  as  kis 
market,  due  to  more  winter  driving,  topic  “Through  a  Glass  Darkly.” 
spells  at  the  same  time  a  bigger  gaso-  Fred  M.  Jordan,  Buchanan  &  Co. 
line  potential.  Where  some  years  ago  Los  Angeles,  and  Edmund  M.  Pitts,! 
it  may  have  been  sound  to  sharply  Walter  Thompson  Co.,  San  Frandsc. 
curtail  costly  gasoline  adv’ertising  in  presided  at  two  Thursday  aftemocc 
the  winter,  on  account  of  the  very  sessions.  David  M.  Botsford,  of  B«s- 
severe  drop  in  consumption,  to  do  this  ford,  Constantine  &  Gardner  and  a 
today  would  prove  a  handicap.  member  at  large  of  the  AAAA  boan 

“TTie  usual  practice  by  many  oil  presided  at  Friday  sessions, 
companies  over  a  period  of  years,  we  Conrad  Nagel  of  the  films  spoke  ® 
have  observed,  has  been  to  stop  the  radio  appearances  at  one  of  ti* 
consumer  newspaper  advertising  after  Thursday  sessions.  Two  films  dealk 
Labor  Day  on  gasoline  and  not  to  re-  with  agency  work  were  presented  # 
sume  it  until  the  advent  of  real  cold  a  night  session.  They  were  “To  See 
weather  when  it  was  time  to  feature  Ourselves,”  first  shown  at  the  Aftii 
fast-starting  copy  themes.  Such  a  convention  of  the  national  organia- 
hiatus  leaves  open  an  opportimity  for  tion,  and  "How  to  Make  a  Sales  Pre- 
the  advertiser  who  continues  to  talk  entation  Stay  Presented,”  shown  by 
to  the  consumer.”  C.  C.  Lange vin  Company,  San  Fm- 

^  cisco,  representative  of  Modem  Till- 

Ad  Agents  Accomplishments  ing  Pictures  Service. 

BRUCE  BARTON,  advertising  man  Following  the  annual  golf  tounu- 


Ad  Agents'  Accomplishments  ing  Pictures  Service. 

BRUCE  BARTON,  advertising  man  Following  the  annual  golf  tounu- 
extraordinary  and  candidate  for  ment  for  men  and  a  women’s  bridjt 
Congress,  took  time  off  from  politics  tournament,  the  convention  adjounw 
this  week  to  pay  a  tribute  to  the  ad-  Friday  night  after  a  dinner  dance  - 
vertising  agent.  The  occasion  was  a  the  Del  Monte  Hotel  auditorium, 
luncheon  given  to  him  by  the  heads 
of  a  dozen  competing  agencies  (see 

cut).  Said  Mr.  Barton;  "T  ^  I 

“Each  one  of  you  started  his  busi-  If  you  need 

ness  with  little  or  no  capital  and  only 

a  handful  of  employes.  Each  of  you  C*i  Y  C*  1i  l/Kf'TnVI 
has  built  an  enterprise  which  now  ^ 


HELPING  RIVAL  GET  "NEW  BUSINESS" 

Leading  advertising  agents  of  New  York  gave  a  luncheon  Oct.  26  to  indorse  their 
competitor,  Bruce  Barton,  in  his  campaign  to  win  the  "account"  of  the  17th  New  York 
Congressional  District.  He  is  a  candidate  for  Congress  from  this  district. 

Seated,  left  to  right,  are;  Paul  Cornell,  formerly  president,  Geyer,  Cornell  & 
Newell;  Mr.  Barton  BBDO;  Thomas  L.  L.  Ryan,  Pedlar  &  Ryan;  George  Sheldon,  O'Dea 
Sheldon  &  Co. 

Standing,  left  to  right,  are:  John  H.  Hawley,  Hawley  agency;  F.  J.  Ross,  Fuller  & 
Smith  &  Ross;  Otis  A.  Kenyon,  Kenyon  &  Eckhardt;  John  Benson.  American  Associa¬ 
tion  of  Advertising  Agencies;  Stanley  Resor,  J.  Walter  Thompson  Co.;  T.  K.  Quinn. 
Maxon,  Inc.;  H.  S.  Gardner,  Gardner  agency;  J.  Stirling  Getchell,  Getchell  aoenev: 
H.  Paul  Warwick,  Cecil,  Warwick  &  Legler. 

Others  at  the  luncheon  included:  Lee  H.  Bristol,  Bristol-Myers  Company;  John  L. 
Anderson.  McCann-Erickson;  John  S.  Adams.  Benton  &  Bowles;  William  H.  Johns] 
BBDO;  William  Reydel,  Newell-Emmett.  The  luncheon  was  held  at  Joe  Madden's 
restaurant. 
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Competent  to  take  charft  ^ 
your  entire  aepartmM 
to  iUl  important  poata  ia^ 
department,  the  Wdw* 
Committee  of  the  Intast- 
tional  Circulation  Maiue' 
Aaaociation  can  providt  ^ 
with  men  of  capadtj  ^ 
ability. 

Address:  Clarence  R  EyM 
Secretary  -  Treasurer, 
Peoria  Star,  Peoria,  nJo* 
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OCTOBER  30,  1937 


George  H.  Lorimer 
Dead  at  69; 

Noted  as  Editor 


Samuel  G.  Blythe  and  Isaac  Marcos- 
son  became  the  first  of  a  group  of 
star  reporters  who  were  to  write  ex¬ 
clusively  for  the  Post. 

Mr.  Lorimer  found  Blythe  in  the 
Washington  bureau  of  the  New  York 
World.  He  became  the  magazine’s 
national  political  correspondent.  Mar- 
cosson  became  the  weekly’s  world¬ 
wide  reporter,  probably  the  most 
traveled  correspondent  in  history. 
Ring  Lardner  was  another. 

Mr.  Lorimer  when  retiring  last  Jan. 
1  indicated  he  desired  to  do  some 
“much  delayed’’  writing.  He  con- 
policies  put  into  effect  over  a  tracted  a  cold  late  in  September  and 


attack  entering  the  Ardmore  (Pa.) 
Main  Line  Times  offices.  A  son,  two 
daughters,  four  sisters  and  three 
brothers  survive. 


Headed  Sat.  Eve.  Post 
for  38  Years  .  .  .  Policies 
Influenced  Advertising 

George  Horace  Lorimer,  69,  for¬ 
mer  editor  of  the  Saturday  Evening 
Pott,  where  his  editorial  and  adver 
firing  ^ 

3g-year  period  revolutionized  the 
magazine  publishing  industry  and 
gave  impetus  to  the  national  adver¬ 
tising  field,  died  Oct.  22  of  pneu¬ 
monia  at  his  home  in  Wyncote,  Pa. 

Mr.  Lorimer,  who  retired  as  editor 
of  the  Post  anci  chairman  of  the  Cur¬ 
tis  Publishing  Company  board  last 
Jan.  1,  zealously  carried  out  the  pub¬ 
lishing  policies  as  set  forth  by  Cyrus 
E  K.  Curtis,  who  purchased  the  Post 
in  1897  for  $1,000. 

The  Post,  when  Mr.  Lorimer  be¬ 
came  editor  in  1898,  still  was  16  pages 
of  black  and  white  without  cover  and 
with  one-eighth  of  a  column  of  ad¬ 
vertising.  Illustrations  had  been  in¬ 
troduced,  the  title  design  changed, 
signed  fiction  of  a  better  grade  and 
new  departments  introduced,  but  its 
paid  circulation  was  only  1,600  copies 
and  its  revenues  were  as  nearly  non¬ 
existent  as  they  had  been  when  Mr. 
Curtis  bought  it. 

Firit  Color  Cover  in  '99 

The  first  full-page  advertisement 
appeared  in  the  March  4,  1899,  issue, 
that  of  a  Philadelphia  seed  house. 
The  first  issue  to  carry  a  cover  was 
that  of  Sept.  2,  1899.  On  Sept.  30  of 
that  year  the  magazine  was  changed 
to  its  present  dimensions,  and  it  blos- 
■somed  forth  with  its  first  color  cover 
and  the  first  full-page  ad  in  color, 
that  of  the  Quaker  Oats  company. 
The  issue  was  32  pages  and  cover  and 
contained  32  columns  of  paid  adver¬ 
tising. 

Mr.  Curtis  had  been  the  first  to  bar 
all  questionable  advertising  in  his 
Ladies’  Home  Journal.  This  same 
code  applied,  of  course,  to  the  Post. 
To  it,  Mr.  Lorimer  added  a  code  of 
his  own.  The  Post  would  not  accept 
financial  advertising. 

These  policies,  zealously  guarded, 
built  up  reader  confidence  and  by  the 
end  of  the  century,  250,000  circula¬ 
tion  was  reached.  Advertising  did  not 
march  in  step  with  circulation  at  first. 
The  advertising  era  had  not  yet  fully 
dawned  and  the  Post’s  design  of  a 
really  national  weekly  was  alarming 
to  businesses  accustomed  to  allotting 
a  meager  fraction  of  their  budgets  to 
promoting  sales. 

Pioneer  in  National  Field 

The  Curtis- Lorimer  policies  con¬ 
tinued,  however,  and  in  1911  the  Post 
circulation  had  grown  to  1,750,000.  It 
was  truly  America’s  pioneer  in  na¬ 
tional  advertising.  By  1914  some  40 
n^ers  of  automobiles  and  accesso¬ 
ries  alone  were  buying  space  in  the 
Post,  many  using  full-page  and 
double-page  space. 

Throughout  the  years.  Editor  Lori¬ 
mer,  who  was  given  a  free  hand  by 
Mr.  Ci^is,  stuck  to  his  principles. 
In  adffition  to  the  ban  on  financial 
advertising  in  relation  to  speculative 
subjects,  the  censorship  also  was  on 
real  estate  speculative  development 
advertising  and  on  alcoholic  liquors. 

Mr.  Lorimer  with  Mr.  Curtis  were 
fhe  pioneers  in  censored  advertising. 

Began  at  a  Reporter 

Mr.  Lorimer,  himself  a  newspaper- 
*nan,  having  got  his  start  as  a  re¬ 
porter  on  the  Boston  Post,  helped 
*nany  other  newspapermen  to  fame. 


T.  R.  Williams 
Dies;  Former 
Edward  H.  Harris,  ANPA  President 
ANPA  Secretary# 

Dies  at  57 


Veteran  Newspaperman  Was 
59  . . .  Secretary  of  Pittsburgh 
Pubb'shers  Association 


his  ailment  went  into  pneumonia. 
Funeral  services,  attended  by  former 
President  Herbert  Hoover  and  many 
other  notable  persons,  were  held  for 
Mr.  Lorimer  at  the  Wyncote  residence 
last  Monday. 

Namo  Roturnt  to  Matthood 

Mr.  Lorimer’s  name  is  going  back 
into  the  editorial  masthead  of  the 
Post  as  “Editor,  1898-1937,”  and 
“there  to  remain  as  long  as  there  is 
a  Post.”  This  announcement  was 
made  this  week  by  Wesley  Stout,  who 
succeeded  Mr.  Lorimer.  Since  Jan.  1 
Mr.  Lorimer’s  name  has  been  out  of 
the  masthead. 

The  editor’s  will  was  filed  for  pro¬ 
bate  in  Norristown,  Pa.,  this  week. 
His  estate  was  valued  at  $250,000  and 
upwards. 


i^bituarp 


ROBERT  CLELAND  HARBISON,  71, 

editor  and  president,  San  Bernar¬ 
dino  (Cal.)  Sun  for  43  years,  died  Oct. 
21  in  St.  Bernardine’s  Hospital  of 
uremic  poisoning.  He  went  to  San 
Bernardino  in  1894,  joining  the  Sun  as 
editor.  His  wife  and  a  son,  Robert  L. 
Harbison,  with  the  Associated  Press 
in  San  Francisco,  survive. 

Frederick  George  Storey,  65,  edi¬ 
tor  of  Columbus  Enquirer  since  1930, 
died  Oct.  23  in  his  office  of  a  heart 
attack.  He  began  his  newspaper 
career  with  the  Gray  Advertising 
Agency,  Chicago,  in  1893.  He  was 
with  the  old  Chicago  Record,  Chicago 
Tribune  and  Montreal  Star.  Later  he 
entered  the  engraving  business  in 
Jacksonville,  Fla.,  before  he  joined 
the  Columbus  Ledger  in  1902  as  artist 
and  engraver.  He  served  the  Ledger 
in  various  executive  capacities  before 
joining  the  Enquirer.  Survivors  in¬ 
clude  his  wife,  two  sons,  Fred  G. 
Storey,  Jr.,  Atlanta  Journal,  advertis¬ 
ing  department,  and  Dr.  Edward 
Storey,  of  Columbus;  two  daughters, 
and  a  brother. 

Alfred  W.  Foley,  41,  assistant  classi¬ 
fied  manager,  Chicago  Tribune,  and 
his  wife,  Frances,  32,  returning  from 
a  vacation,  were  killed  Oct.  23  near 
Cleveland  when  their  car  crashed  a 
guard  rail  and  plunged  down  a  30-foot 
bank  into  the  Black  River. 

Walter  H.  Fell,  70,  former  city  edi¬ 
tor,  Trenton  (N.  J.)  State  Gazette, 
died  there  Oct.  22. 

Mrs.  Margaret  Anderson,  73,  mother 
of  R.  M.  Anderson,  business  manager, 
Longview  (Wash.)  Daily  News,  died 
Oct.  17  at  the  home  of  her  son  there. 

Mrs.  Ella  Alexander  Baxter,  for  25 
years  society  editor,  Augusta  (Ga.) 
Chronicle,  died  recently. 

Earl  E.  Rutledge,  63,  editor  and 
publisher,  Kenton  (O.)  News-Repub¬ 
lican  since  1910,  died  in  his  home  re¬ 
cently  after  a  long  illness. 

James  F.  Driscoll,  63,  owner  of 
James  F.  Driscoll  Co.,  newspaper  ser¬ 
vices,  accounting  and  appraising. 
Times  Building,  New  York,  founder 
of  old  Taunton  (Mass.)  Globe  and  for¬ 
mer  business  manager  of  old  Fall 
River  (Mass.)  Globe  and  Portsmouth 
(N.  H.)  Times,  died  Oct.  22  of  a  heart 


Harris 


Free  Press  Advocate  and 
Pubbsher  of  Richmond.  Ind., 
Papers.  Died  Oct.  24 

Edward  H.  Harris,  publisher  of  the 
Richmond  (Ind.)  Palladium  and  Item, 
morning  and  evening  newspapers,  and 
prominent  in  na¬ 
tional  publishing 
circles  as  sec¬ 
retary  of  the 
American  News¬ 
paper  Publishers 
Association  since 
1932  and  a  di¬ 
rector  since  1927, 
died  Oct.  24. 

He  was  57 
years  old  and 
had  been  ill 
since  July  with 
a  glandular  ail¬ 
ment. 

Mr.  Harris,  as  chairman  of  the  Pub¬ 
lishers  National  Radio  Committee, 
member  of  the  Code  Committee  under 
the  NRA  and  member  of  the  Indus¬ 
trial  Board  for  the  settlement  of  labor 
problems  under  the  NRA,  became  one 
of  the  foremost  advocates  of  freedom 
of  the  press  in  the  country. 

Helped  Organize  Press-Radio 
He  was  largely  responsible  for  the 
creation  of  the  Press-Radio  Bureau 
which  began  supplying  news  to  radio 
stations  March  1,  1934,  and  has  been 
in  operation  since.  He  also  was  a 
strong  opponent  of  government  con¬ 
trol  of  radio,  stating,  “if  we  destroy 
freedom  of  expression  over  radio,  we 
may  soon  find  that  radio  may  be  used 
to  destroy  the  freedom  of  the  press 
because  of  the  possibilities  of  tre¬ 
mendous  emotional  appeal  in  radio 
broadcasting.” 

Mr.  Harris  had  been  connected  with 
the  newspaper  industry  since  1907 
when  he  assumed  the  management  of 
the  Palladium.  This  paper  has  been 
in  continuous  operation  since  1831  and 
is  the  second  oldest  journal  in  In¬ 
diana.  The  Item,  founded  in  1876, 
was  acquired  by  the  Palladium  in 
1929. 

Bom  in  Richmond,  July  22,  1880, 
Mr.  Harris  was  of  Quaker  stock  from 
North  Carolina  and  Pennsylvania. 
His  family  was  one  of  the  first  to 
settle  in  that  section  of  Indiana. 

Bacama  Manager  in  1907 
After  graduation  from  Richmond 
High  School  he  served  several  years 
in  the  office  of  the  Richmond  City 
Water  Works,  later  becoming  a  teller 
in  the  Second  National  Bank,  and 
finaUy  becoming  a  director  of  the 
bank. 

In  the  last  decade,  Mr.  Harris  has 
spent  a  great  deal  of  his  own  time 
and  money  for  the  cause  of  a  free 
press.  Aside  from  his  publishing  in¬ 
terests  he  was  active  in  the  Hoosier 
Art  Salon  Patrons’  Association,  the 
Richmond  Civic  Music  Association, 
the  Whitewater  Meeting  of  Friends, 
and  the  Lauramoore  Home,  which  the 
Friends  maintain  as  a  boarding  home 
for  aged  persons. 

He  was  married  in  1906  to  Miss 
Edna  Ferree  of  Marion,  Ind.  He  is 
survived  by  his  widow,  a  son,  Edward 
Harris  of  Richmond,  and  two  daugh¬ 
ters,  Mrs.  Miller  Loch  of  Richmond 
and  Mrs.  Edward  Squires  of  Gladwyn, 
Pa. 


Thomas  R.  Williams,  59,  veteran 
Pittsburgh  newspaperman  and  one¬ 
time  president  of  the  American  News¬ 
paper  Publishers  Association,  died 
Oct.  21  at  his  home  after  a  two-week 
illness  of  pneumonia. 

Mr.  Williams,  for  the  past  five  years 
secretary  of  Pittsburgh  Publishers 
Association,  of  which  he  once  was 
president,  began  his  newspaper  career 
in  that  city  in  1902  as  reporter  on 
the  Press.  He  remained  there  23 
years,  advancing  to  city  editor,  man¬ 
aging  editor  and  business  manager. 

In  1925,  he  was  named  assistant 
publisher,  Pittsburgh  Gazette-Times 
and  Chronicle-Telegraph.  After  the 
series  of  newspaper  mergers  there  in 
1927,  he  moved  over  to  W.  R.  Heart’s 
Sun-Telegraph  as  business  manager. 

He  established  a  newspaper  brok¬ 
erage  business  in  1928,  continuing 
it  until  1932. 

ANPA  Head  for  Two  Years 

Mr.  Williams  was  president  of  the 
ANPA  from  1920  to  1922. 

During  the  World  War,  he  was  re¬ 
gional  director  for  Pennsylvania  under 
the  Paper  and  Pulp  Division  of  the 
War  Industries  Board,  and  also  was  a 
member  of  the  General  Paper  Com¬ 
mittee  of  the  ANPA  during  the  war 
period. 

He  organized  the  Department  of 
Journalism  at  the  University  of  Pitts¬ 
burgh  in  1920  and  lectured  there  for 
four  years. 

He  was  married  in  1900  to  Gertrude 
Wertz.  She,  with  two  children,  sur¬ 
vive. 

■ 

ITU  Locals  Gain 
Wage  Increases 

Typographical  Union  locals  in  Okla¬ 
homa  City  and  Spartanburg,  S.  C.,  re¬ 
cently  gained  wage  increases  through 
awards  of  local  arbitration  boards. 

In  the  matter  of  the  ITU  Local  No. 
293  and  the  Oklahoman,  Times  and 
News,  the  decision  received  by  the 
publishers  Sept.  24  increased  the  per 
hour  day  scale  from  $1  to  $1.05  and 
the  per  hour  night  scale  from  $1.0625 
to  $1.1156.  The  union  had  proposed 
increases  to  $1,125  and  $1.25  with  the 
former  peak  wages  at  $1  and  $1.0625. 
The  wage  award  is  for  one  year  from 
Jan.  5,  1937,  with  the  contract  for 
three  years. 

Frank  M.  Bailey,  former  Oklahoma 
Supreme  Court  judge  and  now  private 
attorney,  was  the  chairman  of  the  ar¬ 
bitration  board. 

In  the  case  of  ITU  local  No.  341 
versus  the  Spartanburg  Herald  and 
Journal,  the  arbitration  board 
awarded  a  day  hour  increase  from 
$.91  to  $.9475  and  night  hour  from 
$.9725  to  $1.01.  Wages  had  been  at 
peak  scale  which  was  higher  than  the 
1929  scale.  Publishers  requested  a 
reduction  and  the  union  had  asked  for 
increases  to  $.9725  and  $1,035. 

By  agreement  the  award  is  retro¬ 
active  to  June  10  and  extends  to  the 
end  of  the  contract  Dec.  31,  1937. 

C.  C.  Norton,  Professor  of  History 
at  Wofford  College,  Spartanburg,  was 
chairman  of  the  board.  Representing 
the  publishers  were  A.  G.  Keeney, 
editor,  and  Max  Bridges,  general  man¬ 
ager,  of  the  papers.  The  award  is 
without  appeal. 
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Same  Theme  in  2  Comics; 
Skolsky  Goes  With  King 


By  ROBERT  U.  BROWN 


TWO  DIFFERENT  COMICS  drawn 

on  the  same  theme  appearing  in  the 
New  York  Herald  Tribune  comic  sup¬ 
plement  Sunday,  Oct.  24,  have  caused 
such  unusual  comment  that  Harry 
Staton,  manager  of  the  Herald  Trib¬ 
une  Syndicate,  has  promised  within  a 
year  to  publish  the  entire  section  with 
every  comic  on  the  same  theme  as 
that  individual  cartoonist  would  de¬ 
velop  it. 

It  has  not  been  unusual  for  two  or 
three  editorial  cartoonists  in  different 
parts  of  the  country  to  create  similar 
cartoons  on  the  same  subject,  but  this 
is  the  first  time,  as  far  as  this  writer 
can  discover,  that  two  comic  artists 
have  developed  the  same  theme  to 
different  endings  and  had  them  ap¬ 
pear  in  the  same  supplement. 

According  to  Mr.  Staton,  it  was  not 
a  mistake.  He  noticed  the  similarity 
of  “Mr.  and  Mrs.”  created  by  Arthur 
Folwell  and  H.  T.  Webster’s  “The 
Timid  Soul,”  when  they  were  okayed 
more  than  four  weeks  ago.  And 
rather  than  send  one  back  and 
get  a  new  Sunday  page  from  the 
artist,  he  thought  it  would  be  inter¬ 
esting  to  let  the  public  see  how  two 
cartoonists  develop  the  same  idea. 
This  has  occurred  several  times  to 
Mr.  Staton,  but  in  the  past  he  has 
always  had  one  changed. 

This  week  “The  Timid  Soul”  for¬ 
got  the  key  to  his  front  door  and 
afraid  that  he  might  be  arrested  if 
found  going  through  a  window  he  sat 
on  the  front  steps  far  into  the  night. 
Mr.  Green  of  “Mr.  and  Mrs.”  also 
forgot  his  key,  but  he  was  stopped 
by  an  officer  as  he  climbed  into  the 
cellar  and  was  released  after  his  wife 
identified  him. 


NEA  is  presenting,  beginning  Nov. 
3,  a  series  of  12  articles  entitled, 
"Slashing  the  Cost  of  Living,”  by  Mrs. 
Gaynor  Maddox,  who  is  known  to 
readers  by  her  “Modern  Menus”  se¬ 
ries.  Included  in  her  articles  are 
“Marketing  to  Save  Food  Dollars,” 
“Low  Cost  Meat  Substitutes,”  and 
“Keeping  Chops  and  Steaks  on  the 
Menu.” 


Eagle  Comics 

JOHN  ELFRETH  WATKINS,  presi¬ 
dent,  Watkins  Syndicate,  Philadel¬ 
phia,  has  just  signed  a  long  term 
contract  for  the  syndicate  rights  to 
several  comic  strips  now  appearing 
in  the  Brooklyn  (N.  Y.)  Daily  Eagle. 
Cleveland  Rodgers,  editor  of  the 
Eagle,  made  the  deal  with  Watkins. 

Among  the  strips  contracted  for 
are:  “Don  Dixon,”  “Tad  of  the  Tan- 
bark,”  “Gordon  Fife,”  and  the  “Boy 
King.” 

Watkins  Syndicate  is  also  releasing 
a  series,  “Making  the  Best  of  Your 
Looks,”  which  includes  24  by-line 
articles  by  female  movie  stars  among 
which  are  Ginger  Rogers,  Grace 
Moore,  Claudette  Colbert,  Merle 
Oberon,  and  others. 


Chinese  Series 


Skolsky  With  King 
SIDNEY  SKOLSKY,  formerly  Holly¬ 
wood  columnist  for  the  New  York 
Daily  News  and  the  News-Tribune 
Syndicate,  recently  reached  an  agree¬ 
ment  with  King  Features  Syndicate 
and  his  first  Hollywood  column  ap¬ 
peared  in  the  New  York  Mirror  and 
several  other  Hearst  papers  last  Mon¬ 
day. 

He  is  writing  five  columns  a  week 
which  appear  daily  except  Friday  and 
Sunday. 

Skolsky  resigned  his  position  with 
the  News  several  weeks  ago  when,  it 
was  reported,  Capt.  J.  M.  Patterson, 
publisher,  requested  him  to  return  to 
New  York  for  awhile  to  get  a  fresh 
slant  on  things.  King  has  been  after 
him  since  then. 


Qtiin  Series 

NEA  SERVICE  is  presenting,  begin¬ 
ning  Nov.  1,  a  series  of  eight  articles 
revealing  the  results  of  scientific  re¬ 
search  upon  the  Dionne  quintuplets 
during  the  past  two  years.  Release  of 
the  first  of  these  articles  will  coincide 
with  the  opening  of  a  session  of  300 
scientists  called  together  by  Dr.  Allan 
Roy  Dafoe. 

Tlie  findings,  supplemented  by 
charts  and  graphs,  and  popularized 
by  Bruce  Catton,  NEA  staff  corre¬ 
spondent,  have  been  made  by  the 
University  of  Toronto’s  child  psy¬ 
chologists.  The  research  was  headed 
by  William  E.  Blatz,  PhJ).,  director  of 
St.  George’s  Sdiool  for  Child  Study, 
a  part  of  the  University  of  Toronto. 
NEA  has  the  copyright  on  all  “quint” 
pictures. 
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British  Cartoonist 
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EVERY  NEWSPAPER  cartoonist  in 
the  world  must  envy  cartoonist 
David  Low  of  the  London  Evening 
Standard.  For  in  addition  to  a  five 
figure  salary;  complete  editorial  free¬ 
dom;  Low  has  freedom  which  he  ex- 


Aours  Tonteat 


McCLURE  SYNDICATE  is  releasing 
this  week  a  series  of  articles  by 
Upton  Close  on  China  which  include 
background  material  on  the  Chinese 
conflict.  The  series  is  10  articles  of 
about  1,200  words  each. 

Close,  whose  real  name  is  Josef 
Washington  Hall,  and  who  is  an  au¬ 
thority  on  the  Orient,  wrote  a  simi¬ 
lar  series  for  McClure  a  month  ago. 
A  native  of  Kelso,  Wash.,  Close  re¬ 
ceived  his  A.B.  from  George  Wash¬ 
ington  University  in  1915  and  from 
1917  to  1922  was  a  newspaper  corre¬ 
spondent  in  China,  Japan  and  Siberia. 
During  that  time  he  was  investigat¬ 
ing  officer  for  the  U.  S.  Government 
in  Shantung  during  the  Japanese  in¬ 
vasion  in  1916-19.  He  was  advisor  to 
the  Chinese  students  during  the  stu¬ 
dent  revolts  in  1919;  was  chief  of 
foreign  affairs  under  Wu  Pei-fu  in 
1922;  has  been  an  explorer  for  the 
National  Geographic  Society;  and  was 
a  lecturer  on  Oriental  life. 


“  .  .  .  Now  what  is  the  purpose  bt-| 
hind  this  energy.  What  do  we  want  a: 
the  end  of  it? 

“Not  money.  Certainly  not  raone\' 
We  have  plenty  for  our  needs. 

“Not  power.  Obviously  not  power 
I  have  turned  from  it  again  and  agsm 

"What  then? 

“Good  advice  and  counsels  for  our 
British  people.  That’s  what  we 
at. 

‘‘Build  strongly,  build  big,  the  foun¬ 
dations  of  our  Empire.  The  walls  that 
secure  in  our  day  of  trouble  must  be 
stout  and  substantial. 
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The  government  and  prominent  news  fig¬ 
ures  are  frequently  the  target  of  Low's 
iibes. 


‘Veiled  Prophet' 

THE  WIFE  of  Paul  B.  Williamson, 

United  Feature  Syndicate’s  foot¬ 
ball  forecaster,  recently  presented 
him  with  a  baby  bom  with  a  caul. 
Williamson  immediately  dubbed  his 
new  son,  “The  Veiled  Prophet.” 

Folklore  ascribes  occult  powers  to 
any  child  born  with  this  sac,  also 
called  a  “veil.”  The  legend  is  that 
“veiled”  babies  grow  up  to  be  proph¬ 
ets.  Williamson  said,  “I  hope  he  can 
prophesy  football  without  having  to 
fall  back  on  mathematics.” 


Deanna  Dtirbin 


CENTRAL  PRESS  ASSOCIATION 

released  this  week  a  six-part  series 
on  the  life  of  Deanna  Durbin,  new 
14- year- old  singing  Hollywood  star. 
Obera  H.  Rawles,  Central  Press  Hol¬ 
lywood  correspondmt,  wrote  the 
articles. 

A  new  serial  by  Temple  Bailey, 
“Peacock  Feathers,”  will  be  released 
Nov.  10.  “All-American  Candidates” 
is  a  new  one-column  illustrated  ^rts 
feature. 


ercises  to  the  hilt  to  caricature  and 
satirize  his  publisher  Lord  Beaver- 
brook. 

And  never  was  this  better  illus¬ 
trated  than  with  the  publication  of 
Low’s  weekly  Topical  Budget  in  the 
Evening  Standard,  Saturday,  Oct.  16. 
All  of  London’s  newspaper  world 
laughed  at  the  pungent,  biting  jibes 
Low  offered  regarding  the  recent 
drive  of  Lord  Beaverbrook  to  in¬ 
crease  the  circulation  of  his  morning 
Daily  Express  to  3,000,000. 

Seeking  3,000,000  Circulation 

For  Beaverbrook  has  been  publish¬ 
ing  for  the  last  month,  house  ads,  ex¬ 
plaining  his  need  for  a  daily  circula¬ 
tion  of  three  million,  and  the  reasons 
why  the  Express  is  making  this  drive. 
The  Express  promotional  ads  have 
read  in  part: 

“  .  .  .  For  the  Daily  Express  is  the 
greatest  newspaper  undertaking  the 
world  has  ever  seen.  ...  I  vinderstand 
that  there  are  6  million  homes  in 
Britain  which  take  a  national  news¬ 
paper.  If  we  are  to  achieve  perfec¬ 
tion,  therefore  we  have  3V&  million 
homes  to  enter  before  our  task  is 
done.  .  .  . 

“Can  it  be  done? 

“I  think  so. 


“And  the  main  purpose  of  a  strong  | 
British  Empire  will  always  be  to  us : 
the  happiness  and  prosperity  of  our 
own  people  with  security  at  home  aod 
respect  for  us  abroad.” 

Burlesqued  Promotiou  Ad 
Tlie  promotional  ad  was  headed 
with  a  picture  of  Beaverbrook  and  the 
three  offices  of  the  Express;  in  Fleei 
street,  in  Glasgow  and  in  Manchester 
In  Low’s  Topical  Budget  of  Oct  16. 
a  page  of  miscellaneous  cartoons  and 
jibes  at  the  government  and  other 
news  personalities  or  items.  Low 
drew  a  duplicate  of  the  Beaverbrook 
ad. 

It  was  headed  by  the  famed  “status 
quo-anti-almost  everything”  CoL 
Blimp,  and  pictured  the  Taj  Mahal. 
St.  Paul’s  Cathedral  and  a  New  YoA 
skyscraper  as  the  various  branches 
of  the  Topical  Budget. 

The  Low  cartoon  ad  read: 


t 

grs 

Ne 

tes 


“What  is  the  Purpose  of  Lows 
Topical  Budget? 

By  Col.  Blimp. 

“Not  money.  Gad  sir,  don’t  be  in¬ 
decent. 

“Not  power.  Bah!  what’s  powa? 

“What  then? 

“Good  advice  and  counsels  for 
Beaverbrook. 

"Can  this  be  done? 

■"niere  are  500  million  inhabitants 
in  the  British  Empire.  Help  us  get 
Low’s  Topical  Budget  into  500  mil¬ 
lion  homes. 

“Thus  we  will  build  a  big  strong 
stout  Beaverbrook  to  stand  should 
to  shoulder  with  stiff  upper  lips  which 
secure  us  when  swimming  the  ram¬ 
parts  of  disaster  into  the  quicksands 
of  prosperity. 

“Blimp. 


“Low’s  Topical  Budget  ^ 
“Three  million  morons  can’t  b*l 


wrong. 

David  Low,  bom  in  New 
and  educated  in  Australia,  is  a  lol 
winger.  However,  Beaverbrook  i*  • 
rabid  isolationist,  and  preaches 
torially  that  Britain  should  1st  w' 
rest  of  the  world  completely  alone  b 
save  itself. 


E-FOR  OCTOBER  3  0,  1  9  3  7 
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TWO  N.  Y.  PAPERS  OMIT 
lottery  news 

All  Others  Carry  Winners 
.  .  Test  Promised 

Another  Irish  Hospitals  Sweep- 


Two  days  later  the  Colorado  Springs 
machine  arrived  and,  being  an  exact 
duplicate  of  the  Pueblo  machine,  was 
sent  direct  there.  It  went  into  use  in 
a  few  days. 

When  the  schools  were  closed  as  an 
emergency  measure  as  the  paralysis 
slakes  was  held  this  week  and  again  cases  increased,  the  Gazette  and  Tele- 
all  New  York  newspapers  except  the  graph  published  the  lesson  assign- 
5tin  and  Herald  Tribune  carried  names  ments  for  the  children,  who  were  out 
al  winners  in  the  lottery  in  all  but  o^'  school  for  two  weeks, 
nail  editions.  The  Mobile  (Ala.)  Press-Register 

The  Evening  Sun,  Friday,  Oct.  22,  has  started  a  public-subscription  cam- 
the  day  of  the  drawing  for  the  lot-  paign  to  purchase  a  respirator  for  that 
tery,  carried  a  front  page  article  stat-  city, 
ing  it  was  withholding  sweepstakes 
news  for  the  same  reason  it  did  last 
May.  It  pointed  out  there  had  been 
no  official  Post  Office  Department  rul¬ 
ing  on  the  subject  and  that  the 
threats  of  Albert  Goldman,  Postmas¬ 
ter  of  New  York,  last  spring  had  not 
been  officially  modified.  Goldman  said 
a  Federal  law  prohibited  distribution 
through  the  mails  of  newspapers 
printing  lists  of  winners,  and  even 
if  the  news  was  withheld  from  mail 
editions  the  paper  would  be  liable  if 
a  reader  sent  a  copy  of  a  home  edi¬ 
tion  by  mail,  the  Sun  claimed. 

The  Herald  Tribune  carried  no  ex¬ 
planation.  It  also  omitted  the  news 
last  spring. 

On  Saturday  morning,  the  Daily 
News  publish^  an  editorial  on  the 
sweepstakes  news  accompanied  by  a 
cartoon  by  C.  D.  Batchelor  titled 
The  Idiot  Child”  showing  such  a 
child  with  “P.  O.  Lottery  Ruling”  on 
its  brow. 

Newt  to  Test  Ruling 

After  quoting  the  Bill  of  Rights 
granting  freedom  of  the  press,  the 
News  editorial  stated  it  is  going  to 
test  the  ruling  against  sweepstakes 
news.  It  said  Karl  A.  Crowley,  P.  O. 

Department  solicitor,  is  responsible 
for  the  ruling  that  “all  matter  con¬ 
cerning  any  lottery,  so-called  gift 
concert,  or  other  enterprise  of  chance” 
is  uninailable.  The  News  mentioned 
that  horseracing  news,  including  bet¬ 
ting  prices,  are  carried  in  American 
papers. 

The  editorial  continued  that  the 
Sunday  News  will  in  the  near  future 
publish  a  story  on  sweeps  winners  of 
several  years  ago  and  what  has  be¬ 
come  of  them  and  their  money  and 
will  put  copies  of  this  edition  in  the 
mails,  “and  find  out  what  hap|>ens. 

These  nonsensical  and  contradictory 
rulings  have  long  cried  for  a  show¬ 
down.”  If  Post  Office  action  is  taken 
against  this  story  the  News  claims  it 
wiU  be  an  invasion  of  the  first  article 
of  the  Bill  of  Rights. 

"Does  Mr.  Crowley  propose  to  nul- 


of  Media  Records,  Inc.,  on  this  Auto¬ 
mobile  Show  section: 
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Puffs  Stifle  Auto 
Ads,  Soys  Coveney 

continued  from  page  5 

nate  for  both  that  the  editors  were 
no  completely  victorious. 

"There  is  probably  little  that  we 
can  do  about  this  condition  but  it  is 
well  for  us  to  know  that  it  exists. 

Effect  of  Publicity 
"There  is  another  phase  of  editorial 
competition  which  is  having  its  effect 
upon  advertising  revenues.  Commer¬ 
cial  enterprises  of  giant  size  have  been 
built  by  free  publicity.  In  the  case 
of  sports,  the  editors  have  built  a 
Frankenstein,  for  they  have  made  the 
news  of  professional  sports  so  vital 
that  they,  themselves,  cannot  ignore 
it. 

■‘There  is  another  group  of  commer¬ 
cial  enterprises  that  is  teing  favored 
with  millions  of  dollars  of  free  pub¬ 
licity.  The  automobile  industry,  the 
travel  and  tourist  business,  the  theater 
and  amusement  business,  and  the 
book  publishers  all  feed  at  the  trough 
of  free  publicity.  These  businesses 
enjoy  publicity  in  page  and  section 
units.  When  we  get  into  the  class  of 
foods  and  cosmetics,  this  publicity  is 
found  in  columns  scattered  throuigh- 
out  the  newspapers. 

“Now,  perhaps  the  most  difficult 
thing  to  sell  is  the  thing  that  is  being 
given  away.  Automobile  advertising 
is  gradually  fading  from  newspapers. 
The  trend  away  from  newspapers  has 
been  startling.  Other  media  have 
shown  substantial  increases  in  the 
revenue  from  automotive  advertising. 

Not  Free  on  the  Air 
“When  an  automobile  manufacturer 
brings  out  a  new  model  or  appoints 
a  new  distributor,  the  world  will 
never  hear  of  it  over  the  radio  un- 


...  .  less  the  advertiser  pays.  The  news- 

u  ^  Rights  to  paper,  however,  saves  the  automotive 

the  extent  of  barring  such  editorials  manufacturer  considerable  expense  by 
rom  the  mails?  If  he  does,  and  can  printing  gratis  a  description  as  well  as 
make  it  stick,  he  can  rule  out  of  ffie  a  picture  of  the  new  car  or  the  new 
opinion  distributor,  as  the  case  may  be.  It 
e  oesn  t  happen  to  agree  with.  Let’s  :o  only  natural  that  the  automobile 


manufacturer  who  gets  no  free  ad¬ 
vertising  on  radio  should  spend  so 
generously  for  time,  and  it  is  only 
natural  that  the  publisher,  who  is  so 
generous  with  his  space,  should  there¬ 
by  relieve  the  advertiser  of  the  neces¬ 
sity  of  paying  for  space. 

“All  the  automobile  industry  needs 
to  do  is  to  run  a  show  and  the  news¬ 
papers  will  vie  with  each  other  to 
bring  teacher  the  largest  apple.  The 


happen  to  agree  with.  Let’s 
-see  if  he  can  make  it  stick,”  'The  News 
concluded. 

■ 

Collects  $3,900 
for  Two  “Lungs" 

The  Colorado  Springs  (Colo.)  Ga¬ 
zette  and  Telegraph  established  a  new 
record  for  that  section  in  campaigns 

when  funds  were  raised  by  public  _  _  . . 

subscription  for  the  purchase  of  two  automobile  show  is  in  progress  this 
iron  lungs”  for  handling  infantile 
paralysis  cases.  A  fund  of  $2,500  was 
raised  in  three  days  to  purchase  a 
large  orthopedic  model,  and  a  second 
iron  lung”  costing  $1,400  was  financed 

m  a  half  hour.  _ _  _  _  _ 

•  ^"'^t-gency  chest  case  developed  himdred  lines  of  automobile  advertis 
Springs  before  the  Gazette  ing  carried.  Comparing  its  1937  show 
and  Telegraph  respirator  could  be  re-  edition  with  its  edition  of  1936,  we 
Frank  S.  Hoag,  publisher  find  that  the  automotive  industry  re- 
(Colo.)  Star  Journal  and  ceived  an  increase  of  1,500  lines  of 
personally  pur-  publicity  and  gave  nearly  2,000  lines 
“«aed  machine  to  Colorado  Springs,  less  advertising.  Here  is  the  report 


A  Contrast 

"Contrasted  with  this  treatment  ac¬ 
corded  the  manufacturer  of  new  cars 
is  the  treatment  accorded  the  cigarette 
manufacturer.  The  cigarette  manu¬ 
facturer  neither  asks  nor  receives  a 
line  of  unpaid  publicity.  Here  is  an¬ 
other  report  of  Media  Records,  Inc.; 

Citiarelle  .idvcrtisinff — .Media  Records  Ulue 
Hook  Cites:  1929  -40,000,000  lines.  1936 — 
.’6,495,000  lines. 

Passenger  Cars — .Media  Records  Kluc  Hook 
Cites:  1929—125,000,000  lines.  1936—45,- 
200.000  lines. 

Cigarette  Advertising  in  New  England  -9 
Months  1937:  10,413,118  lines. 

Passenger  Car  Advertising  in  New  England 
9  .Months  1937:  5,794,773  lines. 

"In  1936  the  amount  of  newspaper 
space  used  by  the  new  car  manufac¬ 
turers  was  one-third  of  the  space  used 
in  1929.  In  1936  the  newspaper  space 
used  by  cigarette  manufacturers  was 
40%  greater  than  in  1929.  In  1929 
the  passenger  car  advertising  in 
newspapers  was  three  times  as  great 
as  the  cigarette  advertising,  but  in 
1936  the  cigarette  advertising  was  ap¬ 
proximately  25%  greater  than  the 
passenger  car  advertising. 

What  to  Do 

“Were  I  asked  the  question  ‘What 
immediate  step  could  be  taken  to  stop 
the  trend  of  certain  advertising  away 
from  newspapers  and  increase  the 
revenue  from  these  sources?’,  I  should 
make  this  suggestion:  Let  the  pub¬ 
lishers  agree  that  all  non-advertising 
content  of  a  newspaper  be  selected  by 
an  editor,  with  regard  only  to  the  in¬ 
terests  of  the  reading  public.  If  the 
adoption  of  a  clear  vision  windshield 
by  a  manufacturer  outweighs,  as  an 
item  of  moment,  the  world  news  that 
is  cleared  through  the  editorial  de¬ 
partment  of  a  newspaper,  then  let  the 
editor  publish  it.  Even  if  it  kills  ad¬ 
vertising,  let  the  editor  make  the 
sacrifice  and  give  the  reader  a  square 
deal.  If,  on  the  other  hand,  the  new 
windshield  has  no  more  news  value 
than  a  new  kind  of  cement,  let  us 
leave  it  to  the  manufacturers  of  auto¬ 
mobiles  and  cement  to  tell  their 
stories  in  paid  advertising.  That  is 
what  radio  is  doing. 

"Now,  I  know,  of  course,  that  each 
publisher  will  say  that  he  is  only  do¬ 
ing  these  things  because  his  com¬ 
petitor  is  doing  them.  This  kind  of 
competition,  however,  is  costing  the 
publishers  millions  upon  millions  of 
dollars. 

Although  conceding  the  difficulty  of 


week  in  New  York.  Through  the 
courtesy  of  Media  Records,  I  want 
to  give  you  some  interesting  figures. 
The  automobile  show  section  of  one 
New  York  newspaper  published  115 
lines  of  automobile  publicity  for  every 
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obtaining  agreements  among  publish¬ 
ers  because  of  their  individualism, 
Mr.  Coveney  cited  as  “a  very  en¬ 
couraging  incident,”  the  success  which 
greeted  his  firm’s  effort  earlier  this 
year  to  obtain  general  acceptance  of 
uniform  conditions  for  acceptance  of 
advertising  on  weekday  comic  pages. 

■'Several  times  in  the  past  few 
years,”  he  said,  “individual  advertis¬ 
ing  agencies  have  attempted,  in  a 
•small  way,  to  prevail  upon  some  pub¬ 
lishers  to  accept  strip  advertising,  for 
daily  comic  page.  As  a  result  of  their 
experiences,  these  agencies  told  us  that 
any  attempt  to  get  the  publishers  into 
an  agreement  on  this  matter  would 
be  futile.  Despite  all  the  assurances 
of  failure  that  came  from  those  who 
had  tried,  we,  of  the  George  McDevitt 
Company,  decided  to  make  the  at¬ 
tempt. 

"First,  we  had  private  conversations 
with  our  own  publishers  and  secured 
their  acceptance  of  our  proposal.  Fol¬ 
lowing  this,  we  asked  and  received 
the  support  of  the  Scripps-Howard 
Newspapers.  Later,  we  had  a  meet¬ 
ing  in  New  York  of  about  20  other 
leading  newspaper  publishers  and  se¬ 
cured  their  approval.  Fortified  with 
the  acceptances  of  50  outstanding  pub¬ 
lishers,  we  addressed  a  proposal  to 
700  publishers  of  daily  newspapers. 
In  that  proposal  we  asked  the  pub¬ 
lishers  to  agree  to  accept  strip  adver¬ 
tising  on  their  daily  comic  pages,  that 
they  accept  it  at  run-of-paper  rates, 
under  uniform  maximum  and  mini¬ 
mum  space  requirements,  and  under 
uniform  minimum  schedules.  In  all, 
we  submitted  eight  regulations  in  our 
proposal.  Subsequently  we  reached, 
through  the  special  representatives, 
the  smaller  publishers  of  the  country. 
After  approximately  60  days,  we  had 
the  pleasure  of  turning  over  to  the 
American  Association  of  Advertising 
Agencies  a  list  of  nearly  800  daily 
newspapers  that  had  agreed  to  accept 
comic  strip  advertising,  under  rules 
and  regulations  that  were  reasonably 
uniform. 

‘“Ihe  advertiser  has  already  seized 
the  opportunity  to  use  the  daily  comic 
page  as  a  vehicle  for  his  advertising, 
although  we  did  not  anticipate  that 
much  use  of  it  would  have  been  made 
before  the  start  of  1938.  We  already 
have  evidence,  however,  that  not  only 
will  the  advertiser  make  use  of  the 
daily  comic  page  as  a  vehicle  for  his 
entertainment  advertising  but  he  will 
divert  to  that  use,  money  that  would 
not  have  otherwise  been  spent  in 
newspapers. 

"Success  in  bringing  the  publishers 
into  an  agreement  on  this  plan  giyes 
us  hope  that  the  publishers  will  come 
into  agreement  on  the  many  other 
things.” 
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THE  FIRST  authorized  interview  with 
Mrs.  Simpson  before  she  became 
the  Duchess  of  Windsor  was  granted 
to  one  of  her  acquaintances,  Stanton 
B.  Leeds,  American  newspaperman. 
From  that  interview  and  the  subse¬ 
quent  events,  which  Mr.  Leeds  fol¬ 
lowed  closely,  has  come  the  material 
for  his  book,  “Cards  the  Windsors 
Hold”  (Lippincott,  $2). 

The  re-statement  of  the  story  and 
the  interpretations  of  the  author 
make  highly  interesting  reading.  The 
book  is  biased  in  favor  of  the  royal 
exiles,  but  no  more  so  than  is  natural 
under  the  circumstances. 

The  newspaper  background  of  the 
author  is  extensive.  It  includes  work 
on  the  Minneapolis  Tribune,  New 
York  Morning  Telegraph,  Paris  edi¬ 
tion  of  New  York  Herald,  New  York 
World,  Evening  Mail,  of  which  he  be- 
Ccune  Washington  correspondent,  and 
the  Hearst  publications.-^.  G.  T. 

■ 

ANYONE  who  is  seriously  interested 
in  writing  short  fiction  will  do  well 
to  consult  “Short  Story  Writing  for 
Profit,”  by  Elliott  Blackiston.  The 
book  is  published  by  The  Writer,  Inc., 
of  Boston  and  sells  for  $2.  There 
have  been  plenty  of  how-to-do  books 
along  that  line  but  this  newest  of 
them  has  a  clarity  and  simplicity  that 
cannot  be  praised  too  much. 

II 

A  selection  of  poems  written  by  the 
late  Jake  Falstaff,  columnist  for  a 
number  of  mid-western  newspapers 
including  the  Akron  (O.)  Beacon 
Journal  and  the  Cleveland  Press,  ap¬ 
pear  in  “The  Bulls  of  Spring,”  a  new 
G.  P.  Putnam’s  Sons  book  ($2) .  There 
is  a  preface  by  William  Lyon  Phelps. 

■ 

“WATERFRONT  BEAT”  is  the  title 
of  a  boys’  novel  published  this  week 
by  Random  House,  New  York.  The 
author  is  Howard  M.  Brier,  former 
police  reporter  on  the  Everett  (Wash.) 
News,  now  a  joiunalism  instructor  in 
the  Garfield  Senior  High  School, 
Seattle.  He  is  the  brother  of  Royce 
Brier,  San  Francisco  newspaperman, 
who  won  the  Pulitzer  Prize  for  re¬ 
porting  in  1934. — F.  S. 

■ 

THE  STORY  of  printing  and  book¬ 
making  has  been  told  with  remark¬ 
able  simplicity  and  effectiveness  in  a 
new  volume  called  “The  Book.”  It 
was  written  by  Donald  C.  McMurtie, 
typographer  and  book-designer,  who 
has  to  his  credit  more  than  20  books, 
each  of  which  is  concerned  with  some 
phase  of  printing.  Covici-Friede  are 
the  publishers  of  the  new  work,  which 
is  priced  at  $5. 

Even  if  the  author  were  not  respon¬ 
sible  for  the  justly  renowned  “The 
Golden  Book,”  it  would  be  obvious 
that  he  has  a  "wide  and  deep  knowl¬ 
edge  of  his  subject.  The  ease  of  his 
writing,  the  absence  of  extraneous  de¬ 
tail  and,  indeed,  the  very  readibility 
of  his  work  bespeak  scholarship  of  the 
highest  order.  The  story  begins  with 
paleolithic  cave  writing  and  shows  the 
slow  developments  that  followed  those 
crude  scratches;  it  ends  with  a  discus¬ 
sion  of  modern  type  designs  and  a  fine 
chapter  on  the  ideals  of  the  printer. 

There  is  not  a  great  deal  to  be  said 
about  “The  Book,”  certainly  nothing 
that  this  reviewer,  at  least,  can  find 
to  criticize  or  wish  to  be  different. 
“The  Book”  itself  is  a  joy  to  look  at; 
one  barely  needs  to  glance  at  it  to 
know  that  it  .belongs  in  the  category 
of  those  fine  books  of  which  its  author 


speaks.  A  great  deal  of  taste  has  gone 
into  the  design;  it  is  a  splendid  ex¬ 
ample  of  modern  typography  and  it  is 
excellently  and  lavishly  illustrated 
with  title  pages,  block  prints  and  en¬ 
gravings.  There  is  a  bibliography  that 
runs  42  pages.  “The  Book”  is  valuable 
as  a  work  of  reference,  but  it  is  really 
an  item  for  collection. — C.  G.  T. 

■ 

MORE  THAN  350  of  the  daily  in¬ 
spirational  columns  of  Dr.  Joseph 
Fort  Newton,  which  have  been  syndi¬ 
cated  for  the  last  four  years  through 
United  Feature  Syndicate,  have  been 
gathered  together  into  a  book  called 
“Living  Every  Day.”  Dr.  Newton’s 
column  is  known  as  “Everyday  Liv¬ 
ing.” 

An  Episcopalian  clergyman  and  a 
native  of  Decatur,  Tex.,  Dr.  Newton 
attended  the  University  of  Texas  and 
studied  divinity  at  the  Southern  Bap¬ 
tist  Theological  Seminary  in  Ken¬ 
tucky.  He  later  took  post-graduate 
work  at  Harvard  imder  William 
James  and  has  had  church  posts  in 
London  and  America. 

■ 

THOMAS  ROBB  of  the  National  Re¬ 
tail  Dry  Goods  Association’s  Sales 
Promotion  Division  has  just  put  out 
a  64-page  book,  page  almost  E  &  P 
size,  called  “A  New  Concept  of  Retail 
Sales  Promotion,  embodying  a  Con¬ 
sumer  -  attuned.  Sales  -  minded  Pro¬ 
gram  that  spells  Increased  Sales  and 
Profits.”  It  is  published  by  the 
NRDGA  and  costs  non-members 
$2.50.  Depending  on  yom  point  of 
view,  it  will  be  a  menace  or  a  real 
help  in  developing  advertising  ac- 
coimts.  You  may  jump  to  the  con¬ 
clusion  that  it  is  a  menace,  if  you 
take  a  quick  look  and  see  that  stores 
have  too  high  publicity  cost,  that  the 
book  recommends  cutting  the  total 
expenditure,  the  rate  of  total  pub¬ 
licity  to  volume  of  sales  and  the 
amount  to  go  into  newspapers.  You 
may  come  to  a  different  conclusion 
when  you  realize  what  a  well-bal¬ 
anced  scheme  is  laid  out  here  and 
that  it  may  be  a  means  of  increasing 
store  profits — and  that  in  the  long 
run  there  is  a  chance  that  it  might 
produce  more  revenue  for  newspa¬ 
pers  and  revenue  on  a  solider  and 
more  satisfactory  basis.  Be  sure  to 
read  the  gloomy  introduction  with  its 
prediction  that  overhead  is  bovmd  to 
increase  faster  than  profits  in  retail 
businesses  unless  a  firm  hand  is  kept 
on  all  expenses. 

Mr.  Robb  thinks  he  has  a  formula 
for  bigger  volume  at  lower  costs.  You 
had  better  read  it  and  master  it — 
whether  you  decide  to  recommend  it 
to  your  big  retail  accounts  or  feel 
that  you  should  have  an  answer 
ready  if  an  advertiser  has  read  it  and 
wants  to  argue  with  you  about  news¬ 
paper  advertising  and  window  dis¬ 
plays  and  internal  store  promotion 
and  radio.  This  notice  has  stressed 
the  controversial  part  of  the  book. 
You  will  find  plenty  of  selling  mate¬ 
rial  that  you  can  use  without  any 
hesitation — and  plenty  more  that  I 
think  you  should  hesitate  before  de¬ 
ciding  you  won’t  use  it. — R.  W. 

■ 

A  VERY  PRACTICAL  and  construc¬ 
tive  book  for  the  consumer’s  benefit 
is  The  Shopping  Guide,  edited  by  E. 
B.  Weiss  (formerly  of  Printer’s  Ink, 
now  of  The  Grey  Advertising  Agency 
and,  judging  by  the  book  records,  the 
most  fertile  of  business  voliune  edi¬ 
tors)  and  written  by  17  department 
store  buyers.  Each  of  these  experts 
tells  what  it  takes  to  make  a  product 
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— his  specialty,  the  line  he  buys — good 
enough  for  him  to  buy  it.  Just  try¬ 
ing  to  do  something  like  this  book 
deserves  a  medal,  and  for  the  way 
the  idea  has  been  executed  the  editor 
should  have  special  ribbons — and  the 
publishers,  too  (McGraw-Hill,  Whit¬ 
tlesey  House,  $2.50). 

Grover  Whalen  writes  a  foreword 
and  there  is  an  introduction  by 
Ephraim  Freedman,  head  of  Macy’s 
Bureau  of  Standards.  After  the  17 
chapters  on  standards  for  different 
products,  the  editor  closes  with  ad¬ 
vice  on  Being  a  Better  Buyer.  This 
book  should  be  of  great  value  to  a 
new.spaper  advertising  department, 
retail  or  national,  and  almost  indis¬ 
pensable  to  every  advertising  agency 
library — and  ever  so  useful  to  every 
consumer  who  is  exercised  about  the 
cost  and  the  value  of  what  he  (and 
especially  she)  buys. — R.  W. 


•  CONSUMER  IS  KING!”  Do  we  be¬ 
lieve  it?  Do  we  practice  it?  Even 
newspaper  men  and  advertising  ex¬ 
perts  will  probably  say  “No”  in  secret 
and  on  their  honor  and  not  for  pub¬ 
lication.  But  he  or  she  is  making  a 
big  bid  for  some  consideration  if  not 
actual  royal  control.  In  the  October 
Atlantic  Margaret  Dana  writes  “Open 
Your  Purse  and  Shut  Your  Eyes,”  a 
complaint  against  the  excessive  trust 
the  consumer  puts  in  the  manufac¬ 
turer  and  the  retailer — and  the  poor 
way  they  deserve  that  trust.  You’ll 
be  delighted  with  her  farfetched  fable 
cf  Gideon  Wade  who  would  not  sell 
you  a  cord  of  firewood  even  after  he 
had  it  stacked  in  your  cellar  unless 
you  looked  over  the  neat  and  tidy 
corded  pile  and  made  some  intelli¬ 
gent  comment,  predse  or  blame.  No, 
distributors  and  makers  don’t  any  of 
them  insist  on  consumer  criticism  as 
part  of  an  implied  contract.  But  they 
are  paying  more  attention  to  the 
consiuner. 

So  are  the  publishers!  From  Knight 
Publishers,  Inc.,  New  York,  comes  a 
$2  book  by  Peter  Morell  with  the 
fear-appeal  title.  Poisons,  Potions 
and  Profits,  and  the  variant  title. 
The  Antidote  to  Radio  Advertising. 
It  is  “intended  to  take  the  place  of  the 
justly  famous  100,000,000  Guinea 
Pigs,”  the  wrapper  says.  What  is 
the  antidote  it  offers?  Maybe  eight 
or  ten  pages  of  recommended  prod¬ 
ucts,  some  branded  and  some  not,  to 
substitute  for  useless  and  harmful 
brands  advertised  on  the  air.  Maybe 
the  vague  suggestion  (in  a  chapter, 
A  Solution  for  Consumers,  which  is 
mostly  an  attack  on  the  Copeland 
Bill)  that  there  should  be  an  organ¬ 
ized  consumers’  front.  The  book  will 
probably  sell — so  you  should  know 
something  about  it.  It  boasts  of  a 
Consumer’s  Radio  Log,  a  last  minute 
supplement  that  lists  certain  pro¬ 
grams  and  criticizes  the  product  ad¬ 
vertised  and  the  means  of  advertis¬ 
ing.  I  am  ashamed  to  say  that  I  foimd 
my  pencil  itching  to  revamp  the  ma¬ 
terial  in  this  book  to  make  a  better 
presentation.  Strikes  me  as  incon¬ 
sistent  to  give  an  ideal  formula  for  a 
dentifrice  with  two  ingredients  that 
Mr.  Morell  says  some  people  can’t  use 
without  trouble  when  he  has  criti¬ 
cized  advertised  brands  for  contain¬ 
ing  ingredients  that  are  only  idio- 
syncratically  harmful!  And  how 
about  his  razzing  the  President  for  a 
kind  word  to  the  broadcasters  which 
Mr.  Morell  interprets  as  evidence 
that  the  President’s  “often  expressed 
concern  regarding  the  welfare  of  the 
people  is  only  so  much  talk.  .  .  .  Big 
business  generally  has  its  own  way 
under  our  government.” 

The  best  book  on  the  consumer  is 
one  with  a  broader  treatment  and 
less  heat — The  Economics  of  Con¬ 
sumption  (Macmillan,  $3.50),  by 
Charles  S.  Wyand  of  Pennsylvania 


State  College.  It  is  slightly  Schlink. 
colored,  but  that  is  probably  unavoidi 
able.  With  great  detail  and  step  bv 
step  Prof.  Wyand  shows  the  proble® 
of  underconsumption  and  overproduc- 
tion  and  the  fundamental  difficulty 
of  selling  merchandise  already  pro. 
duced. 

The  book  seems  to  me  a  sound  com¬ 
bination  of  psychology,  sociology  and 
economics.  You  will  be  particularly 
interested  in  the  chapter  on  The 
Commercial  Manipulation  of  Choice 
with  special  attention  to  advertising 
and  a  good  characterization  of  the 
changing  buyer  and  (not  quite  high 
enough!)  an  appreciation  of  the 
changing  seller  who  begins  to  realize 
that  he  is  producing  for  the  con¬ 
sumer.  The  author  is  a  little  too 
severe  on  Sheldon  and  Arens’  Con¬ 
sumer  Engineering  —  what  if  that 
book  did  stem  from  the  need  of  better 
selling?  Didn’t  it  steer  agencies  and 
manufacturers  to  the  very  considera¬ 
tion  of  the  consumer  that  the  author 
desires?  Is  altruism  no  longer  altru¬ 
ism  if  it  starts  with  enlightened  self- 
interest? 

There  are  some  pleasant  words 
for  the  Consumer  Research  Staff  d 
General  Motors — but  not  enough  de¬ 
tail  about  other  sellers  who  are 
changing.  An  appendix  prints  in  full 
the  enabling  act  for  a  Department  of 
the  Consumer  in  the  Federal  Govern¬ 
ment  that  was  drafted  by  Oscar  S. 
Cox,  assistant  corporation  counsel  of 
the  City  of  New  York,  for  Consumers' 
Research,  Inc.  If  you  have  a  copy  of 
Paul  Nystrom’s  1929  book  on  Eco¬ 
nomic  Principles  of  Consumption, 
you  will  want  to  put  Wyand’s  Eco¬ 
nomics  of  Consumption  on  the  same 
shelf.  What  a  difference  in  the  few 
years  since  1929! — R.  W. 


In  the  Periodicals 

“Leon  Blum’’  is  an  Atlantic  portrait  for 
October,  written  by  Raoul  ile  Roussr  ie 
Sales,  New  York  correspondent  for  Paris-tmr 
and  diplomatic  correspondent  for  Havas. 

Among  the  contributions  to  the  currtnt 
Forum  are:  “LaGuardia  Will  Win,”  by 
Sutherland  Denlinger,  New  York  World-TtU- 
gram  feature  writer;  “Primer  for  Landlord 
and  Tenants,”  hy  Janet  Mabie,  correspoodent 
for  Christian  Science  Monitor;  and  “Sew 
Sweden,  Old  America,”  by  Naboth  Hedio, 
head  of  the  Swedish-American  News  Ex¬ 
change  of  New  York  City. 

Stanley  High  wrote  “Roosevelt:  Democratic 
or  Dictatorial,”  for  October  Harper’s. 

October  Asia  contains  “Is  Konoe  Buildirf 
a  New  Fascist  Party  in  Japan?”  The  author 
is  Masao  Dodo,  New  York  correspondent  for 
Tokyo  Nichi  Nichi  and  the  Osaka  Maimcki. 

Reminiscent  of  “Only  Yesterday”  is  “One 
Day  in  History,”  in  the  November  Harper's. 
Frederick  Lewis  Allen  looks  back  on  the 
headlines  of  Sept.  3,  1929,  when  Wall  Street 
hit  its  all-time  peak. 


Rebuilt  Presses 


BLACK  AND  COLOR 


SCOTT  Modern  High  Speed  Sted 
Cylinder  Roller  Bearing  Unit  Preaies 
in  various  capacities,  with  subftnK- 
tures  and  reels  or  floor  fed. 


SCOTT  24  and  32  page  presses. 
HOB  and  GOSS  32  page  presses. 
HOE  “Super  Speed”  Unit  Octopk 


with  substructure  and  reels. 
DUPLEX  “Super  Duty”  Unit  Oc¬ 


tuple  Press. 


Available  for  early  delivery 

WALTER  SCOTT  &  COMPAIR 

Maia  Ofiaa  St  Faatary . FlalnfitHi  ^ 

Naw  Yark  OAca . SSO  Vaal  41it 
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fOR  OCTOBER  30,  1937 

Auto  Export  Men 
Given  Bright 
Outlook  for  '38 


150  Attend  International 
Day  Lunch  at  New 
York  Show 
By  HAROLD  BUTCHER 
A  realistic  picture  of  the  automo¬ 
bile  industry  which  nevertheless 
ended  on  an  optimistic  note  was  pre¬ 
sented  by  Alfred  Reeves,  vice-presi¬ 
dent  and  general  manager,  Automo¬ 
bile  Manufacturers’  Association,  at  the 
International  Day  luncheon  given  for 
150  foreign  visitors  and  auto  export 
executives  at  the  Hotel  Ritz-Carlton, 
New  York,  Thursday.  “Although 
Jnanufacturers  see  many  troubles 
ahead.”  he  said,  “we  can  look  for¬ 
ward  to  a  very  good  year.  There  is  a 
strong  feeling  within  the  industry 
that  we  ought  to  reach  a  volume  of 
5.000,000  units.” 

According  to  Mr.  Reeves,  the  open¬ 
ing  day  of  the  Automobile  Show — 
although  attendance  was  off  a  bit  be¬ 
cause  it  did  not  open  on  a  holiday 
(Armistice  Day)  like  last  year— was 
satisfactory;  the  gates  were  now 
jammed  and  public  interest  was  as 
great  as  ever.  In  the  judgment  of  the 
industry’s  leaders,  he  said,  the  pre¬ 
vailing  higher  wages,  advanced  farm 
prices  and  increased  employment  as¬ 
sured  the  car-makers  of  another  good 
business  year  in  1938. 

Truck  Demand  Spurred 
“Whatever  may  happen  to  passenger 
cars,”  he  continued,  “there  is  an  in¬ 
creasing  demand  for  trucks  owing  to 
the  increased  general  business  ac¬ 
tivity.  The  truck  division  of  the  in¬ 
dustry  is  now  experiencing  the  best 
year  of  its  history,  and  is  expected  to 
make  an  especially  strong  showing 
during  1938.  It  will  probably  account 
for  a  larger  proportion  of  the  indus¬ 
try’s  total  output.” 

He  listed  increased  costs,  insurance, 
taxes,  among  the  reasons  for  rising 
prices  in  general.  The  motor  car  in¬ 
dustry  had  been  able,  pretty  well,  to 
absorb  a  lot  of  the  increase,  but  the 
fact  of  a  general  increase,  he  pointed 
out,  always  made  people  hesitant 
about  buying  new  cars. 

Here  are  some  high  spots  of  other 
problems  touched  on  by  the  speaker: 

“Wage  scales  are  up  at  least  10%; 
efiBdency  is  down  10%.” 

“There  is  a  tendency  of  finance 
companies  to  shorten  terms.  There 
has  been  a  feeling  that  long  terms 
were  permissible,  useful  and  stimu¬ 
lating  when  business  was  bad,  but  now 
the  companies  might  be  obliged  to 
shorten  terms  a  bit.” 

Tariff  Fight  Effectiva 
“The  battle  of  tariffs  has  had  an 
effect.  Quotas  have  been  put  up  by 
various  countries.” 

“If  there  is  any  truth  in  the  state¬ 
ment  that  prosperity  depends  on  a 
high  wage  scale,  then  we  have  it  now. 
But  if  wages  go  too  high  they  will 
defeat  their  own  purpose.” 

“Because  farmers  have  better  prices 
that  should  lead  to  the  purchase  of 
cars.  Farmers  are  great  buyers  of 
motor  cars.” 

“Nobody  works  on  Saturday  any 
more.  Soon  we  shall  come  to  the 
beautiful  British  weekend  that  begins 
Wednesday  night  and  ends  the  follow¬ 
ing  Tuesday  morning!” 

Mr.  Reeves  was  also  optimistic  be¬ 
cause  of  the  fact  that  more  than 
29,(X)0,0()0  motor  vehicles  are  operat¬ 
ing  currently.  “That  in  itself  means 
Ibe  replacement  market  alone  will 


call  for  the  production  of  at  least 
4,000,000  new  cars  next  year.  It  may 
even  go  to  5,000,000.  We  are  selling  a 
product  of  universal  desire,  because 
everybody  in  the  world  wants  a  motor 
car!” 

Another  speaker  was  John  A.  C. 
Warner,  general  manager  of  the  So¬ 
ciety  of  Automotive  Engineers,  who 
illustrated  significant  improvements  on 
the  industry’s  1938  models.  Robert 
C.  Graham,  vice-president,  Graham- 
Paige  Motors,  and  chairman  of  the 
Association’s  Export  Committee,  pre¬ 
sided. 


CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Timex  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Timet  —  .60  per  line 

Count  six  words  to  the  line  when  tending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 

FORK4S  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  clauify, 
edit  or  reject  any  copy. 

Business  Opportunity 


Help  Wanted 

Managing  Editor  old  establiahi-d  niidwost- 
erii  daily  d.OOO  circulation.  To  take 
charge  of  news  and  editorial  activities. 
Box  28-40,  Editor  &  Publisher. 

Seeking  a  connection?  Write  today  for  reg¬ 
istration  form  for  any  type  of  newspaper 
or  ]iublishiiig  field  position,  whether  ex¬ 
ecutive.  advertising,  news,  mechanical, 
circulation  or  |>romotion. 

FEKNALD’S  KCHANGE,  INC.  Agcy.) 
1524  News  Building  New  York,  N.  Y. 

Street  Sale  Assistant  with  production  rec¬ 
ord  and  metroj>olitan  experience.  Give 
qualifications,  references,  salary  expected. 
Opportunity  for  right  man.  Box  2860, 
Editor  &  Publisher. 

Supervisor  of  Sales  Production  to  assaime 
lull  responsibility  of  large  soliciting  crew- 
on  metropolitan  daily  and  Sunday  paper. 
Must  have  ability  to  organize,  train  and 
supervise  men.  Salary  in  keeping  with 
ability  to  prodiiee.  Give  detailed  account 
of  experience.  Keferenees.  Box  2850, 
Editor  A  Pnbli.sher. 

Syndicate  Salesmen  (2) ;  exclusive  territory 
on  famous  swift-paced  daily  editorial 
cartoon;  lucrative  side-line.  Give  full 
details.  Box  2828,  Editor  &  Publisher. 

Wanted — Reporter  for  afternoon  daily  in 
city  of  10,000.  Must  have  had  general 
experience,  able  to  write,  good  person¬ 
ality  and  mixer,  clean  habits.  Write 
Box  2830,  Editor  &  Publisher. 

Wanted  young  man  experienced  in  classnfied 
to  develope  dei)artraent  on  small  daily. 
$25.00  per  week  to  start.  Tell  all  first 
letter  and  photograph.  Box  2865,  Editor 
&  Publisher. 

We  need  a  production  and  promotion  man¬ 
ager  for  our  paper. 

We  want  a  man  who  can  promote  editorial 
enterprises,  produce  good  copy,  prepare 
plans  and  presentations  and  give  birth 
to  some  ideas  for  department  managers. 
We  cannot,  under  our  present  budget, 
afford  over  about  fifty  dollars  a  week, 
though  the  right  man  could  arrange  for 
a  further  cut-in  on  betterments  pro¬ 
duced  in  circulation  and  advertising. 

Send  brief  statement  capacity,  back¬ 
ground,  on  single  sheet,  with  recent  pic¬ 
ture,  references,  salary  expected,  et 
cetera,  to  Box  2810,  Editor  &  Pnblisher. 

Writers  -with  new  ideas  for  a  children’s 
page,  also  artist  with  comic  or  educa¬ 
tional  strip.  Do  not  send  material  until 
we  -write.  Box  2856,  Editor  &  Publisher. 


Situations  Wanted 


Small  capital  will  purchase  the  interest  in 
established  growing  daily.  Reason:  111- 
nes-s.  Wonderful  opportunity.  Fine 

newspaper  field.  Box  2864,  Editor  & 
Publisher. 

Young  Man  with  carrier  direction  experi¬ 
ence  wanted  in  suburban  territory.  Give 
full  particulars  and  salary  required.  Box 
2858,  Editor  &  Publisher. 

Nowtpapar  Brokort 

Advertising  Display  Salesman  or  Manager. 
Sixteen  years’  business  and  advertising 
experience;  excellent  references  and  rec¬ 
ord.  Age  89;  married;  now  employed. 
Desire  connection  where  results  and  ex¬ 
perience  mean  a  future.  Box  2786,  Edi¬ 
tor  A  Publisher. 

OapabU  handling,  buying  Mlling,  mergers. 
No  leases  or  tradea.  Highest  references. 
Len  Feighnar  Agency,  Naahville,  Mich. 

Nnwipapors  Wantad 

Will  bay  or  lease  smell  city  daily  or  good 
exclusive  weekly  financed  with  from 
$10,000  to  $50,000  down.  Box  2800, 
Editor  &  Publisher. 

Advertising  Man,  35,  now  on  Metropolitan 
daily,  excellent  sales  record.  Retail  Mer¬ 
chandising-Promotion  background.  This 
aggressive,  intelligent,  productive  worker 
desires  sales  position  large  daily  or 
managerial  capacity  on  small  city  daily. 
Box  2862,  Editor  &  Publisher. 

Cirenlafion  Promotion 

For  good  newspapers  this  27-yaar  old  inati- 
tution  continnae  to  add  sound,  subetan- 
tial  circulation  on  a  self-financing  plan. 
THE  OHARIjES  PAETLOWE  C0„  Occi¬ 
dental  Bldg.,  Indianapolis. 

Advertising  Manager — 37;  married,  18 
years’  experience.  Last  12  years  with 
paper  considered  advertising  model. 
Marked  ability  for  developing  retail 
trade  through  newspaper  promotion. 
Recommendations.  Available  immedi¬ 

ately.  R.  W.  Clarke,  Eacanaba,  Michi¬ 
gan. 

Partnership  Wanted 

Couple  with  small  town  and  metropolitan 
editorial  experience  seek  partnership 
small  town  daily  south  or  west.  Box 
2852,  Editor  &  Publisher. 


Circulation  Manager — Now  employed.  Seeks 
position  on  newspaper  that  wants  to 
build  circulation  on  sound  basis  that  will 
meet  A.B.C.  tes't  and  sell  the  advertisers 
merchandise.  Can  build  an  organized 
circulation  department.  Twenty  years’ 
experience,  clean  record,  good  collector, 
can  operate  economically.  Will  come 
for  interview.  Box  2820,  Editor  &  Pub¬ 
lisher. 

Financial  Editor — Seven  years’  contributor 
New  York  City  daily,  fifty  leading  papers 
throughout  United  States.  Twenty  years 
in  Wall  Street.  Three  years  Member  of 
New  York  Stock  Exchange.  Thorough 
knowledge  financial  makeup.  Will  con¬ 
sider  any  city.  Box  2838,  Editor  &  Pub¬ 
lisher. 

Man,  46,  with  19  years  experience  ns  edi¬ 
tor  in  place  of  2‘2.000  seeks-  change.  Now 
handling  both  -AP  and  UP,  editing  copy 
of  five  reporters,  writing  column  and  edi 
lorials.  Health  good,  have  many  refer¬ 
ences.  Box  2859,  Editor  &  Publisher. 

Reporter-Photographer,  age  23 ;  just  out  of 
journalism  school,  desires  to  locate.  B.A. 
degree,  experienced,  single.  Box  2863, 
Editor  &  Publisher. 

Well-seasoned  executive,  experienced  in 
both  Circulation  and  Advertising,  age 
47.  Twenty  years’  experience.  Wants 
position  us  department  head.  Joseph  H. 
Monahan.  Beloit,  Wisconsin. 

14  Years  of — 

ADVERTISING 
SALES  PROMOTION 
MARKET  ANALYSIS 
available  to  manufacturer,  publisher  or 
sales  coinpuny;  by  young  man  of  36. 
Protestant,  married  and  prefers  a  tough 
job  ill  a  town  of  over  10,000. 

Box  2854,  Editor  &  Publisher. 

$36  buys  servicea  reporter,  desk  man;  ex¬ 
perienced  Milwaukee.  St.  Paul,  smaller 
dailies.  Box  2831,  Editor  &  Publisher. 


DOES  YOUR  NEWSPAPER 
NEED  AN  EXECUTIVE? 

Does  your  newspaper  need  the  services 
of  an  experienced  executive?  If  so,  this- 
is  a  personal  message  to  you,  from  one 
who  has  bad  a  wide  range  of  successful 
experience  and  who  appends  his  name 
to  this  advertisement. 

EXPERIENCE: 

Business  Manager  of  The  American 
Weekly,  large  Sunday  magazine,  with 
headquarters  in  New  York.  There  he  dealt 
with  production.  diEitributiun  and  business 
problems  generally. 

Publisher  of  his  own  newspapers  in 
Michigan,  two  in  number.  There  be  made 
mergers,  made  advertising  rates  and  con¬ 
tracts,  wrote  and  sold  advertising  and 
had  intimate  relations  with  all  depart¬ 
ments.  Both  papers  made  money. 

Washington  correspondent  for  important 
newspapers  in  the  United  States  and 
Japan,  with  consequent  knowledge  of  na¬ 
tional  politics  and  legislation. 

Editorial  writer,  reporter,  circulation 
manager  of  a  small  daily,  college  corres¬ 
pondent,  and  as  a  boy,  hand  compositor 
and  press  apprentice. 

References  -will  be  furnished  fully,  in¬ 
cluding  the  name  of  a  nationally  known 
publisher. 

Executive  position  wanted,  as  head  of 
department  or  -with  entire  responsibility. 
Inquiries  desired  from  publications  with¬ 
out  regard  to  size,  provided  there  is  a 
real  opportunity.  Compensation  to  fit  tho 
situation,  preferably  with  bonus  and  stock 
option. 


Clipping  Morgua  For  Sale 

A  “morgue”  of  200,000  pieces,  alphabetic¬ 
ally  boxed,  from  Civil  War  days.  Com¬ 
municate  with  me  for  detailed  informa¬ 
tion, 

J.  R.  Kathrens,  West  Milton,  Ohio. 


Halp  Wanted 

Advertising  men  wanted  in  all  parts  of  the 
country,  either  full  time  or  part  time. 
Box  2845,  Editor  &  Publisher. 

1  am  looking  for  a  brilliant  editorial  writer 
— one  who  is  preoccupied  more  with  sub¬ 
jects  of  general  interest  than  with  those 
of  statesmanship  and  w-orld  politics. 
Send  half  a  dozen  samples  of  recent  edi¬ 
torials  with  brief  one-page  sketch  of 
your  career — and  good  recent  portrait — 
with  references  to  Box  2785,  Editor  & 
Publisher. 

Mail  Room  Foreman  to  take  charge  of  mail 
room  department  of  daily  and  Sunday 
paper  with  over  100,000  circulation.  State 
salary  expected,  references  and  complete 
account  of  experience.  Box  2855,  Editor 
&  Publisher. 


A-1  Display  Advertising  Solicitor  or  Man¬ 
ager.  10  years’  of  progressive  experi¬ 
ence.  31,  married,  college  education. 
Write  Box  2861.  Editor  &  Publisher. 

Cartoonist.  Experienced.  23  years,  single. 
Go  anywhere.  Only  asks  chance  to  send 
reprints,  details.  Salary  secondary.  Box 
2842,  Ilditor  &  Publisher. 

College  Graduate  with  one  year’s  experi¬ 
ence  as  reporter,  seven  as  news  editor 
small  daily  offers  services.  Recommen¬ 
dations  employers.  C.  E.  Dray,  89  Maple 
Avenue.  Chillicothe,  Ohio. 

Circulation  Manager,  Now  drawing  good 
salary,  record  proves  ability  to  build  any 
publication.  Commission  or  will  lease 
press  run.  City  must  be  30,000  or  more. 
Box  2844,  Editor  &  Publisher. _ 

Circulation  Manager — Several  years’  experi¬ 
ence  covering  all  phases  of  work.  Effi¬ 
cient  and  reliable.  Hard  worker.  Good 
record.  Excellent  references.  Write  for 
full  p.-irticulars.  Box  2857,  Editor  & 
Publisher. 

Circulation  Manager  —  Thoroughly  experi¬ 
enced  in  all  phases  of  circulation  man¬ 
agement,  Metropolitan  and  Suburban 
newspapers.  Economical  promotion.  Good 
past  record.  Best  of  references.  Will 
go  anywhere.  Moderate  salary.  Box 
2782,  Editor  &  Publisher. 


Ill  South  Clay  St., 
Sturgis,  Michigan. 


WELLS  F.  HARVEY 


Phota-Eagraving  Equipmaat  For  Sal* 

Photo-engravihg  Equipment  and  Metals 
E.  T.  SULLEBAROER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Av*.  N*w  York 

Business  Established  in  1899 
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SHOP  TALK  fiT  THIRTY 


TWO  WEEKS  away  from  the  desk, 

meeting  friends  from  all  divisions 
of  the  newspaper  sphere.  .  .  .  NEW 
ORLEANS,  where  the 
Swina  Associated  Press 

^  Managing  Editors  As- 

Round  th«  sociation  unofficially 

Triongl*  agreed  upon  more 

vigorous  wielding  of 
the  editorial  pencil  at  both  ends  of  the 
news  service  wire.  .  .  .  BATON 
ROUGE,  where  the  imperial  dreams 
of  the  late  Huey  I  are  taking  con¬ 
crete  form — new  roads,  new  office 
structures,  new  edifices  on  the  L.  S.  U. 
campus.  .  .  .  CHICAGO,  where  the 
Newspaper  Advertising  Executives 
Association  thought  the  way  to  offset 
competitors’  inroads  on  established 
accounts  was  to  create  new  adver¬ 
tisers  .  .  .  and  the  Audit  Bureau  of 
Circulations  renewed  its  vows  of  chas¬ 
tity,  taken  23  years  ago,  and  resolved 
not  to  audit  any  but  net  paid  circula¬ 
tion.  . .  .  And  in  all  places,  at  all  hours 
of  the  day  and  night,  old  friends  and 
new  swapping  yams,  mixing  praise 
with  kind  and  tactful  counsel.  In¬ 
spiring,  and  as  Jim  Brown  wrote  the 
peripatetic  Shop  Talker  (we  suspect 
with  mischief)  “inspiriting.” 

Three  swift  flights  around  the  tri¬ 
angular  course  was  the  program,  but 
Uncle  Sam’s  weather  bureau  vetoed 
the  first  with  storm  warnings  off 
North  Carolina.  One  of  New  Orleans’ 
best  deluges  washed  out  the  second. 
Chicago’s  snowflakes  discoiu:aged  the 
third.  So  Shop  Talk,  watching  the 
news  from  Utah,  kept  its  feet  on  the 
ground.  .  .  .  Prospects  of  a  dreary  and 
lonesome  ride  South  went  bang  when 
Dean  Carl  Ackerman  was  discovered 
in  the  lounge  car,  bound  for  New 
Orleans.  .  .  .  Fellow  Columbians  of 
almost  the  same  vintage  found  plenty 
of  conversation  in  the  daily  papers 
which  the  Dean  insisted  on  buying  at 
•every  stop  ...  a  sad  shake  of  the 
heads  when  one  Southern  daily,  eulo- 
:gi2ing  Ogden  Mills,  said  that  when 
the  war  ended,  Mr.  Mills  was  serving 
in  the  Argonne  Forest  with  the  Sixth 
Division  of  Marines. . . .  When  the  war 
ended,  there  were  no  American  com¬ 
bat  troops  in  the  Argonne  Forest; 
there  was  no  Sixth  Division  of  Ma¬ 
rines, 

Added  to  the  serious  thinking  couple 
after  dinner  was  Wayne  Jordan,  Phil¬ 
adelphia  Inquirer's  managing  editor, 
also  New  Orleans- bound.  ...  It  ap¬ 
peared  most  of  the  Elastern  delegation 
had  either  left  the  night  before  or 
taken  the  7:30  train  from  New  York 
through  Chattanooga.  .  .  . 

Also  on  the  train,  but  mutually  un¬ 
recognized  until  next  morning,  were 

A.  J.  O’Malley,  Scranton  Times,  and 

B.  P.  McKelway,  Washington  Star, 
with  Mrs.  McKelway.  ...  A  long  chat 
with  Jordan  over  a  nightcap,  and  so 
to  bed  and  to  read  “The  Citadel,”  a 
really  notable  British  book. 


THE  UNBELIEVABLY  FLAT  Gulf 
Coast,  never  before  seen  through 
these  specs.  The  drab  L.  &  N.  station 
at  the  waterfront,  and 
AR  Edttorc  lobby  of  the 

„  Roosevelt,  with  a  long 

queue  of  managing 
Meeting  editors  and  railroad 

treasurers  registering 
at  7:30  ajn.,  drowsy  and  unshaven. 
.  .  .  Two  hours  later,  the  same  lobby 
with  a  milling  crowd  of  the  same  in 
fresh  suits  and  clean  chins,  handshak¬ 
ing  and  spoofing  the  unofficial  ser- 


By  ARTHUR  ROBB 

geants-at-arms  who  tried  to  herd 
them  to  the  meeting  rooms.  .  .  .  The 
Managing  Editors’  convention  ...  a 
$10  registration  fee  which  covered  all 
food  and  entertainment  except  that 
which  the  delegates  wished  to  enjoy 
under  their  own  power  .  .  .  the  larg¬ 
est  registration  on  record  ...  as  guest 
of  the  Association  Shop  Talk  en¬ 
joyed  full  privileges  with  no  censor 
except  his  own  discretion.  .  .  .  Times 
have  changed  since  his  first  newspa¬ 
per  convention  in  1916,  when  AP  and 
ANPA  sessions  were  sternly  executive 
and  about  as  easy  to  report  as  a 
Steel  board  meeting.  .  .  .  Now  only 
ANPA  clings  to  the  old  custom. 

Genial  Roy  Roberts  opening  the 
meeting  with  a  Kiwanis  touch  .  .  . 
everybody  stand  up  and  introduce 
himself  ....  A  surprise  program, 
with  no  speakers  announced  and  none 
of  the  scheduled  speakers  aware  of 
when  the  chairman  might  call  him. 

.  .  .  Hal  O’Flaherty  got  away  from 
pure  AP  shop  talk  to  tell  the  folks 
how  the  Chicago  Daily  News  liked  its 
weekly  experiment  in  small-town 
journalism.  .  .  .  Neil  Swanson,  who 
fills  his  evenings  away  from  the  junior 
of  Baltimore’s  Sunpapers  by  writing 
historical  novels,  urged  a  broader 
news  formula  than  the  classic  five 
W’s.  .  .  .  R.  H.  McCaw  (“Pat”  in 
private  life),  explained  to  the  satis¬ 
faction  of  some  who  once  called  for 
his  scalp,  why  he  and  Deacon  Lyman 
kept  the  Lindbergh  exile  story  for  a 
New  York  Times  beat,  known  only 
to  the  reporter  and  the  night  man¬ 
aging  editor,  imtil  the  last  edition 
of  the  Times  hit  the  street  that  Mon¬ 
day  morning  in  Dec«nber  .  .  .  TTie 
glories  of  Louisiana  unfolded  by  Gov. 
Richard  W.  Leche  at  the  luncheon  he 
tendered  the  editors.  .  .  .  Tax-exemp¬ 
tion  for  10  years  to  new  industry  has 
brought  the  state  new  factories  repre¬ 
senting  a  $35,000,000  investment.  .  .  . 
All  school  children  now  have  free 
books,  which  fell  strangely  on  North¬ 
ern  ears  to  which  sudi  beneficence 
has  long  been  commonplace  .  .  .  new 
jobs  for  the  people  of  this  once  sol¬ 
idly  agricultural  state  which  is  turn¬ 
ing  to  industry  under  the  impulse  of 
petroleum.  .  .  .  WPA  workers  ciuri- 
ously  free  from  the  shovel-riding  ten¬ 
dencies  of  Yankee-land.  .  .  .  Millions 
and  millions  of  Federal  money  going 
into  new  University  buildings,  a  great 
new  charity  hospital  convenient  to  the 
Tulane  and  L.  S.  U.  medical  schools, 
a  new  bridge  across  the  Father  of 
Waters.  A  Governor  whom  every¬ 
body  calls  “Dick,”  a  long  six-feet  tall 
and  dimensioned  accordingly. 

•  «  * 

GEXJRGE  OLDS  and  Tom  Hanes 
pouring  vitriol  on  the  faults  of  their 
fellow  managing  editors  and  Olds 
gently  chiding  the  AP 

Called  Down  peccadilloes.  .  .  . 

Malcolm  Bingay, 
long  since  dubbed  the 
“Bishop  of  Detroit” 
by  the  salty  Walter 
Harrison  of  Oklahoma  City,  giving  the 
AP  his  benediction  and  calling  upon 
the  congregation  to  make  it  good.  .  .  . 
“Stuffy”  Walters’  session  on  pictures. 
.  .  .  Hie  Baltimore  Sun’s  expensive 
but  attractive  Wirephoto  trailer,  an 
enterprising  piece  of  promotion.  .  .  . 
McCleery’s  sharp- breaking  wit  (Mr. 
X,  the  reader  of  features)  in  his  out¬ 
line  of  the  AP  feature  program  .  .  . 
there’s  a  coming  young  man.  .  .  . 
Byron  Price,  combining  with  his 


by 

Experts 


Aesculapian  dignity  an  unerring  and 
intimate  knowledge  of  the  country’s 
news  problems.  .  .  .  Jaggar,  financial 
editor,  explaining  why  and  how  AP 
handles  a  tremendous  volume  of  mar¬ 
ket  information  .  .  .  the  annual  ban¬ 
quet,  with  no  speeches,  plenty  of  color 
and  talent.  .  .  .  Dorothy  Dix,  New 
Orleans’  first  newspaper  citizen,  at  the 
head  table  .  .  .  the  “fat  fry”  Saturday 
morning,  with  Harrison  in  the  chair 
and  shop  talk  popping  from  every 
corner  of  the  floor  .  .  .  respectfully 
recommended  for  study  to  the  Ameri¬ 
can  Society  of  Newspaper  Editors.  .  .  . 

The  special  train  to  Baton  Rouge, 
with  Noel  Adams  doing  the  honors  for 
the  L.  &  A.  RR.,  putting  out  “Adams’ 
Specials” — 40%  Bourbon,  and  equal 
parts  of  Bacardi  and  Benedictine  .  .  . 
to  be  used  with  discretion.  .  .  .  Cap¬ 
tured  by  Clarke  and  Kitty  Salmon 
with  Roy  Roberts  and  Pat  McCaw 
and  herded  into  Gov.  Leche’s  Ccu: — No. 
1  Louisiana.  .  .  .  ROTC  review  at  the 
University,  with  three  battalions  of 
infantry,  two  of  artillery  and  one  of 
engineers  sweeping  past,  2,700  strong, 
eyes  right  and  guidons  dipped  .  .  . 
and  more  than  one  editorial  eye  was 
damp  as  these  kids  went  by  in  massed 
platoons,  sons  of  families  to  whom  a 
college  education  was  no  more  pos¬ 
sible  than  a  trip  to  Mars  10  years 
ago.  .  .  .  Around  the  campus,  to  the 
new  agricultural  building,  an  arena 
rivalling  Madison  Square  Garden, 
topped  by  a  shining  copper  roof  over 
cement  and  stucco  walls.  .  .  .  Then 
to  the  $5,000,000,  24-story  Capitol, 
built  by  Huey  Long  and  overlooking 
his  cedar-guarded  tomb  marked  by 
a  simple  urn.  .  .  . 

Cocktails  .  .  .  dinner  at  the  Uni¬ 
versity  .  .  .  L.  S.  U.  beats  Ole  Miss 
at  football  under  the  lights  ...  a  208- 
piece  band  maneuvers  between  the 
halves,  greeting  the  enemy  and  spell¬ 
ing  the  Governor’s  name  .  .  .  purple 
and  gold  caplights  on  the  bandsmen 
twinkle  and  flicker  as  rain  soaks  their 
wiring  .  .  .  buffet  supper  at  the  execu¬ 
tive  mansion,  where  the  Governor’s 
lady  has  decorated  the  East  Room 
after  its  White  House  counterpart  .  .  . 
and  back  to  New  Orleans  in  the  rain. 
.  .  .  Three  o’clock  in  the  morning. 

More  rain  ...  no  plane  to  Chicago 
.  .  .  the  Panama  Limited  leaves  at 
one,  arriving  next  morning  .  .  .  rain, 
rain,  and  more  rain  all  the  way  up 
the  valley  .  .  .  more  Shop  Talk  in  the 
observation  car  with  Happy  Paulson, 
Fargo  Forum,  Dowsley  Clark,  Minne¬ 
apolis  Tribune,  Joe  McAuliffe,  St. 
Louis  Globe-Democrat,  and  Hal 
O’Flaherty  ...  to  bed  before  10  for 
40  extra  winks. 


CHICAGO  .  .  .  and  more  rain.  .  .  . 

Newspaper  Advertising  Executives 
at  the  Medinah  Club,  luxurious  1929 
creation  on  Michigan 
"Digging  in  Avenue.  .  .  .  Col.  Le- 
Yonr  Own  Roy  Herron  recites  an 
AEF  parable  to  em- 
ac  Yard  phasize  the  virtue  of 
punctuality,  keynotes 
the  program  on  “digging  in  your  own 
backyard.”  .  .  .  Sound  advice,  soon 
supported  by  a  group  of  the  most 
painstaking  examinations  of  local  re¬ 
tail  advertising  ever  made  by  any 
newspaper  organization.  .  .  .  Bureau 
of  Advertising  to  take  over  completely 
the  “United  Front,”  thereby  banish¬ 
ing  from  news  columns  that  adhesive 
epithet  coined  two  years  ago  by  our 
own  Bob  Mann. 
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Economist  Cahn’s  exploratioog  g< 
the  occult  to  find  the  answer  to  tb> 
business  riddle  of  1938  .  .  .  the  answ* 
not  too  soul-chilling  .  .  .  may  be  a 
new  boomlet  after  next  July  4. 
Eight  column  heads  on  the  late  after¬ 
noon  editions  heralding  a  new  low  for 
Wall  Street  .  .  .  more  of  the  .sargt  in 
the  mornings.  .  .  .  Col.  Herron  pa- 
tiently  awaiting  the  9:45  arrival  of 
his  membership.  .  .  .  Tuesday  sessioo 
under  way  at  10:10,  practically  cn 
time!  .  .  .  Powderley  of  Rochester  tella 
again  the  romance  of  classified  adver¬ 
tising,  never  stale  in  the  hands  oi  an 
enthusiast.  .  .  .  Campbell  and  Reilly 
of  the  Chicago  Tribune  discuss  radio 
as  a  newspaper  competitor  ...  off  the 
record,  because  it  is  fresh  Trib  am- 
mimition  for  the  battle  .  .  .  last  a 
better  -  than  -  average  commercial 
movie.  .  .  .  On  to  the  Inland  Daily 
Press  Association  meeting. 


Sidelight 


Chicago 


E  P.  CHASE,  Atlantic  (la.)  editor 
who  won  the  Pulitzer  editorial  prise 
in  1933.  reports  after  visiting  Britain, 
France,  Germany  last 
summer,  “there  ain't 
gonna  be  no  war"  . . , 
not  now.  .  .  .  Bob 
O’Brien  introduceaall 
guests  at  the  heed 
table.  .  .  .  Only  Bill  Thomson  re¬ 
sponds  with  a  speech  on  his  pet 
topic — newspaper  advertising.  .  .  . 
Harrison  MacDonald  tells  the  claan- 
fied  romance  again  ...  an  evening 
with  Stephen  Bolles,  of  Janesville, 
one  of  the  most  comfortable  and  com¬ 
forting  of  Shop  Talk’s  recent  yean. 

. .  .  Steve  remembers  seeing  the  Phfia- 
delphia  Centeimial  of  1876  and  seems 
to  have  been  going  places  and  doing 
things  ever  since.  .  .  .  May  his  shadow 
never  grow  less.  .  .  .  Stock  maikat 
hops  to  life  again,  still  getting  eight* 
column  lines.  .  .  .  Wall  Street  now 
.shares  Chicago  interest  with  Iona 
overdue  traction  program  preseoM 
by  Mayor  Kelly.  .  .  .  Foolkiller  tun 
at  new  Outer  Drive  link  bridge  scam 
Shop  Talk  out  of  year’s  growth  .  . . 
the  ever-gigantic  Stevens  Hota^ 
where  ABC  clans  are  gathering.  . . . 
Frank  Tripp  and  Rex  Ruthmann  ar¬ 
rive  from  meeting  of  Bureau  of  Ad¬ 
vertising  Committee  with  assuraBOO 
that  the  program  is  complete,  and  the 
new  members  of  the  committee  man¬ 
dated  to  carry  out  their  expanakw 
plans.  .  .  .  And  that,  for  now,  is  that 

Interesting,  hardly  exciting,  wart 
the  morning  prayers  of  the  Audit  B»> 
reau  of  Circulations.  .  .  .  A.  L.  MiUan 
Ed  Friendly,  Shelley  Tracy  and  CoL 
Chevalier.  .  .  .  Provocative  and  not  at 
all  abstract  was  George  Gallup,  wha 
thinks  run-of-mine  news  editing  oufc 
dated  and  a  handicap  to  best  perfona^ 
ance  of  press  .  .  .  predicts  even  greatat 
future  as  advertising  medium  whew 
editors  hit  right  tempo.  .  .  .  Calm  and 
harmony  prevail  in  ABC  divisional 
meetings  .  .  .  which  might  be  con¬ 
sidered  news.  .  .  . 

Sigma  Delta  Chi  Chicago  alumib 
start  monthly  dinner  season  with 
Shop  Talk  and  Prof.  Kenneth  K. 
Olson,  new  Medill  School  directoi;  ■ 
the  talking  seats.  .  .  .  Ken’s  prograi| 
calls  for  more  education,  plus  » 
higher  degree  of  utility  for  immedial^ 
newspaper  work  among  graduates  . .  • 
contemplates  a  five-year  course  • 
journalism.  : 

ABC  wound  up  perfunctorily  SatURf- 
day  morning  and  Shop  Talk,  not  en¬ 
joying  Chicago’s  42-degree  wind 
mixed  with  snowflakes,  abandoned  hk 
third  attempt  to  fly.  .  .  .  ITiat’s  Ai. 
fortnight  .  .  .  there  were  also  12,0(A 
odd  words  turned  out  by  this  mil 
during  the  intervals  represented  b|/ 
the  dots  on  this  page — and  by  tbi^ 
way  and  in  conclusion,  we  pro 
not  to  make  a  habit  of  that  punc 
tion. 
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Note  that  each  side  magazine  has  its  own  stub 


Intertype's  FOUR-DECK  SIDE  UNIT 
Has  Many  Profitable  Advantages 


All  side  magazines  easily 
removed  and  replaced 


One  of  the  101  features  of  the  new  Streamlined  Intertype— Feature  No.  8— is  a 
new  four-deck  side  unit.  This  Intertype  improvement  has  these  advantages: 


1  The  side  magazines  and  their  stubs  do  not  one  stack  of  magazines  to  the  other.  A 

separate  when  the  operator  shifts  from  new  counterbalance,  very  simple  in  con- 

one  magazine  to  another.  Perfect  align-  struction,  insures  easy  operation  of  the 
ment  is  maintained.  magazine  shifting  mechanism. 

9  There  is  no  chance  that  a  stuck  matrix,  C  On  mixers,  a  separate  operating  lever, 
straddling  the  gap  between  the  magazine  placed  in  a  position  most  convenient  for 
and  stub,  can  cause  trouble  and  damage  the  operator,  provides  for  instantaneous 
when  the  magazines  are  shifted.  changes  of  side  magazines. 

Q  A  full  channel  of  twenty  matrices  can  be  R  separate  power-driven  keyboard  is  fur- 

carried  if  required  —  such  as  em  or  en  ^  nished  for  side  magazine  operation  —  an 

space  matrices,  for  example  — instead  of  exclusive  Intertype  feature, 
only  the  usual  eight  matrices. 

^  Changes  from  one  side  magazine  to  an¬ 
other  are  made  by  means  of  the  same 
operating  handle  that  changes  the  main 
magcizines.  A  convenient  thumb-operated 
switch  is  used  to  transfer  the  action  from 
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the  101  features 


STREAMUNED 
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CLINE  SYSTEM 

CLINE  HIGH  SPEiD  1 

UNIT  TYPE  PRESS  DRIVE 

PASTERS,  REELS  a«d  1 

An  Individual  Motor  Drives  Each  Unit  and  Each  Folder 

AUTOMATIC  TENSION  1 

in  Any  Combination 

r  No  Press  Drive  She  ft 

Used  in  Prominent  Plants  11 

No  Back  Lash 

No  Running  Belts — Plenty  of  Room  11 

Perfect  Acceleration 

Automatic  Tension  Control,  Adjustable  From  Press  || 

1;  ^  -  Perfect  Slow  Down 

Room.  Tension  Indicated  on  Dial  11 

1  Perfect  Automatic  Brake 

1  ' 

No  Overrun  of  Rolls,  Quick  Stop  from  High  Speed  11 

CLINE  SYSTEM  UNIT  TYPE  NEWSPAPER  PRESS  DRIVES  AND  TENSIONS 

_  '  Originafed,  Patented  and  Perfected  by  Cline 


For  over  thirty  years  the  Cline  Electric  Mfg.  Co.  have 
been  furnishing  electrical  equipment,  including  Stand¬ 
ard  Double  Motor  Drives  and  Automatic  Controllers 
and  accessories  for  newspaper  presses.  For  more  than 
ten  years  they  have  been  furnishing  reels  with  tensions 
arranged  to  make  flying  pasters  at  reduced  speed  of 
the  press,  and  have  therefore  been  in  a  position  to  co¬ 
ordinate  paper  feeding  devices  with  press  control  and 
make  layouts  of  such  coordinated  equipments  to  give 
the  greatest  possible  flexibility  of  press  combinations 
as  well  as  operation.  Cline  engineers  have  therefore 


had  experience  in  a  great  number  of  plants.  This,  to¬ 
gether  with  this  standardized  Cline  equipment,  has 
resulted  in  publishers,  engineers,  architects  and  press 
manufacturers  recognizing  that  the  engineering  work 
of  this  service  is  a  very  important  factor. 

The  coordination  between  the  reels  with  automatic 
tension  and  high  speed  pasters  for  high  speed  presses, 
together  with  the  Cline  Unit  Drive,  gives  flexibility 
of  press  combinations  in  a  most  efficient  manner,  and 
should  interest  any  prospective  purchaser  of  presses. 


CLINE  DOURLE  MOTOR  DRIVES  FOR  MAGAZINE  AND 
DECKER  TYPE  NEWSPAPER  PRESSES 

The  Cline  System  Is  the  Most  Logical  for  Efficient  Operation  and  Control  of  the  Modern  Newspaper  PJanf 

THE  CLINE  SYSTEM  INCLUDES 


Unit  Press  Drive  and  Control 
'  Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 
.  Stereotype  Motor  Equipment 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  High  Speed  Pasters 

Paper  Roll  Conveyors 

Plate  Conveyors  and  Droppers 

Typesetting  Machine  Drives 


Tell  Us  Your  Problems  —  Our  ^Engineers  Have  the  Experience  and  Facilities  to  Serve 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO,  ILL. 


Western  Office 

CROCKER  FIRST  NAT’L  BK.  BLDG. 
SAN  FRANCISCO.  CALIF. 


Eastern  Office 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


CLINE 


SYSTEM 
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petroleum  and  textile  research,  but 

i  not  a  single  engineering  college  has  a 

ft  •  ^  M  •  TO  M  JL  complete  graphic  arts  laboratory. 

Qciontiiic  nosociircii  is  wItocil  s«if.sati.factio. 

^  ^  H  M  It  is  not  hard  to  understand  why 

Nood  of  Newspaper  Industry 

_  --  1^  Tcric^  •  Titiri  ■  1  from  the  fact  that  we  do  not 

Too  Much  Guess-Work  Survives  In  Mechanical  think  seriously  enough  of  the  possi¬ 
bilities  of  improvement.  We  have 

Processes,  Writer  Soys  .  . .  Few  Engineers  printing  a  long  time  and  we 

know  that  by  some  hook  or  crook,  for 
is  what  it  amoxmts  to,  we  can  get 

Iramed  lor  rnnung  editions  out  by  present  methods, 

n  YiF¥T  T  T  It  itiv  n  X  f#  1*13  iT^  The  inefficiencies  involved  cannot  be 

By  WILLIAM  BAUMRUCKER.  JR.  helped,  for  we  know  no  other  way. 

ASSISTANT  MECHANICAL  SUPERINTENDENT,  NEW  YORK  DAILY  fundamentally  satined  that 

NPW<;  present  mechanical  status  is  all 

that  is  to  be  desired,  if  not  even  a 
little  too  mechanized,  and  all  that  is 

i__  ■  would  be  no  question  but  that  sooner  more  simple.  We  should  never  have  required  is  to  keep  things  going.  It 

L  L-  j  ffisy  would  blow.  The  manu-  trouble  with  zinc.  We  should  have  is  not  the  fault  of  our  men.  That  is 

IS  THE  n*wipap*r  industry  lagging  banind  facturing  of  tires  is  a  far  more  com-  better  mats.  We  should  never  get  their  main  job;  to  keep  things  going 
ctKar  industrias  in  applying  sciantific  plex  technical  problem  than,  for  in-  variations  in  moulding  our  forms.  We  well.  They  are  not  trained  to  search 


Processes,  Writer  Soys  .  . .  Few  Engineers 
Trained  for  Printing 
By  WILLIAM  BAUMRUCKER.  JR. 


kaowladga  to  its  procassas? 


stance,  stereotyping  where  again  we  should  never  get  chilled  or  hot  plates,  out,  as  a  matter  of  nature,  a  better 


Hr.  Baumrueker  thinks  it  is,  and  gives  deal  with  pressures,  time  and  tern-  or  thick  and  thin  areas  in  plates.  We  way  of  doing  things.  We  have  no 
his  reasons  in  the  following  article.  Ha  perature,  but  tire  makers  do  much  should  have  presses  designed  so  as  place  and  no  time  to  experiment.  It 
Ua  ests  that  publishers  seek  a  with  these  elements  than  we  do.  virtually  to  eliminate  paper  breaks,  is  work  for  highly  trained  technical 

L-  tei.ntific  .....rrh  iBdustry  Goal  on  Grumbling  We  should  never  have  tension  trou-  experts,  with  laboratories  to  work  in; 

[T  o^iad  to  their  mechanic!  I  IblamT  Yet  this  huge  industry  of  ours  per-  Jjes,  or  first  impression  set-off  trou-  where  a  time  schedule  will  not  bother 
be  applied  to  tnair  mecnanical  problems.  ..  __  bles  or  variations  in  color.  Our  roto  them  and  the  right  answer  to  their 


Industry  Goes  on  Grumbling 


We  should  never  have  tension  trou-  experts,  with  laboratories  to  work  in; 


[ro!ii.r t7thelr“m!chrni!!l*!rblems"  Yet  this  huge  industry  of  ours  per-  Jjes,  or  first  impression  set-off  trou-  where  a  time  schedule  will  not  bother 

be  applied  to  their  mechanical  problems.  itself  to  go  on  grumbling  when  variations  in  color.  Our  roto  them  and  the  right  answer  to  their 

The  writer  here  opens  up  a  broad  field  ,  ^rintino  not  ricrht  rallintr  me-  color- roto  processes  should  all  be  problem  the  goal  to  which  they  strive, 

for  discussion  for  all  in  the  newspaper  ehankaHln  orthr  carpet  when  L  “cook-book”  procedure.  Standard.  Must  B.  Raii.d 


epidemic  of  bad  printing  occurs  and 
for  some  unexplained  mysterious  rea- 


Engineering  procedure  would  pro¬ 
vide  a  vast  saving  in  time,  saving  in 


Standards  Must  Bu  Raised 

The  question  may  be  raised  as  to 
why  the  equipment  and  supply  com- 


_  saay  avr  awes—  .  e  ii  .  •  •  .v  •.  vviav  uac  UAUAiidiL  caiau  svauuay 

■  son,  the  plates  start  to  go  bad.  We  waste  of  all  sorts  a  saving  in  the  uni  panies  have  not  risen  with  the  times 

IN  THEIR  editorial  departments  set  out  to  fin^d  the  trouble  by  the  cut  ’  ^igbor  "Ld^a^  general  feeU^g  abreast  of  progress?  Why 

newspapers  are  up  to  the  minute  in  method;  we  try  this  and  try  mQ^e  securitv  in  the  knowledge  that  equipment  in 

every  way.  No  advance  in  the  art  of  perhaps  try  three  or  four  things  ^  bothered  by  advertis-  with  the  advances  of  this 

trwisDortation  or  communication  is  at  once.  Sooner  or  later  the  plates  ^^omplaints  on  reproduction,  late  engmeering?  There 


aUowed  to  go  by  without  being  tested  seem  all  right  again  and  all  is  quiet  ^  J  are  various  reasons,  but  the  chief  one 

for  possible  use.  The  latest  in  cam-  “"til  the  next  spell,  thou^  no  one  modern  auto  airnlaAe  radio  demand,  in  fact  could 

eris,  picture  transmission,  etc.,  are  can  say  for  sure  just  why  the  trouble  _  j  riibbe?  or’anv  of  now  use,  equipment  as  advanced 

atUntpd  occurred  or  what  has  been  done  *  ’•  j  ^  ^  r  au’  j  ^  u  would  be  necessary  to  do  a  real 

There  is  also  much  said  about  the  to  correct  it.  We  depend  upon  guests  ^ol  on^gS'eL  engineering  job  _  of  making  newspa- 


srander  and  speed  of  modem  newspa¬ 
per  production.  ITie  favorite  progress 
coBiparison  is  the  way  newspapers  are 


instead  of  a  scientific  approach  to  the 
solution  of  our  difficulties. 

Similarly  we  have  depended  upon 


not  exist  If  they  de^nded  on  guess-  .^he  technical  standards  in  our 

work  to  the  extent  that  we  depend  on  mechanical  departments  must  be 
It  ^  get  out  a  newspaper. 

we  could,  for  instance. 


coBsparison  is  me  way  newspapers  are  —  reason  newspapers,  competitive  , - .  ,  X - ’  V 

now  turned  out  compared  with  the  evolution  instead  of  a  scientific  ap-  ^  ^  employ  control  instruments  to  insure 

wav  Gutenberg  and  Ben  Franklin  proach  to  the  design  of  our  equipment.  ^  are,  ca  ®  si  e  ae  perfect  cngravmgs,  of  the  magnitude 

Si  “S  ?ompt.dto"u,“  Zl  To?  U?' 

aids  of  those  times  newspapers  are  o^®rely  get  larger  and  heavier  versions  geared  to  the  same  temno  All  control  the 

n»±»ically  greatly  adviced.  But  ol  the  tame  type  ot  equipment.  ?»  “dn  ^  “d  dua.ty  .1  radto  broadoasta.  , 


that  U  a  comparison  which,  while  Too  Many  Imperfect  Plate.  therefoVsin^  no  better  way  is  known  ^ 

true,  md  which  reads  well,  is  very  We  now  make  plates  in  automatic  there  is  no  basis  from  which  to  see  !he“bi^?’^Le1?oi^d  so^Illlified 
misleading.  machines,  but  they  are  still  made  our  faults  The  tempo  is  not  slow  ^  ^  ironed  out  so  qualmed 

...  ....  *1,.  /orv,.  fV,..,  oi  .  *^“*‘*-  ^  icmpo  IS  ooi  MOW  personuel  in  our  plants  can  use  them, 

A  Backward  Industry  ^damentaUy  the  when  compared  to  other  newspapers  and  when  we  want  and  demand  them, 

A  more  crtical  viewpoint  is  needed  if  u?  I  d®  think  the  manufacturers  will 

because  if  judged  by  modem  engi-  gloss  over  our  troubles  by  saymg  that  i3g  They  will  go  in  for  engineers  and 

neering  and  scientific  standards  news-  ‘h^b  control  on  quality  as  ever,  prmtmg  newspapers  is  not  like  other  engineering  and  research  also,  and 


quality  of  radio  broadcasts. 

When  we  prove  in  laboratories  that 


machines,  but  they  are  still  made  our  faults  The  tempo  is  not  slow  bugs  are  ironed  out  so  qualified 

oi  L  ^  ,  icmpo  IS  ooi  slow  personuel  in  our  plants  can  use  them, 

®®nipared  to  other  newspapers  and  when  we  want  and  demand  them. 


peering  and  scientific  standards  news-  thi^b  control  on  quality  as  ever,  printing  newspapers  is  not  like  other  ^^Veerinr^d  reseLc^^^^^ 
papers  are  very  very  backward.  an  astoundmg  proportion,  businesses  and  we  talk  of  our  prog-  ^hey  will  surprise  themselves’ with 

When  consideration  is  made  of  the  engmeering  standard,  of  im-  ress.  This  is  all  misleading.  ^hat  they  can*^  turn  out. 

length  of  time  graphic  arts  have  had  P®^®®!  We  make  virtually  no  Waste  and  Inefficiency  These  companies  are  not  now  for 

for  develonment  nrogrp<K  ba«i  been  usage  at  all  of  the  many  modern  de-  ...  .  ...  I  u  .  i^ues®  companies  are  nox  now,  lor 

LlhSw^oi  SXcuTarW  in  r7  velopments  in  control  and  automatic  Editorially,  perhaps  it  is  an  art,  but  the  most  part,  manned  by  enterprismg 
!  ^  measuring  eouinment.  or  automatic  mechanically  we  invite  stagnation  if  engmeers  as  are  other  modern  in- 


imto”  tliTt  7o  othCT  leaves  the  editorial  room  until  it  is  ,  career  in  printmg  equipment  for  them 

wipui  mat  no  otner  manutacturing  .  i-  ^  .  .u  u  nrinted  primary  function  of  a  news-  when  they  graduate.  No  one  has  ever 

^ess  of  comparable  size  would  pf^^s  jt  L  ent^elv  S  P“P®>'  "®'^^  suggested  that  there  might  be  such  a 

tod  for.  For,  contrary  to  the  opm-  5fe^/p;3b\e  3nd  drillable  pSc2  ^11  other  functions  are  secondary,  career.  The  companies  do  not  go  to 
w  of  many  persons,  printmg  news-  f  —.tal  light  heat  water  ^®  mechanical  departments  and  me-  the  schools  every  spring  and  vie  with 

pa^rs  IS  a  manufacturing  operation,  naner  ^tc  >  ’  >  »  chanical  expenses  are  purely  a  service  each  other  for  the  “pick  of  the  crop” 

TO  a  very  expensive  part  of  the  pub-  >  ^  .  ,  fimction,  a  necessary  evil  as  it  were,  among  graduates  as  do  the  chemical, 

fishing  business  it  is.  We  ivoum  like  to  attam  ^rfwtion  jp  serving  the  primary  fimctions  of  a  rubber,  auto,  electrical  and  other  in- 

If  the  other  large  manufacturing  ®'“'  pr^ucts.  We  would  like  to  newspaper.  Every  saving  that  can  be  dustries.  Without  this  influx  of  high- 
businesses  of  the  day  depended  on  the  cP®*"®!®  eminently  and  wimout  waste  niade  in  the  mechanical  expense  ly  trained  minds,  drilled  in  modem 
human  element  and  hand  control  to  y®^  ''’®  “®P®mf  mi  me  human  ele-  means  that  the  primary  fimctions  as  mechanics,  it  is  not  imusual  that  noth- 
the  extent  that  we  do  in  making  news-  ment  to  such  an  extent  that  we  make  news  gatherers  and  dispensers  can  be  ing  really  news  and  advanced  is  of- 
papers,  life  in  this  nation  would  be  that  Me  frequently  beyond  performed  in  a  better  way  or  on  a  fered  to  the  printing  world.  There  is 

quite  different  from  what  it  is.  For  ^bat  hmnan  ability  can  do  or  pro-  larger  scale.  no  pressure  from  within  the  industry 

butoce,  supposing  the  large  tire  man-  “U®®-  We  rely  too  much  on  a  man  s  Every  improvement  in  the  quality  itself  to  cause  it.  The  big  men  in 

ufacturers  vulcanized  tires  in  their  S^®^®  operatmg  alm(»t  all  of  our  printing  means  more  satisfi^  ad-  many  of  our  supplying  companies  are 
huge  pressure  chambers,  but  instead  modern  new^aper  equipment.  What  vertisers  and  more  interested  readers  salesmen,  not  engineers,  and  that  is 
of  having  timers,  pressure  devices,  *®  needed  is  me  unwavering  watchful-  ^hich,  in  the  long  rxm,  will  greatly  also  a  bad  condition  from  a  techno- 

Ihttmostats  and  numerous  other  auto-  *i®s®  ®f  mechanical  controls.  benefit  the  paper.  logical  viewpoint, 

totic  controls  to  govern  every  phase  Some  Subjects  for  Research  Every  year  other  industries  spend  The  big  problem,  however,  is  what 

of  the  process,  they  allowed  the  op-  There  is  no  reason  why  all  the  mys-  hundreds  of  thousands  of  dollars  for  we  must  do  for  ourselves,  for  it  will 

orator  to  guess  when  the  vulcanizing  tery  should  not  be  removed  from  such  research  and  endow  laboratories  to  be  up  to  the  newspapers  to  take  the 
was  completed?  I  am  afraid  we  would  troubles  as  we  have  with  our  engrav-  search  out  their  fimdamental  prob-  lead.  We  must  make  allies  and  part- 
to  be  able  to  drive  cars  with  the  ing  film,  or  with  our  cold  top.  Our  lems.  Technical  schools  are  equipped  ners  of  the  technical  genius  of  the 
jroty  or  comfort  we  now  enjoy.  For  etching  should  be,  but  is  not,  a  more  with  electrical  laboratories,  with  nation.  Once  started  the  rest  will  be 
a  the  man  had  guessed  wrong  when  accimite  and  sure  process  than  is  the  steam-boiler  laboratories,  gas  engine  easy  for  we  are  so  far  behind  that  the 
your  front  tires  were  made,  there  refining  of  oil,  or  gasoline,  for  it  is  laboratories;  with  laboratories  for  results  cannot  fail  to  be  astoimding. 


which,  in  the  long  rxm,  will  greatly  also  a  bad  condition  from  a  techno¬ 


benefit  the  paper. 

Every  year  other  industries  spend 


logical  viewpoint. 

The  big  problem,  however,  is  what 
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.Press  &  Register. 

Times . 
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Journal . 

.  News . 

.  Times- Journal .  . 
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ARIZONA 


Ore . 

Review . 

r  ispatch . 

Herald . 

.  Republic  &  Gazette. 

.  Courier . 

Citizen . 

.Arizona  Star . 

Sun . 


Douglas. 
Nogales . 
Phoenix . 
Prescott. 
Tucson. . 


Yuma. 


ARKANSAS 


Arkadelohia .  . 

Batesville . 

BlytheWlle.  .  . 

Camden . 

Clarksville .... 

Conway . 

DeQueen . 

El  Dorado .... 
Eureka  Springs 
Fayetteville. . . 
Forrest  City.  . 
Fort  Smith .  .  . 


Siftings  Herald .  8 

.Guard .  7 

Courier-News .  8 

News .  8 

.  Herald-Democrat .  6 

.  Log  Cabin  Democrat . 7 

Citizen .  7 

News-Times .  8 

Times-Echo .  6 

.  Northwest  Arkansas  Times  8 

Times-Herald .  8 

.  Times  Record  &  Soutiiwest 
.American .  8 


EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL  TABLES  ON  FOLLOWING  PAGES 


PRINTING  PRESSES 

Cen. — Century 
Cin. — Cincinnati 
Cr.  -  Cranston 
Ct. — Cox-o-T  y  pe 
D. — Duplex 

G.  — Gom 

H. — Hoe 

H.H. — Huber-Hodgman 

PRINTING  PRESS  TYPES 

D.S. — Double  Sextuple  Oct. — Octuple 

D. Sup. — Double  Supplement  Op.-  -  Optimug 

4d. — Four  Deck  Pn. — Pony 
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Fnt. — Fountain  Qui. — Quintuple 
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H.S. -High  Speed  2R. -Two-revolution 

Jr. — ^Junior  S. — Standard 

Met. — Metropolitan  S.D. — Super-Duty 

Mu.— Multi-unit  Sex.— Sextuple 

COMPOSING  ROOM  EQUIPMENT 

L2 — Mergenthaler  Slug  Caster  Lu. — Ludlow  Typograph 

Lg. — Linograph  M.  -  Montoype 

E. —  Edwards 


A. T.F. — American  Type  Founders 

B.  — Babcock 

B5. — Bagley-Sewell 
Bui. — Bullock 

C.  — Cottrell 

Cam. — Campbell  Drum 
Cb. — Clayboum 
C.D. — Cox-Duplex 


Howe — Howe 
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K.  — Campbell  2-rev. 
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S. — Scott 
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Tp. — Thompson 
W.— Whitlock 
Wd. — Wood 


A.B. — Angle  Bar 
Ac. — Acme 
Att. — Attachment 
Com. — Comet 
Cyl.- — Cylinder 
D. — Drum 
De. — Decuple 
Dk.— Deck 

D.O. — Double  Octuple 


Sim. — Simplex 
S.K. — SpMd  King 
SL— Straightline 
S.P.— Super-Production 
S.R. — Semi-Rotary 
S.S. — Superspeed 
Tub. — Tubular 
Ut. — Unit-type 
W. — Webb 
Utb. — Unitubular 


El. — Elrod  Caster 
1. — Intertype 

L. — Mergenthaler  Linotype 


M2 — Monotype  Material-Making 
Machine 

Th.— Thompson  Type-Caster 


PRESS  DRIVE  AND  CONTROL  EQUIPMENT 

E. —  Edw  ards  K. — Kohler 

Em.— Emerson  Kl. — Kimble 

F. M.-  Fairbanks-Morse  L.B, — Link  Belt 

G.  — Goss  M. — Monitor 

G. E. — General  Electric  N.W. — Northwestern 

H.  — Hoe  P.-  Phoenix 

J. — Jenney  R, —  Reliance 


A.C. — All  i  s-Chalmer  s 
C. — Cline 

C.H. — Cutler-Hamer 
C.W. — Cline-Westinghouse 
Cy. — Century 

Dd. — Duplex  Direct  Drive 
Dsm. — Duplex  Slow  Motion 


Rd. — Richmond 
R.M. — Robbing  &  Myers 
Sm. — Simplex 
Sp.— Sprague  (G.  E.) 

W. — Westinghouse 
W.E — Western  Electric 
Wg.— Wagner 
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Times . .8 
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Oceanside 
Ontario 
(Hnge 
Ororille 
Oxnard .  . 

Palo  Alto. , 
Pasadena. 
Petaluma. . 
Pittsburg . . 

Piacerville. 
Pomona. . . 
POeterville. 
*ed  Bluff. 
Podding. . . 


Tub  1  L.  3  1,  1  Lu,  1  El  Dry  A 

6  Units  19  L,  5  I.  1  M,  2  Lu  Dry  A 
Fb  .3  L  Drv  A 

.  1  L.  2  I  Dry  A 

.  1  L.  2  I  Dry  A 

Fb  1  L  Wet  A 

Tub  8  L,  2  Lu  Dry  A 

Com  3  L  ....  A 

Fb  2  L  Dry  A 

Com  2  L  Dry  .A 

Cyl  1  1  Dry  A 

Com  2  L  Dry  A 

Fb  5  L  ....  A 


Pedlands . 

^ondo  Beach 
•fdwoodCily.. 
Pichmond . 

Piverside . 

Sacramento 

Salinas . 

^  Bernardino. 
™  Diego . 


Tub 
Ut 
4d  SI 
Tub 
2  Units 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


CALIFORNIA— (Continued) 


COLUMN  DATA 


San  Francisco 


0 

Z 

Q 

Call- Bulletin . 

.  .  .  .  8 

12 

280 

Chronicle . 

....  8 

12 

296 

Commercial  News .... 

....  7 

12 

287 

Examiner . 

.  .  .  .  8 

12 

280 

t  Cok  Cm  e 

Paper  Ji.2^  X 

*  X  •  Dimensions,  C  X  *  ^ 

^  C  S  Rolls  or  Sheets,  “  a  j  *% 

■gi^  Inch..  g|2 

cij  lij  Ei 


I  'i. 


0  .  e 

n-i  ss 


•J5  0  >  .  S 

So.  Z<  Qi 


_  f.8,  51.34 

_  »>8.  51,34,  62, 

31 

112  32  x  46 

_  68,51.34.62}. 

461.  31} 


14  Units  40  L,  2  M 
Fb  3  L,  1  Lu 


43  L,  1  I.  3  M.  3  Lu 


San  Luis  Obispo. 

San  Mat«> . 

San  P«lro  . 

San  Rafael . 

Santa  Ana . 


Santa  Barbara 


Xews  .  8  12 

Wall  Street  Journal .  6  13 

Mercur>-  Herald .  8  12 

News . 8  12 

TeleKram  &  Tribune .  8  12 

.  Times  &  News  Leader .  8  12 

.News-Pilot .  8  12 

Independent .  8  12 

.Journal .  8  12 

Heitister .  8  12 

.News-Press .  8.  12 


!  controller  with  \\'  motor,  4-motor  ilrive;  2  V  4-motor  drives:  1  M 
controller.  Electro  Dynamic  motors.  4-motor  drive.l 


1  H  P,  24 
Cyl  Yes 


68,  .34.  51 
72.  52}.  .36 
68,  51.  34,  17 


12  Units  23  L,  2  Lu 


E.  duel  voltage  control,  1  motor  drive-  1  C  H 

.  Yes  No  2  Atl  4  C  H 

No  .... 


(Tct.  Sex  18  L,  2  M 


Santa  Crux . News .  8 

Sentinel .  8 

Santa  Maria . Times .  8 

Santa  Monica.. .  .Outlook .  8 

Topics .  8 

Santa  Paula . Chronicle .  8 

Santa  Rosa . Press-Democratic  &  Repub¬ 
lican .  8 

Stockton . I  ndependent .  8 

Record .  8 

Susanville . Lassen  .\dvocate .  7 


70.  .52}.  35 

5,000 

D 

Fb 

3  L,  1  Lu.  1  EI 

34.  17 

1  0 

.SI 

4  L,  1  Lu 

.34,  17 

1  G 

SI 

7  L,  1  M2.  1  Lu 

8.5 

70.  .52}.  35 

2..500 

D.  M 

Pn 

3  L,  I  Lu 

300 

68,  51.  34 

12,000 

H 

Qu 

6  I,  1  Lu 

67,  .50}.  .33} 

H 

Sex 

8  L.  2  Lu 

7.W 

68.  51.  34 

2.400 

IG.IM 

HS.  Sex. 

Fb 

10  L,  2  I.  1  Lu.  1 

85 

70.  .52}.  35 

1  G 

Com 

3  L 

80 

76.  .52}.  35 

3,000 

1  D 

Op  Pn 

3  L 

70.  35 

1  G 

Com.Fb 

4  L.  1  Lu 

68.  51,  34 

1  H 

Sex 

8  L,  1  Lu 

“45 

70.  52}.  35 

300 

1  G 

Com 

2  L 

70.  52}.  35 

2  D 

Fb 

7  L,  3  L  1  Lu 

3.5 

1  H 

5  L,  1  1.  1  Lu.  1 

1,500 

68.  51,  34 

48,750 

1  S 

4Uniu.SI  16  I.  2  Lu 

1  Att  G  E . 

2  Att  .... 


Yes  Yes 
No  No 
No  No 
No  No 
No  .No 


Susanville . 

Taft . 

Tulare .  . . . 


Ventura . Star-Free  Press. 

Visalia . Times-Delta .  .  . 


Whittier . News 


8 

12 

294 

80 

70.  .52}.  35 

2  L 

Dry 

A 

.  So 

No 

8 

12 

294 

70,  .52}.  .35 

1  G 

Ct.  Fb 

3  L 

A 

.  Xo 

8 

12 

294 

70.  ,52}.  17 

1  G 

Ct 

3  L 

A 

.  No 

8 

12 

280 

60 

35,  17} 

2,000 

1  G 

Com 

2  L 

A 

.  \  es 

8 

12 

287 

40 

.52.  35 

600 

1  D 

Fb 

1  L.  1  I 

\ 

8 

12 

294 

380 

68.  51,  34 

10.780 

1  G 

SI 

7  L.  1  Lu 

Dry 

A 

.  Yes 

Yes 

8 

12 

294 

70.  52}.  35 

1  Ct 

2  L 

A 

.  No 

No 

8 

12 

280 

8 

12 

294 

90 

.50}.  .33}.  17 

3.500 

1  G 

5  L 

Dry 

A 

.  No 

8 

12 

287 

70.  52},  35 

2  D 

4  L.  1  1.  1  Lu 

A 

.  No 

8 

12 

280 

7 

13 

280 

70,  .52}.  35 

1  D 

Fb 

1  L 

Dry 

A 

.  No 

.No 

8 

12 

280 

34 

1  C. 

2  I 

Dry 

A 

.  No 

No 

8 

12 

280 

70.  .54.  35 

1  D 

Fb 

2  L 

Dry 

A 

7 

13 

294 

34.  17 

1  D 

Fb 

2  L.  1  Lu 

Dry 

A 

.  No 

Xo 

i  i 


COLORADO 


Courier . 

8 

12 

280 

70}.  52}.  35 

1 G,  1  M 

Com,  Pn 

2  L.  1  I 

Dry 

A 

Yes 

Xo 

News . 

5 

12 

210 

12 

200 

1  L 

Cyl 

1  L 

Dry 

A 

No 

Camera . 

8 

12 

280 

90 

70.  ,52}.  35 

4.000 

1  G 

Com 

3  L,  2  I 

Dry 

D 

No 

Xo 

Record . 

7 

13 

280 

75 

70.  .52},  35 

l.,537 

1  G 

Com 

2  L.  1  I 

A 

No 

No 

1  W 

Telegraph  &  Gazette . 

8 

12 

294 

650 

33}.  3i,  17 

25,000 

1  D 

Tub 

8  I.  I  Lu.  1  El 

Dry 

A 

.No 

Yes 

i 

GE 

Times-Record . 

6-7 

13 

280 

I ndependent . 

7 

13 

280 

30 

70.  .52}.  35 

700 

1  G 

Com 

2  L 

Dry 

A 

Xo 

No 

Post . 

8 

12}  305 

15,000 

62.  .53}.  3.5}, 

31.  71 

520,000 

6  G 

Dk 

27  L  7  I  5  M 

Dry 

A-D 

G.  Oct 

Yes 

Yes 

3 

CW 

(Newsprint  and  news  ink  computed  for  .seven  months) 

Rocky  Mountain  News. . 

.  8 

12 

300 

3.200 

68  60}  51,34 

100.000 

3  H 

De.  Oct 

21  L,  1  M2.  2  Lu 

Dry 

A-D 

H.Oct 

Yes 

Yes 

3 

K,CW 

1 1  erald-Democrat . 

.  6 

13 

280 

120 

61,  46.  30} 

1,500 

I  C  D 

W 

3  L 

Dry 

A 

No 

No 

Citizen . 

.  7 

13 

275 

15 

.35  X  44 

275 

1  M 

Fb 

1  L 

Dry 

A 

No 

Express-Courier . 

.  8 

12 

■294 

250 

51}.  .34} 

12,000 

1  G 

SI 

4  L,  1  I.  1  -M 

Dry 

A 

Yea 

i 

.Times . 

.  7 

13 

280 

14 

70,  52}.  35 

560 

1  D 

Fb 

3  L 

Dn' 

A 

No 

No 

(Newsprint  and  news  ink  computed  for  eight  months) 

Sentinel . 

.  8 

12 

295 

252 

.34.  17 

6,000 

1  D 

Tub 

6  L.  1  I.  1  I-u 

Dr>' 

A 

D.  Tub 

No 

Xo 

.Att 

G  E 

Tribune . 

.  7 

13 

280 

198 

43.  21} 

5,477 

G 

R 

5  L 

Wet 

A 

V'es 

Democrat . 

.  8 

12 

287 

21 

70.  .52},  35 

1,000 

G 

Ct 

2  I 

Dry 

A 

No 

.  7 

13 

280 

70  52; 

1  D 

3  L 

A 

No 

.'■Sparks . 

.  8 

12 

280 

70 

G 

Com 

1  L.  1  I 

Dry 

D 

No 

7 

13 

277 

70.  521,  35 

1  D 

Fb 

2  L 

Dr>' 

A 

1  GE 

.  8 

12 

287 

GE 

Peporter-Herald . 

.  7 

13 

280 

70.  .52}.  35 

1  D 

Fb 

2  L.  1  1 

Wet 

A 

.  Prws . 

.  8 

12 

•287 

70.  52}.  35 

1  D 

Fb 

3  L.  1  Lu 

Dry 

.\ 

No 

Xo 

.Chieftain  &  Star-Journal. 

.  8 

12 

294 

68}.  51},  34} 

2H 

SI,  Sex 

8  L.  1  I 

Dry 

A 

H 

Yes 

Yes 

3 

IGE 

.Gazette  Topic . 

.  5 

12 

220 

6 

24  X  36 

600 

1  L 

1  L 

Dry 

A 

No 

No 

3GE 

Mail . 

.  5 

12 

224 

20 

24  X  35 

500 

1  L.  1  Cr 

1  L 

Dry 

A 

No 

No 

.  Advocate . 

.  8 

12 

280 

34.  17 

1  G 

SI 

6  L.  1  Lu,  1  El 

Dry 

.A 

No 

Xo 

i 

Dk 

.  Chronicle-News . 

.  8 

12 

280 

70}.  52}.  35. 

17} 

1  C  D 

3  I 

Dry 

A 

No 

Light . 

.  5 

12 

224 

9 

30 

1,350 

IG.IW 

Com,  Fb 

Cyl 

2  L 

Dry 

A 

No 

.  World-I  ndependent . 

.  5 

12 

210 

18 

52}.  35.  17} 

500 

1  D 

2  L 

Dry 

A 

-No 

No 

CONNECTICUT 


Ansonia . Sentinel .  8 

Bridgeport . Bridgeport  Life . 6 

Herald .  8 

Post  &  Telegram .  8 

Times-Star .  8 

Bristol . Press .  8 

Danbury . News-Times .  8 

Greenwich . News-Graphic .  8 

Press .  8 

Hartford . Courant .  8 

Times .  8 

Manchester . Herald .  8 

Meriden . Journal .  8 

Record .  8 

Middletown . Press .  8 

Naugatuck . News .  8 

New  Britain . Herald .  8 

New  Haven . Journal-Courier .  8 

Register .  8 

New  London . Day .  8 

Norwalk . Hour .  8 

South  Norwalk. . .  Sentinel .  8 

Norwich . Builetin  &  Record .  8 


12  294 

13  280 
12  280 
12}  280 
12}  280 
12}  294 
12  297} 


12}  294 
12  308 
12  308 
12  294 
12  290} 
12}  294 
12}  294 
12}  297 
12  297} 
12  308 
12  294 
12  294 


701,  53.  35} 
35}.  17} 

34}.  17} 

68}.  51|,  34} 
70.  52}.  35 
68},  514,  34} 
68.  51,  34 
36} 

68}.  51|,  34} 
34}.  17 
34.  17} 


71}.  .53},  35} 
53}.  35},  71} 


Stamford . Advocate .  8  12  297 

Torrington . Register .  8  12  297 

Waterbury . Democrat .  8  12}  308 

Republican  &  American. . .  8  12  311 


Willimantic . Chronicle .  8  12  308 

Winsted . CitUen .  7  13  280 


68,  51}.  34 
34},  17 
34},  17} 

34}.  30}.  17}. 

16 

34,  17 
33}.  17} 

69.  51}.  34} 
68.  50}.  33}, 

31 

34.  17 

67,  50}.  33} 


H 

Sim 

9  L,  1  Lu  1  El 

Dry 

A 

.  No 

.  CH 

H 

5  L,  1  Lu.  1  El 

Dry 

6“ 

..  No 

66  000 

1  G 

Oct 

2  Lu.  11  L.  1  I.  1  M 

Dry 

A~ 

..  No 

5.000 

1  G 

SI 

7  L  1  Lu 

Dry 

A 

1,000 

H 

Sim 

9  L,  2  Lu 

Dry 

A 

..  No 

4,600 

1  H 

Qu 

5  I.  1  Lu.  1  El 

Dry 

A 

..  No 

No 

.  W 

1  G 

Com 

2  I,  1  Lu 

A 

. .  No 

150,000 

3H 

Oct 

12  L,  9  I.  2  M2 

Dry 

A 

. .  No 

.  3C 

170,000 

27  L.  2  M.  2  Lu 

Dry 

A 

..  Yes 

.  4CH 

1  D 

Tub 

3  L.  3  I.  1  Lu.  1  EI 

Dry 

A 

..  No 

No 

.  IGE 

1  H 

Qu 

5  L,  4  I,  1  Ui,  1  EI 

Dry 

A 

..  No 

1  G 

SI 

1  L,  7  1.  1  Lu.  1  El 

Dry 

A 

. .  No 

14,500 

1  D 

Tub 

6  L.  2  I,  1  Lu 

Dry 

A 

..  No 

..  Att  cii 

25,000 

1  G 

SI 

11  I.  2  Lu 

Dry 

.!  No 

5fr 

i  w 

40,000 

2  H 

Sex 

12  L,  1  Lu,  1  El 

Dry 

A 

..  No 

No 

.  1  CH 

223,600 

1  H 

12UnSS 

24  L,  2  Lu,  1  El 

Dry 

A 

..  No 

No 

.  ICH 

20,000 

1  H 

Oct 

12  I,  2  Lu.  1  El 

Dry 

A 

..  Yes 

.  2CH 

10,000 

H 

Cyl 

10  I.  1  Lu 

Dry 

A 

..  No 

.  CH 

10,000 

D 

Tub 

4  L.  1  Lu.  2  I 

Dry 

A 

..  No 

1  D 

Tub 

10  L.  2  Lu 

Dry 

A 

. .  No 

.  2GE 

15,000 

1  H 

Sim 

13  L,  1  Lu.  1  M 

Wet 

A 

..  No 

.  IGE 

7,000 

H 

Sim 

9  L.  1  Lu 

Dry 

A 

..  No 

No 

.  IGE 

1  G 

Sex 

10  L.  2  Lu,  1  EI 

Dry 

D 

..  No 

.  C 

1  H 

4  Units 

17  L.  2  Lu,  1  El.  1  M  Dry 

A 

3  G 

Yes 

Yes 

3  ...  5CH 

H 

4  I.  1  Lu 

Dry 

A 

..  No 

No 

2,000 

G,  W 

Com 

2  L.  3  I.  1  M,  1  Lu 

A 

..  No 

No 
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FULL  PERFORMANCE 


T'] 

Proves  the  Reliability  of 
G-E  Press  Drives  and  Control 
for  Every  Type  of  Press 

1 

J^OUND  THE  WORLD  from  Vancouver,  through  "the  States,"  to 
Cape  Town,  Sydney,  and  Rio  de  Janeiro  the  experience 
j  ;  of  progressive  newspapers  proves  the  full  performance  which 
I  !  General  Electric  equipment  brings  to  any  make  or  type  of 
;  press.  For  news,  color,  or  rotogravure  presses,  or  for  tensions, 

i  reels,  or  pasters,  it  will  pay  you  to  investigate  the  advantages 

I  of  General  Electric  eguipment.  Get  in  touch  with  your  G-E 

representative,  or  write  General  Electric,  Schenectady,  N.  Y. 


Advantages  of  the  C-E  Press-Drive-and-Control  System 

1.  Superior  press  periormance  and  flexibility  of  operation,  made  possible 
by  the  broad  experience  of  General  Electric.  Complete  equipment,  engi¬ 
neered  to  the  individual  requirements  of  your  plant. 

2.  Greatest  degree  of  safety  for  press¬ 
men,  presses,  and  electric  equipment. 

3.  Simple  and  easy  to  install  and  operate 
because  of  simplicity  of  design  and  con¬ 
struction. 

4.  Low  operating  cost  and  maintenance 
expense  because  of  reliability  and  sound 
design. 

5.  Service  from  a  responsible,  reliable 
manufacturer,  available  from  offices  more 
conveniently  located  than  those  of  any 
other  electrical  manufacturer. 

6.  Equipment  that  conserves  space, 
thereby  making  valuable  room  available 
for  other  purposes. 


THE  INDELIBLE  RECORD  OF  G-E  PERFORMANCE 


Exact  measurements  of  speed,  acceleration,  decelera¬ 
tion,  stops,  and  power  consumption,  charted  by  record¬ 
ing  instruments,  prove  that  G-E  press  drive  and  control 
perform  exactly  as  specified. 


GENIlRAL 


0Lt.-302 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


DELAWARE 


COLUMN  DATA 


Paper 

Dimensiont, 
RolU  or  Sheets, 
nches 


i|S 

E  0 

V- 

•<uu 


CITY 


NEWSPAPER 


Wilmington . Journal — Every  Evening  & 

Morning  News . 

Sunday  Star . 


DISTRICT  OF  COLUMBIA 


Washington 


Herald  &  Times. 


Oct. 

12  UniU  34  L,  2  Lu  Dry 

5  UniU  15  1,  4  Lu.  2  M2  Dry' 

10  Mu  30  L.  3  M,  2  Lu  Dry 

17  UniU  43L,  2M.2Lu.4M2  Dry 


FLORIDA 


Bartow . Polk  County  Record .  8  12  280 

Bradenton . Herald .  8  12  297 

Clearwater . Sun .  8  12  280 

Daytona  Beach..  .News  &  journal .  8  12  293 

Sun-Record .  8  12  308 

Deland . Sun  News .  8  12  294 

Fort  Lauderdale. .  News .  8  12  294 

Fort  Myers . News-Press .  8  12  287 

Fort  Pierce . News-Tribune .  8  12  294 

Gainesville . Sun .  8  12  280 

Jacksonville . Florida  Times-Union .  8  12  298 

Journal .  8  12  310 

Key  West . Citisen .  8  12  280 

I.akeland . Ledger  &  Star-Telegram...  8  12  294 

Lake  Wales . American .  8  12  280 

Lake  Worth . Leader .  6  13  280 

Marianna . Times-Courier .  5  12  224 

Melbourne . Advertiser .  5  12  224 

Miami . Herald .  8  12  308 

News .  8  12  308 

Tribune .  5  12  228 

New  Smyrna . News .  8  12  287 

Ocala . Banner .  8  12  287 

Star .  8  12  287 

Orlando . Sentinel-Star .  8  12  294 

Palatka . News .  7  IS  280 

Palm  Beach . News .  7  12  280 

Panama  City ....  News-Herald .  8  12  294 

Pensacola . Journal  &  News .  8  12  294 

St.  Augustine ....  Record .  8  12  294 

St.  Petersburg _ Indeiiendent .  8  12  294 

Times .  8  12  301 

Sanford . Herald .  8  12  287 

Sarasota . Herald .  8  12  280 

Tribune .  8  12  294 

Sebring . American .  8  12  280 

Stuart . News .  8  12  287 

Tallahassee . Democrat.. .  8  12  280 

Florida  State  News .  8  12  287 

Tampa . Times .  8  12  301 


Pn.  Fb. 

Cyl  3  L.  1  Lu 

.  4  L,  1  Lu.  1  El 

.  3  I,  1  M.  1  Lu 

Tub  2  L.  4  I,  1  Lu.  1  El 

.  4  L.  1  Lu.  1  El 

Fb  3  L 

Met  4  L.  1  I.  1  Lu 

Fb  3  L.  1  I,  1  M 

.  2  L 

Fb  2  L.  1  I 

6  UniU  24  L.  4  M,  1  Lu,  I  : 
4  UniU  IS  I,  1  M.  1  Lu 

.  2  L 

SI  6  L.  1  M,  1  Lu 


35,  17J 
72 J.  52  f,  35 
68,  51,  34,  30. 
17,  white; 
34,  green 
68.  51,34,  30, 


Tribune 


West  Palm  Beach .  Palm  Beach  Post  &  Palm 

Beach  Times . 

Winter  Haven. . .  .  Chief . 


GEORGIA 


Albany . . . 
Americus. 
Athens. . . 


Herald . 

Times-Recorder . 

Banner-Herald . 

Times . 

Constitution . 

Georgian-American . 

Journal . 

Chronicle . 

Herald . 

■  News . 

,  Ledger  &  Inquirer . 

News-Record . 

.Dispatch . 

.  Courier-Herald,  Dispatch  & 

Press . 

News . 

.  News . 

.News  &  Telegraph . 

.Journal . 

.Times . 

.  Observer . 

.  News-Tribune . 

.News-Press . 

Times . 

.  Times-Enterprise . 

•  Gazette . 

.Times . 

.  Journal-Herald . 


Atlanta 


4  UniU  20  L.  5  M.  1  Lu 
5Unea.  23  L.  2  Lu,  4  M 

^  7'L.'2'm . 

Qu  10  L 

ijt .  9'L,‘ilVi'MViLu 


.\ugusta... 

Brunswick. 
Columbus . 


Coidele. 

Dublin. 


Griffin . 

La  Grange.. 

Macon . 

Marietta. . . 
MiUedgeville 
Moultrie . . . 

Rome . 

Savannah... 


ThomasviUe. 

Tifton . 

Valdosta. . . 
Waycross... 


BuUeUn .  8  12  280  65  70,524,35  1,500  D.  C  W.  C 

.CapiUlNews .  8  12  294  720  68,51,34,17  26,500  H  Qu 

Idaho  Statesman .  8  12  2  94  890  68,51,34  19,000  H  Sex 

News-Tribune .  8  12  2901  .  62.461,31  .  IG  Com 

Press .  8  12  280  .  431,  211  .  IP  R 

Post-Regisler .  8  12  294  300  34  6,000  1  D  Tub 

News .  8  12  284  .  72,521,35  .  ID  Fb 

.Tribune .  8  12  294  230  341,  171  10,000  1  D  Tub 

.News- Review .  8  12  287  .  70  .  1  G  Com 

Star-Mirror .  8  12  287  125  70, 571, 35  3,000  D.  M  Fb 

.Free  Press .  7  13  280  .  67,501,331  .  IG  Com 

(Leader  Herald  merged  with  Free  Press  under  that  name) 

Leader  Herald .  7  13  287  25  70.  521,  35  500  D  A  B 

(The  Leader  Herald  merged  with  the  Free  Press  Aug.  28  and  will  be  known  as  the  Free  Press) 

.  Idaho  State  Journal  8c 

Tribune .  8  12  210  360  341  5,000  D  Tub 

.BuUeUn .  7  12  276  15  22  x  311,  44  z 

311  600  1C,  IM  _ 

.News .  8  12  294  34,17  6.000  ID  Tub 

Times .  8  12  294  300  34.  17  5,400  1  D  Tub 


Blackfoot. 
Boise .... 


CaldweU . 

Coeur  d'Alene. 
Idaho  Falls. . . 

Kellogg . 

Lewiston . 

Moscow . 


Nampa. 


Pocatello. 


Sandpoint . 
Twin  Falls 
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New  Ludlow  type-  ^ 
faces  will  help  any 
newspaper  to  build 
local  display  linage. 
Write  for  specimens 
of  Ludlow  typefaces 
especially  suited  to 
needs  and  demands 
of  the  local  advertiser. 


.....  y-”" 
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MR.  J.  E.  HANSELL, 

General  Manager  of 
The  Sarasota  Tribune, 
who  found  that  iresh- 

\ening  the  selection 
of  typefaces  for  local 
display  helped  to 
increase  and  hold 
advertising  linage. 


jRess  ALl- 


COMMON>CA-V 


UaoaS®^ 


LUDLOW  TYPOGRAPH  CO. 

2032  CLYBOURN  AVENUE  +  +  CHICAGO,  ILLINOIS 


EDITOR  &  PUBLISHER 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DAJA  OF  DAILIES 

ILLINOIS 


NEWSPAPER 


COLUMN  DATA 


1  I  4 


•  C* 

^  Paper 

Dimeneions, 
^  e  a  Roll*  or  Sheets, 

•  Inches 


Alton . 

Aurora . 

Beardstown . 
Belleville. . . 


Bel  videre .... 

Benton . 

Bloomington . 

Cairo . 

Canton . 

Carlx>ndale.  . 
Centralia. . . . 
Champaign- 
Urbana .  .  . 


12 

294 

400 

68,  51,  34 

1  D 

8  L.  1  Lu 

12 

2971 

67},  .51.  331 

2  G 

SI 

10  L.  2  I,  1  M2,  1  Lu 

12 

290 

70,  521 

1  D 

2  L,  1  I 

12 

294 

341,  171 

1  H 

Sim 

5  L.  1  M.  1  Lu 

12 

294 

600 

341,  171 

8,500 

D 

Tub 

5  L.  1  Lu 

12 

287 

100 

70,  521,  35 

4,000 

D 

3  1 

12 

287 

80 

70  52 

2,000 

D 

3  L 

12 

2974 

1,200 

671,  501,  33} 

35,000 

G 

UtOct 

12  L,  1  I.  1  M,  2  Lu 

121  287 

341.  171 

1  D 

Tub 

6  L,  1  Lu 

12 

294 

200 

34.  17 

6,000 

D 

Utb 

5  L 

13 

280 

51 1,  35,  30 

I  G 

Com 

2  L 

12 

294 

150 

34,  17 

6,850 

D 

Tub 

5  L.  1  Lu 

12 

280 

400 

34,  17 

G 

3d 

3  L,  3  I 

12 

308 

341,  17 

G 

SI 

10  L,  1  M,  1  Lu 

12 

287 

65 

70.  521,  35 

150 

D,  M 

Fb.  Cyl 

3  L 

News .  7  13  280 

American .  8  12  280 


Calumet .  8  12  287 

Herald  &  Examiner .  8  12  280 


100  70.  52.  35 
_  i>6i.  491,  ^31 


41  L,  18  I,  7  M 
3  L,  1  M,  1  Lu 


Journal  of  Commerce .  8  12  295 

News  .  8  121  308 


1,025  341,  174 
43,885  701,  521, 


26,800 
351  1.588,252 


Clinton . Journal  &  Public .  7 

Danville . Commercial-News .  8 

Decatur . Herald-Review .  8 

De  Kalb . Chronicle .  8 

Dixon . Telegraph .  8 

Duquoin . Call .  8 

News  &  Review .  7 

East  St.  Louis _ Journal .  8 

Edwardsville . Intelligencer .  7 

Effingham . Record .  7 

Eldorado . Journal .  7 

News .  7 

Elgin . Courier-News .  8 

Evanston . News-Index .  8 

Flora . News- Record .  7 

Freeport . Journal-Standard .  8 

Galena . Gazette .  7 

Galesburg . Register-Mail .  8 

Harrisburg . Register .  8 

Herrin . Journal .  7 

Hoopeston . Chronicle-Herald .  8 

Jaclcwnville . Courier  &  Journal .  8 

Jerseyville . Democrat .  6 

Joliet . Herald-News .  8 


651,  49,  321  .  G 

132,000  71.  531,  351, 
newsprint; 

621,  461. 

31 1,  comic; 

631,  471. 

311,  roto; 

621,  461, 

311  graphic  3,600,000  C.,  \Vd 


70,  521.  35 
1,400  671,  hOI.  331 
2,000  671,  501,  331 
100  341, 17 

.  34 

. .  52}.  35 

15  22  X  32 
500  68,  51,  34,  17 
. .  22 


Lewistown. 
Lincoln ... 
Litchfield . . 
Macomb.  . 


Mattoon . Journal-Gazette  &  Com¬ 

mercial  Star 

Moline . Dispatch . 

Monmouth . Review-Atlas . 

Morris . Herald . 


Olney . Mail. 

Ottawa . Repul 

Pana . Pallac 

Paris . Beaco 

Paxton . Recor 

Pekin . Times 


Peru . News-Herald . 

Pontiac . Leader . 

Quincy . H  erald-Whig . 

RobinMn . News . 


Sterling . Gazette . 

Streator . Times-Press . 

TaylorviUe . Breeze-Couri 


Wheaton . . . . 
Wood  River. 
Woodstock. . 


.  41  L,  18  I.  7  M 

Tub  23  L,  1  Lu 
71  Units, 

S  P  54  L.  2  I,  4  M,  2  Lu, 
1  Th 

.  2«  L,  2  M.  2  Lu 


SOjUnits, 

8  Units  66  L,  9  I,  4  M.  2  Lu, 
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Dry 
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Dry- 
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Dry 
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Both 

A 

Dry 

A-D 

Dry 

A 

Dry- 

A-D 

Dry- 

D 

Dry- 

D 

Dry 

D 

.  G  E 

.  G  E 

Yes  3  Dk  G  E 
No  . 


No 

No  2  Dk 
No  . 


Yes  Yes 
No 


Yes  Yes 
No  No 


800  34.  17 

_  351,  171 

25  521,  35 
465  341,  171 
18  34  x  474 

_  68.  51,  34,  17 

80  70.  521,  35 
....  70 

30  70.  521,  35 
. . . .  351,  18 


G,  B 

Com,  Op 

1  El.  2  L2 

3  L 

Do- 

Dry 

A  D 

.\ 

G,  12  Units; 

G,  28  Units  Yes 
.  No 
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No 

3 

4 

75  C 

50,000 

C. 

4  Units 

12  L.  1  I,  1  El.  2  Lu 

Do- 

A 

.  No 

C  W 

G 
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8  L,  3  I,  1  Lu 

Do 

.A 

.  Yes 
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1  D 

Tub 

3  L.  2  I 

Do 

A 

.  Yes 

No 

1  G  E 
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D 

Tub 

3  I,  4  L,  1  Lu 

Do 

A 

.  No 

Yes 

3 

Dk 

G  E 

G 
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2  I 

Do 

A 

.  No 

No 

Kl 

300 

L 
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1  L 

A 
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1  H 

2d  Qu 

8  L,  1  I 
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A 

.  No 

Yes 

2 
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G 

Jr  SI 

4  L.  1  Lu.  1  El 

Do 

A 

1  D 

Fb 

2  L 

Do 

18,000 

2  D 

Tub 

9  L.  4  I,  1  Lu 

Do 

A~ 

.  Yes 

Yes 

1 

2  C  W 

1  D 

Tub 

8  L,  2  Lu 

Dry 

A 

.  Yes 

No 

1  C  H 
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1  G 
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1  L.  1  I 

Do 

A 

.  No 

No 

4  Kl 

13,500 

2  D 

Tub 

9  L,  1  M2 

Do 

A 

.  No 

G  E 

466 

W 

2  L 

Both 

A 

.  No 

No 

1  D 

Tub 

10  L,  1  M,  1  Lu 

Do 

A 

.  No 

No 

2,000 

G 

Com 

4  L,  1  Lu 

A 

.  Yes 

No 

8 

12 

308 

1,500 

671,  51,  334 

60,000 

2G 

4d 

10  L.  4  I.  3  M 

Dry 

A 

Yes 

3 

C 

8 

124  294 

36,  18 

D 

Tub 

7  L.  2  I.  2  Lu 

Dry 

A 

No 

8 

12 

294 

268 

34,  17 

7,000 

2D,1H 

Tub,  Utb, 

Qu 

6  L,  1  I,  1  M.  1  Lu 

Dry- 

A 

D,  Utb 

No 

Yes 

3 

G  E,  W 

8 

12 

294 

28 

344,  174 

9,000 

D 

Tub 

5  L,  3  I,  2  Lu 

Dry 

A 

No 

W,  C 

7 

13 

280 

72.  521,  35 

D 

Fb 

2  L 

Dry 

A 

6 

13 

276 

30x44 

C 

2  R 

1  L 

Do' 

A 

No 

No 

8 

12 

294 

100 

70,  521,  35 

4,700 

ID,  1  B 

Fb.  Op 

3  L,  1  M,  1  Lu 

Dry 

A 

Yes 

G  E,  Kl 

7 

13 

280 

IG.IM 

Com.Fb 

3  L.  3  I.  1  Lu 

Dry 

A 

Yes 

8 

12 

294 

34,  17 

D 

Tub 

5  L 

Dry 

■A 

No 

No 

7 

13 

280 

67.  50,  334 

2,000 

G 

3  I 

Dry 

D 

No 

7 

13 

280 

30 

67,  504,  334 

1,200 

G 

Com 

2  L 

A 

No 

8 

12 

280 

22x35 

H,  W 

Cyl 

1  L 

A 

No 

8 

12 

294 

150 

34 

2,635 

1  D 

Tub 

5  L.  1  Lu 

Dry 

A 

No 

No 

G  1  E 

8 

12 

280 

1,000 

68,  51.  34 

20,000 

1  S 

SI  Ort 

10  L.  2  Lu,  1  El 

Dry 

A 

No 

1  W 

8 

12 

280 

122 

34.  17 

3,840 

G 

SI 

5  L 

Dry 

A 

No 

2 

C 

8 

12 

294 

40 

70.521,35, 174 

500 

W,  D 

3  L 

Dry 

A 

Yes 

8 

12 

287 

70 

D 

Fb 

2  L 

Dry 

A 

8 

12 

294 

34i 

D 

Tub 

4  L 

Dry 

A 

G  E 

8 

12 

283 

50 

70,"  524.  35 

G 

Com 

4  L 

Dry 

D 

No 

No 

8 

12 

280 

70.  52}.  35 

1  G 

Com 

1  I 

Dry 

■A 

No 

8 

12 

294 

300 

34,  174 

1,500 

1  D 

Tub 

8  L,  1  Lu 

Dry 

A 

No 

1  C  H 

8 

12 

308 

15 

24x36 

400 

M 

2  L,  1  I 

Both 

A 

No 

No 

8 

12 

276 

36,  18 

G,  M 

5  L 

Dry 

A 

No 

No 

8 

12 

308 

8 

12 

294 

160 

70.  52}.  35 

5,000 

D 

Fb 

2  L.  1  I 

Dry 

A-b 

No 

8 

12 

2974 

3,496 

66},50>/f4.331, 

30 

95,340 

2  H 

SI  Qu, 

DeUt 

14  I,  3  M 

Dry- 

A 

H.Qu 

Yes 

Yes 

3 

Att 

1  C 

8 

12 

298 

674,  501,  334, 

30 

2G 
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14  L,  1  Lu 

Dry 

A 
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C 

8 

12 

276 

70.  521,  35 

1  G 
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3  L,  1  Lu 

Dry 

A 

.  No 

8 

12 

276 
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G,  M 
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A 

.  No 

No 

8 

12 
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674,  50}  33} 

S 

Mu 
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A 

No 

No 

1 
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2CH 

7 

13 
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70.  52} 

1  Ct 
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Dry 

A 

.  No 

8 

12 
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68,  51,  34 

1  G 

Mu 

15  L.  2  Lu.  1  El 

Dry 

A 
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Yes 

i 
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G  E 

8 

12 

280 

810 

68.  51,  34 

27,956 

1  D 
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9  L.  1  M2,  2  Lu 

Dry 

A 

.  No 

No 

G  E 

7 

13 

280 

70.  524,  35 

D 

2  L 

Dry 

D 

.  No 

7 

13 
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20 

24  x  35.30  x  44 
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1  C 

1  L 

A 

.  No 

8 

124  300 
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31 
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1  G 
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Dry 

A 

G,  Qu 

Ye 

Yes 

4 
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2CW 

8 

124  300 

70.  524,  35 

H 
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2L.  3M 

Dry 

A 

.  No 

Yes 

1 

Dk 

G  E 

8 

12 

294 

280 

344.  174 

7,000 
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8  L 
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.  No 
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280 
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43,  214 

1  P 
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A 

.  No 

8 

12 
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Fb 
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Dry 
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.  Yes 

No 

8 

124  305 
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H 
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10  L,  1  Lu 

Dry 
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No 

8 

12 

287 

80 

70. 52}.  35. 174 

2,000 

D 

Fb 

3  I 

A 

7 

12 

280 

35 

64.  484,  32 

1,004 

G 
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2  L 

A 

.  No 

No 
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13 

280 

1  S 

Fb 

1  I 

Dry 

A 

7 

13 

280 
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Alexandria . . . News .  7  13  280 

Times-Tribune .  7  13  280 

Anderson . Bulletin .  8  121  301 

Herald .  8  12  308 

Attica . Ledger-Tribune .  7  13  280 


35  x  44 
36,  181 
68.  51.  34.  30 
70,  521,  35 


2L 

7  L.  1  M.'l  Lu 
5  L,  1  I,  UM 
3  L 
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r  SHO'HS  THE  WAT 

TO  IMPROVED  NEWSPAPER  PRODUCTION 


Reaching  a  new,  higher  level  of  newspaper  printing 
efficiency,  hundreds  of  these  modern  Hoe  Super- 
Production  Units  are  in  service  today  throughout 
the  world.  The  new  standards  which  these  Hoe 
Presses  are  establishing  for  speed  of  production, 
greater  operating  economy  and  higher  quality  of 
presswork  will  impress  every  publisher  who  is  now 
relying  on  older  equipment. 
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e,o  Toi  *>“* 
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.  founta'*'” 


\t  takes  a 
Hoe 

daily  coloi.  A 

H^e  has  CO 

fastest  colot 

i  Production 


PAPER-HANDLING 


Ingenious  modern  design  is  respon¬ 
sible  for  the  speed  and  ease  with 
which  roll  changes  are  made  on 
the  modern  Hoe  Press.  Three  Arm 
Reels  are  designed  for  effortless  roll¬ 
loading.  Full-Automatic  Electric 
Tensions  control  the  speeding  roll 
of  paper  without  any  attention  from 
the  operator.  Full-Speed  Pasters 
consistently  produce  splices  with 
the  press  running  at  top  speed. 


MOULDING  CASTING  SHAVING 

To  insure  the  most  perfect  plates  for  high  quality  print¬ 
ing,  Hoe  provides  skillfully-designed,  modern  precision 
machinery  not  only  for  these  major  steps  of  plate-making 
but  also  for  the  many  other  operations  involved  in  the 
production  of  good  printing  plates. 


HOE  PRODUCES  THE  COMPLETE  NEWSPAPER  PLANT 


complete  and  perfectly  coordinated  newt* 
paper  printing  plant,  including  everything 
from  plate-making  equipment  to  presses. 


The  world's  largest  manufacturer  of  news¬ 
paper  printing  equipment,  Hoe  produces  under 
one  roof,  with  one  focus  of  responsibility,  the 


BOSTON 


SAN  FRANCISCO 


CHICAGO 


X 


EDITOR  &  PUBLISHER 


F 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


INDIANA— (Continued) 


COLUMN  DATA 
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Auburn . Star .  7 

Bedford . Mail .  7 

Times .  8 

Bicknell . News .  8 

Bloomfteld . World .  8 

Bloomington . Telephone .  8 

World .  8 

Bluffton . News-Banner .  8 

Brazil . Times .  8 

Clinton . Clintonian .  7 

Columbia  City. . . Commercial  Mail  &  Post . .  7 

Columbus . Herald .  7 

Republican .  8 

Connersville . News-Examiner .  7 

Crawfordsville . .  .Journal  &  Review . 8 

Decatur . Democrat .  8 

Edinburg . Courier .  7 

Elkhart . Truth .  8 

Elwood . Call-Leader . 7 

Et^stdlle . Courier .  8 
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12  280 
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12  280 
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A  PRESS  FOR  EVERY  CLASS  OF  PAPER 


MODEL  A 

8  FKxges  at  3500  per  hour  recommended  for  the  small 
doily,  weekly,  semi-weekly  and  tri-weekly  held. 


MODEL  E 

8  pages  at  5500-6000  per  hour  recommended  for  daily, 
weekly,  semi-weekly  and  tri-weekly  field  requiring  higher 
speeds  than  are  available  with  the  Model  A  and  too  small 
for  rotary  equipment. 


STANDARD  TUBULAR 

4  to  24  pages  capodty  at  an  operating  speed  of  30,000 
papers  per  hour.  Recommended  for  the  daily  and 
weekly  field  requiring  products  and  speeds  not  available 
with  flat  bed  presses.  Admirably  adopted  for  color  and 
job  work. 


UNTTUBULAR 

From  4  to  any  required  nxunber  of  pages  at  40,000  papers 
per  hour.  For  the  field  requiring  high  productive  speeds 
and  also  for  plants  producing  products  requiring  flexi¬ 
bility  in  color  and  diversity  of  products. 


METROPOLITAN  SUPER  DUTY 
PRESES 


For  all  classes  of  Metropolitan  papers  requiring  high 
speed  production. 


THE  DUPLEX  PRINTING  PRESS  CO. 
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.  Park  City  News . 

Times-Journal . 

Tribune  &  Times . 

Cincinnati  Enquirer . 

Kentucky  Post . . 

Kentucky  Times-Star  . . . 

..Advocate . 

Messenger . 

State  Journal . . 

Leader . 

News . 

Enterprise . 

Gleaner  &  Journal . 

Kentucky  New  Era . 

.  Herald  &  Leader . 

.  Courier-Journal  &  Times 


Ashland  . 
Bowling  Green 

Corbin . 

Covington .... 


Danville 


Frankfort . . . 

Fulton . 

Glasgow. . . . 

Harlan . 

Henderson.. 
Hopkinsville 
Lexington . . 
Louisville... 
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MEW  STANDARDS  IN  NEWSPAPER 


•oday  there's  a  vital  new  measure  ol  the  efficiency  of  your  newspaper  — 
the  new  standard  colors  adopted  for  newspaper  printing.  Comparisons  are 
now  more  readily  made  — printing- quality  is  spot-lighted  as  never  before. 
And  the  inks  you  use  take  on  a  new  importance.  No  wonder,  then,  that 
more  and  more  publishers  are  turning  to  Morrill,  largest  producer  of  fine 
news  color  inks,  for  the  assurance  that  their  inks  won't  let  them  down. 
For  users  throughout  the  world  have  learned  to  depend  on  Morrill  News 
Colors  for  all  five  essentials  of  finest  newspaper  color-printing — maximum 
coverage,  brilliant  strength,  sharp  reproduction,  fast-setting  qualities  and 
easy- working  features  that  assure  trouble-free  performance.  ***  Your  nearest 
Morrill  branch  will  gladly  show  you  why  inks  of  these  standards  are  less 
costly  in  the  long  run.  No  obligation. 


I 


NKS 


N£WI 

Ready  now — 
a  new  Morrill  folder 
presenting 


BT  MORRILL 

FOR  FOUR-COLOR 
NEWSPAPER  PRINTING 

as  adopted  by  the 
A.  N.  P.  A.— A.  A.  A.  A —  A.  N.  A. 

Send  for  your 
free  copy! 


Gbo. 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


KENTUCKY— ( Continued ) 


COLUMN  DATA 


CITY 


MadiaonviUe. 
Mayfield... . 
MaysvUle.... 

Middleaboro. 

Uwenaboro... 

Paducah . 

Prorideiioe... 
Richmond... 
Wincheater. . 


.Meaaenger . 

.Meaaenger . 

,  Bulletin  Sc  Independent 

Public  Ledger . 

.Newa . 

.Inquirer  &  Meaaenger. . 

.Sun-Democrat . 

Enterprise . 

.Regiater . 

.Sun . 


0,038  1  D  Tub  6  L,  1  Lu,  1  El.  1 

.  ID  Utb  8  L,  1  El,  3  Lu 

.  ID  Fb  2L 

6,000  1  P,  1 M  R,  2R  4  L 

7,600  D  Tub  6  L,  1  Lu.  1  El 

.  ID  Tub  7  L.  3  M 

.  2G,1H  QuSI, 

OctUt  17L,2M,  ILu 


Alexandria... 
Baton  Rouge. 

Crowley . 

Lafayette.... 
Lake  Cha^. 

Monroe . 

New  Orleana. 


.Town  Talk .  8  12  204 

.State  Timea  &  Advocate...  8  12  204 

.Ad^ertiaer .  7  13  280 

.American  Preaa .  8  12  204 

.Newa-Star&  World .  8  12  204 

.Item-Tribune .  8  12  280 


lournal  of  Commerce 


Ruaton 


600  1  L  Fb  2  L 

(Goaa  Web  preaa  being  inatalled,  8  pages) 

.  ID  Tub  10 1 

1. 34i  .  2  G  Ut.  SI  14 1 


Shreveport . 


Journal. 
Timea . . 


Augusta.. 
Bangor. . . 

Bath . 

Blddeford 

Lewiston. 

Portland. 


.  Kennebec  Journal . 

.Commercial . 

News . 

.Times . 

.Journal . 

.Journal  Sc  Sun . 

.Eureas,  Press-Her^  & 

Sunday  Telegram . 

News . 

.Courier-Gaaette . . 

.Sentinel . 


Rockland.. 

Waterville. 


Annapolis 

Baltimore 


Capital . 

News-Post  Sc  Sunday 
American . 


8  12  287  100  70, 521, 35  2,000  1  D 

8  12  280  .  661,401,331  .  4G 

8  12  295  28,050  671,  30|.  33!  900,000  5  H 


7  Units 
each 
Fb 
Sex 
Tub 


Cambridge.. 
Cumberland 
Frederick... 
Hagerstown. 
Salisbury . . . 


Banner . . 

.News  &  Times 
.  News  &  Post . . 
Herald-Mail. . 
Timea . 


MASSACHUSETTS 


Amesbury 
Athol.... 
Attleboro. 
Beverly . . 
Boston. . . 


.News . 

.News . 

.Sun . 

.Times . 

.American  &  Advertiser. 
The  Christian  Science 

Monitor . 

Globe . 


5GE.6CE 


Oct  29  L,  2  I.  1  Lu 
S«,Oct. 

4  Units  . 

Mu  48  L.  2  I,  5  M.  2  Lu, 
APLl 


7GE,2CH 


Herald  &  Traveler. 


1D,24H 


Record .  5  12  200  . 

Transcript .  8  12  305  3,000  681,  5 

-  171 

Brockton . Enterprise-Times .  8  12  280  2,000  68,51 

Chelsea . Record .  8  12  287  52  70,  52< 

CUnton . Item .  8  12  287  50  70,52 

Everett . News-Gaxette .  8  12  290  .  23 

FaU  River . Herald  News .  8  12  296  1,500  68,  51. 

Fitchburg . SenUnel .  8  12  294  450  341,  i: 

Framingham...  .News .  8  12  297  160  681,51 

Gardner . News .  8  121  287  110  721,5' 

Gloucester . Times .  8  121  287  .  72!,  51 

Greenfield . Reoorder-Gaxette .  8  12  294  250  34,  17 

Haverhill . Gaxette .  8  12  280  69,52, 

Sunday  Record .  8  12  300  .  341,  i; 

Holyoke . Transcript-Telegram .  8  12  308  700  68,  51i 

Hyannis . Cape  Cod  Colonial .  7  12  294  30!,  1! 

Cape  Cod  Sundard-Times  8  12  294  312  68,  34 

Lawrence . Eagle  &  Tribune .  8  12  294  681,51 

Sun-American .  8  12  294  .  331,  H 

Leominster . Enterprise .  8  12  287  .  70 

I-owell . Courier-Citizen  &  Leader..  8  121^  1,500  71.  Mi 

Telei^m . 

Lynn . Item . 

Telegram-News . 

Malden . Newa . 

Mariboro-Hudson  Enterprise  &  Sun . 

Medford . Mercury . 

Milford . News .  _  __  _ 

New  Bedford. ..  .Standard-Times-Mercury..  8  12  298 

Newburyport ....  News . . 

North  Adams. . .  .Transcript . 

Northampton. . .  .Gazette . . 

North  Attleboro. .  Chronicle . 

Norwood . Messenger . 

Pittsfi^ . Berkshire  Eaii^. 

Quincy . Patriot-Ledger . . 


90,000  3H  Qu.Sex  28  L.  3  M  Dry  D  .  No  No  ..  .. 

64,000  G  Oct  SI  13  L.  6  I,  1  El  Dry  A  .  No  No  . .  . . 

1,784  D  Fb  3L  Dry  A  .  No  No  ..  .. 

1,200  CD  Fb  3L.  ILu  _  A  .  No  No  ..  .. 

.  2D  .  12  L,  2  Lu  Dry  A-D  .  Yes  . 

47,000  H  Sex  13  I,  1  Lu,  2  El  Dry  A  .  Yes  No 

12,000  1  D  Tub  7  L,  2  I,  1  Lu,  1  M2  Dry  A  .  No  . 

6,000  H  .  6  L  Dry  A  . 

2,400  D  .  4  L  _  A  .  No  . 

.  D  .  5L  ....  A  . 

7,500  D  Tub  5  L.  1  I.  1  Lu.  1  El  Dry  A  D,  Tub  No  No  1  . . 

.  H  Sex  12  L.  2  Lu,  1  El  Dry  A  .  No  No  . .  . . 

.  H  24  pp  3L  Dry  A  .  No  No  ..  .. 

17,000  D  HD  4  L.  9  I.  1  Lu.  1  El  Dry  A  .  Yes  Yes  1  At 

.  G  SI  4  L.  1  Lu  Dry  A  .  Yes  . 

9,000  H  .  5  L,  1  Lu  Dry  A  .  Yea  . 

.  H  5  Units  10  L,  2  Lu,  1  El  Dry  A  .  No  . 

.  2D  Tub  9  L  Dry  A-D  D  Yes  _  3  . . 

.  ID  AB  5L  Dry  A  . 

44,000  H  Oct  11  L<  2  Lu,  1  El  Dry  A  .  No  No  . .  . . 

,  ..  _ . .  H,  G  Sex  1  I,  11  L.  I  El  Dry  A-D  .  Yea  . 

8  124  308  .  72,  54. 36  .  H  .  3  L.  1  El  Wet  A  .  No  No  . .  . . 

8  12  308  478  684,  58!.  34!  17,847  2  H  Sex,  Qu  17  L.  2  Lu,  2  El  Dry  D  .  No  No  . .  . . 

'  550  34!  17,038  2D  Tub  13  L,  2  Lu  Dry  A  D.  Tub  Yea  Yea  3  .. 

.  36.  18!  .  ID  R  5  L,  1  Lu  Dry  D  .  No  . 

.  70  .  2  C  D  Fb  4  L,  1  Lu,  1  El  Dry  A  .  No  . 

!!!!!  76.'52i'.;‘"  ib . Fb’""  s’l .  b^  ’a"  No’  No’  ’.’.  ’.’. 

2,800  68,51,34  100,000  D  DS.Ut  16  L,  1  I.  1  M2, 2  Lu  Dry  A-D  .  Yea  Yes  1  At 

125  72!,  54!.  36|  4,000  D,  M  .  5  L  _  A  A  No  No  .... 

.  1  H  Quad  .  A  . 

294  45. 224  0,020  IS  .  7  I.  1  Lu  Dry  A  .  No  . 

(The  Norwood  Messenger  and  the  Attleboro  &n  are  operat^  in  combination.  For  compl^  information  see  Attleboro  (Maas.)  Sun  listing.) 

I  12  308  1,200  68,51,34  43,000  2H  Sex  13  L.  3  1. 2  M,  2  Lu  Dry  A  .  Yes  No  ..  ... 

I  12  294  .  34.  17  .  ID  .  10  L,  1  Lu  Dry  A  .  3  . . 
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Yes 

1 

Yes 

Yes 

1 

2  H 

Yes 

Yes 

3 

No 

No 

No 

No 

No 

No 

No 

No 

Yes 

Yes 

No 

No 

NiT 

b.  Tub 

No 

No 

1 

No 

No 

No 

No 

Yes 

Yes 

i 

Att 

Yes 

Yes 

No 

D 

Yes 

3 

No" 

No" 

Yes 

No 

No 

No 

No 

D.  Tub 

Yes 

Yes 

3 

No 

No 

No" 

nT 

Yes 

Yes 

i 

Att 

A 

No 

No 
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AKt  HAVING 

^nfiS  KOUBLS 


newspaper  isn 


HERE  ARE  TWO  WIDELY  ACCLAIMED  REMEDIES 


These  remedies  will  not  reduce  your  taxes  or  the  price  of 
newsprint  •  ♦  •  but  they  will  help  you  to  reduce  your  mechanical 
costs.  We  refer  to  ♦ .  . 


VULCAN  PRESS  and  VULCOLASTIC 


BLANKETS  ROLLERS 


These  include  felt  and  non-felt  blankets, 
E.  D.  blankets,  draw  sheets,  and  underpack¬ 
ings  .  .  .  the  right  combination  for  every 

purpose  and  every  personal  preference. 

Vulcan’s  new  leadership  in  this  field  has  been 
due  primarily  to  the  substantial  economies 
effected  by  the  various  types  of  Vulcan  cylin¬ 
der  packings.  However,  cost-savings  alone 
could  never  have  given  Vulcan  blankets  their 
present  wide  recognition  among  leading 
newspapers.  Their  success  has  been  due 
largely  to  the  fact  that  they  have  contributed 
definitely  to  better  newspaper  printing — and 
nearly  fifteen  hundred  newspapers  will  vouch 
for  this  fact. 


Like  Vulcan  press  blankets,  Vulcolastic  rol¬ 
lers  promote  improved  presswork  as  well  as 
lower  mechanical  costs.  These  rollers  are 
wholly  non-rubber — unaffected  by  oils,  driers, 
etc.,  or  temperature  changes,  and  free  from 
swelling  and  shrinkage.  At  the  same  time 
they  have  the  softness  and  resilience  neces¬ 
sary  for  good  ink  distribution  and  good  press- 
work. 


Write  for  printed  matter  about  these  and 
other  Vulcan  products — including  buckle - 
proof  molding  blankets  and  rubber  creeper 
sheets. 


XVI 


EDITOR  <S  PUBLISHER 


F 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


NEWSPAPER 


Z 

Salem . News .  8 

Southbridge . News .  8 

SiMinglield . Union,  Republican  &  News  8 

Taunton . Gazette .  8 

Wakefield . Item .  8 

Waltham . News-Tribune .  8 

Woburn . Times .  7 

Worcester . Telegram  &  Gazette .  8 


MASSACHUSETTS— (Continued) 


COLUMN  DATA 


Paper 

Dimenaions, 


r>8i.  51},  34) 
34,  17 

53},  71,  35} 
34},  17} 

70,  521,  35 
34},  17} 


10,000  08,02},  51, 34, 
31 

.  08},  51},  .34} 


i  ai 

flu 

- 

"o  a 

Is 

<UU1 

zo. 

22,000 

H 

G 

2H 

6,^ 

1  H 

3,000 

D 

49,700 

D 

260,000 

S,  G 

G 

SD.Oct  16L.  2Lu.  lEl 
SI  4  L.  1  Lu 

Qui  5  L,  22  I,  1  M 

Sim  8  L 

Fb  4  L 

Tub  0  L.  2  Lu,  2  I 


.2 

0 

it  ^ 

E 

it 

|: 

Col< 

•  t 

ZCL. 

h 

« 

(d 

0  c 

V 

0? 

o1 

U(%. 

£j£ 

or  A 
on 

Matri 

Used 

ll 

1-0 

"  0 
0*0 
ZU 

>•1 

ou 

Make 

Plate 

e  > 
Z< 

Deck 

ment 

9  • 
• 

Zo. 

Dry 

A 

.  Yes 

2CH 

Dry 

A 

.  No 

Nep 

2 

Drv 

A 

No 

No 

3CH 

Dry 

A 

No 

No 

('>  E 

10  Units  2‘tL,  3M,2Lu  Drv 

Oct  •JL.0  1.2Lu.  1  L2. 1  El  Dry 


No  No 
No  No 


Adrian . Telegram . . .  8 

Albion . Recorder .  8 

Alpena . News .  8 

Ann  Arbor . News .  8 

Battle  Creek . Enquirer  &  News .  8 

Moon-Journal .  8 

Bay  City . Times .  8 

Benton  Harbor. .  .News  Palladium .  8 

Big  Rapids . Pioneer .  8 

Cadillac . News .  8 

Calumet . News .  7 

Cheboygan . Tribune .  8 

Coldwater . Reporter .  8 

Detroit .  Free  Press  .  8 

News .  8 


Times .  8  12  280 


MICHIGAN 


12 

294 

35,  17! 

G 

12 

294 

70,  .52!.  35 

1  1 

12 

297 

no 

.34.  171 

D 

12 

298 

70,  .52}.  35 

D 

12 

294 

800 

.34}.  17} 

21,600 

2  1 

12 

294 

800 

35}.  31}.  17} 

21,600 

D 

12 

308 

34}.  17} 

G 

12}  294 

450 

35},  17! 

25.000 

1  1 

12 

287 

37 

70,  .521 

1.100 

l> 

12 

13 

287 

294 

124 

70.  .52} 

2,700 

D 

12 

287 

21 

70,  .52},  35 

662 

D 

12 

290 

70,  .52},  .37 

D 

12 

300 

30.000 

68.  51.  .34 

960.000 

G 

7  L,  1  Lu 

4  L 

4  L.  1  Lu 
4  L,  1  Lu 
10  L.  2  Lu.  1  El 
7  L,  1  Lu 

6  L,  2  1,  1  M.  1  M2 

7  L,  1  Lu 
3  L 

3  L 


08. .5 1,. 34  news¬ 
print;  02, 31, 
color 


Dowagiac . 

. .  News . 

.  8 

12 

287 

.52 

70.  ,52!,  35 

2,250 

D 

Fb 

Eacanaba . 

.  Press . 

.  8 

12 

280 

30}  35},  18 

8.832 

G 

Flint . 

.  .Journal . 

.  8 

12 

308 

4.741 

68.  51,  34 

182.905 

3  G 

Oct 

Grand  Haven.  . 

.  .  Tribune . 

.  8 

12 

294 

62 

70.  52},  35 

1.812 

D 

Fb  2  L 

Fb  4  L 

27  Units  39  L.  8  I, 


S,  H  .34  Units  .55  L.  4  I,  5  M.  3  Lu. 
1  El 

H.  HP  30UniU. 

6  Units  5  L,  32  1.  4  M 
D  Fb  .3  L 

G  .  .5  L.  1  I 

3  G  Oct  14  L,  4  I,  2  M,  1  M2 

D  .  3  L 


Grand  Rapids _ Herald .  8  12  294 


08}.  51},  34}. 
30}.  17} 


10  L.  3  1.  2  Lu,  1  M2 


Greenville . 

.News . 

...  8 

12 

280 

40 

70,  .52},  .T5 

1,200 

D 

Fb 

3  L 

Hancock . 

,  .Copper  Journal . 

...  8 

12 

287 

60 

70,  ,52},  35 

2,250 

D 

Fb 

3  L 

...  8 

12 

280 

125 

34|,  17f 

2,150 

H 

Holland . 

Sentinel . 

...  8 

12 

294 

34,' 17}" 

D 

Tub 

5  L,  1  Lu.  1  El 

Houghton . 

.  Mining  (iazette . 

...  7 

13 

.308 

34} 

G 

.  4  L 

Ionia . 

. .  Sentinel  Standard  .... 

...  8 

12 

280 

.50 

70.  52},  35 

1,600 

D,  W 

Fb 

4  L 

Iron  Mountain. 

.  .News . 

...  8 

12 

294 

200 

34},  17} 

4„500 

D 

Tub 

5  L,  1  M.  1  M2 

Ironwood . 

.  .Globe . 

...  8 

12 

301 

200 

68},  51},  31} 

6,000 

1  G 

SI 

5  L.  I  M.  1  Lu 

Jackson . 

.  Citizen  Patriot . 

...  8 

12 

308 

68,  51,  17 

.  8  L.  1  1.  1  M.  1  M2 

Kalamazoo . Gazette .  8 

Lansing . State  Journal .  9 

Ludington . News .  8 

Manistee . News  .Advocate .  8 

Marquette . Mining  Journal .  8 

Marshall . Chronicle .  8 

Menominee . Herald-Leader .  8 

Midland . News . 8 

Monroe . News .  8 

Mount  Clemens.  .Leader.  . .  8 

Muskegon . Chronicle .  8 

Niles . Star .  8 

Owosso . Argus- Press .  8 

Petoske>’ . News .  8 

Pontiac . Press .  8 


9 

12 

.301 

3,175 

7.5. 

.57}. 

37} 

93.000 

D 

8 

12 

284 

75 

70. 

.52}, 

35 

.3,000 

I  D 

8 

12 

284 

63 

70, 

52}. 

35 

2,250 

D 

8 

12 

300 

S 

8 

12 

294 

55 

70, 

.52}. 

.35 

2.’200 

I) 

8 

12 

287 

70, 

.52}. 

35 

1  D 

Wyandotte . News .  8  12  298 

Ypsilanti . Press .  8  12  295 


12  L.  3  M 
14  L.  .3  M.  2  Lu 
5  L.  1  Lu 
4  L 


3  L,  1  Lu 
0  L,  1  Lu.  1  El 


12 

294 

250 

34},  17 

6.{X)0 

D 

R 

7  L.  1  Lu.  1  El 

12 

294 

34.  17 

D 

Tub 

7  L.  1  Lu.  1  El 

12 

308 

<•«.  .51,  ,34 

I  D 

R 

8  L.  1  M2.  1  M 

12 

294 

no 

34.  17 

3.000 

1  D 

Tub 

5  L 

12 

297 

2.56 

.34.  17 

6,0.54 

1  D 

Tub 

5  L.  1  Lu.  1  El 

12 

287 

25 

70.  .52} 

2.000 

D 

Fb 

.3  L.  1  Lu 

12 

297 

69.  .52.  .34} 

1  H.  1  G 

Sez,  Get 

18L.2LU.  1  L2. 

12 

297 

900 

.34.  17 

36.000 

1  D 

Tub 

10  L.  .3  M 

12 

286 

300 

34.  17 

6,000 

D 

Tub 

3  L.  1  Lu 

12 

308 

34},  17} 

D 

Tub 

4  L.  1  1 

12}  294 

172 

35*.  17} 

6,7.50 

1  D 

Tub 

5  L.  1  M 

12 

294 

160 

34}.  17} 

.5„500 

1  D 

Tub 

4  L.  1  1.  1  M 

12 

294 

60 

70.  .52}.  35 

1..500 

1  G 

Ct 

.3  L.  1  Lu 

12 

294 

100 

34}.  17} 

4,000 

D 

Tub 

4  L,  1  Lu.  1  El 

12 

280 

70,  .52}.  35 

G 

Com 

3  L,  1  Lu 

12 

294 

200 

.35.  17} 

5,000 

D 

Tub 

4  L 
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Wood  Steel  Press 

Press  and  Folder  can  be  operated  at  run¬ 
ning  speeds  up  to  60,000  products  an  hour. 


Full- Automatic  Autopaster  with 
Autoreel 

Splices  paper-rolls  automatically  at  full  press 
speed.  Steps  up  press  production,  reduces 
waste,  and  improves  printing  quality.  Aver¬ 
age  accuracy',  in  records  which  include  more 
than  100,000  splices,  well  over  98  per  cent. 


Junior  Autopaster  with 
Standard  Reel 

This  machine,  like  the  Full-Automatic 
Autopaster,  makes  its  splices  at  the  full 
running  speed  of  the  press.  Its  cost,  how¬ 
ever,  is  considerablv  less. 


Automatic  Autoplate 

'Fhe  modern  method  of  making  newspaper 
printing  plates  in  quantities.  Insures  a  fixed 
and  dependable  production  of  four  plates  a 


Junior  Autoplate 

Standard  equipment  for  casting  stereotype 
plates  in  many  big  newspaper  plants 
throughout  the  world. 


Autoshaver 

Used  in  connection  with  Automatic  and 
Junior  Autoplate  machines  for  accurately 
finishing,  cooling  and  drying  stereotype 
printing  plates. 


Heavy-Duty  Pony  Autoplate 

This  is  the  latest  development  of  the  Pony 
Autoplate  for  casting,  finishing  and  cooling 
printing  plates,  for  large  and  medium-size 
newspapers. 


Standard  Pony  Autoplate 

This  is  the  standard  Pony  machine  for  cast¬ 
ing,  finishing  and  cooling  plates,  used  in 
hundreds  of  newspaper  stereotyping  plants 
throughout  the  world. 

Vacuum  Back 

A  recent  Wood  development,  adaptable  to 
all  Wood  Autoplate  casting  machines, 
which  promotes  definitely  better  stereotyp¬ 
ing,  eliminates  light  spots  due  to  buckles  in 
mats,  and  prevents  mat  creeping. 


Metal  Furnaces 

Electric  and  immersion-type  gas  furnaces  of 
the  highest  efficiency.  Also  remelting  fur¬ 
naces  and  electrotype  furnaces. 


Keep  in  touch  with  W wd  developments  for  foundry  and  pressroom 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 
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dependability  that  it  has  been  necessary,  during  the  past 
five  years,  to  more  than  double  our  two  modern  plants, 
located  in  Chicago  and  Long  Island  City,  to  meet  the 
constantly  increasing  demand. 

SERVICE  on  special  editions  and  unique  typographical 
and  pictorial  effects  are  easily  possible  when  you  have 
on  hand  supplies  that  remain  in  first-class  condition.  Ideal 
Rollers  remain  ready  for  use  at  all  times  and  require  fewer 
regrindings  than  any  other  newpaper  roller.  We  take 
pride  in  seeing  that  you  receive  maximum  results  from 
them.  Should  you  need  prompt  deliveries,  you  will  find 
every  member  of  our  organization  keyed  up  to  meet  this 
obligation. 

FACILITY.  Your  ability  to  quickly  reproduce  all  types 
of  ads  and  illustrations  in  your  newspaper,  so  that  they 
have  the  quality  appearance  of  slower  commercial  work, 
is  important  in  gaining  new  national  advertisers  for  your 
sheet.  Ideal  DX  Synthetic  Newspaper  Rollers  were  devel¬ 
oped  to  do  quality  printing,  and  users  of  these  fine  rollers 
are  enthusiastically  recommending  them  for  this  purpose. 


Here  is  a  combination  that  wins  in  every  showdown 
when  you  take  part  in  the  highly  competitive  news¬ 
paper  game  of  today. 

Trump  your  competitors  by  producing  a  standard  of  qual¬ 
ity  that  is  as  outstanding  as  a  royal  flush. 

MODERNISM  in  roller  equipment  enables  you  to  take 
full  advantage  of  newlydeveloped  inks  and  color  methods. 
Ideal  maintains  two  completely  equipped  laboratories  for 
the  purpose  of  anticipating  your  needs. 

PRECISION  in  properly  reproducing  the  details  or  colors 
of  an  advertiser's  sketch  or  layout  requires  reliability  in 
every  item  of  your  plant,  and  especially  in  rollers.  Exact¬ 
ness  is  carried  through  every  phase  in  the  manufacture 
of  Ideal  DX  Synthetic  Newspaper  Rollers  so  that  you  may 
depend  upon  their  smooth,  clean  performance  even  under 
the  most  strenuous  conditions. 

PRODUCTION  on  time  and  at  a  reasonable  cost  is,  to 
you,  a  vital  factor  in  maintaining  circulation  and  winning 
new  advertisers.  Ideal  DX  Synthetic  Newspaper  Rollers 
have  become  so  well  recognized  for  their  economy  and 
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EXPERIENCE  Leads  Youngstown  Vindicator 
To  Sneoify  Goodrich  Rollers  100%  in  New  Plant 


(Left)  New  home  of  The  Youngstown  Vindicator,  (Above)  This  eight-unit  Goss  high-speed,  heavy-duty  press, 
recognized  as  one  of  the  country’s  finest  newspaper  recently  installed  by  The  Youngstown  (Ohio)  Vindicator, 
plants.  The  pressroom  has  light  and  air  on  three  sides.  is  equipped  100  per  ant  with  Goodrich  Printers’  Rollers. 


IN  ONE  of  the  most  modern  plants  in  the  coun¬ 
try,  The  Youngstown  Vindicator’s  editions 
roll  out,  on  time,  every  sheet  clean  and  clear — 
the  new  Goss  presses  100%  equipped  with  Good¬ 
rich  Printers’  Rollers. 

In  the  former  plant  The  Vindicator  had  tried 
out  Goodrich  and  other  rollers  for  years.  The 
Goodrich  Rollers  lasted  longer,  and  consistently 
gave  better  printing  results.  But  to  make  doubly 
sure,  when  it  came  to  equip  this  new  press.  The 
Vindicator  asked  others  and  in  its  own  words 


"found  upon  inquiry  that  other  publishers  are  so 
well  satisfied  with  Goodrich  Rollers  that  we  de¬ 
cided  to  use  no  others.’’ 

Now,  after  use  of  the  100% -equipped  Goodrich 
presses,  The  Vindicator  is  "greatly  pleased  with 
their  operation.’’  These  rollers  insure  better  print¬ 
ing  quality  because  they  are  unaffected  by  tem¬ 
perature  changes.  They  last  longer,  and  added 
years  of  life  are  assured  because  their  highly  pol¬ 
ished  surface  is  easily  maintained  through  regrind¬ 
ing.  By  eliminating  shut-downs  for  wash-up  and 


resetting,  they  materially  lower  printing  costs. 

Clear,  clean  printing — longer  roll  life — fewer 
pressroom  delays: — you  get  all  three  when  you 
switch  to  Goodrich  Rollers.  That  is  why  more  of 
these  rollers  are  in  use  today  than  all  other  makes 
combined. 

You  will  find  ample  proof  of  these.facts  by  in¬ 
specting  the  pressrooms  of  Goodrich  users.  For  a 
list  of  Goodrich  Roller  installations  in  your  lo¬ 
cality,  along  with  complete  product  Information, 
write  Niles  &  Nelson,  Inc.,  New  York. 


NILKS  &  NELSON,  INC..  KXCl.l  SIVL  DIS  I  Rl IIU  lORS 
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The  BIG  PLUS 


In  Newspaper  Production 


MERCURY 


They  are  made  in  one  body,  the  material 
being  the  same  from  core  to  surface. 
One  body  construction  and  dynamically 
balanced,  they  permit  presses  to  run  at 
maximum  speed,  with  maximum  quality. 
Seasonal  temperature  changes  or  pressroom 
humidity  changes  have  no  effect  on  Mercury 
Rubber  or  Synthetic  Newspaper  Rollers. 
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12  280 
13  290i 
12  287 
12  204 
12  204 
12  287 
12  280 
12  252 

12  240 

13  287 
12  280 
12  287 

12  287 
12  280 

13  280 
12  200 
12  280 
12  201 
12  280 
12  200 

12  204 

13  204 


275 

344.  17! 

125 

70.  524,  35 

.  70.  524,  35 

240 

344,  174 

344,  17 

176 

344,  174 

300 

70,  52,  35 

300 

34,  17 

20 

35,  17 

300 

344,  174 

22  X  304 

100 

70,  524,  35 

76 

70.  524 

100 

70 

102 

70.  52,  35,  31 

70.  524 

6,250  D.  M 
500  1  D 


.  1  G 

5,300  D 

.  ID 

.  H 

4,800  H 
7,000  1  D 
800  D 
6,000  1  D 
. .  1C 


2,000  1  D 
3,000  1  D 
.  ID 


. . .  .  70,  52i.  35 

750  34,  17 

_  70,52J,35,17J 

_  70,  524,  35 

, . , .  20  X  28 

35  32  x  44 
. . .  .  70,  52J,  35 

150  70,  52! 

_  70,  52.  35.  18 

95  70.  52.  35,  17! 
30  22!x28! 


Muskogee . Phoenix  &  Times-Democrat  7  13  294 

Newkirk . Reporter  .  6  13  276 

Norman . Transcript .  8  12  294 

NowaU . Star .  7  13  276 

Okemah . Leader .  8  12  280 

Oklahoma  City. ..  Oklahoma  News .  8  12  315 

Oklahoman  &  Times .  8  12  280 


1  L 

5  L,  1  M 

4  L 
3  1 
3  L 

5  L,  1  Lu,  1  El 

3  L,  1  Lu 

4  L,  1  El 
1  L 


3L 

7  L,  1  M.  1  Lu 
2  L.  1  1 
4  L 

1  I 

2  L 

2  L,  1  Lu 

3  I.  1  Lu 
2  L 

2  L.  1  M 
1  L.  1  1 


1  Att  1  C  W 

'i  !!!  ch‘" 

2  Dk  W 

1  Att  . 


125 

70.  524,  35 

3,000 

i  D 

Fb 

3  L.  1  1 

a" 

No’ 

1  GE 

56 

72.  .524.  35 

2,100 

1  D 

Fb 

1  L.  1  I 

Dry 

~ 

No* 

20 

22x32, 32x44 

B,  Cam 

Fb.  2R 

2  L 

A 

No 

No 

100 

34.  17 

3,000 

D 

Tub 

4  L.  1  1.  1  Lu.  1  El 

Dry 

A 

No 

C  H 

34.  17 

1  H 

Sim.  R 

3  1.3  M 

Dn* 

A 

H.  R 

No 

i 

CH 

900 

64,  484,  32. 

224,  4«.... 

27,000 

2  G 

Sex,  Ac 

10  L,  1  M2.  1  M 

Dry 

A 

G,  Ac 

Yes 

No 

3 

Dk 

90 

70,  524,  35 

3,000 

1  G.  1  M 

Fb 

3  L.  1  Lu 

Do- 

A 

nS" 

70 

1  G.  Stx 

Com 

2  L 

\ 

Yea 

No“ 

2,500 

34.30.17,white; 

34,17,green 

65,000 

2  G 

5d 

11  L.  2  Lu,  1  El 

Dn’ 

A 

No 

Yes 

3 

2Sm 

15,000 

68,62,  51,34, 
17 

450,000 

G 

12  Units 

24L.3Lu.3M2. 1  El 

Dry 

A 

G,  Get 

Yes 

Yes 

3 

3 

5  W 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


OKLAHOMA— (Continued) 


CITV 


NEWSPAPER 


COLUMN  DATA 


e  »  e 

B  3? 


Okmulgee . .  5 

PiuU  Valley . Democrat . 7 

Pawbutka . Journal-Capital . 7 

Perry . Journal .  7 

Ponca  City . News. .  8 

52^ . Headlight-Journal . 8 

Seminole . Producer . 8 

Reporter .  8 

Shawnee . Newa  &  Star .  8 

StiUwater . 8 

Sulphur . News . 6 

Tiiiia . Tribune .  8 

World .  8 

Vinlta . I 

Wewoka . Timet-Democrat . 8 

Woodward . Preta .  7 


I  -S 

^  & 

12  297 

13  294 
13  294 
13  280 

12  294 

13  277 
12  287 
12  280 
12  280 
12  294 
12  301 
12  252 
12  308 

12  294 

13  280 
12  280 
13  280 


■  cm 

-i§ 

sr 


Paper 

Dimenalonsp 
Rolls  or  SKeetSp 
Inches 


sli 

Ip 

eii 

•<uu 


a. 

•8. 
1 1 
h 


100 

77 

295 

65 


90 

340 

60 


34J.  17J 
72,  67  i  35 
70,  52,  35,  17 
67,504 
34),  17 
70,  524,  35 
35x22 
70,  524,  36 
70,  51,  35,  17 
344 

70,  52,  35 


I! 

HO. 

SI 

w 

Fb 
Com 
Tub 
Fb 

^m 

3,000  1  G,  1  M  Com  Fb 
5,000  1  D  Tub 
1,500  1  G  Ct  Fb 


. .  H 

.  D 

150  1  D 
2,600  1  G 
7,500  1  D 
2,750  1  D 
.  ID 


^  ST  e 

Z  oS 

6  L,  1  Lu,  1  El 
2  L 
3L 
3L 

4  L,  2  I,  1  M 

2  L 
1  L 

3  L,  1  I 
1  L,  2  I 
6L,  1  M 
3L 


u> 

•Se 

It 

>>3 

HU 

A 


•1 

S3 
Dry 
Both  A 
....  A 
A 
A 
D 
A 
A 
A 
A 
A 


a  >: 


Dry 

Dry 


Ihy 


of 

IX 

No 

No 

No 

No 

No 

No 


B  XCU 

J9  "5  • 

*  fl  P 


No 

No 

No 


3,600  68,51,34,30  120,000  2G,  IH  .  8  L,  10  I,  3  M,  2  Lu 


200 

100 

70 


68,62,524,34  .  2H 


35 


400 

1,500 


D 
1  D 


Oct 


Albany... 
Afhland.. 
Adoria... 
Bate... . 

Bend . 

Buma.... 

Comllia. 

Eugene... 


.Democrat-Herald .  8  12  204 

.Tidinga .  8  12  280 

.Aatorian-Budget .  8  12  294 

.Democrat-Httald .  8  12  294 

.BuUeUn .  8  12  240 

.Timea-Herald .  6  13  273 

.Gasette-Timea .  8  12  287 

.Newa . 

Regiater-Guard . 


15  L,  4  I.  4  M 
1  L,  1  1 
3L 


Dry 

Dry 

Dry 

Dry 


H,  QuSl 
H 


No 

No 

No 

Yea 


g§ 

jsS 

s 

Sb 

iUl 

0 

Z 

No 

1  Dk 

K 

No 

No 

2  Att 

2  ..1 

GE 

No 

No’ 

’i  !!! 

Yes 

3  Dk 

2C,1 

Yes 

3  ... 

2C 

h 

Hi 


70,  52L  35 

1,000  1  G 

Com.Fb 

2  I 

Dry 

A 

.  No 

No  ... 

OREGON 

70,  524,  35 

4,000  CD 

3  L 

A 

.  No 

.  W 

70.  524,  35 

.  1  G 

Cora 

2  L 

Dry 

A 

.  No 

70.  524,  35 

.  ID 

Fb 

2  L.  2  I,  1  Lu 

Both 

A 

.  No 

No  ... 

70,  524,  35 

2.000  1  D 

Fb 

3L 

Wet 

A 

.  No 

35 

1,500  G 

2  L,  1  Lu 

Dry 

A 

.  No 

22x30 

400  1  C 

D 

2L 

A 

.  No 

La  Grande . Obaerrer . 

liaribfield . Coaat  Baj 

Hedford . Mail  Trib 


Pendleton. 
Portland. . 


Newa-Telegram . 


Roaeburg. 

Salem.... 


TkeDallea. 


Altoona . Mirror. 


Ambridge . Citiaen . 

*  Being  installed. 


Ashland . Newa. 

Bancor . News. 


Berwick. . , 

Bethlehem . Globe-Times .  8 

Bloomaburg . Press . 7 

Bradford . Era .  8 

Star  &  Record . 7 

Bristol . Courier .  7 

Brownsville . Telegraph .  8 

Butler . Eagle . 8 

Cannonsburg  ....Notes .  8 

Carbondale . Leader . -  8 

Carlisle . Sentinel .  _ 

Chambersburg . . .  Public  Opinion .  8 

Charleroi . Mail _ 

Cheater . Times... 

Clmrfield . Progress . 

Coatesville . Record . 7 

U)lumbia . News . 8 

ConndltYille . Courier . 7 

Corry.. . Journal . 7 

DwtvUle . News . 7 


8 

12 

294 

500 

34,  31.  17 

8 

12 

280 

60 

35,  174 

8 

12 

294 

250 

344.  174 

8 

12 

294 

70.  524,  35 

8 

12 

294 

120 

72 

8 

12 

294 

200 

344.  174 

8 

12 

294 

85 

70,  524,  35 

8 

12 

294 

100 

70.  524,  35 

8 

12 

287 

22x36 

8 

12 

301 

2,971 

68.  61.  34 

,  8 

12 

294 

12,248 

664,  50.  334, 
newspaper; 
614,46,304, 
154.  color 

.  8 

12 

280 

12,000 

67.61.504.454. 
334,  17 

.  8 

12 

287 

130 

70,  524,  35 

.  8 

12 

294 

34,  174 

.  8 

12 

308 

300 

46,  23 

.  8 

12 

294 

68 

70,  524,  35 

F 

.  8 

12 

300 

78.  51.  34 

.  8 

12 

300 

684.  514.  34 

.  8 

12 

294 

1,750 

68.  514,  334 

.  8 

12 

294 

34,  17 

.  8 

12 

280 

60 

52,  344 

.  8 

12 

294 

250 

34.  17 

.  8 

12 

280 

70.  524,  35 

.  8 

12 

287 

24x35 

.  8 

12 

280 

34,  17 

.  8 
.  7 

12 

13 

294 

280 

70,  524,  35 

20,000 

1,000 

1,100 

■  3,666 
12,000 
3,000 
2,000 


1  D 
1  G 
1  D 
1  D 
1  D 
1  D 


Tub 

Com 

Tub 

Fb 

Fb 

Tub  R 


5L,  2M 
3  L,  1  Lu 
3  L.  1  I 
2  L,  1  I 
3L 

6  L,  1  Lu,  1  El 


1  M,  1 D  .  2  I,  1  Lu 

ID  Fb  1  L.  3  I,  1  Lu 

.  ID  .  3  L,  1  Lu 

100,000  IH,  ID  Sex,  Oct  16  I,  2  M2,  2  Lu 


A 
A 
A 
A 
A 
A 
A 
A 
A 

Dry  A-D 


Dry 


Dry 

Dry 


Dry 

IJry 


No  No 
Yea  . . . . 
Yea  No 
No  No 


No 

Yw 

Yei' 


Yea 

No’ 


C  W 

GE,  KL 


3  Att  GS 


1  Att 
8  ... 


1  C,  1  C  H 


453,962  1G,2H  De 

315,000  3H,  IS  Dk,Ut 


35L,  1  M,  2  Lu,  1  El  Dry  A-D  H  P 


17  L,  9  I,  1  M,  2  Lu, 
2  El,  1  L2 


500 


1  G,  1  L  Com,Cyl  2  L,  2  I 
ID  Ut  4  L,  1  Lu 

10,000  IS  S  K  5  L,  1  M 
1,365  ID  .  3  1 

PENNSYLVANIA 


Dry  D 

....  A 
I)ry  A 
Dry  A 
Dry  A 


H  P 

Yes 

Yea 

3 

Dk 

2CH 

H,  Oct 

Yea 

Yea 

3 

Dk 

1  G  E.  1  C 
W.2CH 

.  No 

No 

.  No 

No 

2 

Dk 

i  G,  E 

S,  Sk 

No 

Yes 

1 

.  No 

No 

12  2974 

13  294 

12  294 

13  280 
13  280 
12  283 
12  301 
12  246 


250 

250 


200 

625 


684,  514,  34 

33,  164 

34,  174 
70,  35 
524,  35 
34,  17 
344,  174 
70,  53,  35 


8 

12 

287 

100 

70.  524.  35 

8 

12 

294 

344.  174 

7 

13 

294 

170 

67. 504. 354. 1* 

8 

12 

298 

1,200 

68.  514.  354 

7 

13 

287 

200 

834.  664.  504 

7 

13 

294 

504.  334 

8 

12 

287 

90 

70.  524,  35 

7 

13 

308 

275 

324.  164 

7 

13 

280 

70 

70 

7 

13 

280 

Kane . 

Ktttanninc 

Lhncaater. 


.  H  erald-American . 

7 

13 

280 

70.  63 

.Intelligencer . 

7 

13 

240 

80 

70.  524 

.Courier  &  Express . 

8 

12 

301 

36 

.  Express . 

8 

12 

298 

1,700 

68,  51.  34 

8 

12 

294 

.Ledger . 

8 

12 

294 

35.  17 

.  Dispatch-Herald . 

8 

12 

308 

2,800 

68. 64.  51,  34, 

32 

Times . 

8 

12 

308 

68,  51,  34 

•  News-Herald . 

7 

13 

308 

334 

.Times . 

8 

12 

287 

150 

70,  624,  35 

.  Review-Tribune . 

8 

124  294 

704,  524,  354 

.  Record-Argus . 

8 

12 

301 

150 

33 

■  Sun . 

8 

12 

294 

600 

344,  174 

.  News  &  Patriot . 

8 

12 

280 

5,100 

67.  504,  334 

Sunday  Courier . 

7 

13 

292 

70.  524 

Telegraph . 

8 

12 

294 

3,100 

67,  504,  334 

.Plain  Speaker  &  Standard 

8 

121  308 

71,  534,  354 

.Messenger . 

8 

12 

308 

140 

34 

.News . 

8 

12 

294 

344.  174 

.Gaxette . 

8 

124  294 

300 

354.  174.  24  X 

.  News-Dispatch . 

8 

12 

287 

344,  174 

.Herald . 

8 

12 

287 

70,  524.  35 

.Tribune  &  Democrat . 

8 

12 

294 

3,188 

68,  514.  34 

7 

13 

280 

70,  524 

.Simpsons'  Leader-Times... 

8 

12 

308 

210 

35,  174 

.New  Era  &  Intelligencer 

Journal  &  Sunday  News  8 

12 

308 

3,500 

67.  504,  334 

.  North  Penn  Reporter . 

8 

12 

294 

70,  524.  35 

.Record . 

8 

12 

287 

62 

704,  524.  35. 

17.  Flat  24  X 
36-32 


IH 

Oct 

15  L.  1  M2.  3  El 

Dry 

A  . 

Yea 

2W  2GE 

1  H 

Oct 

15  L,  1  M2,  2  Lu 

Dry 

A  ••••••#• 

72,000 

2  G 

Ort 

8  L,  3  I,  2  M,  2  M2 

Dry 

A  ••••ea«s 

No 

2 

Att 

2  C 

1  G 

1  L.7  M 

Dry 

Yea 

Yea 

2,000 

IG.IM 

SI 

3  L,  1  I 

Dry 

A  . 

No 

No 

bk* 

12,000 

1  D 

Tub 

5  I,  1  Lu 

Dry 

A  . 

Yes 

Yes 

1 

1  D 

3  L,  1  I,  1  Lu 

Dry 

A  ••■•#••• 

No 

No 

1  B 

Fb 

2  L 

Dry 

1) 

1  G 

5  L.  1  M 

Dry 

A 

No 

No 

1  G 

Ut 

1  L,3  1 

Dry 

^  . 

1  D 

13  L.  2  Lu 

Dry 

A  . 

Yes 

No 

A  C 

4.000 

1  D 

Tub 

3  L,  1  Lu 

Dry 

A  ........ 

Yes 

No 

Sp 

8,112 

1  D 

Tub 

3  L 

Dry 

A  ........ 

No 

1  CD 

Fb 

3  L 

Dry 

A  ........ 

No 

No 

B,  CD 

Fb 

2  L 

Dry 

A  ........ 

No 

No 

650 

1  G 

SI 

1  L,  3  I,  1  Lu 

Dry 

A  ........ 

No 

i 

1  H 

Sim 

8  L.  1  Lu 

Dry 

A 

No 

No 

G  E 

1  G 

Com 

3  L,  1  Lu 

No 

No 

1  C  H 

3,000 

1  D 

Fb 

4  L.  1  Lu 

A  . 

Yes 

1  D 

Tub 

6L 

Dry 

A  . 

No 

1  C  H 

4.000 

1  G 

Com 

5  L 

Wet 

A  . 

No 

No 

1  GE 

50.000 

1  D 

Oct 

13  L.  2  M.  2  Lu 

Dry 

A  ...... 

No 

2  C  H 

5.000 

1  D 

Fb 

4  L 

A  . 

No 

1  H 

4  L,  1  Lu 

E>ry 

A  . 

No 

No 

Em 

2.500 

1  CD 

3  L.  1  Lu 

A  . 

No 

5,000 

1  S 

R 

4  L,  1  Lu 

Dry 

A  . 

No 

No 

1,400 

1  G 

Com 

2  L 

Dry 

A  . 

No 

No 

1  G 

Com 

4  L,  1  Lu 

Dry 

A 

N^ 

2,600 

1  C  D. 

1  M 

Fb 

1  L,  5  I.  1  Lu 

Dry 

A  . 

No 

No 

D 

Tub 

3  L,  1  I,  1  M.  1  Lu. 

1  El 

Dry 

A  . 

1  C  H 

81,000 

IG.  IS 

Oct,  Ut 

7  L.  7  I,  1  M2,  2  Lu 

Dry 

^  . 

No 

1  G 

SI 

3  L,  1  Lu 

Dry 

A  . 

No 

No 

90,000 

1  S 

Ut 

13  L,  3  M 

Dry 

A 

No 

No 

3 

Dk 

1  G  E 

1  G 

7  L.  8  I,  2  Lu,  1  M2, 

1  L2 

Dry 

A  . . . 

No 

No 

2  C  W 

H 

R 

7  I 

Wet 

A  . 

No 

No 

6.000 

1  D 

Fb 

T  L.  1  Lu 

Dry 

No 

No 

H 

7  L,  2  Lu,  1  El 

Dry 

A  . 

No 

No 

G 

R 

3  L,  3  1 

Dry 

A  ........ 

No 

30.000 

1  D 

Tub 

5L,  2  I 

Dry 

A  ........ 

No 

No 

G  E 

155,000 

1  H 

SP 

14  L,  1  Lu,  1  El 

Dry 

A  . . 

Yea 

Yes 

2 

bk 

C  W 

1  B,  ID, 

2  M 

2  L 

Dry 

A  . 

No 

100,000 

2  G 

Oct,  Sex 

10  L,  2  I,  1  Lu 

Dry 

A-D  1  G,  Ort 

Yes 

Yes 

2 

Dk 

C  W,  Sm, 

Sp 

1  G 

Sex 

8  L.  2  Lu 

Dry 

A  . 

No 

No 

6,500 

1  G 

SI 

4  L 

Dry 

A  . 

No 

W 

1  D 

Tub 

4  L.2  I 

Dry 

A  . 

No 

No 

6,000 

H 

5  L,  2  I.  1  M.  1  El 

Wet 

A  . 

Yes 

Yes 

1 

CH 

1  D 

Tub 

1  L.  3  I 

Dry 

A  . 

No 

No 

1 

C  H 

Kh 

3  L 

A  . 

102.300 

G 

SI 

10  L,  2  I.  2  M.  1  Lu 

Dry 

D  . 

No 

r  n 

3  I 

A  . 

6.250 

G 

4  L,  1  Lu,  1  El 

Dry 

A  . 

No 

No 

1 

Att 

80,000 

1  D 

5  Units 

8  L,  5  I.  1  M.  1  Lu 

Dry 

A-D  . 

No 

No 

1 

Att 

G  E 

1  G 

Com 

4  L,  1  Lu 

A  . 

No 

No 

2,250 

i:g.  1  W. 

1  M 

Com.CyI2L.  2  1 

Dry 

A  . 

No 

No 

.  .• 
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EDITOR  &  PUBLISHES 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


PENNSYLVANIA— Continued 


NEWSPAPER 


Latrobe . Bulletin .  7 

Lebanon . News  &  Times .  7 

Report .  7 

Lehighton . Leader .  S 

Lewistown . Sentinel .  “ 

Lock  Haven . Express .  8 

McKeesport . News .  .  8 
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STANDING  TIMBER 


To  the  Publishers  in  the  United  States: 

You  have  all  been  conscious  of  the  trials  and 
tribulations  through  which  the  Canadian 
newsprint  industry  has  passed  during  the  last 
six  years. 

Many  companies  went  into  receivership, 
and  practically  all  companies  failed  to  earn  a 
return  on  invested  capital.  In  the  last  year 
the  demand  for  newsprint  has  increased  con¬ 
siderably,  and  the  Canadian  manufacturers 
are  now  asking  a  more  reasonable  price  for 
their  product. 

Some  publishers,  but  by  no  means  all,  have 
knowledge  of  the  conditions  under  which  the 
newsprint  industry  operates  in  Canada,  but 
we  believe  that  this  is  an  opportune  time  to 
explain,  through  advertisements  from  time  to 
time  in  EDITOR  &  PUBLISHER,  some  of  the 
fundamental  problems  in  the  operating  con¬ 
ditions  of  most  Canadian  newsprint  com¬ 
panies. 

Standing  Timber  is  the  raw  material  on 
which  the  future  business  of  the  newsprint 
manufacturer,  as  well  as  the  publisher,  is 
dependent. 

This  week  we  wish  to  explain  a  fundamen¬ 
tal  difference  between  the  average  Canadian 
as  compared  with  the  average  American 
newsprint  manufacturer  in  so  far  as  it  re¬ 
lates  to  their  future  wood  supply  and  costs 
of  same. 

Generally  in  the  United  States  the  Ameri¬ 
can  manufacturer  owns  his  own  standing  tim¬ 
ber  outright,  or  purchases  it  from  someone 
who  owns  it.  In  both  cases  the  timber  may  be 
cut  without  reference  to  perpetuating  the  for¬ 
ests,  or  conserving  against  the  increased  de¬ 
mand  of  the  future. 

Generally  in  Canada  the  Provincial  Gov¬ 
ernments  own  most  of  the  standing  timber, 
and  simply  lease  to  the  manufacturer  the  right 
to  cut.  These  Governments  are  very  conscious 
of  future  supply,  and  impose  stringent  regu¬ 
lations  restricting  the  cut  to  the  annual  incre¬ 
ment  of  the  forest. 

These  regulations  alone  increase  the  cost  of 
the  wood  to  the  Canadian  manufacturer,  but 
in  addition,  the  Governments  are  spending 
larger  amounts  each  year  to  combat  the  nat¬ 


ural  enemies  of  the  forest — tire  and  insects. 
This  cost,  the  Governments  must  also  pass  on 
to  the  manufacturer. 

All  fair-minded  men  interested  in  forest 
products  realize  that  this  policy  is  sound. 
Canada  still  has  large  forest  areas  of  the  spe¬ 
cies  of  wood  which  is  suitable  for  the  manu¬ 
facture  of  pulp  and  paper. 

To  a  great  many  Americans  and  Canadians 
the  dividing  line  between  the  two  countries 
from  many  points  of  view  is  not  even  imagin¬ 
ary, — it  does  not  exist  at  all.  These  forest 
areas  in  Canada  are  being  protected  for  the 
benefit  of  future  generations  of  Americans  as 
much  as  for  Canadians. 

The  principal  difference  between  the  posi¬ 
tion  of  the  Canadian  paper  manufacturer  and 
the  American  paper  manufacturer  regarding 
the  exploitation  of  the  forest  is  that  Canadians 
have  a  “policeman”  in  the  form  of  the  Pro¬ 
vincial  Government  to  see  that  Canadian  man¬ 
ufacturers  obey  the  laws  and  regulations  set 
up  for  protecting  this  valuable  raw  material 
in  perpetuity. 

Therefore,  we  believe  that  the  American 
publisher  in  paying  a  reasonable  price  for 
Canadian  newsprint  is  simply  insuring  pro¬ 
tection,  for  the  future,  of  his  requirements  of 
raw  material. 

We  believe  that  the  publisher  is  best  serv¬ 
ing  his  community  by  paying  a  fair  price  for 
his  raw  material  so  that  this  method  of  con¬ 
servation  in  Canada  may  be  properly  main¬ 
tained. 

We  believe  that  every  publisher  in  the 
United  States  should  have  a  permanent  con¬ 
tract  with  a  Canadian  manufacturer  for  a 
substantial  portion  of  his  newsprint  supply  in 
order  that  he  may  share  in  the  protection  for 
the  future  which  this  Canadian  conservation 
policy  gives  him. 

We  believe  this  because  we  know  that  most 
publishers  in  the  United  States  are  proud  of 
their  newspapers  and  conscious  that  the  com¬ 
munities  which  they  serve  rely  on  this  per¬ 
manence. 

There  can  be  no  permanence  if  the  raw 
material.  Standing  Timber,  is  not  conserved. 


Quebec,  P.  Q. 
October  27th,  1937. 
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MAKE  NO  MISTAKES 

Use  Our  New  Improved 

DE  LUXE  MONOCORKS 

(Sold  on  Guorontoo) 

This  is  the  finest  printers'  blanket  ever  put  on  the 
market  for  High  Class  Printing. 

Can  be  used  double  with  our  Superior  Sateen  Draw 
Sheet  or  as  an  under  blanket  with  our  Efficiency 
High-Speed  Automatic  Felt  Blanket. 

Use  the  ORIGINALS  Not  IMITATIONS 

Known,  Sold  and  Used  All  Over  the  World. 

New  England  Newspaper  Supply  Company 

Worcester,  Moss. 
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Murfreesboro . . 
Nashville . 

Paris . 

Trenton . 

Union  City. . . . 
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COLUMN  DATA 


I  hw  I  r* 

Paper 

A  2  DImenalons,  CX2 
^  e  §  Rolls  or  Sheets,  ^  Cj) 
a  Eu  Inches  e  EnJ 


.£  i 

it  Si'S 

t  t  ^iz 

O  a  0  a  ^  e  C 

!  s  : :  Sox 

e  a  &  a  rj  U 

za.  hOi  z  oS 

1  G  SI.  R  7  L.  1  M 


JS 

23  HU 
Dry  A 


.Post-Athenian .  7  12  280 

.Free  Press .  8  12  308 

News .  8  12  301 

Times .  8  12  301 

.Leaf-Chronicle .  8  12  294 

.Banner .  8  12  280 

.Herald .  8  12  294 

.State  Gaxette .  8  12  280 

.  Star  &  Sunday  News .  8  12  294 

.Sun .  8  12  287 

.Sun .  8  12  294 

.Chronide,  Press  &  Staff 

News .  8  12  308 

.Times .  8  12  280 

.Journal .  8  12  308 

Nesrs-Sentinel .  8  12  301 

.  Commerdal  Ap[>eal .  8  12  301 


TENNESSEE 
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A 
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De 
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Rolls  or  Sheets, 
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i- 
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NEWSPAPER 


•<UU1  ZBu 


.  Reporter-News . 

.  Globe  &  News . 

.Review . 

.  American  &  Statesman 

Dispatch . 

.Tribune . 

.  Enterprise  &  Journal. . . 

.  Herald . 

.  Favorite . 

.  Herald . 

.  American . 

.  Banner-Press . 

•  Herald . 

.  Bulletin . 

.  Eagle . 

.News . 

.Index . 

.  News . 

Press . . 

.Times- Re  view . 

.Journal . 

.Caller  &  Times . 

Voice . 

•  Sun . 

.  Record . 

.Texan . 

.  Dispatch . 

News  &  Journal . 


Abilene . 

Amarillo . 

.Athens . 

.Austin . 

Bay  City.... 
Beaumont. . . 

Bif  Spring... 

Bonham . 

Borger..  .  . .. 
Breckenndge. 
Bienham . .  ■ . 
Brownsville. . 
Brownwood.. 
Bryan . 

Center . 

Childress - 

Cisco . 


7  12  280  .  31  X  44 

.5  12  224  96  70.  62i.  35 

8  12  287  .  72.  56,  35 
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8  12  315  .  34.  31 
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8  12  287  100  70. 52} 
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Cleburne . 

Commerce . 

Corpus  Christi 


Corsicana. 
Cuero. . . . 
Dalhart.. 
Dallas.... 


Times-Herald - 

.  News . 

.Herald . 
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.  Record-Chronicle. 

Guide . 

.Telegram . 
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.News . 

.  Press . 

Star-Telegram. . . 
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Lubbock . Avalanc 
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Navasota . Examin 

0™>ie . Leader. 

PAiline . Herald 

P»“pa . News. . 

. Nevra. 

P>»>*nnew . Herald 

Poet  Arthur . News. 

. Times. 

San  Angelo . SUnda 

San  Antonio . Expres 
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.News-Tribune  &  Times- 

Herald .  8  12  294 

.Light .  8  12  280 

.Herald .  7  13  280 

•  Post .  8  12  294 

Times  &  Record-News ... .  8  12  294 

.Herald .  7  12  276 

Times .  6  13  276 
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Brigham  City.  .  Box  Elder  Journal .  7  12  287 

Logan . Herald-Journal .  8  12  2iH 

Ogden . Standard-Examiner .  8  12  2a8 

Provo . Herald  .  8  12  280 

Salt  Lake  City  .Deseret  News . .  8  12  280 

Tribune  S:  Telegram  8  12  280 


Barre .  Times . 8  12J 

Bennington  .  . .  Banner . 8  12 

Brattleboro . Reformer .  8  12 

Burlington . Free  Press . 8  12 

News . 8  12 

Montpelier . .  Argus .  7  13 

Newport . Express  .  8  12 

Rutland . Herald . 8  124 

St.  .Albans . Messeng^ .  7  13 

St.  Johnsbury . . .  Caledonian-Record . 8  12 


Alexandria . Gazette  . 

Bristol . Herald  Courier 

Bulletin . 

Charlottesville.  .  .Process . 

Clifton  Forge .  .  Review . 

Covington . Virginian . 

Danville . Register  dc  Bee . . 

Fredericksburg. . . Free  Lance-Star. 
Harrisonburg ....  News-Record  .  .  . 
Lynchburg . Advance  &  News . 


UTAH 


COLUMN  DATA 


Norfolk . Ledger  Dispatch  Ik  Virgin- 


Petersburg . Progress-Index.  .  . 

Portsmouth . Star . 

Pulaski . Southwest  Times. 
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•  BURGESS 
Chrome  Mats 
hold  their 
depth  of  mould 
on  stock  shelves 
regardless  of 
weather. 

A  LABORATORY 
PRODUCT 


theZ  , 


TiNGUe 

MAa«  ^ 

PRESS  BLANKETS 

Keep  Your  Presses  Productive!  Save  Moke  Ready  Time! 

TINGUE  on  Press  Blankets  guorontees  Superior  Printing  Quollties 


®ur  (Guarantee 

TINGIIE 

fRA0(  WAia 

Printing  Press  Blankets 
are  guaranteed  to  give 
superior  printing  at 
low  production 
costs. 


I  FELT 

PRINTING  BLANKET 

OliKlon(^i^ 

PRINifrNGBLANKEI 

TINGUCORK 

PRINTING  BLANKET 
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PRINTING  BLANKET 
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TINGUE,  BROWN  &  CO. 

118-120  East  25th  St.  1227  Wabash  Ave.  723  East  Washington  Blvd 

NEWYORK.N.Y.  CHICAGO,  ILL.  LOS  ANGELES,  CAL 
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There*s  sound  scientific  reason  for  the  steady  for¬ 
ward  march  of  Arrowhead  Black  an  d  Col  ors 
Products  of  ceaseless  research,  advanced  process 
efficient  equipment  and  progressive  thought.  .  . 
Dedicated  to  better  printing  .  .  .  everywhere^ 


Howard  Flint  Inis.  Company 

DETROIT  CHICAGO  DENVER  INDIANAPOLIS  HOUSTON  NEW  ORLEANS 
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Welch . ;; 
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Williamson .... 


-Gaxette 
Mail  ... 

Exponent  &  Teleiiram  . 
•  inter- Mountain  ... 

News.  . . 

Advertiser  it  HCTaldlbis- 

patch . 

Mineral  News..’.’.’ 

Banner .  . 

Journal  . 

^“■nion-N^s  &  Poit  ’ .’ 

Journal .  . .  ! ! . 

News  &  Sentinel.’.’  ..’ 
f^egister. ...  * '  ‘ 

Tyler  Star-News . 

Times .  . 

Vews .  . 

Jerald . . 

Intelligencer  ’&  ’n^:^^! 

_  ister .  • 

News  . 


12  308 
124  305 
12  301 
12  298 
12  280 
12  287 

12  294 
12  287 

13  305 


12  294 

13  280 
12  287 
12  308 
12  294 
12  294 
12  308 

12  294 
12  287 

13  287 
12  308 
124  294 
12  287 


550 

34  j.  ’l7j  ’ 

500 

34 

2.050 

1,300 

68.  51,  34 

68.  60.  51,  34 
68.  51.34 

34,  i7 

70.  53 

334 

2,000 

68.  51,  34 

520 

20 

70,  ’524 

34.  17 

47.  234 

704,'  Mi! 

8 

W'n 

256.404 

38.000 

H 

1  H 

8  Units 
Qui 

18  L.  1  I.  ,5  M 

5  1.  2  M 

Dry  A-D  1  h  P 
Dry  A 

Yes 

Yes 

No 

Ut.  Oct 

SI 

SI 

51.600 

16.800 

15.000 

IG.  IH 
1  G 

1  D.  1  M 

4  L.  13  1.  3  M 

7  L.  1  M 

4  L.  1  .M.  1  Lu 

9  L.  1  L.  1  El 

1  L.  1  I 

8  I.  1  ’m.  1  Lu’ "  ” 

Dr>.  .\  Q 

pry  A  . 

No 

Yea 

Tub  Cyl 

Dry  A 

No 

9,800 

16,600 

1  H 

1  b 

3  Units 

Tub 

Both  .A  . 

-  -  Dry  A 

bn-  .a  ”  .’ . 

No 

•No 

Yes 

Yei’ 

Yes 

Yes 

CH.GE 


.Inch 

Card 

Fiirli 

laaa 


1  bk  1  C  H 


I  iictd 


3D  Att  WECH 

3 
1 
1 


CW.CE 
1  W 


Hilo., 

Honol 


WEST  VIRGINIA 


2  Att  i’g’e 


I  Uaniis 


10,000  1  G 


6  L.  1  Lu 


■ .  1  G 

83.814  1  s 
50,000  1  G 


1  L,  1  Lu.  i  El.  1  M2’ 

ioliIKl;’*® 


Dry  A 


8.000  H 


9  L.  1  Lu 

1  L,  2  1 

2  I,  1  L 


ID.  1  B 
1  G 
D.G 
H 

1  S,  1  M 
IG.ID 
1  D 
D.  W 


18  L,  1  M,  2  Lu,  1  El  Dr>-  A 


124  308 
124  287 


.  ID 
750  G 


3.500 


344.  174 

354.  174 


130.000  2  G 
.  G 


P?>.  Op  2L  . 

5  L,  1  I 

?"■  Sb"- 

Tub  ”  ’  9  L 
Pb  3  L 
Fb,  2R  3  L 

R.  Met’  5  'l . 

Com  3  L 

.  8  L,  6  I 

.  5  L 


■Antigo .... 

...  - Journal 

-Appleton  - . . . 

- Post-Crescent. . . 

13 

297 

. 

•  •  • .  Press  ... 

12 

301 

125  23 
9-50  34.  17 
90  344.  174 


WISCONSIN 


5  L 

10  L,  2  I,  3  .M 


Barabo<^ . News-Republic  a 

. Citizen . .  I 

. .News .  § 


BerUn . .  8 

*'“***•  •  •  ««^6-Teiei’rk;6  i ’  7 

Janesville . SStte  .  8 

. 


Kenoaha . !  i  ]  News  .  ® 

La  Crosse . .  8 


Marshfield . News-Herald  .  I 

Milwaukee . ^^nal . .  ; ;  '  ; ;  •  | 

Sentinel . f 

_ Wisconsin  News  . . . .’  ’  ’ .’  ’ | 


12  280 
12  296 
12  294 

12  294 

13  280 
124  294 
124  294 
12  308 
12  294 
12  294 
12  308 


42,666  2D  Tub' 

2..-.00  1  H,  1 

Cam  R.  2R, 

Cy*  4  L,  1  I.  1  M,  1  Lu 


Yes 

1  ... 

1  CH 

Yes 

No 

No 

No 

Yes 

.Ni)” 

No 

3  Att 

i 

cii 

1  CH 

CH 

No 

No 

CW.sii 

1  P,  IW 

Cilfarv 

Yes 

Yes 

2  Att 

2CH 

No 

Umoat 

No 

Yes 

No 

i  CH 

Yes 

.No 

So' 

GE 

1  GE 

[^brid 

Median, 

No 

So 

No 

N^' 

s6‘ 

.No 

^loaimo 

Yes 

.No 

Yes 

3  Dk 

-'elfon. . 
'ewWej 

No 

ftiJ*  R 

Frail... . 
^’ancouv’ 

12  301 
12  296 
12  294 

12  294 

13  280 
12  280 
12  298 
12  294 
12  280 
12  280 


.  70.  52|,  35 

•••—  34,17 

^  34.  17 
.  .53. 35 

■  »d  g*’"' 

900  34, 17 
•••—  68.51.34 
500  34. 17 
500  34 

.  62,  51,  34 

■  ■  ■  68.  51.  34.  17 

428  34.  17 
225  34,  17 
175  45,  224 
....  30x44 

77  nS?  IS- “4.  35 
27 ,000  68,  51.  34 


.  ID 

.  ID 

10,800  D 

.  D 

.  1  G 

150,000  1  D 
12.000  D 


Tub 

Tub 

Fb 

SI  R 

Tub 

Tub 


15,000 


Ut 


17,s66  1  D 


2L 

3  L.  1  Lu 
8L.  1  M,3  .M 

2  L,  2  I,  1  M 

8  L.  1  M 

4  L,  4  I,  1  M 

9  L.  3  L,  3  M 
9  I.  2  Lu,  1  El 
8  L,  1  M 

7  L,  2  Lu 


7,500  1  D 
4.000  S 


Tub 

Tub 


„  600  1  G 

850,000  G 


20  Units 
4d 


8  L.  2  M 

3  L.  3  I,  I  M 

6  L,  1  M.  1  Lu 

<  L.  1  I.  1  El,  1  Lu 

4  1.  1  Lu,  1  El 
^  L,  3  I,  6  M 

7  L,  6  1,  3  M 


For  Explonatlo.  of  Koy  LoHor,  S.o  Fp-oTT 


Pry  A  ...  kt_ 

^  A 

A  . 

b^r’  ^  .  No 

Dry  A  . ; .  K® 

^  A  ;;;; . 

Dry  A  . 

Dry  A  . Jf? 

Dry  A  . 

A  N-- 

^  A  D .  Y<S 

Wet  A  J,*® 

j^y  A  .  Y  ® 

D  H .  Ym 

Dry  A-D  2  G  yS 

A-D  Vei’ 


No 


No 


2  C  H,  J 
Em,lC,2 
WE4CE 


1  Att  Fm’ 


n6' 


No 


1  CH 


1  Att  1  C  H 
1  Dk  G  E 
..  ...  G  E.  Sf, 

1  ...  GE 


XXXV 


OCTOBER 


19  3  7 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


COLUMN  DATA 


WISCONSIN— (Continued) 


. . 

sjenih . 

jjiJwb . 

. . 

. . 

jiliinelanacr . 

. 

ieboygan. . 

HOtni  Point . . .  • 

^gbton . 

sipoior . 

two  Rivers . 

»  attrtown . 

I’aukesha . 

ikiiaU 

Wisconsin  Rapids. 


NEWSPAPER 


Times .  8 

News-Times .  8 

Northwestern .  8 

Register-Democrat . 8 

Journal-Times . 8 

News .  8 

Leader .  8 

Press .  8 

Journal .  8 

Courier-Hub .  8 

Telegram .  8 

Reporter .  7 

Times .  8 

Freeman .  8 

Record-Herald .  8 

Tribune .  8 


»  & 
12  287 
12  280 
12  297) 
12  276) 
12  294 
12  294 
12  290 
12)  294 
12  294 

12  284 
12  280 

13  280 
12  280 
12  294 
12)  294 
12)  310 


JLo"  Paper 
^  !  Dimantions, 
_  e  0  Rolls  f>r  Shaats, 
a  3^  Inches 

Isj 

<6,2 

so  70,  52).  35) 

.  70.  52),  35 

675  68.  51.  34 

.  70.  52),  30 

1,130  34) 

55  70,  52{.  35 


1,000  35),  17) 

200  34,  17) 

68.  51, ’34, '31 
36  33,16) 

.  70.  52),  35 

156  37. 17 
.  35).  18 


•<uu 

•  s 

zs. 

HOk 

z^S 

«  * 

S3 

>.3 

HO 

0^ 

zu 

66 

SC 

0  > 
Z-< 

*  e 

Q  £ 

1,760 

G 

Com 

5 

L 

A 

No 

No 

G 

Com 

2 

L 

Dry 

A 

No 

20,000 

G 

4  Units 

13  L 

Dry 

A 

No 

G,  M 

Com 

3 

L 

Dry 

A 

No 

No' 

31,240 

D 

Tub 

12  L 

Dry 

A 

No 

Yes 

'i 

1,800 

1  D 

Fb 

3 

L 

Dry 

A 

No 

1  D 

Fb 

2 

I 

Dry 

A 

Yes 

25,000 

2D 

Tub  W 

4 

L.  3  I,  3  M 

Dry 

A 

No 

Yes' 

'2 

b'k 

5.000 

D 

Tub 

2 

L,  3  1 

Dry 

A 

Yea 

1  G 

Cora 

3 

L 

A 

.  No 

No' 

IH.IG 

Sex,  De 

7 

L.  2  I.  3  M 

Dry 

A 

.  Yes 

No 

'3 

Alt 

3,843 

11 

R 

4 

L,  1  Lu 

Dry 

A 

No 

No 

1  D 

2 

L.  2  I.  1  Lu 

A 

4.000 

1  D 

Tub 

7 

L,  1  M 

Dry 

A 

No' 

No’ 

'i 

1  D 

Tub 

8 

L 

Dry 

A 

Yes 

5.000 

1  G 

SI 

4 

1,  1  Lu 

Dry 

.A 

.  Yes 

Yes’ 

'i 

Att 

Times .  5  12 

Tribune-Herald . 8  12 

VV.-n.r,ino  /  5  12 


Chtj-enne . Wyoming  Eagle 


300  34),  17) 


WYOMING 


7,500  1  D  Tub  6  L,  1  El 


8 

12 

280/ 

8 

12 

280 

68,  34,  17 

1  H 

5 

12 

203 

15  X  22 

5 

12 

224 

35x48 

1  Cen 

Com 

7 

13 

280 

12 

22x35 

350 

1  B 

Cyl 

5 

12 

224 

70. 52),  35. 17) 

1  D 

Fb 

7 

13 

280 

83).  66),  50) 

1  D 

Fb 

5 

12 

220) 

24  x35 

L 

2  R 

6 

12 

280 

20 

29  x44 

1,500 

1  M 

5 

12 

224 

75 

70,  52),  35 

1,500 

1D,1M 

8 

12 

294 

34) 

1  D 

Tub 

2  L,  2  I,  1  M2.  1  M 


. . .  Yes 

No 

1  .. 

, .  1  C  H 

H 

No 

No 

1  .. 

...  No 

. ..  No 

No 

...  No 

.  KI 

. ..  No 

No 

...  No 

Asciiarage . Times .  6  13  280 

Cordo^ . Times .  6  13  276) 

Fiirbanki . News-Miner .  6  12  259 

Juneau . Empire .  8  12  287 

Press .  7  12  280 

Ketchikan . Chronicle .  8  12  270 


. . .  30  X  44 

10  30  x  44 


52  70 
. . .  32  X  44 

. . .  36  X  44 


ALASKA 


....  IB 
175  B 


1,000  1  D,  1  B  Op 
.  M 

.  IB  Fb 


2  L 

2L 

Dry 

Dry 

A 

A 

.  No 

No 

3L 

Dry 

A 

.  No 

2L 

D 

3  L,  1  I.  1  Lu 

A 

.  No 

No 

.Press .  7  12  287 

Tribune-Herald .  7  12  287 

..\dvertiser .  8  12  294 

Star-Bulletin .  8  12  294 

Nippu  Jiii .  8  12  287 


TERRITORY  OF  HAWAII 


....  64 

. . . .  34.  17 
!,000  68).  51).  34) 
....  34) 


.  ID 

.  ID 

41,600  H 
.  D 


Fb 

3  L.  2  I,  1  Lu 

Dry 

A 

No 

No 

1  C 

Tub 

10  L.  1  Lu 

Dry 

A 

D.  Tub 

Yes 

Ves 

3  ... 

Sex 

10  L.  1  M2.  1  Lu 

Dry 

A 

Yea 

YC3 

1  Dk 

C  W 

.  6L 

Dry 

A 

Yes 

Yes 

. .  Att 

PHILIPPINE  ISLANDS 


.Bulletin . 

. 8 

12 

294 

_  70.  52),  35 

.  2D 

Fb 

7  L,  I'M,  1  Lu 

A 

Herald . 

. 8 

12 

294 

_  35 

.  1  D.  1  B 

Tub 

13  I.  1  Lu.  1  El 

Dry 

A 

.  Yes  _ 

3 

.  8 

12 

294 

_  35 

.  1 D.  1  B 

Tub 

13  I,  1  Lu.  1  El 

Dry 

A 

.  Yes 

3 

Att 

Mabuhay . 

. 8 

12 

294 

_  35 

.  1D,1  B 

Tub 

13  I,  1  Lu,  1  El 

Dry 

A 

.  Yes 

3 

Att 

Cilgary . .Mbertan .  8  12  308 

Herald .  8  12  310 

Edmonton . Bulletin .  8  12  308 

Journal .  8  12  310 


|!^bridge . Herald .  8  12  294 

Medidae  Hat....  News .  7  13  287 


DOMINION  OF  CANADA 
ALBERTA 


.  68.  51.  34 

1,600  68.  51.  34 

750  34.  16)  “ 

1,850  news.  67).  50). 
33);  comics, 
30 

280  34),  17) 

52  83).  66) 


1  H 

Ut 

6  L.  3  I.  21  M,  2  Lu 

Dry 

A 

G 

No 

2 

G  E 

52,000 

1  H 

S  D.  6 

Units 

14  L.  1  Lu.  2  M 

Dry 

A 

.  No 

No 

2  G  E.  C  H 

24,000 

1  G 

SI 

8  L.  2  Lu.  1  El 

Dry 

A 

No 

No 

4 

Att 

44.000 

1  H 

5  Units 

14  L.  2  Lu.  1  M 

Dry 

A 

1  S.  4d 

No 

No 

3 

Dk 

3  C  H 

8,100 

1  D 

Tub 

5  L.  1  Lu.  1  El 

Dry 

A 

,  Yes 

No 

1  C  W 

1,350 

1  D 

4  L 

Dry 

A 

,  No 

J'tnainio . Free  Press .  7  12  294 

...  Herald .  7  13  294 

. News .  8  12  280 

^Westminster.British  Columbian .  7  13  280 

fnnee  Rupert...  Empire .  6  13  270 

,  News .  7  13  276 

. Times .  7  12  287 

'incouver . News-Herald* .  8  12  294 

•  Effective  Dec.  1.  1937. 

Province .  8  12  294 


Sun .  8  12  308 

. Colonist .  8  12  308 

Times .  8  12  280 


BRITISH  COLUMBIA 


. . . .  22)  X  33) 

_  70,  52,  34 

150  34.  17 
60  70.  52),  35 


30)  62).  47.  31) 
650  34. 17 

6,350  news,  68,  51, 
34, 17;  com¬ 
ics,  30. 15 


.  IB 

.  ID 

4,320  1  G 
2.100  1  D 


1,116  1  D 
21,500  1  D 


5,000  68,  51.  34.  30  130,000  3  H 

"M5  M.’siiM.M  18.606  i'g’ 


2  L 

1  L,  1  1 
4  L.  1  Lu 
4  L 


No  No 
Yes  No 
No  No 


3  L 

6  L,  3  M 


Tub  22  L,  2  M,  2  Lu  Dry  A-D  D,  Tub 

Oct.  Sex  22L,  II.  2M,  2Lu  Dry  Both  H,3d 


No  Yes 
Yes  No 


4  C  W 
CH.2GE 


8  L,  3  I.  1  Lu 


. Sun .  7  13  287 

La  Prairie. Graphic .  6  13  280 

. Northern  Mail .  8  12  290 

. Free  Press .  8  12  308 


MANITOBA 


Opt  1  L 


7.200  67),  50).  33)  205,000  1H,2G  Oct  15  L,  6  I.  2  M.  2  Lu. 

1  El 

2,781  news,  67).  50). 

33).  colors.  60)  82,753  IHP.l 


Dry 

A  . 

..  No 

Dry 

A-D  . 

..  No 

Yes 

3  Att  2  C.  1  C  H 

Dry 

A  HP 

No 

No 

3  ...  3  G  E 

F:^ericlon . Gleaner .  7  13  201 

u  Mail .  7  13  280 

*>"«on . Times .  8  12  294 

,  ,  Transcript .  8  12  294 

. CiUaen .  8  12  294 

Telegraph  Journal  &  Times 
Globe .  8  12  306 


NEW  BRUNSWICK 


1,500  34).  17) 


11  L,  1  I.  1  M  2,  1  Lu  Dry 


Dry' 

A  "  ’  .' .' .' 

No 

No 

Dry 

A 

.  No 

No 

Dry 

a  '  .' . . 

.' . .' . .’  N  o  ' 

No  ' 

i  ...’ 

Dry 

A 

.  No 

No 

3  2  C  H 

For  Explanation  of  Key  Letters  See  Pa9e  II 
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EDITOR  &  PUBLISHER 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


NOVA  SCOTIA 


NEWSPAPER 


COLUMN  DATA 


E  I 


I  & 


Amherst. . . 
Glace  Bay. 
Halifax.... 


Sydney . Poet-Recorf . 


Belleville . Ontario-Iatelligencer .  8  12 

Brantford . Expositor .  8  12 

Broclcville . Recorder  &  Times .  8  12 J 

Chatham . News .  8  12 

Fort  William . Times-Journal .  7  13 

(;alt . Reporter  .  8  12 

Guelph . Mercury . .8  12 

Hamilton . Spectator .  8  12 

Kingston . Whig-Standard . .8  12 

Kitchener . Record . 8  12 

Lindsay . Post .  8  12 

London . Free  Press . 8  12| 

Niagara  Falls. ..  .Review  .  9  12 

Gshawa . Times  . 8  12 

Ottawa . Citixen .  8  12 

Le  Droit  .  8  12 

Journal  Dailies .  8  12 

Owen  Sound . Sun-Times . 8  12 

Peterborough ....  Examiner . 8  12 

Port  Arthur . News-Chronicle . .7  13 

Port  Hope . Guide .  7  13 

St.  Catharines. ...  Standard . 8  12 

St.  Thomas . Times-Joumal . 8  12 

Sarnia . Canadian  Observer .  8  12 

Sault  Ste.  Marie.. Star  .  7  13 

Stratford . Beacon-Herald .  8  12 

Timmins . .  Press  .  . . 7  12 

Toronto . Globe  &  Mail . . 8  12 

Star  I  *  '2 

. \{w)6-812- 

16 


276 

301 

284 

301 

297 

294 

'298 

308 

.300 

294 

287 

300 

294 

294 

310 

310 

310 

294 

294 

294 

280 

294 

305 

294 

290 

305 

.301 

280 

.3081 

308/ 


*  News;  t  Roto. 

Telegram  .  8  12  308 

Welland . Welland-Port  Colborne 

Tribune .  8  121  287 

Windsor . Star .  8  12  301 

Woodstock-  _ 

IngeraoU . Sentinel-Review .  8  12  290 


Charlottetown _ Guardian .  8  12  294 

Patriot .  8  12  294 


Levis . Le  Quotidien .  7  13  308 

Montreal . Le  Canada .  7  13  300 

Le  Devoir .  7  13  298 

Gazette .  8  12  294 

Herald .  8  12  305 

LTllustration  Nouvelle . . . .  5  12  203 

La  Patrie .  5  12  200 

La  Pres» .  8  12  305 

Standard .  8  12  305 


Star. 


Quebec 


Sherbrooke . . . 
Three  Rivers. . 


y* 

(2|S 

-go 

eot 


Paper 

Dimensions, 
Rolls  or  Sheets, 
Inches 


\h 

<uu 


11 


M 

HCL 


ac 

^  ?  c 
c  E-2 

M  OX 


U 

z  • 


•  & 

of 

js 


7 

13 

280 

72, 

52} 

1  D 

Fb 

8 

12 

282 

70, 

35} 

1  D 

Fb 

8 

12 

294 

1,400 

68J 

L  511.34} 

42,000 

H 

8 

12 

297 

2,800 

68j 

i.  511.  34}, 

17} 

76,000 

2  H 

Sim,  Ut. 

Qu 

8 

12} 

294 

120 

35i 

1.  18 

5,300 

1  D 

Tub 

8 

12 

294 

535 

68 

5.  511.  34} 

22,500 

1  H 

Qu 

6 

13 

280 

25 

61 

1,500 

1  D 

ONTARIO 


.  681.  521.  341 

K5  36'.  I  'S . 

322  671.  .50},  33} 
671.  501,  33} 
200  34,  17 

.  34.  171 

3.7.50  68.  51,  34 
404  .521, 341 
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EQUIPMENT  REVIEW 

For  men  who  make  and  men  who  operate  the  machines  that  make  newspapers.  A 
section  of  EDITOR  &  PUBLISHER,  issued  the  second  Saturday  of  EVERY  MONTH. 
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IR  OCTOBER  30 

Daily  Modernized 


ContinttOMS 


J  taboratortes 


Leadership  is  never  static,  else  it 
would  cease  to  lead.  The  qualities 
that  are  giving  preference  to  Certified 
Mats  are  maintained  and  improved  by  a 
continuous  process  of  research  by  skilled 
technicians  in  the  well  equipped  Certi¬ 
fied  laboratories. 

It  has  never  been  the  policy  of  Certified 
to  announce  sensational  changes  in  its 
product,  nor  to  launch  a  new  product 
unless  a  definite  and  special  field  was 
known  to  exist  ready  to  receive  it. 

But  users  who  purchase  Certified  mats 
this  year  can  do  so  with  assurance  that 
they  offer  certain  improvement  over 
that  high  standard  of  a  year  ago  and 
with  the  probability  that  next  year’s 
Certified  Mats  will  be  even  better. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 


Ship  Vs 
less  dross 
by  using 

METAL-SAVER 


CERTIFIED  DRY  MAT  CORPORATION 


DEPT.  P 


9  ROCKEFELLER  PLAZA 


SPRINKLE  —  STIR  —  SKIM 


Plans  are  in  progress  for  an  office 
and  newspaper  building  for  the  Crit¬ 
tenden  County  Times,  West  Memphis, 
Ark.  The  building  will  be  of  brick 
and  concrete,  two  stories.  Bruce  F. 
Barnes,  Clayton,  Mo.,  is  the  architect. 


KELLY  METAL 

CORPORATION 

575  Greenwich  St.  New  York 


Modernity  at  a  glance,  with  its 
streamline  design,  accessible, 
fcx>l-proof  controls,  this  Kemp  12-ton 
pot  is  equally  modern  in  principle 
and  with  its  two  Automatic  Autoplates 
casting  8  plates  per  minute,  is  beyond 
question  the  last  word  in  production. 
And  ultra-modern  is  Kemp  economy. 
This  pot,  like  every  other  Kemp  stereo 


pot,  is  guaranteed  to  save  40  percent 
(or  more)  in  fuel  no  matter  what  your 
present  fuel  or  source  of  heat  may 
be.  This  famous  guarantee  is  written 
into  every  contract  ....  so,  if  you 
want  better  plates,  faster  casting  and 
LOWER  COST  write,  wire  or  phone 
The  C.  M.  Kemp  MIg.  Co.,  405 
E.  Oliver  Street,  Baltimore,  Md. 


NEWSPAPERS 

LARGE  AND  SMALL 
PROFIT  WITH 

THE 

BAND  SAW 

Sawing  a  full  galley  of  slugs  to 
vciriable  measure  in  35  seconds 
is  almost  unbelievable  unless 
you  actually  SEE  it  done. 

Representative  ROUSE  Band 
Saw  users  are  listed  below.  In 
any  of  these  plants  you  C2m  see 
the  ROUSE  Band  Saw  in  opera¬ 
tion. 

Atkansa*  Demo.  Co.  Little  Rock,  Aik. 
Preas  Tel.  Pub.  Co.  Long  Beach,  CaL 
Pasadena  Star  News  Pasadena,  CaL 


Miami  Herald  Co. 
Times  Pub.  Co. 
Herald  &  Examiner 
Joliet  News 
Ill.  State  Journal 
Indianapolis  Star 
Palladium  Pub.  Co. 
Register  Tribune 
Emporia  Gazette 


Miami,  Fla. 
Chicago,  Ill. 
Chicago,  Ill. 
Joliet,  Ill. 
Springiield,  IlL 
Indianapolis,  Ind. 
Richmond,  Ind. 
Des  Moines,  la. 
Emporia,  Kart 


Topeka  Daily  Capital  Topeka,  Kan. 

Press  Herald  Portland,  Me. 

Coiu.  Citz.  Nwsp.  Co.  Lowell,  Mass. 
Grand  Rapids  Press  Gr'd  Rapids.  Mich. 
Duluth  News  Duluth,  Miim. 

Daily  Star  Minneapolis.  Mins. 

Tribune  Co.  Minneapolis.  Minn. 

Daily  News  Corp.  St.  Paul,  Miim. 
Disp.  Press  Co.  St.  Paul,  Miim. 

Jackson  Daily  News  Jackson,  Miss. 
Journal  Post  Co.  Kansas  City,  Mo. 

Post  Pub.  Co.  Butte,  Mont. 

World  Pub.  Co.  Omaha.  Nebr. 
Evening  Post  New  York,  N.  Y. 

Press  Co.  Albany,  N.Y. 

'  Asheville  Citizen  Asheville,  N.  Car. 
Cleveland  News  Cleveland,  O. 
Plain  Dealer  Cleveland,  O. 

Eve.  News  Pub.  Co.  Dayton,  O. 
Joui.-Herald  Pub.  Co.  Dayton,  O. 

Journal  Pub.  Co.  Hamilton,  O. 
Mansfield  News  Mansfield,  O. 
Springiield  Nwsp,  Inc.  Springfield,  O. 
Tulsa  Trib.  Co.  Tulsa,  Okla. 

Journal  Pub.  Co.  Portland,  Ore. 
Chattanooga  News  Co.  Chattanooga,  Tens- 


Times  Herald 
Star  Telegram 
News  Pub.  Co. 
Houston  Press  Co. 
Daily  Gazette  Co. 
Reporter  Prt.  Co. 
Journal  Times 


Dallas,  Tex. 

Forth  Worth,  Tex. 
Galveston,  Tex. 
Houston,  Tex. 
Charleston,  W.  Vs. 
Fond  du  Lac,  Wis. 
Racine,  Wis. 


There  are  many  other  users, 
there  is  none  listed  near  yoi 
write  us. 


H.  B.  ROUSE  &  CO 
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Golden  Anniversary 
For  Print  Shop  Yets 

Mr.  and  Mrs.  E.  R.  Calhoun  of 

Birmingham  Have  Six  Children 

In  Business 

Hie  golden  wedding  anniversary  of 
li(r.  and  Mrs.  E.  R.  Callioun,  parents 
of  a  real  “typographical  family’’  in 
Birmingham,  Ala.,  was  celebrated  re¬ 
cently, 

liJr.  and  Mrs.  Calhoun,  five  of  their 
sons,  one  daughter  and  one  grandson 
have  a  record  of  more  than  150  years 


of  combined  service  in  newspaper 
work,  and  six  of  them  are  now  ac¬ 
tively  connected  with  the  three  Bir¬ 
mingham  newspapers,  the  News,  the 
Age-Herald  and  the  Post.  Mr.  Cal¬ 
houn  is  headproofreader  of  the  News 
with  which  he  has  been  36  years. 

It  all  started  when  Mr.  Calhoun  at 
the  age  of  12  became  an  apprentice 
under  his  two  uncles  in  a  Columbus, 
Miss.,  newspaper  shop.  Mrs.  Cal¬ 
houn  entered  the  newspaper  profes¬ 
sion  after  her  marriage,  as  her  hus¬ 
band  was  then  publisher  of  a  weekly 
at  Carrollton,  Ala.  She  set  type  by 
hand  to  help  her  husband.  It  was 
there  the  older  sons  of  the  family  got 
their  taste  of  printer’s  ink. 

About  1901  the  family  moved  to 
Birmingham,  Mr.  Calhoun  first  work¬ 


ing  for  the  Iron  Age  and  soon  there¬ 
after  the  News.  He  boasts  54  years’ 
experience  in  the  trade.  His  son, 
W.  R.  Calhoun,  is  composing  room 
foreman  of  the  Post  with  37  years  of 
service  behind  him.  Another  son, 
E  L.  Calhoun,  machine  operator,  has 
had  25  years’  experience.  A  son. 
Walter  Calhoun,  assistant  foreman  for 
the  News,  has  had  23  years’  experi¬ 
ence. 

Mrs.  W.  A.  Johnson,  a  daughter,  is 
a  part-time  proofreader;  a  grandson. 
W.  R.  Calhoun,  Jr.,  has  just  started 
work  in  the  News  composing  room. 
Sons,  F.  G.  and  S.  C.  Calhoun  put  in 
three  years  in  the  trade  before  enter¬ 
ing  other  business. 

Mr.  Calhoun  is  67  and  his  wife  the 
same  age. 


GENERAL 

CL  Sc^  a/ytci 


INTERNATIONAL  NEWSPAPER 
SUPPLY  COMPANY 


Press  Blankets  for  all  type  Presses. 
Write  for  samples  and  prices. 


JOSEPH  OSWALD,  President 


75  WEST  STREET.  NEW  YORK 
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.  I  I  announced  last  year,  how- 

AHflfini  DIUG  IGSIGO  ever,  that  he  had  reconstructed  one 

Egyptian  furnaces  and 

« j  I  |\  *  determined  just  how  this  oldest 

Rv  MOflfil'II  UfiYICfi  artificial  pigment  had  been  made. 

*  IVMW  jjg  found  that  sand  had  been  mixed 

IPI  Research  Laboratories  lime  soda,  and  copper  carb^ate 

— one  of  the  earliest  metal  ores.  Then 
Use  of  Spectrophotometer  on  this  mixture  was  heated  to  a  tempera- 
Oldest  Artificial  Pigment  ture  between  1.450  and  1,650  degrees 

Fahrenheit,  and  this  heat  was  main- 
A  remarkably  permanent  blue  col-  tained  for  several  days.  Exact  tem- 
oring  matter  which  colored  the  tombs  perature  control  was  an  essential  fac- 
of  the  Pharoahs  a  thousand  years  be-  tor  in  the  process,  and  how  early 
fore  King  Solomon  built  his  temple  peoples  with  no  thermometers  or  tem- 
was  analyzed  recently  by  industrial  perature  control  devices  managed  to 
chemists.  They  found  that  in  some  keep  the  heat  at  proper  intensity  is 
ways  this  blue  was  similar  to  the  a  credit  to  their  ingenuity, 
present  day  pigment,  ultramarine. 

while  this  ancient  blue  was  fast  to  New  Printing  History 

light  heat,  and  most  deteriorants  like  Douglas  C.  McMurtrie,  well-known 
alkalies,  mild  acids,  and  salt  water,  it  American  author  on  printing  subjects, 
was  inferior  in  many  ways  to  existing  has  turned  a  recent  speech  before  the 
blues.  Its  manufacture  today  would  apprentice  school  of  the  government 
not  be  commercially  practical.  printing  office  into  a  compact,  neatly- 

Tests  carried  on  at  the  Research  prepared  23-page  pamphlet,  entitled 
Laboratories  of  the  International  “A  Historical  Background  of  Print- 
Printing  Ink  Corporation  r^all  inter-  ing.”  Most  important,  perhaps,  of  all 
esting  facts  about  the  earliest  known  Mr.  McMur trie’s  statements  is  that 
methods  of  dry  color  manufacture,  in  which  he  points  out  that  many 
This  “Egyptian  Blue”  is  the  oldest  fragments  of  ecclesiastical  printing 
artificial  pigment.  While  certain  colors  had  been  uncovered  in  various  forms 


★  Whether  your  work  requires  synthetic  rubber 
rollers  or  natural  rubber  compound,  General  sup¬ 
plies  a  complete  line  of  rubber  rollers  in  graduated 
degrees  of  softness  to  meet  your  particular  print¬ 
ing  problem. 

General  rollers  are  now  widely  used  by  newspa¬ 
pers,  box  and  carton  printers,  lithographers  and 
job  press  operators.  It  will  pay  you  to  investigate 
the  money-saving  features  of  General  rollers  and 
write  for  names  of  nearest  dealers. 


GENERAL  TIRE  &  RUBBER  COMPANY 

AKRON,  OHIO 


GENERAL 
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Rotary  Presses  Are  Responsible 
For  Serious  injuries  in  Britain 


76  Accidents  Attributed  to  Operatives,  Most 
of  Them  Resulting  from  Unexpected  Starting 
Before  All  Workmen  Are  Clear 


NEWSPAPER  ROTARY  presses  were 

responsible  for  76  seriovis  accidents 
to  operatives  in  a  year,  S.  H.  Wilkes 
and  R.  Bramley-Harker,  Government 
Inspectors  of  Factories,  told  the  British 
Printing  Trades  Joint  Industrial  Coun¬ 
cil  at  its  recent  convention  held  at 
Leicester.  This  was  out  of  a  total 
of  834  such  accidents  in  the  whole 
printing  industry  in  one  year.  The 
two  inspectors,  who  are  part  of  the 
state  organization  responsible  for  in¬ 
suring  by  inspection  and  legislation 
for  the  safety  of  workers  in  industry, 
explained  means  of  reducing  such  ac¬ 
cidents  and  pointed  to  principal 
causes.  Workers  were,  they  said, 
often  careless,  but  that  fact  must  not 
discourage  the  employer  from  taking 
every  means  of  guarding  presses  and 
other  machines  in  the  printshop. 

Uaexpecfecf  Storting 

As  far  as  gearwheels  and  such  parts 
are  concerned,  rotary  presses  did  not 
differ  from  other  cylinder  printing 
machines,  they  explained.  There  was, 
however,  one  feature  which  distin¬ 
guished  the  accident  record  of  rotar¬ 
ies,  and  that  was  the  large  number  of 
accidents  directly  due  to  the  unex¬ 
pected  starting  of  the  machines. 
Twenty-one  serious  accidents  were  so 
caused  in  a  recent  year. 

“What  usually  happens  is  that  the 
machine  is  started  up  in  the  belief 
that  everyone  is  clear.  This  danger 
is  very  serious  when  several  men  are 
engaged  at  the  same  time  on  differ¬ 
ent  parts  of  the  same  machine  and 
cannot  see  each  other.  It  is  doubtful 
whether  coordination  will  ever  be 
perfect  enough  to  remove  this  risk. 

“These  machines  are  generally 
equipped  with  emergency  stop  but¬ 
tons,  which  often  prevent  accidents 
from  being  as  serious  as  they  might 
be  without  such  buttons.  Would  it 
not  be  possible,”  the  inspectors  asked 
their  audience  of  newspaper  and  gen¬ 
eral  printers  and  operatives  (repre¬ 
senting  printing  and  newspaper  trade 
unions) ,  “to  have  pull-out  plugs  in  the 
circuit,  so  that  anyone  having  to  go 
near  a  dangerous  part,  say  the  in¬ 
take  of  the  cylinders,  could  pull  out 
his  particular  plug  and  keep  in  in  his 
pocket  imtil  he  is  clear  of  the  danger¬ 
ous  part?  While  the  plug  was  with¬ 
drawn,  the  machine,  or  at  least  the 
section  of  the  machine  controlled  by 
that  plug,  could  not  be  started.” 

They  also  suggested  specifically  that 


ELECTRIC 

MATRIX 

SCORCHERS 

♦ 

Form-O-Scorch 

for  flat/  curved 
or  tubular  work 

♦ 

AMERICAN 
PUBLISHERS  SUPPLY 

Box  131.  West  Lynn,  Moss. 


CUT  OPERATING  COSTS  .  .  .  witk 


MAOI  IM  U 


Mfto.  u.  t.  PAT.  orrici 


PRESS  BLANKETS 


USED  BY  .MORE  THAN  A  THOU¬ 
SAND  NEWSPAPER  PUBLISHERS 


PERFECT  IMPRESSIONS. 

Black  and  Color 

LONGER  LIFE  AND  WEAR.  LOWER 
COSTS — MAXIMUM  ECONOMY 
Adapted  to  all  makes  and  type  Rotary, 
Magazine,  web.  flat-bed  newspaper 
presses. 

USE  CORKPAK — THEY  HELP  PAY 
DIVIDENDS 

Investigate  nou\  send  your  specifications 
M^e  will  send  samples  and  prices 


THE  CORKPAK  COMPANY,  INC. 

3A0  East  4.trd  Street  New  York 


Many  Coapctitors — But  No  Coapctition 


EDITOR  &  PUBLISHER 


if  there  is  a  trap  between  the  delivery 
chain  or  grippers  and  any  fixed  part 
of  the  machine  a  guard  should  be  fixed 
there  to  prevent  injiuy  to  operatives, 
unless  such  alterations  were  made  as 
would  be  effective  in  removing  all 
danger.  They  also  urged  that  all  mov¬ 
ing  parts  such  as  gears,  shafting, 
coupling,  should  be  securely  fenced 
so  diat  all  normal  adjustments  could 
be  carried  out  without  any  operative 
going  inside  the  fencing. 

Intakn  Is  Aecldont  Point 

Principal  place  of  serious  accidents 
on  newspaper  rotaries  was,  the  ex¬ 
perts  stated  in  an  analysis  of  acci¬ 
dent  causation,  the  feed  or  cylinder 
intake.  Many  accidents  were  also 
caused  in  the  gearing  and  a  number 
between  the  inking  rollers  and  in  con¬ 
nection  with  the  fudge  box.  But 
more  accidents  were  caused  with  ro¬ 
taries  starting  unexpectedly  than  with 
any  other  kind  of  press. 

At  present  the  onus  for  guarding 
presses  is  on  the  owner  of  the  ma¬ 
chine,  but  under  a  clause  in  the  new 
Factory  Bill  now  passing  its  final 
stages  in  Parliament,  manufacturers 
of  machines  will  be  obliged  to  fence 
or  otherwise  guard  all  moving  parts 
of  presses  in  which  fingers,  han^  or 
other  parts  of  operatives’  bodies  might 
be  caught  while  the  machine  is  nm- 
ning.  The  only  exception  to  the  new 
rule  is  with  gears  that  are  contained 
inside  the  press  so  that  they  cannot  be 
approached  by  operatives. 

Technical  training  and  the  selection 
of  apprentices  for  printshops  were 
other  problems  discussed  by  the  con¬ 
ference.  The  Joint  Industrial  Coim- 
cil  consists  of  representatives  of  the 
employers  (Federation  of  Master 
Printers  and  Newspaper  Society)  and 
the  trade  unions  (covering  all  sec¬ 
tions  of  a  newspaper  or  general  print- 
shop). 

The  chairman  is  elected  each  year 
and  is  alternatively  an  employer 
or  a  union  representative,  the  vice- 
chairman,  similarly  elected  annually, 
representing  the  opposite  side  to  the 
chairman.  This  year  A.  J.  Bonwick, 
former  president  British  Federation 
of  Master  Printers,  becomes  chair¬ 
man  of  the  Council  and  H.  S.  Temple, 
secretary  of  the  Association  of  Cor¬ 
rectors  of  the  Press,  is  vice-chair¬ 


employers  and  trade  unionists,  to  deal 
with  education,  health,  conciliation, 
apprenticeship  and  so  on. 

Serious  Olspvte  Averted 
The  ^orts  of  its  conciliation  com¬ 
mittee  averted  a  serious  dispute  dur¬ 
ing  recent  months  when  the  negotia¬ 
tions  between  employers  and  trade 
unions  over  the  unions’  demand  for 
reduction  of  hours  to  40  a  week  broke 
down  on  two  or  three  occasions.  The 
Joint  Industrial  Council  cannot  nego¬ 
tiate  regarding  wages,  but  acts  pimely 
as  an  arbitration  or  conciliation  body. 
Ii  has  averted  other  serious  disputes 
during  its  18  years  of  existence  by 
securing  meetings  of  disputing  bodies 
and,  after  considering  each  side,  mak¬ 
ing  its  own  recommendations. 
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2,000  Attend  Opening  of  New 
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Always  a  spare  ear 
if  one  ear  should  hap¬ 
pen  to  break. 


Nearly  2,000  persons  inspected  the 
Kannapolis  (N.  C.)  Independent’s  new 
building  when  the  formal  opening  of 
the  new  plant  was  held  recently. 

Visitors  from  other  cities  included 
many  newspapermen  and  publishers, 
who  were  entertained  at  a  dinner  at 
which  Dr.  Julian  Miller,  editor  of 
Charlotte  (N.  C.)  Observer,  was  the 
speaker. 

The  opening  officially  started  life 
for  the  Independent  in  its  new  plant. 
Although  some  of  the  work  of  editing 
and  printing  the  morning  newspaper 
had  been  underway  for  several  days 
the  entire  process  of  publishing  was  I 
not  moved  to  the  new  structure  until 
the  day  before  the  formal  opening. 

“What  this  state  needs  is  a  press 
that  will  speak  its  mind,  that  has  the ' 
courage  to  protect  and  keep  the 
truth,”  Dr.  Miller  told  the  gaffiering 
of  newspapermen. 
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man. 

The  Council  has  committees,  equal¬ 
ly  representative  on  a  50-50  basis,  of 
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